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No.  43 


Budgeting  A  Newspaper  To  Reduce  Costs 
When  Business  Decline  Threatens 

Drop  in  Gross  Volume  of  Advertising  Can  Bring  Newspaper  Close  to  Red  Ink  Unless  Expenses  Are 
Handled  Firmly — 1  0  Per  Cent  Off  Gross  Revenue  and  Off  Expenses  Cuts  Net  Income  50  Per  Cent 

fTHt  pos5ibilit\  that  the  iteak  of  the  By  S.  P.  WESTON  Thus  even  with  a  10  per  cent  horizontal 

^  1924-1920  wave  of  advertising  was  cut  in  oix'rating  expenses — the  achieve- 

reacb^  and  passed  last  fall  is  being  re-  raise  advertising  rates  and  circulation  and  a  10  per  cent  decrease  is  within  rea-  inent  of  which  approaches  a  miracle — 

fleeted  sharply  in  the  operations  reports  firices,  but  this  tendency  was  not  then,  sonable  limits.  The  low-rate,  large  con-  the  net  profit  is  decreased  from  better 

of  many  daily  newspapers  this  spring.  _  and  tes  not  since  been,  carried  out  to  a  tract  advertiser  remains  on  the  job,  but  than  12  per  cent  to  less  than  6  per  cent. 
There  has  been  no  alarming  recession  sufficient  degree  to  meet  the  percentage  of  the  one-time  or  small  advertiser,  paying  a  10  per  cent  drop  in  the  gross  effecting 
so  far  from  the  great  monthly  linage  increase  in  prtjduction  costs.  a  higher  rate,  withdraws  his  space  in  more  than  a  50  tier  cent  r^uction  in  the 

totals  of  192o_;  in  fact,  in  many  offices  Thus  it  appears,  and  has  been  appear-  slack  times.  For  a  quick  example,  note  net. 

February,  1927,  business  ran  even  ahead  ing  since  last  October,  that  the  news-  the  difference  in  average  line  revenues  What  follows  is  a  theoretical  adjust- 
of  the  month’s  figures  for  1926,  and  in  fraper  operation  and  profit  structure  is  between  those  of  Julv  and  .\ugust  and  ment  of  this  newspaper’s  budget  to  effect 

-.•--f-  .  *•  II  — _ I  *1 _ _ _ i  "x- _  _ i _  .  •  ^  .  ‘..L  ^1.  . 


comparativeh  few  did  it  fall  far  behind  predicated  upon  a  manifestly  false  and  those  of  October  awl  November.  the  10  per  cent  reduction  in  cost  with  the 

them.  The  economic  picture,  however,  least  possible  damage  to  the  operating 

does  not  favor  the  belief  that  diis  year  *  structure.  The  percentages  given  are  the 

and  its  successors  will  inaintain  the  per-  average  budget  and  departmental  costs  of 

centage  rate  of  annual  increase  that  has  TVr.  ff  eston,  who  is  a  recoenized  authority  on  newspaper  two  different  groups  of  newspapers  pub- 

marked  the  period  since  1920.  lished  in  widelv  separated  sections  of  the 

Volume  of  advertising  linage  from  1921  plants  amt  organization  of  manufacturing  operations,  has  written  United  States.' 

to  1926  averaged  an  annual  increase  of  the  accompanying  article  exclusively  for  EDITOR  &  PUBLISHER 

3.6  per  cent,  a  slight  recession  in  1924  i-.  ■  ,  ,  ■  >.  OLD  BUDGET  BEFORE 

from  1923  bringing  the  average  down  not  with  the  thought  that  present  conditions  in  the  business  world  REDUCTION 

from  about  ?  per  cent.  demand  drastic  reforms  in  the  newspaper  structure.  It  points 

The  average  rate  per  agate  line_  has  .  .  j  •  l-  l  l  l  ii  j  j  i  lil  .\dministration  (7%%) .  $167,104.50 

maintained  an  annual  increase  of  5  i:er  tendt^ncies  which  have  been  allowed  to  develop  while  the  \ccounting  (2%) .  44,561.20 

cent  during  the  same  period.  advertising  tide  was  at  flood.  The  dangers  they  hold  for  pub-  Advertising  (12%%) .  278,507  50 

While  production  costs  are  not  subject  j-  u  ■  t  u  ■  •  ut  j  i-  j  Business  Office  (7% %) .  167,104.50 

to  such  exact  estimates  from  existing  Ushers  in  case  of  a  business  recession  are  ably  delineated.  Circulation  (W).  . .  133,683.60 

general  statistics,  these  latter,  combined  Editorial  (19%)...!........  423.331.40 

with  an  intimate  knowledge  of  many  - — — — -  Mechanical  (21%) .  467.892.60 

newspapers’  operating  structures,  warrant  ...  .  Press  Room  &  Paper 

the  estimate  that  the  annual  rate  of  in-  <langerou>  ba>i,> — necessity  for  constant  .\ll  of  these  points  are  brought  out  in  \  .'s4.>  874  70 

crease  in  production  unit  cost  since  1921  increase  in  the  volume  of  advertising  the  following  hypothetical  analysis  of  a  t-  . ’ 

has  been  about  7  per  cent.  linage.  This  literally  means  that  many  newspaper’s  operations.  .Assume  these  t  f  i  p  060  00 

For  instance,  the  average  annual  rate  publishers  are  not  selling  at  a  living  profit  data  to  be  true:  txpense . o.oou. 

of  increase  in  the  pay  of  unionized  news-  l»;r  line  of  advertising  produced,  but  that  Daily  and  Sunday  circulation  averag-  .  an., 

paper  forces  has  l^en  in  that  period  3.6  their  profits  lie  largely  in  the  number  of  ing  75,000,  the  newspaper  averaging  a  re|ere»ce  was  made  al^-e  to  a 

per  cent,  the  figures  being  taken  from  re-  lines  excess  over  that  of  the  preceding  net  return  of  2  cents  a  copy  on  the  daily  "horizontal  reduction,  the  quoted  w«>ra 
ports  covering  .36  metropolitan  and  other  caleiular  or  operations  year.  and  5  cents  a  copy  on  Sunday.  total  "  ^  strict  accuracy,  tor 

key  cities.  Composing  room  forces  in  a  This  is  easily  demonstrated  by  taking  of  15,700,000  agate  lines  of  advertising  is  simplest  newspaper  "ud^  cai^ 

number  of  these  cities  have  been  increased  for  1926  your  1925  advertising  linage  and  carried  in  a  year,  at  an  average  over-all  be  overhauled  in  such  direct  and 

as  much  as  40  per  cent  over  the  same  placing  against  it  your  1926  operating  rate  of  12  cents  per  line.  Here  is  the  drastic  tashion.  rollowmg  is  an  ar- 


the  10  per  cent  reduction  in  cost  with  the 
least  possible  damage  to  the  operating 
structure.  The  percentages  given  are  the 
average  budget  and  departmental  costs  of 
two  different  groups  of  newspapers  pub¬ 
lished  in  widely  separated  sections  of  the 
United  States. 

OLD  BUDGET  BEFORE 
REDUCTION 

.\dministration  (7%%) .  $167,104.50 

.\ccounting  (2%) .  44,561.20 

Advertising  (12%%) .  278,507  50 

Business  Office  (7%%) .  167,104.50 

Circulation  (6%) .  133,683.60 

Editorial  (19%) .  423,331.40 

Mechanical  (21%) .  467.892.60 

Press  Room  &  Paper 
(24%%)  .  545.874.70 

Total  Expense . $2,228,060.00 

\\  hen  reference  was  made  above  to  a 


period.  The  more  normal  increases  have  costs,  on  which  basis  it  is  safe  to  say  set-up: 

h«n  smaller,  but  are  of  sufficient  dimen-  that  few  large  papers  would  continue  to  ^^.^^age  No  naces  dailv  ’4  for 


rangement  of  the  above  items  whicli  dis¬ 
tributes  a  10  per  cent  cut  over  the  entire 
operations  sheet ; 


le  ratio  of  adver-  Or.  assume  that  your  1927  volume  of  $2,228,060  divid^  by  11.572  pages  =  Business  (Office  (le^  lOvc)..  1^).^.05 

r  linage  will  be  10  per  cent  less  than  $201  cost  per  page.  Circulation  (less  3%) .  126,9W.4_ 

60  per  cent  read-  that  of  1926.  .\sstime  1927  pro-  15.700,000  agate  lines  of  adver-  Editorial  (less  ?%)... . 


sioiis  to  make  conservative  an  estimate  a  profit  commensurate  with  the  '  313  jayj  ■  t'  S  .  -  operations  sheet; 

of  7  per  cent  as  the  annual  rate  of  in-  volume  <.f  business.  .Average 'No.' pages  SuAdav  for  NEW  BUDGET  AFTFR 

crease  for  the  entire  operation.  Or  predicate  192/  returns  based  on  s;„nHaye  '  diwi  .nt.w 

It  is  no  secret  to  newspaper  men  that  192()  linage  and  circulation  revenues  and  “  "  .  '  REDUCTION 

during  this  pro.sperous  era,  the  difference  costs  adding  7  per  cent  to  the  ^sts.  On  .....  ,,  5^  )  $158  749  28 

between  the  percentage  ot  linage  rate  m-  this  basis,  the  net  profit  for  1927  would  •  .‘\aminisiration  (.wss  0/0;...  --o 

crease  and  in  production  unit  cost  in-  probably  not  be  more  than  one-half  of  Daily  operating  cost  of  $6,104  x  365=  -Accounting  (less  5%) . 

crease  has  been  absorbed  la  rgelv  through  that  earned  in  1926.  $2,280,060;  operating  cost  per  annum  -^ov^rtisingf  less  aye )..... .  ^.3^.  13 

a  marked  change  in  the  ratio  of  adver-  Or,  assume  that  your  1927  volume  of  $2,228,060  divided  by  11.572  pages  =  Business  ()fhce  (le^  10  c)..  IW.jW.Ua 

rising  to  reading  matter.  linage  will  be  10  per  cent  less  than  $201  cost  per  page.  Circulation  (less  3%) .  126,9W.4_ 

The  old  standard  of  60  per  cent  read-  that  of  1926.  -Assume  1927  pro-  15.700,000  agate  lines  of  adver-  Editorial  (less  . 

ing  to  40  per  cent  advertising  went  out  duction  costs  to  be  the  same  as  those  rising,  at  12  cents  per  line...  $1.884,(XH)  Mechanical  (less  10%) . . . . . .  4-1,103.34 

of  style  during  the  war.  In  1920-1921  of  1926.  Unless  paper  consumption  is  Daily  and  Sunday  circulation  Fressroiim  aiul  Paper  (less  ^oo-^ 

the  ratio  of  50-50  reading  and  advertising  reduced  20  per  cent,  mechanical  and  busi  revenue  at  2  cents  daily  and  2(X'r  f  .  4.36.699./6 

gave  way  to  a  ratio  of  ^  per  cent  adver-  ness  office  costs  10  per  cent,  and  editorial.  5  cents  Sunday .  664,500  - 7 

rising  to  40  per  cent  reading  matter,  advertising,  circulation,  and  administra-  —  $2.(X>3,035.93 

while  during  the  past  year  a  70-30  divi-  f'on,  by  5  per  cent  each,  you  will  probably  Gross  revenue  .  $2.548,5(X) 

sion  was  rather  common  with  large  eve-  find  that  you  are  nearing  the  use  of  red  Less  Operations  Cost .  2,228,060  This  reduction  is  far  more  drastic  than 

ning  papers  and  80-20  was  by  no  means  ink  where  the  profits  ought  to  be.  A  15  - can  be  attempted  in  many  plants,  but 

an  unusual  Friday  evening  ratio.  per  cent  reduction  in  volume  of  advertis-  Net  profit  .  $320,440  there  are  quite  a  number  in  which  some- 

Inevitablv  this  will,  if  it  has  not  al-  ing.  in  many  instances,  would  spell  dis-  or  12%%  on  turnover,  thing  approaching  it  has  been  effected 

ready,  depreciate  the  “selling  value"  of  aster,  and  on  the  basis  of  20  per  cent  less  Now  assume  a  10  per  cent  decrease  in  when  advertising  income  fell  away  at  a 

newspaper  advertising  space.  The  proc-  advertising,  few  new  spapers  could  slash  volume  and  in  average  rate  per  line :  rate  greater  than  the  average  for  the 

ess  has  reached  its  limit.  production  costs  fast  and  deep  enough  to  14,130,000  agate  lines  at  10.8  usual  linage  group  listings.  'The  largest 


tising,  at  12  cents  per  line...  $1.884,(XH)  Mechanical  (less  10%) .  4-1,103.34 

>aily  and  Sunday  circulation  Pressroom  aiul  Paper  (less 

revenue  at  2  cents  dailv  and  2(K'r  f  .  4,36.699./6 


4,3().699.76 

$2.(X>3,035.93 


This  reduction  is  far  more  drastic  than 
can  be  attempted  in  many  plants,  but 


The  rapid  increase  in  production  costs  get  under  cover  in  time.  cents  average  rate  per  line., 

has  been  concealed  or  discounted  also  by  Another  element  which  must  not  be  $664,500  circulation  revenue 

the  steady  and  more  rapid  increase  in  overlooked  in  these  calculations  is  that  an  less  10  per  cent . 

advertising  volume,  and  apparently  over-  equal,  if  not  greater  decrease  in  average 

come  by  the  changes  in  ratio  of  reading  rate  per  line  follows  a  loss  in  volume.  Gross  revenue . 


matter  to  advertising  snace. 


cents  average  rate  per  line..  $1,526,050  item,  paper,  is  the  one  which  must  re- 
164,500  circulation  revenue.  ceive  the  greatest  reduction,  and.  as  the 

less  10  per  cent .  598,050  newspaper  business  is  now  organized,  is 

- one  of  the  most  difficult  to  reduce.  Even 

Gross  revenue .  $2,124.11X)  if  advertising  linage  were  to  drop  10 


In  1921 -1%2.  when  the  volume  of  ad-  vertising,  the  decrease  in  average  rate 
vertising  failed  to  show  a  material  in-  will  not  be  so  marked,  hut  a  drop  of  14 
crease,  there  was  a  general  movement  to  per  cent  in  the  average  is  not  uncomiuoii 


Where  a  flat  rate  prevails  on  general  ad-  Gross  expenses  less  10  per  cent  2,fX)5.154  per  cent,  the  publisher  would  have  his 


-  troubles  applying  a  >imilar  slash  to  the 

Net  profit .  118,946  editorial  contents  of  his  paper. 

or  5%  per  cent  on  turnover.  During  the  past  few  years,  the  prac- 
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Editor  &  Publisher  for  March  19,  1927 


ticc  of  Jcparuncntalizing  editorial  con¬ 
tent  of  newspapers  has  become  prevalent. 
The  reader  has  been  given  and  been  edu¬ 
cated  to  look  for  two  or  four  pages  of 
sports,  a  half  page  or  more  of  radio  pro¬ 
grams  and  notes,  two  or  more  pages  of 
financial,  a  page  of  editorial  or  semi-edi¬ 
torial  features,  often  a  page  of  features 
appealing  to  women.  Ihe  whole  often 
aggregates  a  departmentalizc'd  batch  of 
3U  or  more  editorial  columns,  which  can¬ 
not  be  eliminated  and  can  only  be  reduced 
at  the  risk  of  alienating  expensively-pur¬ 
chased  readers.  Holding  the  interest  of 
the  reader  is  the  basis  of  the  entire  cir¬ 
culation  structure  and  upon  it  rests  the 
advertising  rate  and  the  volume,  the  life, 
and  the  success  of  the  newspaper  under¬ 
taking.  Obviously  a  newspaper  which 
has  been  disemboweled  editorially  is  in 
ixior  position  to  remedy  its  financial 
defects  through  the  medium  of  a  higher 
advertising  rate,  and  a  higher  circulation 
price  for  such  a  product  is  hardly  to  be 
considered. 

Increased  circulation  revenues  is  one 
avenue  of  escape  from  the  tyranny  of 
ever-increasing  volume  and  concurrently 
increasing  overhead  which  has  not  re¬ 
ceived  the  attention  it  deserves  from  the 
craft.  The  ratio  of  circulation  income  to 
gross  volume  of  revenue  has  steadily 
declined  since  1920  and,  coincidentally, 
there  has  been  a  regular  increase  in 
volume  of  circulation.  The  advertising 
line  rate  has  thus  been  forced  to  carry 
more  and  more  of  the  production  and 
profit  loads  while  circulation  has  become 
a  continually  increasing  liability. 

The  old  normal  and  sound  basis  is 
that  circulation  revenue  should  be  equal 
to  one-third  of  the  gross  revenue.  To¬ 
day,  in  spite  of  the  increase  in  circula¬ 
tion,  its  revenues  seldom  reach  25  per 
cent  and  frequently  fall  below  20  per  cent 
of  the  gross  revenue. 

On  a  quantitative  basis,  the  subscriber 
receives  twice  as  many  pages  per  day  for 
the  same  or  a  lower  price  than  he  paid 
10  or  20  years  ago.  On  the  quantity 
basis,  he  is  now  paying  about  one-third 
the  price  paid  in  1914,  and  there  is 
probably  no  other  commodity  sold  today 
in  the  world  for  which  the  buyer  obtains 
more  than  double  the  quantity  for  the 
same  price,  or  lees,  than  he  paid  prior  to 
the  war. 


N.  Y.  GRAPHIC  ELECTS 


Percy  L.  Atkinson  Named  President, 

Harry  A.  Ahearn,  Vice-President 

The  New  York  Ez’ening  Graphic  has 
just  elected  the  following  officers:  Presi¬ 
dent,  Percy  L.  .Atkinson ;  vice-president. 
Harry  A.  .\hern;  treasurer,  John  R. 
Waters;  .secretary.  Martin  H.  Weyrauch. 

Mr.  .Mkinson  has  been  connected  with 
the  Macfadden  organization  for  more 
than  tTve  years,  and  was  formerly  asso¬ 
ciated  with  both  the  Hearst  and  Mun- 
sey  interests  in  New'  York. 


PRESS  FUND  DISTRIBUTES  £17,000 

The  British  Newspaper  Press  Fund,  a 
contributory  association  to  assist  news¬ 
papermen  members  and  their  dependents 
by  pensions,  during  1926  distributed  in 
pensions  and  grants  £17,136,  compared 
with  £15,714  in  1925.  The  Fund  is  as¬ 
sisted  by  donations  made  by  the  news¬ 
paper  trades,  especially  at  its  annual 
festival.  Last  year  Lord  Rothermere, 
proprietor  of  the  I.oiidov  Daily  Mail. 
made  another  gift  of  £5,000  to  the  Fund. 


PICKS  PRETTIEST  “PEACH” 

Miss  Helen  Marie  Schraedcr  of  Oak 
Park.  Ill.,  a  co-ed  at  the  University  of 
Illinois  in  L^rbana,  has  been  awarded 
the  $10,000  grand  prize  in  the  Chicago 
Tribune’s  $20,000  search  for  the  56  pret¬ 
tiest  peaches  of  the  central  west.  The 
contest  started  last  September.  Eighteen 
thousand  photographs  of  pretty  girls 
were  enterc<l. 


READERS  CHOOSE  IONIC 

.^s  a  result  of  a  10  to  1  vote  by  its 
readers,  the  Chicago  Daily  Nnes  has 
adopted  a  new  type-face.  Ionic  No.  5  for 
its  news  and  editorial  columns. 


THOMASON  AND  BRYAN  ARE  PARTNERS 
IN  TAMPA  TRIBUNE  PURCHASE 


A.  P.  VS.  N.  Y.  WORLD 
HEARING  POSTPONED 


Former  Chicago  Tribune  Manager  Will  Actively  Manage 
Paper  Bought  for  Million  Dollars — Shares 
Evenly  Divided 


Absence  of  Pulitzer  and  Swope  PreTent, 
Discussion  of  Daily’s  Editorials  on 
“Bolshevist  Hegemony”  Story 
in  November 


(.By  telci;rat-h  to  Editor  6c  Publisher) 
'^AMPA,  March  16. — Purchase  of  the 
^  Tampa  Morning  Tribune  by  S.  E. 
Thomason,  formerly  vice-president  of 


S.  E.  Thom.\son 


the  Chicago  Tri¬ 
bune,  and  John 
Stewart  Bryan, 
owner  and  pub¬ 
lisher  of  the 
Richmond  (.Va.) 
N  c  w  s  Leader, 
was  ratified 
Monday  by  Tam¬ 
pa  T ribune  stock¬ 
holders,  who  un¬ 
animously  accept¬ 
ed  the  offer  for 
the  property.  The 
price  paid  was 
approximately  a 
million  dollars 
and  Mr.  Thoma- 


Mr.  Th.imaMiii  is  a  former  president 
of  the  American  Newspaper  Publishers 
.\ssociation  and  Mr.  Bryan  is  not  its 
president,  having  succeeded  Mr.  Thoma¬ 
son  in  office  last 


son  and  Mr.  Bryan  will  own  all  the  stock 
as  equal  partners,  Mr.  Thomason  be¬ 
comes  president  and  publisher  and  will 
live  in  Tampa. 

The  Tribune  for  the  last  two  years  had 
been  owned  by  a  syndicate  of  Tampa 
business  men  who  bought  it  from  Col. 
W.  F.  Stovall,  its  ow'ner  and  editor  since 
it  was  established  35  years  ago. 

The  sale  of  the  Tribune  did  not  come 
as  a  surprise,  but  Tampa  business  inter¬ 
ests  were  profoundly  impressed  to  learn 
that  two  of  the  country’s  notable  news¬ 
paper  executives  had  joined  hands  in 
taking  it  over.  Due  to  the  health  of  his 
wife,  which  made  it  advisable  to  seek 
a  different  climate  from  that  of  Chicago, 
Mr.  Thomason  has  been  investigating 
newspaper  properties  with  the  purpose 
of  buying  a  substantial  and  fast-growing 
paper  in  the  city  he  was  to  make  his 
home. 


year. 

“We  bought 
the  Tampa 
Morning  T  rib- 
u  n  e,  already  a 
fine  newspaper 
and  which  has 
entrenched  itself 
in  Florida,  be¬ 
cause  we  believe 
in  the  business 
and  commercial 
possibilities  of 
the  W est  Flori¬ 
da  field,”  said 
Mr.  Thomason. 
"We  hope  to  car- 


JoHN  Stewart  Bryan 


ry  on  in  a  bigger  way.  There  will  be 
no  important  changes  in  the  Tribune  or¬ 
ganization.” 

Tribune  men  who  will  remain  are: 
E.  D.  Lambright,  editor;  J.  S.  Mims, 
general  manager ;  R.  W.  Simpson,  man¬ 
aging  editor,  who  was  city  editor  of  Mr. 
Bryan’s  Richmond  Times-Dispatch  at  the 
time  of  its  sale  in  1914;  S.  Lloyd  Fris- 
bie,  advertising  manager ;  Don  R.  Davis, 
circulation  director  and  W.  P.  Lawrence, 
circulation  manager.  Messrs.  I^mb- 
right,  Mims,  Frisbie  and  I^wrence  have 
been  with  the  paper  over  a  long  period 
of  years. 

Few  buyers  of  a  newspaper  ever  went 
into  a  new  field  to  receive  a  more  cordial 
welcome  than  that  accorded  Mr.  Thoma¬ 
son  and  Mr.  Bryan  by  Tampa  business 
people.  They  have  been  at  work  together 
all  the  week  in  Tampa,  mapping  out  their 
plans. 


Discussion  of  the  New  York  lYorld't 
editorial  criticism  of  the  Associatttj 
Press,  which  was  to  have  been  heard  this 
week  before  the  A.  P.  e.xecutive  com¬ 
mittee  in  New  York,  was  postponed 
until  the  April  meeting  of  the  board 

The  postponement  was  mutually  agreed 
upon,  it  was  stated  at  the  -\ssociated 
Press  office,  where  it  was  emphasized 
that  the  invitation  to  the  World  to 
present  its  criticism  of  the  .X.  P.  before 
olficials  of  the  organization  was  not  a 
citation,  implying  the  p<.>ssibility  of 
penalty. 

1  lerbert  Bayard,  Swope,  executive  edi¬ 
tor  of  the  World,  and  .X.  P.  member  for 
that  newspaper,  is  now  at  Palm  Beach 
and  Ralph  Pulitzer,  owner,  is  in  Nassau 

Following  the  Secretary  Olds  inter¬ 
view,  when  the  Associated  Press  on  Nov. 
18.  sent  out  a  dispatch  reporting  the 
government's  concern  over  the  “spectre 
of  Bolshevist  hegemony"  in  Mexico,  the 
New  X’ork  World  published  several  edi¬ 
torial  criticisms  of  the  A.  P..  declaring 
its  belief  that  the  press  association  had 
been  used  by  administration  officials  for 
propaganda  purposes.  The  .X.  P,  does 
not  question  the  World’s  right  to  its 
own  editorial  opinions,  but  questions  the 
accuracy  of  the  information  upon  which 
the  editorials  were  based,  it  has  U-en  ex¬ 
plained  at  the  A.  I’,  headquarters  office 


CHICAGO  ADVERTISING 
MEN  GREET  HARN 


New  Managing  Director  of  Audit  Bureau 
of  Circulations  Honored  at 
Luncheon — Strong,  Meigs, 

Are  Speakers 


Chic.xik).  111.,  March  17. — The  adver¬ 
tising  and  publishing  interests  of  Chicago, 
“as  an  evidence  of  the  friendship  and 
cordiality  with  which  Chicago  greets  a 
new  and  distinguished  citizen,”  welcomed 
O.  C.  Harn,  new  manapng  director  of 
the  Audit  Bureau  of  Circulations,  at  a 
luncheon  at  the  Hotel  LaSalle  today. 

Walter  A.  Strong,  publisher  of  the 
Chicago  Daily  News,  complimented  the 
Bureau  on  having  the  services  of  Mr. 
Harn.  He  said  the  organization  had  “a 
man  with  the  wisdom  of  Solomon  and 
the  kick  of  a  mule.” 

“We  can  call  him  a  benevolent  Mus¬ 
solini,”  the  publisher  said. 

M.  C.  Meigs,  publisher  of  the  Chicago 
Herald  and  Examiner,  who  has  known 
Mr.  Harn  for  the  p;ist  15  years,  said  of 
him : 

“The  first  time  I  met  Mr.  Harn  was  at 
a  convention  in  Geveland.  I  can  re¬ 
member  just  two  men  who  were  at  that 
convention.  One  was  a  gentleman  who 
talked  a  great  deal  and  said  nothing. 
The  other  was  Mr.  Harn,  who  talk^ 
very  little,  but  said  more  than  any  one 
else.  That  is  the  sort  of  man  we  have 
as  our  new  managing  director.” 

Mr.  Harn  assumes  the  office  made  va¬ 
cant  by  the  death  of  Stanley  Gauge. 
The  luncheon  was  sponsored  by  the  fol¬ 
lowing  advertising  and  publishing  inter¬ 
ests  in  Chicago : 

Advertising  Men’s  Post  of  the  Ameri¬ 
can  Legion ;  Agate  Club  of  Chicago ; 
-Xgricultural  Publishers  Association;  At¬ 
las  Gub  of  Chicago ;  Chicago  Associa¬ 


tion  of  Commerce ;  Chicago  Better  Busi¬ 
ness  Bureau ;  Chicago  Business  Papers 
•Xssociation ;  Chicago  Newspajier  Execu¬ 
tives;  Engineering  Advertisers  .Xssocia¬ 
tion  ;  Western  Council,  .Xmerican  .Xsso¬ 
ciation  of  .Xdvertising  Agencies ;  White 
Paper  Gub  of  Giicago;  Women’s  .Xd¬ 
vertising  Gub  of  Chicago. 

Homer  J.  Buckley,  chairman  of  the 
Advertising  Council  of  Chicago,  opened 
the  program  and  introduced  XN'ilbur  D. 
Nesbit  of  the  William  .X.  Rankin  adver¬ 
tising  agency,  as  chairman. 

The  program  included  talks  by  Walter 
X.  Strong,  publisher.  Chicago  Daily  News; 
M.  C.  Meigs,  publisher,  Chicago  Herald 
and  Examiner;  W.  R.  Dawes,  president, 
Chicago  Association  of  Commerce ;  Wil¬ 
liam  E.  Dever,  mayor  of  Chicago,  and  a 
response  by  Mr.  Ham. 


C.  M.  STANLEY  RESIGNS 


C  M.  Stanley,  an  employee  of  the 
Birmingham  Age-Herald  for  the  past 
25  years,  has  resigned  to  become  editor  of 
the  Montgomery  (.Xla.)  Journal  and  as¬ 
sociate  editor  of  the  Mobile  Register  and 
the  Mobile  News-Item.  He  thus  con¬ 
tinues  his  connections  with  Frederick  I. 
Thompson,  publisher  of  those  papers, 
who  one  week  ago  announced  that  he  and 
his  associates  B.  B.  and  Donald  Comer 
had  sold  their  interest  in  the  Age-Herald 
to  E.  D.  DeWitt  of  New  York  Citv. 


FAREWELL  TO  KIRCHHOFER 


START  RAISING  FUND 
FOR  CLAGUE’S  WIDOW 


Late  Managing  Director  of  A.  B.  C. 
Paid  All  His  Debts  but  Had  Little 
Left — O.  C.  Ham  Named  Treas¬ 
urer  to  Receive  Contributions 


Stanley  Clague,  late  managing  direc¬ 
tor  of  the  Audit  Bureau  of  Circulations, 
paid  all  the  debts  incurred  by  his  agency 
business,  but  had  little  left  for  his  widow, 
it  was  revealed  this  week  when  it  was 
announced  that  O.  C.  Harn,  present  A. 
B.  C.  managing  director,  had  been  named 
treasurer  of  a  fund  being  raised  to  help 
Mrs.  Clague. 

Need  for  such  a  fund  was  explained  in 
a  letter  written  by  E.  R.  Shaw,  of  Pow¬ 
er  Plant  Engineering.  In  part,  he  wrote; 

“Stanley  Clague  was  the  hardest  and 
most  conscientious  worker  I  ever  knew. 
His  work  at  the  office  was  strenuous  in 
the  extreme,  and  for  years  he  worked 
at  home  niglit  after  night  with  rare  ex¬ 
ceptions.  He  sacrificed  his  life  to  the 
development  of  the  Bureau’s  service  the 
publishing  and  advertising  professions. 

“During  these  many  years  Mrs.  Clague 
has  patiently  yielded  to  the  Bureau  that 
part  of  his  time  to  which  she  was  justly 
entitled.  Therefore,  in  consideration  of 
her  sacrifice  a  fund  has  been  started  to 
nurchase  for  her  a  monthly  annuity  pol¬ 
icy  sufficient  to  provide  her  with  a  com¬ 
fortable  living." 

Money  is  being  sent  to  Mr.  Ham  at 
.X.  B.  C.  offices  in  Chicago. 


OKLAHOMA  PAPERS  SOLD 


A  dinner  for  Alfred  H.  Kirchhofer,  re¬ 
tiring  president  of  the  National  Press 
Gub  was  held  at  the  New  Willard 
Hotel,  March  19.  Carter  Field  was 
chairman  of  the  dinner  committee  and 
James  L.  Wright  vice-chairman.  Kirch¬ 
hofer.  who  has  represented  the  Buffalo 
A’cws  at  the  capital,  is  returning  to 
Buffalo  to  succeed  Marc  Rose,  resigned, 
as  managing  editor. 


FI 

Dail! 


Williams  and  Skewes  Buy  Perry  Daily 
and  Weekly  Journal 

The  Perry  (Okla.)  Daily  and  Weekly 
lountal  have  been  sold  by  \\'.  K.  Leather- 
ock  to  Ira  J.  Williams  of  Pawnee  City. 
Neb.,  and  James  H,  .Skewes  of  Meridian. 
Miss. 

The  Perry  Messenger  and  the  Mor- 
land-Red  Rock  Record  have  been  merged 
with  the  Journal. 

Williams  was  formerly  executive  head 
of  the  Pawnee  City  (  Neb.  )  Chief  and 
the  Litchfield  (Ill.)  Daily  News-Herald. 
.Skewes  is  owner  and  publisher  of  tw 
Meridian  (Miss. I  Dally  .^far  and  the 
Laurel  (Miss.)  Daily  Leader. 
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Editor  &  Publisher  for  March  19,  1927 


FINNEY  REVIEWS  25  YEARS  IN  ADVERTISING 

Daily  Newspaper  Stands  Supreme  in  Getting  Results,  Says  Veteran  Agency  Maui — Deceitful  Copy 
Has  Succeeded  ‘‘Plaun  Lying”  of  Other  Years,  He  Believes 


Delving  back  into  his  25  years  ex-  be  the  testimonial,  and  even  today  it  advertising,  as  he  wrote  it  himself,  fol-  But  they  had  no  money  or  advertising 

oerience,  Frank  Finney,  president  of  continues  to  be  a  great  sales  stimulant.”  lows;  experience  either ;  and  so,  without  experi- 

ert  &  Finney.  New  York  advertising  In  the  brief  memoirs  he  had  written  “Julian  Street,  the  well-known  writer  ence  or  money,  we  undoubtedly  had  a 
^  encv  this  week  declared  he  had  found  on  the  occasion  of  reaching  the  quarter  of  fiction  and  travel  books,  and  I  began  sound  basis  on  which  to  build  an  agency. 

^  least  one  unchanging  fact  in  the  ever  century  mark  in  advertising  agency  business  25  years  ago  at  the  corner  of  “Street  was  dramatic  critic  on  the 

^haneing  ad%ertising  scene.  He  set  down  work.  Mr.  Finney  had  set  up  a  question  Nassau  and  Beekman  streets.  It  was  the  Mail  &  Express,  but  didn’t  know  then 

that  fact  in  his  memoirs  in  the  follow¬ 


ing  single  sentence : 

"The  daily  newspaper,  he  wrote,  has 
been  and  is  today  the  most  powerful  ad¬ 
vertising  medium.” 

The  occasion  for  Mr.  Finneys  remi¬ 
niscences  was  the  celebration  on  March 
15  of  his  agency’s  25th  birthday.  With 
Jidian  Street,  who  later  became  a  suc¬ 
cessful  novelist,  Mr.  Finney  founded  the 
agency  in  1902  in  a  Park  Row  saloon 
over  a  bottle  of  champagne.  Mr.  Street 
ft-as  then  a  dramatic  critic  for  the  old 
Sew  Moil  and  Express,  and  Mr. 
Finne>'  was  an  advertising  solicitor  on 
the  same  paper.  After  several  years  of 
hard  sledding,  business  began  to  come 
their  way.  The  agency  of  Street  &  Fin- 
nev,  now  occupies  spacious  quarters  in 
the  American  Radiator  building  on  41st 
street,  and  handles  a  number  of  impor¬ 
tant  accounts,  including  White  House 
Coffee,  and  Liberty  Mutual  Insurance 
Company. 

.\fter  reading  what  Mr.  Finney  had 
written  down  recalling  his  25  years  ex¬ 
perience  in  advertising  agency  work,  a 
representative  of  Editor  &  Pcblisher 
ailed  upon  him  and  asked  him  to  en¬ 
large  upon  his  views  in  an  interview. 

“Certainly  there  are  no  advertising 
agency  men  who  can  truthfully  argue 


“Certainly  there  are  no  advertis¬ 
ing  agency  men  who  can  truthfully 
argue  that  there  is  any  medium 
better  than  the  newspaper.” 

•  •  • 

new  form  of  subtle  lying  has 

came  into  vogue.” 

♦  *  * 

"Advertising  will  perhaps  never 

be  reduced  to  an  exact  science,  but 
1  believe  that  most  advertisers  of 
the  future  will  study  their  audience 
more  than  they  do  today.” 


that  he  could  write.  He  wrote  a  short 
fiction  story  for  the  Cincinnati,  Hamilton, 
Dayton  Railroad.  I  went  out  to  Cincin¬ 
nati  and  sold  it.  The  booklet  made  a 
great  hit.  Julian  thus  became  a  writer 
over  night.  Large  concerns  like  Heinz, 
Cream  of  Wheat,  Colgate,  etc.,  wrote 
in  and  asked  us  to  write  books  like  that 
for  them.  This  proves  again  that  if  you 
really  do  superfine  work,  the  client  will 
run  after  them.  That  is  why  advertising 
agents  today  do  so  little  soliciting. 

“Then  Street  wrote  a  story  b^k  for 
the  Snrosis  Shoe  Company  called  ‘The 
Sharpness  of  Steele.’  Sorosis  published 
millions  and  millions  of  copies  and  are 
still  publishing  it. 

“He  wrote  a  short  story  for  the  Regina 
-Music  Box  Company  about  a  girl  who 
lived  in  one  apartment  and  a  boy  who 
lived  in  the  flat  adjoining.  He  called 
the  book  ‘.A  Harmony  in  Two  Flats’. 

“These  early  stories  by  Street  were 
masterpieces  of  advertising  and  enabled 
us  to  pay  our  grocery  bills  and  our  ex¬ 
cessive  lunch  bills  until  we  got  going. 
Those  lunch  bills  were  no  ordinary  size, 
for  we  always  had  lunch  at  Hahn’s  and 
always  had  a  bottle  of  champagne,  even 
though  the  grocery  man  had  to  wait. 
Nowadays  we  lunch  at  a  soda  fountain, 
though  I  use  here  the  editorial  ‘we’  for 


that  there  is  any  medium  better  than  the  answered  it  in  an  astonishingly  Wall  street  of  advertising,  and  Churchill’s  Julian  withdrew  from  the  Agency  about 

newspaper,”  he  declared.  “While  maga-  frank  manner.  The  question  he  asked  saloon  was  the  advertising  market-place  20  years  ago  to  make  himself  famous  as 

zines  are  good,  the  newspapers  are  the  himself  was :  of  the  world,  where  advertising  contracts  a  novelist  and  writer  of  travel  books, 

great  sales  creators.  There  is  more  pull,  “Is  advertising  truthful  today?”  "ere  signed.  ^  business  activity  is  hard,  but  sell- 

more  direct  action  in  newspaper  space.  He  answered  it  by  saying ;  “The  .Veii^  York  Times  occupied  the  ing  and  delivering  a  service,  in  my  opin- 

than  in  any  other  form  of  advertising.  "The  Better  Business  Bureaus  have  building  where  Loft’s  Candy  Store  is  ion,  is  very  much  more  difficult  than  sell- 

“I  was  talking  to  a  big  national  ad-  driven  out  the  criminal  liars,  but  a  new  today  at  the  confluence  of  Nassau  and  ing  and  delivering  merchandise, 

vertiser  the  other  day.  He  has  been  form  of  subtle  lying  has  come  into  vogue,  ^ow.  Right  behind  it,  extending  “Advertising  will  perhaps  never  be 

advertising  in  the  magazines  for  25  years  The  advertisers’ stick  to  the  truth  in  di-  through  from  Nassau  to  Park  Row,  was  reduced  to  an  exact  science,  but  I  believe 

and  is  being  constantly  surprised  to  learn  reel  statement,  but  falsify  by  inference,  'he  famous  Churchill  advertising  ex-  that  most  advertisers  of  the  future  will 

how  many  people  there  are  who  have  For  example,  they  don’t  say  "it  will  cure,  t-bange.  study  their  audience  more  than  they  do 

never  heard  of  his  product.  but  will  relu'Z'C  etc.  When  vou  get  Ayer  was  an  important  fartor  now.  Today  they  buy  the  advertisements 


papers,  telling  amateur  advertisers  how  spend  a  year,  if  necessary,  and  $5,000  or 
to  do  their  advertising,  and  the  papers  510,0(X)  or  $50,000,  to  find  out  what  kind 
carried  this  publicity  all  over  the  country,  of  advertising  will  make  the  consumer 
“George  Batten,  P'rank  Presbrey,  Jo-  ask  for  his  goods  at  the  store.  Any  ad- 


,1,1  —  -ri:  o .  , -  -...-.-o--™  aaveriising  wnicn  wa 

the  year.  That  s  enough  to  make  the  de-  jectionable  because  it  was 

-  .n  the  new  style  of  subtle  lying. 

^  i  (  Strange  part  of  it  is,  that 

But  there  are  other  lactors  of  news-  although  there  is  more  lying  going  on 
"twites  It  aston-  ,,,  advertising  todav  than  ever  beforl  no 
ishmgy  cheap.  One  of  these  factors  is  treater  sale.sman  than  tr„th 


.  „  — -  -  probably 

copy  for  one  of  my  accounts  in  850  news-  today  that  ever  before  ” 

Kodl't  t  Pittney  stood  behind  this  asser- 

If  vrai  ran  n/t  t' ^  ^  a  house  lion,  when  he  was  interviewed,  but  said 

n  you  can  advertise  any  cheaper  than  he  did  not  rare  to  no  into  d,.tai1=  An,,  ocorge  Oincn,  I  ,  icauit^,  jo-  asK  lor  ms  gouus  ai  me  Slurc.  rmy  au- 

that  with  equal  results.  I’ll  eat  my  hat.  interested  can  make  the  com’mri^n'  Richards.  George  P.  Rowell  and  J.  vertiser  who  will  do  this  will  find  the 

“The  copy  in  this  particular  campaign  he  nointed  out  between  the  oM  Walter  Thompson,  the  last  of  whom  then  kind  of  ads  that  will  actually  sell  mer- 

appears  three  times  a  week  throughout  Jdv^  "sbe  ShiS  wa  Considered  oh  ‘he  agency  himself,  were  also  chandise. 

,1,.  .ra,  TV.,,-,  - - -  a.  advertising  which  was  considered  ob-  Calkins  &  Holden,  “The  advertising  agency  is  a  great  in- 

s  un  rue,  and  ^{(-Cann,  Blackman,  Wallace  Armstrong,  .stitution.  It  has  been  maligned  and 

George  L.  Dyer  and  other  latter-day  stoned  during  the  whole  of  my  25  years 

saints  had  not  started.  experience,  but,  like  the  railroad,  it  is 

“Julian  Street  says  that  our  first  ac-  coming  to  be  respected  as  a  powerful 

iMiuigiy  cneap.  une  oi  inese  lactors  is  .rreater  salesman  than  troth  hac  ,.»t  count  was  a  ‘cockroach  account.’  We  factor  in  modern  business.  Any  profes- 

that  by  using  newspapers  a  manufac-  discovered  ”  he  continued  ^  obtained  the  advertising  of  a  manufac-  sion  which  can  stand  the  abuse  that  the 

turer  can  avoid  waste  circulation.  He  ’  ’  turer  of  cockroach  powder  up  on  Sixth  agencies  have  endured  and  come  out  vic- 

can  ‘spot’  his  advertising,  placing  his  .  John  Powers  vvas  the  great  exponent  avenue.  This  client  had  a  picture  of  torious.  is  a  sound  profession  that  de¬ 
copy  in  those  centers  where  he  has  dis-  ^^vertising.  He  proved  that  cockroaches  but  was  not  satisfied^  with  it.  livers  a  genuine  service, 

tribution,  concentrating  in  regions  where  advertising  copy  he  wrote  for  jTe  asked  us  to  draw  a  better  picture  of  “In  the  old  days,  the  principal  objec- 

he  needs  to  increase  sales,  and  cutting  off  ■'"..[I. for  Risers  Peet.  cockroaches,  which  we  did.  But  our  pic-  tive  of  an  agent  was  to  get  the  contract 

those  sections,  where  it  is  foolish  to  idea,  and  it  worked  beyond  tyre  precipitated  our  first  fight  with  a  from  the  client,  make  him  spend  as  much 

spend  money.  question,  was  to  tell  the  truth,  the  ab-  client,  for  the  client  insisted  that  his  money  as  possible,  and  do  as  little  work 

“A  trouble  with  many  advertisers  is  merchandise  he  cockroaches  were  better  than  our  cock-  for  him  as  possible.  All  this  has  passed 

that  they  don’t  know  how  to  use  news-  describing  in  advertising  copy  was  roaches  and  we,  being  unable  to  supply  out  of  the  picture.  Every  advertising 

papers.  They  set  aside  as  unimportant  ,  L  ‘totton  and  half  wool,  he  said  so,  him  with  a  satisfactory  portrait  of  a  agent  today  is  working  his  head  off  to 
the  success  of  the  patent  medicine  people,  ‘‘-’Bving  absolutely  no  doubt  in  readers’  cockroach,  lost  the  account.  give  his  client  the  finest  service  he  can. 

and  to  create  some  new  kind  of  ad-  ‘’I'tds-  “j  ^^s  a  solicitor  on  the  Mail  &  Ex-  “The  agent  of  today  goes  to  extremes 

vertising.  They  are  always  looking  for  “The  classic  story  told  about  John  press.  Vincent  Tobin,  who  was  then  ad-  in  giving  service.  He  offers  the  client 
something  different.  They  judge  their  Powers  has  to  do  with  a  necktie  sale  vertising  manager,  either  thought  I  was  merchandising  service,  research,  art, 
advertisements  according  to  art  stand-  held  by  the  Wanamaker  store.  The  too  bad  or  too  good  for  his  paper  and  copy,  plans;  frequently  assists  him  to 
ards,  literary  merit,  psychology,  their  manager  in  charge  of  the  necktie  depart-  recommended  that  I  go  into  the  agency  reorganize  his  selling  and  manufacturing 
own  taste.  They  buy  the  kind  of  ad-  ment  sent  for  Powers  to  write  adver-  business.  He  said  that  Julian  Street  and  machinery ;  sometimes  helps  him  to  re- 
yertising  they  like,  playing  to  themselves  tising  copy  for  the  sale.  another  fellow  were  starting  an  agency  finance  his  business ;  does  everything 

instead  of  to  the  public  they  want  to  buy  “  ‘These  ties  are  no  good,’  the  man-  and  wanted  me  to  meet  them.  He  took  for  him  from  playing  golf  to  seeing  that 

‘"u'l  ager  said  with  a  wink,  ‘but  we  want  to  me  down  to  Hahn’s  restaurant  in  the  he  gets  to  the  big  prize  fights. 

The  patent  medicine  companies  chose  get  rid  of  them.’  Park  Row  Building  which  was  famous  “'The  agents  give  too  much  service, 

their  advertising  like  sales  managers  pick  “The  copy  Powers  wrote  was :  in  those  days.  There  Julian  and  his  asso-  Most  agents  know  little  about  merchan- 

salesmen.  After  drawing  up  a  “‘Not  as  good  as  they  look,  but  good  date  were  indulging  in  a  bottle  of  cham-  dising  and  ought  to  keep  out  of  it.  They 

number  of  advertisements,  they  tested  enough  for  25  cents.’  pagne  at  three  o’clock  in  the  afternoon,  should  also  keep  out  of  the  policies  of 

in  a  newspaper.  The  one  that  “The  neckties  sold  so  fast  that  the  They  decided  instantly  to  take  me  in,  their  client’s  business.  The  agents  job  is 

pulled  the  best  was  chosen  as  the  best  store  bought  more  and  continued  the  sale  even  though  I  had  no  money  and  no  ad-  primarily  to  find  ads  that  will  make  the 
salesman,  and  he  was  given  the  job  and  for  three  weeks.”  vertising  experience  and  very  little  of  consumer  go  into  the  store  and  ask  for 

^  It  year  after  year.  It  happened  to  The  story  of  Mr.  Finney’s  25  years  in  anything  else  that  was  worth  taking  in.  the  client’s  goods.” 
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SLASH  IN  NEWSPRINT  I  do  you  know; 

PRICE  EXPECTED  - 

1.  When  and  where  will  the  annual 
Overproduction  U  Basis  for  Present  meetings  of  the  American  Newspaper 


View  Held  in  Many  Quarters—  J’ubl.shers  Association  and  the  Asso- 
^  1-  oX  o  f  ctated  Press  be  held.' 

Canadian  Mills  20  Per  Cent  ^  Who  is  t).  C.  Harni' 

Under  Capacity  3.  Who  is  the  president  of  the 

American  Society  of  NewspajK-r  h-di- 
Kxpectations  are  being  expressed  in  tors.' 
various  quarters  that  newsprint  prices  are  4.  How  many  agate  lines  are  there 

due  for  a  drop  because  of  overproduction  i«  a  column  inch  r 

an<l  additional  machines  shortly  to  be  in  5.  What  is  the  oldest  e.stahlished  daily 
operation.  newspaper  in  the  United  States .' 

h  is  a  fact  that  there  has  been  a  large  6.  What  newspaper  carried  the 

increase  in  mill  capacity  and  it  is  also  largest  volume  of  advertising  during 
true  that  advertising  decreased  approxi-  1926? 

niately  four  per  cent  during  Novembi-r.  7.  What  newspaper  has  the  largest 
December  and  January.  Nevertheless  daily  circulation  in  the  United  States.' 
during  the  same  three  months  there  has  S.  How  many  newspajK'rs  are 

been  an  average  increase  in  newsprint  owned  by  William  R.  Hearst.' 


consumption  amounting  to  approximately 
six  per  cent. 


The  present  general  contract  price  is  .states.' 


9.  How  many  daily  and  Sunday 
newspapers  are  published  in  the  I  nited 


a  ton  f.  o.  b.  mill. 

Those  who  look  to  see  this  price  main- 


10.  Who  was  Henry  Watterson? 

11.  How  many  directors  represent 


tained  declare  that  while  the  mills  are  daily  newspapers  on  the  directorate  of 
operating  at  capacity  there  is  no  over-  the  Audit  Bureau  of  Circulations.' 
production  now.  They  assert  that  the  12.  What  was  the  newsprint  jiaper 

paper  men  during  the  year  will  shift  production  of  the  United  States  and 
old  machines  over  to  different  grades  Canada  during  the  year  1926? 
of  paper,  keeping  the  newsprint  supply  13.  W'hat  was  the  estimated  inve.st- 

down  to  meet  the  demand.  The  same  ment  by  advertisers  in  daily  newspaper 
jK'ople  also  expect  advertising  will  pick  space  during  1926? 
up  later  in  the  season.  If  cuts  occur,  14.  What  story  held  the  front  page 

they  say,  it  will  only  be  in  isolated  in-  longer  than  any  other  during  the  past 

stances.  10  years,  the  story  of  the  World  War 

On  the  other  side  of  the  fence  are  those  being  excepted  ? 
who  believe  the  law  of  supply  and  de-  15.  What  do  these  initials  represent: 
mand  will  not  be  broken.  S.  X.  P.  A..  I.  D.  P.  A.,  P.  X.  X.  A., 

.\n  unnamed  man,  reported  to  be  well  I.  C.  M.  A.,  X.  E.  D.  X.  A.,  A.  A. 

jiosted,  was  recently  (|uoted  by  the  .\..  A.  X.  .\.? 

Toronto  Paily  Mail  and  Umpire,  as  fol-  16.  Who  is  the  president  of  the  .\s- 

lows :  sociated  Press  and  how  long  has  he  held 

“.\t  the  present  time  paper  mills  are  that  office? 
running  anywhere  from  70  per  cent  to  17.  What  is  a  flimsy? 

80  per  cent  of  capacity,  which  is  very  18.  What  does  “Flash”  mean? 

unusual,  as  they  usually  count  on  95  per  19.  What  is  the  current  contract  price 

cent  to  100  per  cent  capacity.  reduc-  of  white  newsprint  paper? 
lion  of  10  per  cent  in  capacity  usually  20.  What  are  principal  makes  of 

accounts  for  an  increase  in  cost  of  $5.00  newspaper  web  press  in  use  today? 
a  ton.  When  the  reduction  reaches  10  21.  What  is  a  “morgue?” 

per  cent  to  15  per  cent  or  20  per  cent,  22.  What  is  the  meaning  of  “30?” 

then  the  increased  cost  is  correspondingly  23.  What  newspaper  group  controls 

higher.  For  instance,  I  hear  that  Abitibi  the  largest  number  of  daily  newspapers 
is  running  only  four  days,  St.  Maurice  in  the  United  States? 

Valley  Corporation  is  operating  only  75  24.  WTio  is  Karl  A.  Rickel? 

per  cent  capacity,  and  Spanish  River  is  25.  What  newspaper  was  the  first  to 

running  only  about  70  per  cent  capacity,  cast  type  in  slugs  by  machinery? 


EDITOR  &  PUBLISHER 
CALENDAR 

March  22-24 — Texas  Women’s  Press 
Assn.,  annual  meeting.  Dallas. 
Tex. 

March  22 — Central  States  Circula¬ 
tion  Managers  .\ssn..  .Spring 
meeting.  Hotel  La  Salle.  Chicago. 

March  23-24 — Interiiational  .Adver¬ 
tising  .Assn.,  6th  District,  annual 
convention,  Milwaukee. 

March  23- -Sphinx  Club,  tlarloon- 
ists’  Night,  Waldorf-.Astoria  Ho¬ 
tel,  New  York. 

-April  11-12 — International  .Adver¬ 
tising  .Assn.,  fourth  district,  an¬ 
nual  convention.  Davtona  Beach. 
Fla. 

April  12-13 — New  York  State  Cir¬ 
culation  Managers  .Assn.,  meet¬ 
ing,  Syracuse,  N. 

April  12-13 — International  Ailver- 
lising  .Assn.,  advertising  commis¬ 
sion,  meeting,  Baltimore.  Md. 

April  22-23 — Panhandle  Press  .Assn.. 
2()th  annual  convention.  Amarillo. 
Tex. 

-April  25-29-  Associated  Press  and 
.American  Newspaper  Publishers 
Association,  annual  meeting,  and 
annual  convention.  Waldorf-.As¬ 
toria  Hotel,  New  York. 


CANADIAN  newsprint 
PRODUCT  GAINS 

February  Tonnage  from  Dominion  Mills 
13  Per  Cent  Ahead  of  1926 
While  U.  S.  Mills  Made  S'r 
Less 

Newsprint  production  in  Canada  dur- 
ing  February,  1927.  amounted  to  1.5(1,773 
tons  and  shipments  to  145.263  tons.  Pro¬ 
duction  in  the  I'nited  States  wa>  121.31g 
tons  and  .shipments  119,(l7(i  tons,  making 
a  total  United  .States  and  Uanaihaii  news¬ 
print  priKliiction  of  272.091  ton-  ami  ship¬ 
ments  of  2()4.3.19  tfiiis.  During  Tebruarv 
14,297  tons  of  newsi>rint  wa-  made  in 
Newfoundland  and  1,077  tons  in  Mexico 
so  that  the  total  North  .American  pro¬ 
duction  for  the  month  amounted  to  287.- 
465  tons,  the  News  Print  Service  Bureau 
reports. 

The  Canadian  mills  produced  37,14h 
tons  more  in  the  first  two  montli-  of  l(;27 
than  in  1926.  which  was  an  increase  of 
13  per  cent.  The  United  States  output 
was  12,618  terns  or  5  per  cent  less  than 
for  the  first  two  months  of  1926,  that 
in  Newfoundland  5,258  tons  or  2(1  per 
cent  more,  and  in  Mexico  273  tons  or  14 
per  cent  more  making  a  total  Xonh 
.American  increa.se  of  .30.0,59  tons  or  5 
per  cent. 


I _ ^1  During  February  the  Canadian  mills 

operated  at  86.3  per  cent  of  rated  ca- 

N.  Y.  WORLD  MAN  NOW  pacify  and  the  I'nited  States  mills  at  f^.7 

17  A  PI  I'NC*  AmiUlTDCT'  Stocks  of  newsprint  paper  at 

Ur  AJVU-|t.K^  1  Canadian  mills  totalled  22.769  tons  at 

-  the  end  of  February  and  at  L’nited  State- 

Jeffery  Holmesdale  of  Dramatic  Staff  mills  18.42(>  tons,  making  a  combined 


Succeeds  to  Title  Following 
Death  of  Father 
March  8 

Jeffery  Holmesdale.  member  of  the 
dramatic  staff  of  the  .Vcic  i'ork  World, 
is  now  the  fifth  Earl  of  .Amherst.  His 


on  March  8. 

The  titled  New 
A'ork  newspaper 
man  had  left  on 


total  of  41.195  tons,  which  was  c-quivalent 
to  3.2  days'  average  productirm. 


“In  addition  the  fact  has  to  be  con¬ 
sidered  that  the  International  will  be 
coming  in  with  6(X)  tons  of  paper  within 
a  few  weeks.  St.  .Anne  200  tons,  Mani¬ 
toba  200  tons.  Port  .Alfred  100  tons,  and 
later  on  in  the  year  several  other  ma¬ 
chines.  In  1928  there  will  probably  be 
an  increase  of  about  1,200  to  1.400  tons 


(Anszi’crs  on  page  341 

EDITORS  TO  TESTIFY 


granted  a  leave 
of  absence  from 
the  World,  but 


tion 

Shipments 

Tons  Per  Tons  Per 

Mill 

Month 

Month 

Stocks 

Canadian  Mills 

1927 — February  .  .. 

.150,773 

145,263 

22,769 

Two 

months. 

.312,497 

304,129 

22,769 

1926— Two 

months. 

.275,351 

272,003 

13,500 

1925 — Two 

months. 

.237,414 

239,014 

20114 

1924 — Two 

months. 

.222,847 

219,175 

18,195  1 

1923 — Two 

months. 

.191,523 

187.892 

10.732  r 

1922— Two 

months. 

.159,299 

163,641 

9,512  ! 

1921— Two 

months. 

.134,218 

128,028 

17,110 

1920— Two 

months. 

.137,278 

134.983 

10,119  i 

U  N I TED 

States 

Mills 

1927 — Februarv  ... 

.121,318 

119.076 

18,426 

Two 

months. 

.257,073 

250,409 

18,426  ; 

1926 — Two 

months. 

.269,691 

267,657 

14,801  \ 

1925 — Two 

months. 

.243,710 

241.782 

25,888  ' 

\92A — Two 

months. 

.250,916 

243,525 

30,341 

1923— Two 

months. 

.  242,063 

238,071 

23;200 

1922— Two 

months. 

.203,594 

199.713 

27,815 

1921— Two 

months. 

.226,870 

212,457 

39,176 

1920 — Two 

months. 

.243.898 

231.312 

27,955 

t'siTEP  States  and  Canadian  Mills 

192/— Februarv  . 272,091  264,339  41,I9j 

Two  months  .  .569,570  554,538  41,195 


expects  to  return  1926 — Two  months. .  .545,042  539,660  28,301 


"  ......  ISL.MIMII  wcvisi-  ..  t/-  r.-cXi/.  I,;-  1925— Two  months..  .481,124  480,796  46,003 

also.  To  my  mind,  if  the  old  law  of  tors  have  been  subpoenaed  tor  examina-  se\erai  weeks  to  resume  his  writing  ^924 — Two  months. .  .473,763  462,700  48,536 


BURDICK  ASSOCIATES  TO  DINE 


Citv  Editor  Will  Meet  March  26 

The  George  Burdick  .Associates,  an  or- 


later  on  in  the  year  several  other  ma-  Wucon.m  W^kly  Proprietors  Sum-  of  absence  from  ipyrl-p^bTuarv"”"  .T72,09?'764f339 

chines.  In  1928  there  will  probably  be  moned  in  Vice  Probe  .Teffery  Holmesdale  the  World,  but  Two  months. .  .569,570  554,538  41,195 

an  increase  of  about  1,200  to  1.400  tons  Two  Wisconsin  weekly  newspaper  edi-  .  ,  ,  expects  to  return  }”^Two  months. .  .545,042  539.6M 

also.  To  my  mind,  if  the  old  law  of  tors  have  been  subpoenaed  for  examina-  sei^ral  weeks  to  resume  his  writing  ^924 — Two  months. .  .473,'763  462,’700  48336 

supply  and  demand  means  anything,  it  tion  in  a  grand  jury  investigation  of  bu"  (bat  newspaper  under  the  initials  1923 — Two  months..  .4  3  3,5  8  6  4  2  5,963  33,932 

will  be  an  excellent  chance  to  demon-  bootlegging  and  vice  now  being  conducted  “J-  H.,’  which  he  has  used  in  the  column  1922  Two  months. .. 362,893  3M,354  37,^ 

strate  its  powers.  _  in  Forest  county  up  in  northern  Wis-  be  h^  been  conducting  daily  called  “Caste  J920 _ Two  months. .  .38iil76  3661295  38,C74 

“If  business  in  the  United  States  had  cousin.  Forecast.’ 

l>een  coming  through  a  period  of  de-  They  are  Herman  Kronschnabel.  edi-  The  present  Earl  of  Amherst  is  the 

pression,  and  tending  towards  an  increase,  tor  of  the  Forest  County  Republiean  of  great  grandson  of  Lord  Jeffery  .Amherst,  BURDICK  ASSOCIATES  TO  DINE 

instead  of  having  been  through  a  period  Crandon.  Wis..  and  S.  P.  Opens,  editor  commander-in-chief  of  the  British  army  - 

of  intense  prosperity,  we  might  expect  of  the  Forest  Countv  Tribune  in  Laona.  i«  North  America  prior  to  the  revolution.  Co-Workert  of  Former  N.  Y.  Tribune 
increasing  business  to  keep  up  with  our  The  two  men  have  written  extensively  and  for  whom  the  town  and  college  of  ^itv  EdTar  Will  Meet  March  26 

increasing  production :  but  if  there  is  any-  on  the  condition  of  vice  and  law  violation  Amherst.  Mass.,  were  named. 

thing  at  all  in  the  theory  of  pendulum  in  the  county.  Thev  have  also  taken  During  the  World  W’ar.  although  he  Tjie  George  Burdick  .Associates,  an  or- 

swings  in  business  I  am  afraid  our  in-  an  active  interest  in  the  county’s  political  was  then  only  21,  Mr.  Holmesdale,  as  he  ganization  of  co-workers  of  (icorge  Bur- 
creased  production  w-ill  coincide  with  the  affairs.  .Articles  and  editorials  in  both  prefers  to  be  called,  was  a  captain  in  the  (l|ck  while  he  was  city  editor  of  the 
decrease  in  business  in  the  United  States,  weeklies,  dating  back  several  months,  Coldstream  Guards.  He  was  twice  Aetv  1  ork  Tribune,  some^  of  them  still 
and  the  re.sult  would  then  be  obvious.  have  been  placed  on  examination  for  the  wounded  and  won  the  Royal  Militarv  .  (be  erlitorial  staff  of  the  Hciuut 
“.As  you  are,  no  doubt,  aware,  the  pro-  jury.  Cross  for  gallantry  in  action.  He  first  Tribune,  will  hold  its  seventh  annual  din- 

diiction  of  newsprint  in  the  United  States  .Among  blanket  indictments  of  100  per-  visitc<l  this  country  as  aide  to  the  Prince  ^^(urday.  March  26.  ^ 

during  1926  was  greater  than  it  ever  had  .sons  in  the  county  issued  by  the  grand  of  Wales.  .After  the  war,  fie  decided  to  Included  in  the  membcr.'hip  ot  the 
been,  so  that  the  old  theory  of  decreased  jurv  have  been  those  for  Forest  Himes,  come  here  to  live  and  work,  and  was  at  organization  are  .Arthur  S.  Draper,  as- 
prcKluction  in  the  United  States  to  let  in  mayor  of  Crandon.  and  H.  W.  Richards,  first  connected  with  a  New  A'ork  bank-  editor.  Herald  Tribune:  Howard 

new  Canadian  paper  did  not  work  in  the  chairman  of  the  county  board  of  super-  ing  house.  Tiring  of  this,  he  sought  and  ''bite,  society  editor:  (leorge  Hutnagel, 
last  twelve  inonths.  I  do  believe,  how-  visors,  and  other  members  of  the  board,  obtained  work  on  the  New  A'ork  World.  Pjc ,  T^'il^rintendcnt :  Fowri  d. 

ever,  that  with  the  decreased  price  _ we  The  two  editors  are  to  be  quizzed  on  He  began  in  the  usual  way  as  a  di.strict  Tilden  Lynch.  W  iiham  H- 

should  find  some  reduction  in  the  United  their  part  in  the  exposure  of  the  situa-  reporter,  later  being  brought  into  the  of-  Kingsbury.  Jame^. 

States  mills— at  a  greater  rate  than  the  tion  and  on  their  knowledge  of  the  lice  for  general  assignments.  AIcCracken.  Charles  Salomon. 

Canadian  mills’  reduction.”  liquor  law  violation  and  of  the  charges _ ’be  editorial  staff  ;  Hal  Steffen,  pno- 

_  of  murder,  arson,  vice  and  illegal  use  OUINCY  PAPER*;  MPRrrn  tographer;  Charles  Faske,  accounting  de- 

of  public  funds  contained  in  the  indict-  q-,  ^  r  •  -r-  r  partment.  .Among  the  former  staff  mem- 

SIXTH  DISTRICT  TO  MEET  ments.  ’be  Oiiiney  (Mass.)  Evening  Teh-  hers  who  are  in  the  organization  are 


Canadian  mills’  reduction.”  liquor  law  violation  and  of  the  charges _ 'be  editorial  staff  ;  Hal  Steffen,  pho- 

_  of  murder,  arson,  vice  and  illegal  use  OUINCY  PAPFR*;  MFRrrn  tographer;  Charles  Faske.  accounting  de- 

of  public  funds  contained  in  the  indict-  q-,  r  •  -r-  r  partment.  .Among  the  former  staff  mem- 

SIXTH  DISTRICT  TO  MEET  ments  ”’e  Ouiney  (Mass.)  Evening  Teh-  hers  who  are  in  the  organization  are 

Tt-  c-  *1.  T-.-  .  •  /.  f  .u  T  .  •  .  -  -  -  "hich  was  purchased  last  month  William  L.  Curtin.  William  .A.  Orr.  Wil- 

The  Sixth  District  of  the  International  DENTAL  BILL  KILLED  George  W.  Prescott  Publishing  liam  J.  Keahon,  William  Morris  Hough- 

Advertising  Assixiation  will  hold  its  an-  , 77  „  “‘I-’'  Company,  publishers  of  the  Quinev  Pa-  ton.  Garret  Smith.  William  H.  Miller, 

nnal  conv^tion  .March  23  and  24  in  Mil-  The  Utah  House  of  Representatives  triof  Ledger,  has  been  merged  with  the  Louis  Topper,  William  J.  Abbott,  Lew's 
waukee.  The  sixth  district  comprises  the  has  killed  the  bill  introduced  by  a  dentist  latter.  The  name  of  the  Patriot  Ledger  Wood  Frederick  W  Crone  L.  J.  de 

states  of  Illinois.  Indiana.  Kentucl^  and  member  who  sought  to  make  it  unlawful  remains  unchanged.  The  Evening  Tele-  Bekker.  Roswell  Dague,  Jame*  P.  -Allen. 

\\  isconsm.  Q  C.  VounKgreen  of  Mil-  for  a  dentist  to  advertise  his  prices  or  to  gram  began  publication  17  vears  ago  as  George  Edgecombe  Frank  T  Brunner, 

waukee  is  chairman  of  the  district.  operate  under  a  trade  or  firm  name.  a  penny  paper.  '  Earl  Findlev  and  Wallace  \V.  Powers 
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N.  Y.  MIRROR  FACES  $1^00,000  LIBEL  ACTIONS 

Threatened  Suits  Over  Hall-Mills  Case  Stories  Filed  in  Supreme  Court  by  Mrs.  Hall,  “Willie”  and 

Henry  Carpender — Can’t  Be  Tried  Within  a  Year 


THKEH  libel  suits,  totalling  $l,30y,U(Xi, 
were  filed  in  New  York  Supreme 
urt  this  week  by  Mrs.  Frances  Noel 
Hall  her  brother  •'Willie"  Stevens,  and 
w  cousin.  Henry  de  la  Bruyere  Lar- 
neiider  against  the  A  rti  1  ork  Ihtily 
llirror  and  William  Randolph  llearst. 
The  Mirror  is  the  tabloid,  which,  under 
Philip  “s  managing  editor, 

revived  the  Hall-Mills  murder  mystery 
<iorv  last  vear,  and  by  its  investigations 
brought  about  a  trial  in  Somerset.  X.  J.. 
ending  in  acquittal  of  the  defendants 
named,  the  plaintiffs  in  the  present  libel 
,uits  Lawyers  admit  the  libel  actions 
Ul  not  be  tried  within  a  year  and  a 
lialt  because  of  the  congested  conditions 
of  the  supreme  court  docket. 

Heniy  Stevens,  acquitted  with  his 
brother’ and  sister  in  the  murder  trial,  did 
not  join  in  the  libel  action,  although  a 
lavvver  associated  with  the  plaintiffs 
<iated  “he  probably  will  join  the  suit 
later,  but  hasn’t  made  up  his  mind  yet.” 

The  complaints  totally  ignore  insinua- 
,K,ns  made  bv  the  Mirror  regarding 


•Willie’s”  parentage. 

.Neither  Payne,  as  managing  editor.  ni>r 
HiVbert  Mayer  who  signed  most  of  the 
Hall-Mills  stories  printed  by  the  Mirror, 
nor  the  artist  who  drew  the  composite 
picture  showing  "Willie”  placing  the 
famous  finger  print  card  at  Mr.  Halls’ 
foot,  are  named  in  the  complaints. 

"We  did  not  think  that  they  were  fin- 
anciallv  responsible,”  a  lawyer  for  the 
plaintiffs  was  quoted  as  saying.  “We 
want  not  only  the  vindication  of  the 
courts,  but  we  want  to  hurt  Hearst  fin¬ 
ancially,  just  as  he  and  his  paper  hurt 
the  family  financially." 

Mr.  Payne  made  the  following  state¬ 
ment  to  ^iiTOR  &  Publisher: 


“If  the  Halls  sincerely  want  to  clear 
their  names  as  they  assert  in  their  suit 
isainst  the  Public  Press  Corporation  why 
have  they  never  accepted  my  personal 
challenge’ and  brought  action  against  me 


New  Jersey?"  which,  it  is  alleged,  were 
written  when  known  to  "be  false  and 
untrue  and  injurious  to  the  plaintiffs." 
The  first  commented  that  "leaving  the 
card  at  Mr.  Hall’s  foot  was  the  mistake 
the  ‘perfect’  murderer  always  seems  to 
make." 

The  complaints  mention  also  stories  in 
the  -Mirror  reporting  facts,  that  "the 
State  has  proof  that  Hall  detectives 
tanqiereil  with  imiKirtant  witnesses,  aiul 
tried  to  intimidate  Mrs.  Jane  Gibson  and 
threatened  others" ;  that  a  pistol  allegedly 
Used  in  the  murder  was  "planted  in  Phila¬ 
delphia  by  defense  detectives  to  "divert 
suspicion  from  the  clan" ;  that  Com¬ 
missioner  Beggans  planned  to  arrest  the 
private  detectives,  and  said,  "innocent 
p.eople  don't  need  private  detectives  and  a 
do/en  lawyers.” 

In  Carpender’s  complaint  were  cited  the 
story  of  Justice  Gunmere's  refusal  to  set 
him  and  "Willie”  free  on  hail  another 
saying  that  Ralph  Gorsline,  a  former 
vestryman,  and  Catherine  Kastall,  a  choir 
singer  had  by  their  confessions  that  they 
were  near  the  murder  scene  "definitely 
corroborated  Mrs.  Gibson’s  story"  of  see¬ 
ing  Mrs.  Hall  and  “Willie”  there;  and  a 
third  reporting  that  “Xeutral  Jury  Re¬ 
fused  in  Hall  Case.” 

“Willie’s”  complaint  objects  to  the 
"composite”  picture  showing  him  leaning 
over  the  bodies,  placing  a  card  at  the 
murdered  brother-in-law’s  foot,  and  cap- 
titmed,  “While  the  bodies  were  still  warm. 
Willie  Stevens  placed  tell-tale  card  at 
foot  of  minister,  so  State  charges.  Mirror 
staff  artist  had  constructed  the  scene  from 
records  of  trial." 

He  also  charges  libel  in  the  paper’s 
Biblical  quotation  “.And  be  sure  your  sin 
will  find  you  out.”  ahead  of  a  storv  re- 
tiorting  “F.vidence  in  the  hands  of  the 
Xew  Jersey  authorities  directly  accuses 
Mrs.  Hall  and  her  brother.  In  addition, 
the  Mirror  ba^  a  startling  mass  of  evi¬ 
dence.” 


Several  articles  where  he  was  calleil 
“Crazy  Willie,"  a  "challenge"  inquiring 
“w  hy  he  had  sent  a  <uit  to  be  dyed  on  the 
day  the  bodies  were  fipund"  and  threaten¬ 
ing  to  "tell  the  true  answer,"  and  a  story 
predicting  that  evidence  we>uld  show  that 
he  and  Cariiender  were  at  the  scene  are 
mentioneil  also. 

Several  of  the  causes  of  action  are 
base<l  on  the  tabloid's  assertions  that  tfie 
calling  card  intreKluced  in  evidence  bore 
Willie’s  finger  prints,  "positively  identi¬ 
fied  by  experts." 

Mrs.  Hall's  complaint,  the  longest  of 
the  three,  contains  e.xcerpts  from  the 
tabloid  paper,  charging  that  she  paid 
•'i.OOtt  a  week  to  get  the  ‘dope’  on  any 
witness  who  might  give  damaging  evi¬ 
dence":  challenging  Mr.  Pfeiffer  to  start 
action  for  criminal  libel,  demanding  to 
know  why  Mrs.  Hall  went  to  Italy,  “the 
onJ,v  Country  wifh  which  the  United 
States  has  no  extradition  treaty,”  within 
a  week  or  two  after  the  first  investigation 
ended  without  indictment ;  daring  her  to 
"turn  over  to  the  authorities  the  records 
of  her  detectives” ;  and  implying  that  she 
was  "the  powerful  guardian  angel  who 
has  guided  the  feet  of  Nellie  Lo  Russel 
from  jail." 

( )ther  stories  which  offended  Mrs.  Hall 
were  demands  for  her  to  go  on  the  wit¬ 
ness  stand,  a  charge  that  she  didn’t  want 
her  husband’s  murderers  punished,"  and 
that  she  and  others  of  the  family  “arc 
a'’ain  trying  to  divert  suspicion  upon  poor 
Jitnmy  NIills.”  the  slain  woman’s  husband. 

The  murder  of  Mr.  Hall  and  Mrs. 
Mills  occurred  on  the  night  of  September 
14.  1922,  in  a  deserted  orchard  on  the 
outskirts  of  Xew  Brunswick.  .After  an 
extensive  investigation  the  case  was 
dropped  until  last  year. 

Then  another  investigation,  which  the 
Mirror  instigated,  resulted  in  the  indict¬ 
ment  of  Mrs.  Hall,  her  brothers.  William 
and  Henry,  and  her  cousin.  Mr.  Car¬ 
pender. 


.\fter  a  trial  Listing  fm  weeks,  a  jury 
of  farmers  atnl  shojikeeiKrs  and  laborers, 
recruited  from  the  county  of  Somerset, 
acquitted  the  three  after  five  hours’  de¬ 
liberation.  The  indictments  against  Car¬ 
pender  w  ere  quashed  next  day 

Mr.  Carpender,  a  member  oi  the  Xew 
York  Stock  Exchange,  is  alleged  to  have 
been  the  greatest  imlividual  loser  by  his 
long  incarceration  in  jail.  The  large 
amounts  asked  in  the  suit  include  material 
as  well  as  punitive  damtiges.  Mrs.  Hall 
was  never  placeil  in  prison,  but  the  other 
two  complainants  siient  several  months  in 
the  Somerset  County  jail. 

TABLOID  IN  RECEIVERSHIP 

Montreal  Daily  World  Wat  Founded 
Eight  Month*  Ago 

The  World  Publishing  Company,  Ltd. 
of  Montreal,  publishers  of  the  Daily 
It  arid,  morning  tabloid,  which  has  been 
ducted  since  its  founding  eight  months 
ago  by  John  H.  Roberts  and  his  sou 
Leslie  H.  Roberts,  has  been  in  bank¬ 
ruptcy  since  March  7,  on  which  date  the 
company  assigned  to  Wilfrid  Damp- 
housse,  accountant.  At  a  meeting  of 
creditors  M'^ednesday  afternoon  Mr. 
Damphousse  was  appointed  liquidator, 
after  a  contest,  claims  presented  totalled 
>ver  $60,000,  and  assets  were  approxi¬ 
mately  $4,500. 

John  H.  Roberts  presented  claims  for 
$22,000  and  Leslie  Roberts  a  claim  for 
$18,000  for  money’s  lent  the  company 
each  week,  and  they  were  allowed  46 
votes  in  the  election  of  the  liquidator. 

The  Daily  World  is  Montreal’s  only 
tabloid.  Publication  is  being  continued. 
John  H.  Roberts,  the  publisher,  has  been 
publisher  of  the  Montreal  Axe.  Morn- 
III.!?  Sun,  Sunday  Sun,  and  a  weekly 
picture  paper,  all  of  which  are  out  of 
business. 


for  criminal  libel? 

"Their  suit  against  the  Mirror  will  be 
attended  to  by  William  DeFord  and  other 
able  lawyers.  I  have  nothing  to  say 
about  that  action. 

"Months  ago  before  any  of  the  Halls 
were  arrested  charged  with  murder  I 
personally  accepted  responsibility  for  pub¬ 
lication  of  facts  about  the  celebrated 
crime.  I  challenged  them  then,  and 
months  later,  to  have  me  arrested  for 
criminal  libel.  This  would  mean  quick 
action,  not  years  before  a  trial  such  as  a 
civil  suit  means. 

‘By  the  time  their  case  against  the 
Mirror  comes  to  trial  Jane  Gibson  prob¬ 
ably  will  be  dead. 

“My  challenge  never  was  accepted.  It 
would  have  meant  a  trial  in  a  county 
other  than  Somerset. 

“I  still  am  a  resident  of  Hudson 
County,  N.  J.  If  they  want  to  have  me 
arrested  there  I  am  willing  to  face  the 
issue.  They  will  get  action  then  and  get 
it  quickly,  too.” 

\\illiam  .A.  DeFord  is  Mr.  Hearst's 
attorney  in  New  York.  Martin  Con- 
^y  is  lawyer  for  the  plaintiffs.  He  will 
he  assisted  by  Timothy  Pfeiffer,  who  was 
a  member  of  the  defense  counsel  during 
the  murder  trial. 

The  complaints  as  they  were  filed  are 
mentical  in  many  of  the  causes  they  cite, 
hut  Mrs.  Hall’s  and  “Willie’s”  arc  nearly 
twice  as  long  as  Carpender’s. 

They  charge  that  the  Public  Press  Cor¬ 
poration  and_Mr.  Hearst  “conspired  and 
contrived  wickedly,  maliciously,  reck- 
.^'fongfully,  intending  to  injure 
'"^‘P*®'*htffs  in  gc)od  name,  fame  and 

^  ff  firing  them  into  public  ..».v  ..a. ■  ■<;«  <jiii  m  me  ims  ocen  can 

'Pndal.  infamy  and  disgrace,  and  hold  into  a  handsome  new  building  of  concrete  arrangement  and  equipment  of  the  plant,  publisher  of  t 

tiem  up  as  objects  of  hatred,  ridicule  and  and  steel,  especially  designed  for  it.  The  F.  W.  Atkinson,  editor  and  proprietor  Mercury-Herald, 
_  plant  represents  Spanish-Mission  style  of  of  the  Register,  purchased  the  paper  eight  ciation  will  be 

’  1  L  a  *  complaints  cite  two  editor-  architecture,  and  is  45  by  177  feet.  The  years  ago.  In  addition  to  his  newspaper  year  as  well  as 

P  *  .hcadH  “Fate !”  and  “Can  a  Rich  composing  room  occupies  a  space  45  by  duties  he  has  served  as  mayor  of  Watson-  visory  board  of 

amity  Get  Away  With  Murder  in  90  feet.  Almost  the  whole  of  one  side  is  ville  for  six  vears.  tion  to  represent 


VANDERBILT  GETS  $750  PER 

Cornelius  A'anderbilt  is  being  paid  $500 
a  week  by  the  -Von'  York  Americoit  and 
$250  a  week  by  the  New  York  Daily 
Mirror,  he  testified  last  week  in  garnishee 
proceedings  against  him  by  the  Title  In¬ 
surance  and  Trust  Company,  on  account 
of  its  inability  to  collect  a  balance  due 
on  a  judgment  for  $4,550  obtained  last 
December,  on  which  Mr.  Vanderbilt  has 
paid  $149.  Two  Supreme  Court  orders 
were  issued  garnisheeing  10  per  cent  of 
the  salary  until  the  judgment  is  paid. 


COAST  PAPER  CELEBRATES  50TH  YEAR  BY 
OCCUPYING  NEW  PLANT 


PLAN  ADVERTISING  TRAIN 


“All-Texai  Special”  Backed  by  Daily 
Pres*  League 

Directors  of  the  Texas  Daily  Press 
League,  meeting  in  Dallas  this  week,  de¬ 
cided  to  sponsor  an  All-Texas  special 
train  to  visit  important  industrial  centers 
of  the  North  and  East  to  advertise 
Texas. 

-Another  conference  was  called  for 
March  28  in  Dallas  at  which  final  de¬ 
cision  will  be  made  as  to  route,  time  and 
other  details.  Some  time  during  Mav 
was  suggested  as  most  suitable  for  the 
proposed  trip. 

S.  W.  Papert  is  president  of  the 
League. 
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JUDGE  DEARTH  SEEKS  DISBARMENT  OF 
EDITOR  DALEYS  ATTORNEY 

Files  Charges  Before  Local  Bar  Association — Impeachment 
Trial  Set  for  Next  Monday  Despite 
--  Constitutional  Tangle 

TNDIANAPOLIS,  Ind.,  March  17. —  peached  by  the  Legislature.  The  law  of 
With  the  impeachment  trial  of  1897,  which  says  they  may  be  impeached 
Clarence  W.  Dearth  oti  charges  of  muz-  for  “conviction  of  corruption  or  other 
zling  the  press  and  jury  fixing,  sched-  high  crimes,"  never  has  been  tested  and 
uled  to  begin  before  the  Indiana  state  Gilliom  holds  that  it  will  be  found  un- 
Senate  here  next  Monday  afternoon  at  2  constitutional. 

o’clock,  interest  in  the  case  during  the  Although  the  Governor  stuck  by  the 
last  week  centered  on  a  maze  of  legal  attorney  general’s  opinion  in  this  respect, 
moves  by  attorneys  and  investigators  on  he  deserted  his  adviser  on  the  ixjint  of 
both  sides.  The  Senators  are  expected  salary  for  the  Senators  and  House  board 
to  return  to  the  city  Sunday  and  Mon-  of  managers  while  they  arc^in  session  on 
day.  Tliey  left  for  their  homes  March  the  trial.  Since  there  was  no  provision 
8,  after  adjourning  the  biennial  session,  for  this  expense,  the  House,  on  the  niglit 
I^st  Thursday  Judge  Dearth  took  pre-  it  adjourned,  tacked  an  amendment  on  to 
lit^ary  steps  to  obtain  the  disbarment  the  biennial  budget  bill  that  would  pro¬ 
of  Attorney  Thomas  V.  Miller,  who  has  vide  these  expenses.  Gilliom  at  once  de- 
represented  Dale  in  all  his  battles  with  dared  the  amendment  unconstitutional 
tlie  judge,  by  filing  charges  of  alleged  but  the  Governor  went  ahead  and  signed 
misrepresentation  with  the  Muncie  Bar  the  budget  bill,  because,  for  one  thing,  his 
Association  in  a  juvenile  case  which  own  salary  was  included  in  it  and  he  can- 
Miller  handled,  and  asking  that  body  to  not  veto  individual  items. 


investigate,  and  if  the  facts  warrant  bring 
disbarment  proceedings. 


.\ttorneys  for  Dearth  are  preparing  to 
file  a  petition  in  the  Marion  Circuit  court 


DAILY  BAR5  STUDENT 
SUICIDE  STORIES 

pUBLIC-\TION  of  stories  on 
“student  suicides,”  has  been 
discontinued,  for  the  present,  at 
least,  by  the  Clarksburg  { W.  Va.  • 
Exponent. 

“This  paper  L  coaviniced,'”  it 
stated,  "that  widespread  publicity 
Itiven  to  this  apparently  infortu- 
nate  condition  can  do  no  good, 
bat.  on  the  other  hand,  may  textd  to 
turn  the  minds  of  those  wlu)  are 
nursing  afflictions  of  real  or 
imagined  nature  to  suicide  as  a 
means  of  lightening  their  trouliLes. 

We  feel  that  a  sad  situation  will  be 
remedied  greatly  if  new'spa{)ers 
elsewhere  will,  under  the  circum¬ 
stances,  follow  this  practice  until 
this  strange  condition  clears  itself.” 

STERRY  GETS  60  DAYS 
FOR  BLASPHEMY 

Toronto  Editor  First  in  History  oi  Can¬ 
adian  Law  to  Be  Convicted  of  Libel¬ 
ling  God — May  Be  Deported 
to  England 

Ernest  V'ictor  Sterry,  atheist  editor  of 
the  Toronto  Christian  Enquirer,  con¬ 
victed  of  blasphemous  .libel  against  God 


MAYOR  BUYS  FULL  PAGE 
TO  GREET  CURTIS 

Noted  Pablisher  and  Hir  Party 
cial^  Welcomed  in  Novel 
Manner  on  Arrival  m 
New  Orleans 


When  Cyrus  H.  K.  Curtis,  publisher 
of  the  SaturJay  Evening  Post,  tie  Ladies 
Home  Journal,  the  Philadelf'hia  Public 
Ledger  and  the  .Vt-te  Vorl;  E-eeniu- 
Post,  arriveii  in  New  Orleans  tins  week 
he  met  with  .ui  experience  new.  even  to 
him  in  his  King  and  interesting,  career 


On  Friday ,  Miller  filed  a  petition  with  to  mandate  the  Governor  to  name  a  sue-  England 

the  Indiana  Supreme  court  asking  that  cessor  to  the  ju<lge.  The  suit  is  denomi-  * 

Dearth  be  relieved  of  the  bench  until  nated  a  “friendly”  contest  to  bring  the  .. 

acquitted  or  convicted  by  the  Senate,  ac-  matter  to  the  Supreme  court  and  will  be  ^  ictor  Sterry,  atheist  editor  of 

cording  to  the  specification  under  the  law  brought  by  arrangement  between  attor-  Christian  Enquirer,  con-  BhEH 

of  1897,  providing  for  the  impeachment  neys  for  Dearth  and  Attorney  E.  R.  '  icted  ot  blasphemous  .libel  against  God 
of  judges.  The  law  says  that  the  judge  Templar  of  Muncie.  The  suit  will  be  Christian  faith,  was  sentenced 

is  automatically  suspendetl  when  the  brought  in  the  name  of  the  administra-  '' ednesday  by  Judge  Coatsworth  to  two 

charges  of  impeachment  are  filed  with  the  tor  of  the  Huddleston  estate  of  Muncie.  months  imprisonment.  His  sentence  car-  Cyrus  H.  K.  Curtis 

Senate  and  that  the  Governor  shall  name  The  purpose,  says  Frederick  V'anNuys,  ^  r^onimendation  for  deportation  to 

a  temporary  successor.  Governor  Ed  Indianapolis  attorney  employed  by  Judge  England  at  the  end  of  his  term.  Sterry  \\  hcii  he  picked  up  the  New  Orieans 

Jackson  has  refused  to  name  a  successor  Dearth,  is  to  bring  the  whole  matter  to  **  Englishman.  newspapers,  in  all  tour  of  them  on  the 

because  of  an  opinion  from  Arthur  L.  an  issue  before  the  Supreme  court  and  Eterry  at  present  is  serving  a  sentence  day  after  his  arrival  he  fouml  a  full 

Gilliom  attorney  general,  who  has  held  not  to  stop  the  taking  of  testimony  by  ‘'f  four  months  plus^^  months  indeter-  page  fac  ’  ’  ' 

from  the  first  that  the  entire  proceeding  the  Senate  in  the  impeachment  trial.  _  S-AlO  from  a  Qnnese.  self,  sig 


of  the  House  of  Representatives  was  un-  Dale  remains  at  ht.  Recovery,  O.,  nine 
constitutional,  since  the  constitution  of  miles  from  the  Indiana  line,  where  he 
1852  specifically  provides  that  judges  directs  publication  of  his  paper  at 
and  prosecuting  attorneys  can  not  he  im-  Muncie. 

ST.  PETERSBURG  TAB  pushing  whipping  case 

QUITS  FOR  SU^^A^ER  Several  More  Arrests  Expected  Follow- 

TT  I  7“ .  ...  ing  Attack  on  Editor 

Daily  News  Published  for  Two  Years  „  t-  t  ,  r-  •  r. 

„  ..11...  •  c  II  tBy  Telegraph  M  Editor  &  Publisher) 

Will  Resume  Publication  in  Fall,  ^ 

It  States— Frank  Pulver  SoPERTON,  Ga.,  March  17.-Anothei 

_  arrest  and  the  promise  of  several  more 

Owner  mwl  •fiirnicViinor  Kail  Kv  twrv  mnr# 


)t  to  stop  the  taking  of  testimony  by  ^our  months  plus^^x  months’  indeter-  page  facsimile  letter  addressed  to  him- 
e  Senate  in  the  impeachment  trial.  t  from  a  Qnnese.  self,  signed  by  the  mayor  of  Xew 

Dale  remains  at  Ft.  Recovery,  O.,  nine  y?®  blasphemy  sentence  is  to  be  added  to  Orleans,  and  paid  for  by  the  city  at 
iles  from  the  Indiana  line,  where  he  .  .  regular  advertising  rates, 

rects  publication  of  his  paper  at  .  Gnly  -a  minutes  were  required  by  a  The  advertisement  read; 

[uncie.  1^*!^  noon  Tuesday  to  declare  Sterry  “To  Mr.  Cyrus  H.  K.  Curtis, 

--  -  —  ^  guilty  of  the  “publication  of  words  so  “Publisher,  Saturday  Evening  Post, 

DIIC1JI1U/'  iiruiDDiKic'  e'Kcc  scurrilous  and  opprobrious  as  to  pass  the  “Visiting  in  New  Orleans. 


limits  of  decent  controversy  and  to  be  "Dear  Mr.  Curtis : 


calculated  to  outrage  the  feelings  of  “The  City  of  New  Orleans  extends 
any  sympathizer  with  Christianity.”  to  you,  your  family  and  your  friends, 

Jurors  agreed  that  statements  such  as  a  welcome  to  this  greatest  city  of  the 
those  made  by  Sterry  “did  real  harm  in  South. 

destroying  faith  and  upsetting  the  peace  “Your  acliievements  in  the  field  of 


(.ay  leiegrapix  to  jlditob  s  publisher)  destroying  taith  and  upsetting  the  peace  “Your  acliievements  in  the  field  of 
SoPERTON,  Ga.,  March  17. — Another  of  the  community.”  ^  periodical  puWishing  area  source  of  just 

arrest  and  the  promise  of  several  more,  Sterry  revealed  _  no  sign  of  emotion  pride  to  your  fellow  American  citizens 
and  the  furnishing  of  bail  by  two  more  other  than  to  nod  in_  the  direction  of  his  and  we  of  the  South  regard  you  as  one 


-  of  the  accused  are  the  latest  develop- 

Suspension  of  the  St.  Petersburg  rnents  in  the  investigation  of  the  recent 


Negro  counsel,  E.  Lionel  Cross, 


of  the  most  distinguished  Americans  of 


It  is  the  first  time  in  the  history  of  our  time.  We  honor  you  not  only  for 


(Fla.)  Daily  News,  a  tabloid  daily  which  flogging  of  H.  M.  Flanders,  editor  of  Canadian  law  a  man  has  been  found  guilty  your  great  success  but  because  you  have 

has  been  published  for  nearly  two  years,  tfle  Soperton  News  by  a  gang  of  hooded  o*  blasphemous  libel.  won  that  success  by  ignoring  all  forms  of 

was  announced  in  the  issue  of  last  Satur-  men  for  editorials  he  published  denounc-  .sectionalism,  and  because  you  have  not 

dav.  In  its  final  issue  the  News  said;  jmr  the  liquor  traffic.  HITS  SECRET  TRIALS  deviated  from  the  highest  standards  oi 

“The  Daily  News  is  closing  today  for  Qf  the  six  men  arrested  for  the  at-  -  publication  and  advertising  ethics. 

the  summer  season.  With  the  publica- 


HITS  SECRET  TRIALS 


tion  of  this  issue  we  say  our  Au  Rez'otr  Thigpen,  sheriff  of  Treutelen  county  in 
until  fall  when  we  will  resume  to  greet  which  the  whipping  took  place.  Sheriff 
our  local  friends  and  those  who  will  be  Thigpen  immediately  furnished  bail  of  Justice  without  publicity  is  injustice,  tinction  in  one  great  field  of  the  pub- 

returning  for  the  winter  srason.  The  $3_(]00.  according  to  Sir  Earnest  Wild,  Recorder  Ijshing  endeavor  that  you  entered  the 

temporary  suspension  is  not  in  any  sense  'p,  Marrh  14  Ravmond  T  ee  London,  England,  as  reported  by  the  ''^Id  of  daily  journalism,  acquiring  the 

to  be  taken  as  an  indication  that  the  .  .  7  *  .  rajeefl  the  S3  000  London  bureau  of  International  News  Public  Ledger  of  that  historic  city  of 

News  and  its  officers  have  lost  one  whit  bond  eLra^d  were  Lt  at  libertt  Service.  Philadelphia  and  the  Evening  Post  of 

of  their  faith  in  the  future  of  St.  Peters-  Sheriff  G.  F.  Flanders  of  Emanuel  Speaking  at  the  dinner  of  the  London  ^^ew  York,  and  that  you  have  brought 


tack,  the  most  prominent  is  W.  L.  Justice  Without  Publicity  Is  Injustice 


Says  London  Official 


won  that  success  by  ignoring  all  forms  of 
.sectionalism,  and  because  you  have  not 
deviated  from  the  highest  standards  oi 
publication  and  advertising  ethics. 

“It  is  a  further  source  of  pride  to  your 
fellow  Americans  that  after  having 
achieved  success  and  won  world  wide  dis- 


On  Monday,  March  14,  Raymond  Lee  Londo^  England,  as  reported  by  the 
id  his  son.  Toe  T.ee  raised  the  S3.000  London  bureau  ot  International  News 


K  COUnty,  COUSitt 

The  News  was  owned  by  a  corpora-  ,  j., 


of  the  editor,  who  made  Llub  the  chief  of  the  Hall  of  those  great  historic  journals  to  positions 


•  1-*  t  T“»  1  r?  TD  ^  iDC  arrcbib  ucciarcu  uii  eVi 

"".1"  expected  ,,  ™ke  _  several 


the  arrests  declared  on  Monday  that  he  ®^'d' 


mayor,  owned  the  controlling  interest. 
The  News  was  first  edited  by  Maj.  Al¬ 
fred  Birdsall,  who  came  to  Florida  from 


peciea  lo  maxe  several  more  arrests  .  .  vv*- - - - - -  -  _  . 

fore  the  end  of  the  week.  1?  •ncompkte.  and  .if  you  have  not  pub-  All  New  Orleans  ^eets  you  ^ 

~  _  -1  t  » a.  bcity  of  the  administration  of  justice  you  wishes  you  and  yours  continued  long  lite. 

The  Qiristian  Council  of  Atlanta,  rep-  injustice.  I  am  sure  that  the  ab-  health  and  increasing  usefulness  to  this 


Without  publicity  the  House  of  Justice  prestige. 


of  greater  national  success,  usefulness 


before  the  end  of  the  week. 


Oalifornia  and  to  the  News  from  Miami  ,  church  congregations  ap-  sence  of  the  press  from  any  trial  tends  great  country  and  to  our  great  sister 

where  he  had  been  connected  with  the  ^^^d  -Monday  to  Governor  Clifiord  jq  promote  injustice,  and  I  am  certain  cities  whom  you  have  so  ably  served.  We 

Vanderbilt’s  Daily  Tab.  A  few  weeks  'Valker  in  vievv  of  the  interest  already  j^at  the  act  which  prohibits  publication  ^rust  that  you  will  enjoy  your  visit  and 

ago  he  left  the  News  and  his  place  was  manifested  by  him  in  this  deplorable  divorce  proceedings  tends  to  white-  carry  away  with  you  pleasant  recollec- 

t^en  by  Richard  Armstrong  who  had  situation,  that  he  make  use  of  such  vvash  infidelity.”  tions  of  the  most  romantic  and  interest- 

been  managing  editor.  Ralph  Dillon  has  further  means  at  his  command  as  will  Saying  that  the  press  can  however  do  '•’g  city  in  the  United  States. 

bcOT  manager  of  the  paper.  bring  these  criminals  to  justice,  who  are  great  harm  by  premature  publication  of  “Very  truly  your, 


'The  staff  has  scattered.  Armstrong  thus  defying  the  laws  of  the  state. 


pending  litigation.  Sir  Wild  said; 

“I  venture  to  lay  down  these  postulates. 


has  gone  to  Qearwater  as  managing  edi-  .Adoption  of  the  resolution  followed  the  “i  venture  to  lay  down  these  postulates 
tor  of  the  Herald,  a  morning  paper,  publication  Sunday  of  a  survey  by  the  There  should  be  no  publication  of  an 
The  St.  Petersburg  Independent  took  Atlmta^  Con.shtutwn  of  recent  acts  of  indictable  case  as  such  publication  must 
over  the  circulation  and  all  the  route  violence  in  Toombs.  Treutlen  and  tend  to  prejudice  the  jur>’.  But  when 


“Very  truly  your, 

“(Signed)  A.  J.  O’Keefe, 
“Mayor." 

The  Curtis  yacht,  the  Lyndonia,  said 
to  be  the  finest  private  yacht  afloat,  was 
brought  to  New  Orleans  on  its  maiden 


boys  of  the  News  and  a  copy  of  the  Montgomery  counties,  the  latest  of  the  trial  comes  on  there  should  be  the  voyage  to  that  city  by  John  C.  Martin, 
Independent  of  Monday  was  delivered  to  which  was  the  flogging  of  Editor  Flan-  amplest  publication,  apart  from  indecent  publisher  of  the  Philadelphia  Public 


the  home  of  every  News  subscriber,  ders. 
■The  Independent  also  took  over  and  will 
continue  publication  of  a  novel  that  has 
been  running  in  the  News.  The  Inde¬ 
pendent  did  not  buy  the  News  circulation  T1 
lists  and  merely  offered  to  former  sub-  Fran 


_  trials.  Ledger,  and  accompanying  him  were  Mrs. 

Lord  Hanworth,  Master  of  the  Rolls,  Martin,  and  Mr.  and  Mrs.  Jonathan 

NEW  FRENCH  JOURNAL  speaking  for  the  lawyers  which  were  Jenks,  of  Philadelphia.  They  were  met 

guests  of  the  club,  said  he  marvelled  at  here  by  Mr.  Curtis,  who  journeyed  from 

The  first  newspaper  trade  paper  in  the  way  in  which  incoherent  sentences  California  to  meet  them.  During  their 


lists  and  merely  offered  to  former  sub-  France,  Echo  de  la  Pre.sse,  printed  its  and  imperfect  utterances  were  presented  stay  the  Curtis  party  was  entertained  by 
scribers  of  the  News  a  chance  to  sub-  firrt  issue  March  IS.  Publication  and  by  the  newspaper  men  in  excellent,  read-  James  M.  Thomson,  publisher  of  tlK 


scribe  to  the  Independent. 


editorial  offices  will  be  located  in  Paris,  able  form 


few  Orleans  Item  and  Tribune. 
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Editor  &  Publisher  for  March  19,  1927 

ONE  CHAIN  PLANT  PRINTS  15  WEEKLIES 

24  Illinois  Papers  Owned  by  Affiliated  Newspapers  of  Chicago— Coast  Man  Buys  Papers  for  Promis¬ 
ing  Journalism  Graduates — Many  Chains  in  Ohio 


tThis  is  till'  scaytid  of  Hco  articles  by  By  NORMAN  J.  RADDER  Hshers  printing  three  weekly  papers  but 

^  ,  r  .  ..  ...  •  •  several  that  own  two. 

frof.  Rodder  on  i  ham  ou-nersiiip  or  Awociate  Profes.or  of  Journali.m,  Indiana  University  The  multiple  production  of  newspapers. 

tceebly  ncic.'fopiis.  -  .  t  •  •  •  however,  from  one  central  plant  has  prub- 

^UT  on  the  Pacilic  coast  Sol  Lewis  oi  news  tq  the  central  plant.  Each  dicate,  publishing  three  papers  from  the  ^\y\y  reached  its  greatest  efficiency  in 

O  Lynden,  Wash.,  and  his  associated  retains  individuality.  Milroy  office,  sumtned  up  the  argument  suburban  journalism.  The  outstanding 

litor-managers  own  six  country  weeklies.  Marshall  {K)ints  out  the  saving  on  for  this  type  of  chain  newspaper  when  he  example  of  success  in  this  type  of  journa- 

The  Lewis  plan,  however  differs  from  electrotypes  to  the  national  advertiser  as  said :  ,  lism  is  the  Citizens  Publishing  Company 

the  Millar  plan,  described  last  week,  in  ^  result  of  chain  publication.  One  elec-  "In  my  opinion  the  group  idea  is  the  at  La  Grange,  111.,  which  prints  nine 
c«eral  important  respects.  Mr.  Millar  trotype  is  sufficient  for  all  fifteen  of  the  only  solution  for  the  problem  of  printing  papers  every  week  at  the  La  Grange  plant, 

started  out  deliberately  to  build  up  a  papers  printed  from  the  Galesburg  plant,  a  weekly  paper  at  a  good  profit  in  a  This  company  is  probably  the  oldest  of 

chain  of  country  papers.  The  Lewis  chain  Kach  of  the  four  plant  managers  is  a  small  town.  We  are  doing  a  business  the  weekly  chains.  W.  W.  Loomis 

"iust  grew”  in  an  effort  to  give  promising  partner  in  Affiliated  Newspapers.  The  of  ^15,000  yearly.  If  this  were  divided  started  the  first  paper  in  the  chain  18 


graduates  of  the  School  of  Journalism  tirst  paper  in 
nt  the  University  of  Washington  a  start  1919. 


this  chain  was  bought  in  between  three  plants  the  profits  on  this  years  ago. 


La  Grange  today  is  one  of  the  wealth - 


volume  would  not  provide  a  living  wage  _ ^ 

m  the  TOuntry  newspaper  business.  Mr.  The  papers  printed  by  J.  W.  Johnson  and  for  three  men.  The  chain  newspaper  thus  jest  of  the  Chicago  .suburbs  and  the 
Lewis,  himself  a  graduate  of  the  Uni-  his  son  Paul  Johnson  at  Circleville,  O.,  produces  a  profit  not  otherwise  possible  Citizens  Publishing  Company  has  pros- 
versity  of  Washington  and  formerly  na-  are  another  example  of  this  type  of  chain  in  the  small  town  printing  business.”  pered  with  the  town.  The  papers  are 
tional  president  of  Sigma  Delta  Chi,  pro-  organization.  Three  years  ago  the  John-  Mr.  Hagen’s  string  consists  _  of  the  ^qw  being  printed  from  a  handsome  plant 

fessional  journalistic  fraternity,  has  trade  sons  were  printing  the  Circlezdlle  IVatch-  Milroy  Press,  a  semi-weekly  printed  on  which  represents  a  near  approach  to  the 
a  standing  offer  to  the  dean  of  the  Wash-  man.  Two  years  ago  they  took  over  the  Tuesday  and  Friday;  the  Laurel  Rezneu’,  ideal  in  office  and  mechanical  equipment, 
ington  School  of  Journalism  that  he  w'ill  Kingston  Tribune  at  Kingston,  10  miles  printed  on  Thursday:  and  the  St.  Paul  When  I  visited  Mr.  Loomis  some  time 
buv  a  paper  for  any  promising  graduate  from  Circleville.  This  paper  was  added  Record,  printed  on  Wednesday.  ago  he  was  inclined  to  be  reminiscent 

of  that  school.  with  but  little  increase  in  the  overhead.  The  chain  newspaper  idea  seems  to  about  the  ups  and  downs  of  the  suburban 

Mr.  Lewis’  procedure  is  to  buy  the  The  only  additional  expense  was  the  price  have  developed  more  fully  in  Ohio  and  publishing  business, 
paper,  form  a  stock  company,  take  51  of  a  new  press  (which  they  needed  any-  Illinois  than  in  other  states.  The  strings  "In  the  last  six  years  at  least  12  papers 
Mr  cent  of  the  stock  himself,  and  then  way  for  the  Circleville  paper)  and  $60  in  Illinois  are  larger,  but  in  Ohio  they  have  been  started  in  La  Grange  and  vicin- 
placc  the  remaining  49  per  cent  in  escrow,  a  month  which  they  pay  to  a  girl  who  are  more  numerous.  In  addition  to  the  ity.  All  have  failed,”  he  said 
Mr.  Lewis  himself  is  the  publisher  of  the  runs  the  branch  office  in  Kingston.  This  John.son  chain,  there  six  other  chains  of  "Why?  Two  reasons,  chiefly:  The 

Lyiufen  Tribune.  girl  writes  news,  runs  a  job  press,  and  country  weeklies  with  three  or  more  in  nien  lacked  all-round  newspaper  experi- 

Clarence  J.  Brown  is  the  head  of  a  sets  advertisements.  The  branch  office  is  tlie  chain.  Eighteen  country  publishers  ence.  They  were  good  reporters,  but  not 
company  capitalized  at  $100,000  which  equipped  with  a  small  supply  of  job  type  in  Ohio  own  two  papers,  according  to  5ood  business  men  or  printers.  The  other 
owns  the  Blanchestcr  Star-Republican,  and  a  job  press.  Thus  merchants  are  The  Ohio  .Wc'cospaper,  a  publication  of  the  reason— and  an  important  one— is  that 
the  Lyiu-hburg  N(nvs,  the  .Milford  Record,  able  to  get  the  same  quick  service  on  job  Shool  of  Journalism  of  Ohio  State  Uni-  they  lacked  working  capital, 
the  I  ebanon  IPcstcrn  Star,  and  the  work  that  they  would  if  the  paper  itself  versity.  "So  many  men,  even  practical  printers. 

Miawisbiirg  Keti's.  were  printed  there.  In  New  York,  two  publishers  are  print-  don’t  know  how  much  it  costs  to  keep  a 

"  This  organization  is  similar  in  some  A  year  ago  the  Johnsons  made  an  ar-  ing  live  weekly  papers,  three  are  printing  newspaper  going  while  it  is  getting  on 

. .  . .  ‘ .  ‘  *’  its  feet.  Nobody  should  ever  start  a 

paper  unless  he  has  got  enough  money  to 

lai.  v'^  —  _ _ _  _ ^  _ -  -  -  carry  it  over  for  a  year.” 

v,wn  stock  in  the  company.  They  do  not,  Circleville,  but  a  new  linotype  was  pur-  cock  &  Groskopf  of  the  Alma  (Mich.)  Mr.  Loomis  says  there  are  only  two 
however  share  in  the  profits  of  individual  chased  and  a  girl  hired  to  take  charge  of  Record  also  publish  two  other  papers  and  kinds  of  suburban  papers  making  money : 
papers  ’  Adelphi  office.  the  Royal  Publishing  Company,  with  Those  published  by  the  chain  system  and 

Lch  paper  except  the  one  at  Lynch-  Although  printed  in  the  same  office,  headquarters  at  Shelby,  Mich.,  has  four  those  in  a  rich  field.  As  an  example  of 
burg,  is  ^oduced  in  its  own  plant.  Only  three  newspapers  in  the  Johnson  chain  papers.  .  ^  ^  latter  he  cited  the  paper  at  Oak  Park, 

an  office  is  maintained  at  Lynchburg  ^  distinct  individuality.  All  pages  In  Pennsylvania,  C.  A.  Kniss  of  Mifflin-  HI.,  a  suburb  of  50,000.  Oak  Leaves  has 

Each  plant  with  the  exception  of  the  except  the  editorial  page  and  one  other  burg  has  a  paper  in  Mifflmburg  and  an-  a  circulation  of  6,000  and  gets  $2.10  an 

L\Tichburg  and  Milford  plants  has  Lino-  “’’e  different.  The  front  page  always  car-  other  in  Montgomery  and  Robinson  Bro-  inch  for  advertising, 

hues  The  largest  plant  is  at  Blanchester  purely  local  news.  County  news  and  thers  of  Hotboro  have  three  papers.  A  chain  of  papers  can  make  money  for 

and  this  is  known  as  the  central  plant  country  correspondence  often  run  in  two  H.  B.  Brown  of  Natoma,  Kans.,  oper-  its  owners,  Mr.  Loomis  says,  because 

Four  plants  are  eciuipped  to  print  any-  P^pers  and  sometimes  in  all  three.  Four  ates  three  weeklies.  every  paper  added  is  like  a  box  car  added 

thing  from  handbills  to  books  Thus  in  advertisements  always  run  in  all  F.  S.  Hosfelt  has  three  weeklies  in  to  a  train.  The  engine  is  going  anywav. 


a  way,  the  other  plants  act  as  job  work  .fj^ch  paper  has  its  own  letter-  addition  to  his  daily  at  Colton,  Cal.  There 


feeders  for  the  central  plant.  This  cen- 


Over  the  line  in  Indiana,  Dewey  Hagen,  In  Iowa  there  are  three  chains  of  week- 
proprietor  of  the  Hagen  Newspaper  Syn-  lies  and  in  Minnesota  there  are  no  pub- 


iwi  li...  ^cad.  Bills  are  made  out  at  the  central  are  four  other  chains  of  weeklies  in  Cali 

tral  plant  also  does  all  major  purchasing  ^ffices.  ^®cnia 

for  all  papers  in  the  chain. 

Each  plant  manager  keeps  his  own 
books  and  makes  a  monthly  report  to  Mr. 

Brown. 

No  two  papers  are  in  the  same  county. 

Mr.  Brown  disclaims  any  intention  of 

building  up  a  large  chain  of  weeklies.  a  v  ■  v  ■  a  .  ^  ^  t  1  ■■  .u 

He  says  he  adds  to  his  chain  only  when  U^ErUKlb  01  1926  advertising  linage  received  too  late  for  inclusion  in  the 


an  opportunity  arises  to  buy  a  good  paper 
at  a  low  price.  Then,  he  says,  he  hires 
the  best  man  he  can  get  as  plant  manager. 
The  Lebanon  Western  Star,  of  which 
G.  H.  Townsley  is  editor-manager,  is 
the  only  county  seat  paper. 

On  a  recent  address  on  chain  news¬ 
papers  before  the  Buckeye  Press  Associ¬ 
ation  Mr.  Brown  cited  as  one  of  the  ad¬ 
vantages  of  chain  ownership  the  fact  that 
nothing  could  put  one  of  his  papers 
out  of  business.  Even  if  a  fire  should 
wipe  out  one  plant,  he  said,  the  paper 
would  be  produced  just  the  same.  The 
other  plants  would  aid  in  carrying  the 
burden.  He  said  it  is  a  decided  advantage 
to  have  every  plant  manager  a  part  owner 
in  the  company. 

Turning  now  to  the  other  type  of  chain 
organization — the  one  with  quantity  pro¬ 
duction  of  newspapers  from  one  central 
plant— we  find  Affiliated  Newspapers,  203 
South  Dearborn  Street,  Chicago,  with  24 
country  papers  in  northern  Illinois.  These 
are  printed  in  four  plants  at  Galesburg, 
^ring  Valley,  Prophetstown,  and 
Marengo.  Fifteen  papers  are  printed 
the  Galesburg  plant. 

,  ^  magazine  Intertype  takes  care  of 

ne  exposition  for  all  of  the  papers  in 
IS  plant  and  some  of  the  same  material 
ns  in  all  of  them.  Each  newspaper 
nas  Its  own  editor  located  in  its  town  who 


tabulation  published  last  week,  as  well  as  corrected  figures  on  the  Lancaster 
(Pa.)  New  Era  and  the  Austin  (Tex.)  American,  are  published  below: 

Democrat- 


Lewistown  Mont.  News . 

(ms) 

3,507,196 

1,196,398 

1,966,104 

344,694 

Lebanon,  Ind _ Reporter  _ 

..(e) 

3,115,692 

415,520 

2,491,612 

123,496 

(Total  includes  85,064  lines  legal. 

readers,  etc.) 

Clarksdale,  Miss.  Register  . . . 

..(e) 

2,622,^ 

508,886 

1,917,398 

196,560 

I^ncaster,  Pa _ New  Era  . . 

..(e) 

6.531,867 

1,274,519 

4.201,505 

1,055,843 

-Austin,  Tex . .American  ... 

.(m) 

3,092,306 

821,016 

1,648,548 

622,706 

Sunday  ed . . 

..(s) 

1.929,130 

287,378 

1,341,298 

310,454 

Total . 

(ms) 

5.021,436 

1,108,494 

2,989,846 

933,150 

Statesman  . . 

..(e) 

2.880,752 

818,748 

1,451,450 

610,554 

Waterbury,  Corm.DcniPcrat  . . 

..(e) 

6,536.412 

513,970 

5,290,028 

732,414 

Roanoke,  W.  V.. Times  . 

.  (m) 

4.179.238 

1,149,428 

2,860,970 

168,840 

Sunday  ed . . . 

..(s) 

2,426,942 

312,452 

1,937,390 

177,100 

Total  .... 

.(ms) 

6,606,180 

1,461,880 

4,798.360 

345,940 

Roanoke,  W.  V..  World-News 

.(e) 

6,891,570 

1,308,958 

5,025,468 

557,144 

W'heeling,  W.  Va. Intelligencer 

.  (m) 

5,288,934 

1,072,397 

4,072,101 

144,436 

News  . . 

...(e) 

7,030.958 

1,347,078 

5,277,433 

406,447 

Sunday  ed. . 

...(s) 

3,506,365 

426,555 

2,940,416 

139,394 

Total  . . . 

...(s) 

10,537,323 

1,773,633 

8,217,849 

545,841 

Watertown,  N.  Y.  Times  .... 

...(e) 

3,608,654 

914,396 

2,288,818 

405,440 

Miles  City,  Mont.N/ar  . 

. .  (es'l 

1.798,368 

433,524 

1,207,122 

157,822 

Logansport,  Ind. Press . 

.(ms) 

4.333.882 

492,058 

2,944,662 

897,162 

Miami,  Okla . Nezvs-Record  (es) 

2.289,154 

523,586 

1,668,464 

97,104 

One  more  car  doesn’t  detract  much  from 
the  pulling  power  of  the  engine.  The 
proportion  of  net  to  gross  profit  will  be 
higher  as  each  new  paper  is  added. 

The  “engine”  at  the  Citizens  Publishing 
Company  plant  is  pulling  all  week.  The 
press  starts  grinding  out  the  papers  at  the 
rate  of  about  two  a  day  on  Tuesday  noon 
and  continues  until  Saturday  noon.  Sat¬ 
urday  afternoon  is  a  holiday. 

\\  hen  the  office  closes  on  Saturday,  Mr. 
Loomis  knows  to  the  penny  the  amount 
of  business  each  of  the  nine  papers  has 
done.  He  know's  what  his  operating  ex¬ 
penses  have  been,  and  what  his  revenue 
from  advertising,  job  work  and  subscrip¬ 
tions  is.  He  also  has  a  comparison  with 
the  previous  week  and  the  corresponding 
week  last  year.  Mr.  Loomis  says  that 
in  all  the  18  years  that  he  has  been  publi¬ 
shing  a  newspaper,  he  hasn’t  missed  a 
discount  on  a  bill. 

Suburban  newspapers  seem  to  have 
quite  naturally  fallen  into  the  chain  sys¬ 
tem  in  various  parts  of  the  United  States. 
There  are  other  chains  north  and  west  of 
Chicago.  The  South  Shore  Newspaper 
Company  publishes  a  chain  of  suburban 
papers  near  Boston;  G.  Vincent  Butler 
publishes  eight  suburban  papers  between 
Philadelphia  and  Chester;  in  Ohio, 
Bryant’s  Weeklies  serve  12  villages  and 
suburbs :  the  York  Press  issues  three 
papers  in  the  suburbs  of  Toronto,  and 
there  are  doubtless  others. 

SELUNG  SHOW  SPACE 

In  five  weeks  the  British  Advertising 
Association  has  disposed  of  57,000  square 
feet  of  space  out  of  the  84,775  square  feet 
available  at  Olympia,  London,  for  the 
1927  Advertising  Exhibition  to  be  run  in 
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DODGING  BULLETS  AND  CENSORSHIP 
ADDS  ZEST  TO  REPORTING  ABROAD 

Life  There  Not  the  Picnic  U.  S.  Writers  Vision  It,  Says  Topping 
of  the  Paris  A.  P.  Bureau — Covered  Riff  Warfare 
and  Fierce  Fighting  in  Syria 


By  THOMAS  T.  TOPPING, 

Member  of  the  Paris  staff,  Associated  Press 

Thomas  T.  Topping,  member  of  the  Paris  staff  of  the  Associated  Press, 
sailed  for  Europe  last  week,  after  a  short  insit  in  this  country  to  freshen  up  on 
the  American  rietopoint.  In  the  last  few  years,  A.  P.  assignments  have  taken 
Mr.  Topping  to  Morocco,  Italy,  Syria  and  Algeria.  lie  reported  the  war  of  the 
French  against  the  Druse  tribesmen  and  the  campaign  against  Abd-cTKrim, 
stopping  long  enough  before  returning  to  Paris  to  cover  the  Lenglen-li  ills  tennis 
match.  He  has  contended  many  years  until  Continental  censorship  and  inefficiency 
and  relates  his  c.rperienccs  in  the  interesting  story  written  at  the  request  of  Editor 


&  PuBLisuKR  and  presented  here-with. 

boys  in  the  foreign  field  have  a 
picnic  the  year  round,”  American 
reporters  in  the  domestic  service  profess 
to  believe  and  say  rather  freely. 

But  those  who  talk  in  this  fashion  have 
never  been  in  the  tangle  of  Continental  in¬ 
efficiency,  nor  have  they  met  the  night¬ 
mare  of  all  foreign  service  men,  censor¬ 
ship,  both  preventive  and  retroactive. 
Had  they  been  assigned  to  cover  the 
Oudjda  Peace  conference  and  the  subse¬ 
quent  campaign  against  Abd-el-Krim,  or 
been  sent  to  Syria  reporting  the  war  of 
tlie  French  against  the  Druse  tribesmen, 
they  might  find  out  that  the  job  abroad  is 
not  all  a  bed  of  roses. 

In  Oudjda,  the  censorship  was  very 
severe.  Some  bright  army  officer 
who  had  learned  his  English  in  the  school 
books  ruthlessly  ran  a  blue  pencil  through 
anything  he  did  not  understand.  He  used 
up  a  lot  of  blue  pencils  in  three  weeks. 

But  by  a  strange  turn  of  the  bureau¬ 
cratic  mind,  the  censorship  did  not  exist 
in  Algeria.  Nemours  and  Port  Say  on 
the  Mediterranean  were  sixty  miles  away. 
.\nd  every  night  after  working  at  the 
Peace  Conference  all  day,  one  wrote  his 
story,  then  got  into  a  fast  automobile  and 
raced  to  either  one  of  these  cities  to  file. 
One  can  hardly  trust  Arab  messengers. 
We  generally  returned  to  Oudjda  about 
two  or  three  in  the  morning.  The  Peace 
Conference  sat  promptly  at  nine  every 
morning  except  one,  and  that  morning 
they  declared  war !  Some  picnic  ! 

In  Damascus,  Syria,  the  first  day  I 
arrived  there,  the  French  truns  from  Fort 
Gouraud  dumped  about  300  shells  in  the 
Ghouta  (Gardens  of  Damascus)  and  the 
Midan  quarter,  held  by  the  rebels.  The 
latter  attacked  twice  during  the  night, 
attempting  to  enter  the  city,  lined  with 
barbed  wire  entanglements,  and  barri¬ 
cades.  Machine  gun  and  rifle  fire  was 
incessant.  I  wrote  a  story  to  that  effect 
and  presented  it  for  transmission  at  the 
Post  Office  the  next  day.  The  clerk  re¬ 
gistered  horror !  “You  can’t  send  that !” 
he  exclaimed.  I  was  referred  in  turn  to 
a  Captain,  Colonel  and  finally  the  Com¬ 
manding  General.  As  they  read  the  story 
they  all  assumed  various  shades  of  purple 
increasing  in  corresponding  ratio  to  their 
rank.  “You  can’t  send  that !”  shrieked 
the  General.  “Isn’t  it  true?”  1  asked 
mildly.  “How  do  you  know  we  fired 
300  shots?”  queried  the  General.  “Well 
I’ll  make  it  250  if  you  will  let  the  story 
go,”  I  retorted,  “I  fell  asleep  after  count¬ 
ing  200.” 

That  night  a  small  convoy  on  camel 
back  crossed  the  rebel  lines  to  a  waiting 
automobile  at  Rayak,  twenty  miles  away. 
The  next  day  a  story  was  filed  from 
Haifa,  Palestine.  It  mentioned  3(X)  cannon 
shots.  There  is  no  censorship  on  Syrian 
affairs  in  Palestine.  Rather  the  contrary. 
It  is  under  British  Mandate.  It  was  a 
great  night.  Only  100  miles  through 
territory  teeming  with  rebels  who  shoot 
at  one  first  and  then  find  out  afterwards 
he  is  an  American  and  not  a  hated  French¬ 
man.  Great  picnic. 

The  French  authorities  took  a  decided 
interest  in  my  movements  after  that.  I 
threw  a  shadow  rain  or  shine.  They 
changed  their  detectives  often  because  I 
picked  them  out  rather  easily  and  insisted 
upon  writing  their  reports  after  entertain¬ 
ing  them. 

American  newspapers  handle  and  print 
news  with  100  per  cent  more  speed  and 


efficiency  than  the  European  dailies  do. 

This  is  not  entirely  due  to  the  superi¬ 
ority  of  the  American  reporters  over 
their  Continental  brothers  but  merely 
a  question  of  modern  installation,  and 
overwhelmingly  better  transmission  fa¬ 
cilities.  Starting  even  along  those 
lines,  there  are  many  European  news¬ 
paper  men  who  would  give  American 
reporters  a  good  run  for  first  place  with 
a  story  to  the  city  room. 

Let  me  tell  you  a  little  story ;  In 
March,  1924,  the  first  Poincare  Cabinet 
was  defeated  in  the  French  Chamber. 

I  rushed  to  the  telephone  and  called  up 
the  office.  I  could  hear  the  telephone 
girl  yawn  as  she  repeated  my  number  and 
then  gave  me  a  wrong  one.  Five,  six, 
seven  minutes  passed  and  no  connection 
except  that  of  my  fingers  with  my  scalp 
tearing  my  hair  off.  Grabbing  hold  of 
a  French  assistant  I  placed  him  at  the 
phone  with  instructions  to  get  the  office 
promptly  and  give  them  the  figures  of 
the  vote.  Then  I  raced  down  three  flights 
of  stairs  to  the  street  in  the  Quai  d’Orsay, 
hopped  into  a  taxi,  reached  our  office  in 
five  minutes,  wrote  three  bulletins  and 
was  through  with  them  in  time  to  go  to 
our  telephone  and  get  the  message  from 
the  man  I  had  left  on  duty  at  the 
Chamber.  Some  picnic  what  ? 

In  Washington  the  other  day,  the  Sen¬ 
ate  was  discussing  the  Boulder  Dam  Bill. 
Senator  Hiram  Johnson  of  California 
got  off  some  real  good  lines.  A  vote 
came.  Two  A.  P.  men  on  duty  repaired 
to  the  wire  room,  two  Morse  telegraph  in¬ 
struments  began  clicking  busily  and  two 
special  phones  connected  direct  with  our 
Washington  office  got  busy.  Bulletins 
instantaneous,  running  story  completed 
within  four  minutes.  I  shoukl  still  have 
been  waiting  at  the  phone  in  Paris.  Good 
work  on  the  part  of  my  Washington  col¬ 
leagues  !  They  were  fast  all  right  but 
the  transmission  system  turned  the  trick 
for  them. 

Let  me  tell  you  another  little  yarn ; 

I  covered  the  fight  between  the  late 
Battling  Siki  and  the  just  as  late  (pugil- 
istically  speaking)  Mr.  Georges  Carpen- 
tier,  at  the  Buffalo  Velodrome,  Paris,  in 
September,  1922.  Not  a  sinele  te’ephone 
or  wire  at  the  ringside.  The  Govern¬ 
ment  owned  telegraph  and  telephone  sys¬ 
tem  was  aghast  at  the  mere  suggestion 
of  such  an  undertaking.  “There  is  no 
precedent.  It  isn’t  being  done  (Cela 
ne  se  fait  pas),”  they  said.  The  nearest 
phone  I  could  stake  was  200  yards  away 
in  a  private  house.  The  management  of 
the  Velodrome  only  allowed  me  one  mess¬ 
enger’s  pass  into  the  arena.  This  poor 
chap  beat  Nurmi’s  record  several  times 
between  the  ring  and  the  phone.  He 
happened  to  be  away  with  my  running 
story  of  the  fifth  round  when  the  K.  O. 
came  early  in  the  sixth.  I  ran  to  the 
phone  myself.  I  weigh  two  hundred 
pounds  but  covered  the  two  hundred 
yards  in  close  to  twenty  flat.  Telephone 
sulky.  Result,  ten  minutes  transmission 
between  the  Velodrome  and  the  office. 

Then  revert  to  Madison  Square  Garden 
and  think  of  the  press  facilities  there. 

At  the  Lenglen-Wills  tennis  match  at 
Cannes  February,  1926,  only  two  wires 
were  installed  at  the  Central  Post  Office 
to  transmit  something  like  30,0()0  words. 
The  Post  Office  was  three-quarters  of  a 
mile  away  from  the  Courts.  Take  a  look 
at  Forest  Hills. 


CALLIOPE  ADVERTISER  TOLD 
TO  USE  DAILIES 

COMMISSIONER  Martin  Evans, 
^  of  Cedar  Rapids,  la.,  sustain¬ 
ing  his  ban  against  calliope  music 
on  the  streets  as  a  traffic  nuisance, 
this  week  advised  the  operator  of 
the  advertising  music  hox  to  “use 
the  newspapers.”  The  commis¬ 
sioner  has  conferred  with  the  city 
solicitor  and  will  sponsor  an 
ordinance  in  the  council  to  put  a 
permanent  ban  upon  calliope  ad¬ 
vertising. 

“.Newspapers  afford  a  proper  and 
sufficient  medium.”  Commissioner 
Evans  told  ol)jectors  to  his  order 
against  the  noise  maker. 


As  a  bit  of  parting  advice  to  news¬ 
paper  men  in  the  domestic  service  trying 
to  get  into  the  foreign  field  (and  strange 
to  say  the  waiting  list  is  long  and  dis¬ 
tinguished  ) ,  let  me  say ;  I  f  you  expect  to 
find  a  picnic  in  the  Foreign  Service,  don’t 
come.  Learn  the  language  of  the  country 
to  which  you  intend  to  go,  and  cross  over 
prepared  to  do  some  real  work  under 
difficulties  to  which  you  have  not  been 
accustomed  here. 


LONDON  DAILY  MOVES 

The  London  Daily  Mirror  has  moved 
from  its  offices  in  Bouverie  Street  to 
Geraldine  House,  Fetter  Lane.  The 
Xews  of  the  World  has  taken  over  its 
building  in  Bouverie  street. 


N.  Y.  WORLD  appoints 
NEW  NIGHT  EDITOR 

Herbert  £.  Gaston  Succeeds  Williao)  T 
Bliss,  Granted  Indefinite  Leave  Becauic 
of  III  Health — Successor  Has  Been 
Been  Five  Years  in  New  York 

Herbert  E.  Gaston  has  been  promoted 
from  assistant  telegraph  editor  to  night 
editor  of  the  Xeiv  York  World,  succe^. 
ing  William  T.  Bliss,  granted  an  in! 
definite  leave  of 
absence  because 
of  ill  health. 

Eugene  Thackrey 
will  succeed  Gas¬ 
ton  on  the  tele¬ 
graph  desk. 

Mr.  Bliss  is 
planning  to  leave 
New  York  on 
March  21,  for 
Beirut,  where  his 
father  established 
an  .American  col¬ 
lege.  Mr.  Bliss 
was  born  in  Lon¬ 
don,  but  was  edu- 
c  a  t  e  d  in  this 
country,  being  graduated  from  .Amherst 
College  in  1^7.  Immediately  after  he 
joined  the  staff  of  the  Xew  York 
and  Express,  and  has  been  on  New  'i’ork 
papers  ever  since. 

.Mr.  Gaston  came  to  New  York  live 
years  ago  as  copy  editor  on  the  World 
staff.  Just  prior  to  joining  the 
World,  he  had  organized  and  was  editor 
of  the  Minneapolis  Star,  a  labor  dily. 


f46,678,666 


1 


r  W.AS  a  vast  stack  of  income  tax  dol¬ 
lars  that  Uncle  Sam  took  from  Florida 
last  year — but  remembering  that  infinitely 
more  remained  to  the  earners,  you  can  read¬ 
ily  estimate  the  buying  dollars  approach¬ 
able  through  The  Florida  Times-Union, 
(For,  you  could  say  “State-wide”  Times- 
Union  with  truth,) 


More  Money 


fl6.803,14Q 


Even  the  little  pillar  of 
1925  represents  no  mean 
goal  for  the  national  ad¬ 
vertiser  who  gauges  the 
sectional  strength  and 
importance  of  Florida, 

Cities  grow,  agriculture 
extends,  miles  of  new, 
hard  roads  invite  popu¬ 
lation  —  and  population 
accepts!  Further,  wher¬ 
ever  roads  extend,  there 
reaches  reader  -  interest, 
reader-confidence  and  a 
long-standing  state  pride 


®hc!3flon6a  ®imcs-ilnion 

JACKSONVILLE.  FLA. 
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LANDAY  BROS. 


Break  ALL  Previous  Sales  Records 


exccuTivc  orncES 


lASOAV  HAIL 


ONE  PAAM  AVENUE 

StH  \ORK 


eRIOOlPORT 


HARTFORD 


Feb.  25,  1927. 

The  New  York  Evening  Journal, 

2  Columbus  Circle, 

New  York  City. 

Gentlemen : 

Here  is  a  record  of  business  growth  which  should  prove  as 
interesting  to  you,  as  it  has  pleasing  to  us.  The  sales  in¬ 
crease  of  Landay  Bros.,  Inc.,  for  our  last  fiscal  year  is 
shown  by  the  following  figures: 

1926  Sales  Volume  $4,617,572.82 

1925  Sales  Volume  2,499,782.04 

Sales  Increase  $2,117,790.78 


We  are  frank  to  admit  that  the  constantly  increasing  sales 
volume  of  Landay  Bros.,  for  over  twenty  consecutive  years 
has  been  due  in  no  small  measure  to  concentrating  a  sub¬ 
stantial  part  of  our  advertising  in  the  New  York  Evening 
Journal. 


Our  advertising  policy  in  the  Evening  Journal  has  been 
one  of  intensive  and  progressive  cultivation.  As  our  business 
has  expanded  we  have  increased  our  advertising  space.  This 
year  will  be  no  exception  to  the  rule.  We  expect  to  use  the 
Evening  Journal  on  a  larger  scale  than  ever  before — and 
know  it  will  pay  us  big  dividends  in  more  customers,  more 
sales  and  more  profits. 

Yours  very  truly 
LANDAY  BROS.,  INC. 

Signed  by — MAX  LANDAY, 

President. 


ML  K 


DEPARTMENT  STORES  OF  MUSICAL  MERCHANDISE 


1926 — Sales  Volume — $4,617,572.82 
1925 — Sales  Volume —  2,499,782.04 

Sales  Increase  ^2,117,790.78 


Mr.  Landay  says: 

‘‘the  constantly  increasing  sales  of  Landay  Bros., 
FOR  OVER  TWENTY  CONSECUTIVE  YEARS 
has  been  due  in  no  small  measure  to 
CONCENTRATING 
a  substantial  part  of  our  advertising  in  the 

NEW  YORK  EVENING  JOURNAL” 


FIRST  IN  HOME  CIRCULATION 

for  28  Consecutive  Years! 

For  28  consecutive  years  the  New  York  Evening 
Journal  has  had  the  largest  evening  circulation  in 
America.  Double  the  circulation  of  the  next  New 
York  evening  newspaper  plus  86,000  copies  a  day! 
Merchants  and  manufacturers  invariably  invest 
more  money  in  the  New  York  Evening  Journal 
than  in  any  other  New  York  evening  newspaper. 
The  Evening  Journal’s  circulation  covers  the 
world’s  richest  market  intensively  and  produces  the 
greatest  results. 


You  can  reach  nearly  half  of  all  the  people  in  this  market  who  buy  any  New  York  evening 
paper  through  the  New  York  Evening  Journal — without  duplication  and  at  one  cost. 

CIRCULATION  FOR  SIX  MONTHS  ENDING 
SEPTEMBER  30th,  677,565  DAILY,  NET  PAID 

NEW  YORK 
EVENING  JOURNAL 

Americans  largest  evening  newspaper  circulation 
.  .  .  and  at  3c  a  copy  daily,  5c  Saturday 


913  Hearst  Building 
Chicago,  111. 


2  COLUMBUS  CIRCLE 
New  York  City 


General  Motors  Building 
Detroit,  Mich. 
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“TABLOIDS  IN  GUTTER SAYS  VILLARD; 
“TABLOIDS  INEVITABLE,”  WEYRAUCH 

Editor  of  The  Nation  and  N.  Y.  Graphic  Executive  Hold  Radio 
Debate  on  ‘Ts  Tabloid  Press  a  Public 
Nuisance?” 


/  \S\VALD  GARRISON  VILLARD, 
editor  of  the  Nation,  and  Martin  H. 
Weyrauch,  assistant  managing  editor  of 
the  New  York  Evening  Graphic,  debated 
the  iiuestion  “Is  the  Tabloid  Press  a 
Public  Nuisance?”  over  a  New  \ork 
radio  station  this  week  under  auspices  of 
the  1-onitn  magazine. 

Text  of  their  respective  arguments  are 
herewitli  presented  in  part: 

.\ffirmative — Mr.  Villard 

“The  case  against  the  tabloid  news¬ 
paper  as  it  is  now  conducted  has  no  rela¬ 
tion  to  its  size  or  format.  There  is  no 
objection  to  a  small  size  newspaper  and 
never  has  there  been  any.  Indeed,  there 
are  some  papers  in  tabloid  form  which 
are  entirely  unobjectionable.  The  criti¬ 
cisms  relate  to  good  taste  and  decency,  to 
Uie  subjects  upon  which  it  lays  the 
greatest  stress,  to  the  obvious  fact  that 
its  Conductors  are  pandering  to  a  certain 
popular  liking  for  sensationalism  and  the 
prurient  and  are  equally  obviously  giving 
no  evidence  that  they  consider  theirs  a 
public  trust,  or  that  they  have  any  civic 
or  siKial  duty  to  the  community  which 
supports  them. 

"Change  is  always  welcome.  Evolu¬ 
tion,  even  in  journalism,  is  normal  and 
natural.  But  no  one  can  contrast  the 
tabloid  press  with  the  newspapers  of  the 
world  which  are  recognized  to  stand  for 
something  more  tlian  appeals  to  passion 
or  lust  for  sensations,  and  assert  that  the 
tabloids,  as  at  present  conducted,  are  any¬ 
thing  but  a  long  step  downward. 

“As  for  the  threadbare  argument  that 
these  tabloid  dailies  supply  what  the  peo¬ 
ple  want,  why,  that  has  been  cited  in 
defense  of  every  stooping  to  the  gutter  to 
win  circulation  since  modern  journalism 
began.  Carried  to  its  logical  conclusion 
it  would  justify  complete  obscenity  and 
the  rotogravure  printing  of  the  indecent 
pictures  which  are  now  suppressed  by  the 
police  when  they  are  sold  b>’  degenerates 
on  street  corners.  Let  no  one  be  misled. 
The  indictment  of  the  tabloids  has 
nothing  whatever  to  do  with  the  fact  that 
they  print  pictures,  about  every  daily  in 
the  English-speaking  world  now  does 
that.  It  is  the  character  of  those  pic¬ 
tures, — the  unblushing  admission  that 
they  are  so  frequently  ‘reconstructed’ 
after  the  event  or  drawn  by  ‘our  special 
artists  after  the  description  of  eyewit¬ 
nesses.’ — that  they  serve  no  other  pur¬ 
pose  than  to  lure  the  pennies  from  the 
pockets  of  immaturity  and  pruriency — 
which  makes  them  the  menace  that  they 
are.  Nor  is  it  possible  to  defend  these 
daily  lapses  from  decency  or  decent  taste 
by  the  assertion  that  it  is  but  right  to 
publish  the  experiences  of  ‘persons  who 
have  lived  dramatically.’  It  is  perfectly 
true  that  some  of  the  most  beautiful  and 
touching  and  stimulating  narratives  we 
have  ever  had  portray  the  lives  and  ex¬ 
periences  of  those  who  have  defied  the 
social  conventions  of  their  times.  Rut 
those  exiieriences,  those  revelations  of 
certain  lives,  usually  live  because  of  their 
earnestness,  their  sincerity,  their  un¬ 
studied  art,  their  definite  contributions  to 
literature  or  history.  The  ‘true  confes¬ 
sions’  and  the  revelations  that  the  gutter 
type  of  journalism  prints  lack  all  of  these 
qualities.  They  are  neither  art  nor 
literature,  nor  earnest,  nor  sincere,  nor 
true.  They  are  set  forth  with  tongue  in 
cheek  for  the  e.xpress  purpose  of  making 
money ;  and  they  would  he  dropped  to¬ 
morrow  if  the  taste  of  those  who  buv 
them  were  to  change  or  those  who 
pro<hice  them  could  find  something  else 
that  would  sell  better.  The  injury  the 
tabloids  do,  under  whatsoever  hypocritical 
mask,  lives  after  them.  Every  construc¬ 
tive  social  force  will  have  it  to  reckon 
with,  if  it  is  not  doing  so  now.” 

NF.GAxmt — Mr.  Weyrauch 

“Criticism  of  the  tabloids  is  just  one 
more  symptom  of  the  pressent  powerful 


conservative  undertow.  Tabloids  were 
juat  as  inevitable  as  jazz.  They  are  as 
truly  e.xprcssive  of  modern  America  as 
World  Series  baseball,  skyscrapers,  radio, 
the  movies,  Trudy  Ederle,  Billy  Sunday, 
ta.xicabs,  and  beauty  contests.  They  are 
feared  because  they  are  jolting  the  pillars 
of  conservatism. 

“Tabloids  are  popular  because,  being 
brief,  they  hold  the  interest  of  their 
readers.  Interest  is  not  an  easy  thing  to 
capture.  It  is  harder  still  to  hold.  In 
big  newspapers  it  is  often  nothing  more 
than  a  little  thread  lost  in  a  bewildering 
fabric  of  words,  in  the  tabloids  it  is 
prominent  enough  to  be  recognized.  The 
reason  is  that  restricted  space  has  com¬ 
pelled  tabloid  writers  to  be  brief. 
Brevity  has  brought  another  quality :  in¬ 
tensified  drama.  This  development  is 
something  that  has  shocked  many  news¬ 
paper  old-timers  beyond  coherent  expres¬ 
sion.  Once  newspaper  men  were  taught 
to  write  in  the  colorless  fashion  of  a 
lodge  secretary  posting  up  his  minutes. 
Human  emotions,  in  brief,  were  some¬ 
thing  too  mean  and  tawdry  for  serious 
ctmsideration  in  the  dignified  profession 
of  journalism. 

“The  tabloids  took  that  musty  tradi¬ 
tion  by  the  scruff  of  the  neck  and  bundled 
it  overboard.  They  introduced  a  style  of 
journalism  that  concerns  itself  primarily 
with  the  drama  of  life.  Big  Press  jour¬ 
nalism  is  based  as  of  yore  upm  acade¬ 
mics,  politics  and  polemics.  Perfervid 
reformers  have  seized  upon  tabloid  news- 
<lramatization  as  something  to  be  con¬ 
demned. 

“Contrary  to  the  opinion  of  uninformed 
critics,  the  tabloids  are  a  constructive 
force.  During  the  year  just  past  they 
have  done  rather  well  many  things  that 
the  Big  Press  had  left  untouched.  The 
Graphic  brought  about  a  meeting  of  coal 
operatives’  and  miners’  representatives  in 
joint  debate  in  the  midst  of  the  strike  of 
1925-1926.  The  same  publication  ar¬ 
ranged  a  mass  meeting  of  protest  against 
the  projected  formation  of  a  three  billion 
dollar  food  trust.  On  the  heels  of  the 
meeting,  and  with  no  publicity  except 
such  as  was  given  in  this  one  paper,  the 
promoters  voluntarily  withdrew  their  ap¬ 
plication  for  this  stupendous  merger.  A 
tabloid  awarded  a  series  of  bronze  tablets 
to  New  York  city  civic  associations  for 
meritorious  achievements.  A  tabloid  is 
e.xperimenting  with  a  plan  for  fitting  dis- 
courage<l  men  into  their  proper  job  by 
application  of  scientific  mental  analysis. 
Almost  every  tabloid  gives  freely  of 
various  forms  of  service  in  matters  of 
health,  home,  business,  and  other  closely 
[lersonal  matters. 

“If  there  is  one  thing  more  than  their 
size  that  distinguishes  tabloids  from  their 
big  brothers  I  should  say  it  is  humanness. 
They  talk  in  their  columns  about  the 
things  that  people  talk  about  on  the 
streets  and  in  their  homes.  They  are  not 
so  far  above  the  common  herd  as  to  have 
no  concern  in  the  interests  of  everyday 
life.” 


LEGAL  RATES  RAISED 

A  committee  from  the  Indiana  Weekly 
Press  .Association  was  present  last  week 
when  Governor  Ed  Jackson  signed  the 
Senate  bill  pertaining  to  rates  for  the  ad¬ 
vertising  of  legal  matter.  The  measure 
provides  a  50  per  cent  increase  for 
tabular  legal  matter  and  50  per  cent  in¬ 
crease  in  other  legal  matter  measured  by 
the  square.  The  present  rates  were  made 
in  1836  and  never  have  been  changed. 
The  rate  for  reports  ordered  to  be  run 
by  the  item  and  rates  for  the  delinquent 
tax  list  remain  the  same. 

DAILY  ISSUES  YEAR  BOOK 

The  Oakland  (Cal.j  Tribune  has  just 
issued  its  annual  Year  Book  of  Oakland 
and  the  Eastbay  communities  containing 
228  pages. 


RATE  HEARING  APRIL  26 

Hearing  of  the  complaint  of  Washing¬ 
ton  state  newspapers  against  the  new- 
proposed  press  rates  of  the  Western 
L’nion  Telegraph  company  has  been  set 
by  the  department  of  public  works  for 
.■\pril  26  at  Seattle.  The  new  rates,  if 
they  go  into  effect,  will  bring  about  an 
increase  of  approximately  25  per  cent. 


BIG  NEWSPRINT  SAVING 
FROM  DRY  MATS 


Baltimore  Sunpapers  Estimate  $60,000 
Cut  from  Costs  —  Four 
Point  Column  Rules 
Adopted 


Changing  from  a  wet  mat  to  a  dry  mat 
basis  and  from  a  six  to  a  four  point 
column  rule  has  saved  the  Baltimore 
Sun  and  Evening  Sun  approximately 
$60.0<X)  a  year  in  newsprint,  officials  es¬ 
timated  recently. 

Dry  mats  have  been  in  use  on  these 
papers  since  last  fall.  Adoption  of  the 
four-point  rule  to  replace  the  six-point 
was  decided  on  a  week  or  twe  ago.  On 
the  two  innovations,  two  inches  have 
been  saved  on  the  long  roll,  or  72 
size,  one  and  a  half  inches  on  the  54j^ 
inch  size  and  1  inch  on  the  236'4  inch 

roll. 

The  appearance  of  the  paper  with  the 
four-point  rule  is  regarded  as  having 
been  brightened. 

The  following  e.xplanation  of  the 
changes  made  necessary  by  the  dry  mat 


and  the  four-point  rule  was  made  b*  ' 
member  of  the  mechanical  departing.*  * 

“When  we  went  to  dry  mats  the^tj, 
room  shortened  sections  on  the  ^ 
rollers  over  the  former  which  the  trdw  ^ 
rides  on.  the  machinery  which  begins  tS 
business  of  folding  the  paper  aft«  •  ' 
leaves  the  press.  i 

“On  the  dry  mat  change,  the  stereotm,  ^ 
department  dropped  the  saws  A  of  »  ■ 
inch  on  the  autoplates.  On  the  colm^  ' 
nile  chang^  we  drop  the  saws  A  oiZ  '■ 
inch  more.  We  may  find  it  necessin 
to  drop  saws  '4  of  an  inch  later  intt^ 
of  A. 

■‘The  four-iwint  column  rule  will  nar 
row  the  width  of  4  pages  on  the  cylindw 
7/9  of  an  inch.” 


ATTORNEY  WONT  SUE  ! 

Arthur  L.  Gilliom,  attorney  general  1 
of  Indiana,  who  recently  threatened  to  file 
libel  proceedings  against  Thomas  H 
Adams,  editor  of  the  Vincennes  (Inij 
Commercial,  has  dismissed  the  matter 
he  said  in  a  letter  to  Adams  this  week, 
following  a  retraction  printed  in  the  Com. 
mercial.  An  editorial  involving  Gilliom 
and  a  score  of  other  state  officials  with 
D.  C.  Stephenson,  ex-grand  dragon  ot 
the  Ku  Klux  Klan,  now  serving  a  life 
sentence  in  the  Indiana  state  prison  for 
murder,  was  objected  to  by  Gilliom. 


SPHINX  TO  HONOR  CARTOONISTS 

“Cartoonists’  Night”  will  be  held  br 
the  Sphinx  Club,  New  York  advertising 
.societv  at  the  Waldorf-.Astoria  Hotel 
March  23. 


The  Akron  Market’s 
Further  Recognition 


^TT  Another  step  forward  in  Akron’s 
^  recognition  as  a  market  for  the 
H  products  of  the  world  is  evidenced 
^  by  the  opening  of  Akron  as  a 
port  of  entry  March  27.  The  huge 
volume  of  Akron’s  imports  has  practically 
forced  this  measure — imports  not  only 
of  rubber  and  other  manufacturers’  goods 
but  of  consumers’  goods  also. 

A  market  with  the  buying  power  to  be 
found  in  and  around  Akron,  and  a  news' 
paper  with  the  complete  coverage  of 
that  market  such  as  the  Akron  Beacon 
Journal,  should  be  considered  as  thought' 
fully  as  any  other  sound,  gilt'edged 
investment. 


Akron  Beacon  Journal 

Member  of  the  100,000  Group  of  American  Cities 
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ONTELMPT  MUDDLE  TRACED  TO  JUDICIAL  regular  procedure  by  attach-  would  make  a  judge  refrain  from  sitting 

ment,  or  rule  to  show  cause,  on  amdavits,  in  his  own  case.  The  objection  to  ^ 

ERROR  COMMITTED  IN  1765  and  an  opportunity  for  the  accused  to  eluding  truth  as  a  defense  is  also  that 

_  disprove  the  charges,  although  a  jury  is  it  violates  our  sense  of  justice.  It  j, 

,  _  »>  required.  Otherwise  the  procedure  like  the  old  rule  that  truth  was  not 

idiana  Law  School  Professor  Denounces  Judicial  1  yranny  not  due  process  of  law.  There  is  time  defense  in  criminal  libel,  but  that  ‘Tht 
and  Says  Supreme  Court  Classified  Dale’s  Case  Incorrectly  to  obtain  another  judge  and  to  obtain  greater  the  truth  the  greater  the  libep 

^  a  jury.  Justice  recjuires  a  jury  trial  in  It  would  seem  as  though  the  rule  whirh 

— Asks  Jury  1  rial  tor  Indirect  Contempt  a  contempt  case  as  much  as  in  a  criminal  makes  truth  no  defense  in  indirect 

-  case.  criminal  contempt  when  there  is  a  case 

•UNISHMENT  for  contempt  of  court  judge  has  to  be  the  judge  in  his  own  "The  objection  to  the  same  judge  try-  pending  is  a  hang-over,  and  is  wrong 
is  denounced  as  “an  outrage  on  jus-  case.  Should  he  be  the  judge  in  his  ing  the  case  is  the  same  objection  that  as  the  denial  of  a  jury  trial  and  the 
e”  and  “judicial  tyranny”  by  Professor  own  case  in  the  case  of  indirect  con-  is  ground  for  change  of  venue.  It  would  obtrusion  of  the  same  judge  into  the 
jgh  Evander  Willis  of  the  Indiana  tempt?  In  such  case  summary  punish-  seem  that  a  sense  of  common  decency  hearing. 

liversity  Law  School  in  an  article  on  ment  is  not  necessary.  In  fact,  there  and  of  the  appropriateness  of  things  “When  there  is  no  case  pending, 


BOK  PRIZE  ILLUSTRATION  WAS  “PART  OF 
THE  DAY’S  WORK”  FOR  ITS  CREATOR 


“Freedom  of  discussion  of  public  busi¬ 
ness  and  offices— consistent  with  truth 
and  decency— should  not  only  be  allow¬ 
able  ;  it  should  be  encouraged  as  essential 
to  public  welfare,”  Professor  Willis  de¬ 
clares.  “Of  course  no  present-day  judge 
would  think  of  punishing  anyone  for 
contempt  for  abuse  of  Chief  Justice 
Taney  and  the  Supreme  Court  because 
of  the  Dred  Scott  decision.  Then  why 
should  he  desire  to  punish  anyone  for 
contempt  for  abuse  of  himself  because 
of  one  of  his  decisions  after  it  has  been 
rendered?” 

Professor  Willis  blames  an  erroneous 
court  decision  made  in  1765  for  the  pres¬ 
ent  muddle  into  which  courts  have 
plunged  their  relations  with  newspapers. 
He  savs: 

“Prior  to  the  eighteenth  century,  libel 
on  a  court  by  one  other  than  an  officer 
of  the  law  was  punished  only  after  a 
jury  trial.  An  erroneous  decision  in 
1765  held  that  it  could  be  punished  sum¬ 
marily.  Subsequent  cases  have  pro- 
piigated  the  error.  It  is  time  for  the 
error  to  be  corrected.” 

Professor  Willis  begins  his  article  by 
pointing  out  the  two  kinds  of  criminal 
contempt,  direct  and  indirect. 

He  says  that  direct  criminal  contempt 
is  an  insult  to  the  court  or  resistance 
to  its  authority,  committed  in  its  pres¬ 
ence,  and  thus  an  interference  with  the 
process  of  litigation. 

“It  is  the  universal  rule,”  Professor 
Willis  says,  “that  contempts  of  this  sort 
may  be  punished  by  the  same  judge 
without  a  jury  trial  and  without  truth 
as  a  defense.  This  is  clearly  what  the 


and  libel,  when  their  offense  can  affect 
no  litigation,  is  an  outrage  on  justice. 
It  is  judicial  tyranny.” 

The  reform  which  Professor  Willis 
urges  in  all  cases  of  indirect  criminal 
contempt  is  a  jury  trial  before  another 
judge.  This  reform  cannot  be  accom¬ 
plished  by  legislation,  he  says,  except  in 
the  courts  created  by  the  legislature. 
The  courts  hold  that  legislatures  cannot 
take  power  away  from  them  if  they  are 
created  by  the  constitution  because,  the 
courts  hold,  the  power  to  punish  for 
contempt  is  an  inherent  power  of  the 
courts.  Under  our  doctrine  of  the  sep¬ 
aration  of  powers,  the  courts  hold,  it 
would  be  unconstitutional  to  take  this 
|)ower  away  from  courts  created  by  the 
constitution. 

"However,  the  reforms  can  be  obtained 
by  constitutional  amendment  or  by  ju¬ 
dicial  legislation,”  Professor  Willis  points 
out.  "The  courts  should  exercise  a  wise 
restraint  and  put  a  voluntary  limitation 
upon  themselves  to  give  the  accused  the 
privilege  of  a  jury,  the  defense  of  truth, 
and  a  trial  before  another  judge  in  the 
case  of  punishment  for  civil  contempt 
if  punitive  and  in  the  case  of  indirect 
criminal  contempt  when  there  is  a  case 
pending,  and  never  to  punish  for  con¬ 
tempt  when  there  is  no  case  pending.” 

Professor  Willis  maintains  that  the  In¬ 
diana  Supreme  Court  was  in  error  when 
it  classified  Dale’s  criticisms  of  the  judge 
as  direct  criminal  contempt.  Dale,  it  will 
be  recalled,  criticised  the  jury  commi^ 
sioners,  the  presiding  judge,  and  the  not 
et  discl'.arged  grand  jury  which  had  re¬ 
turned  against  him  an  indictment  charg¬ 
ing  him  with  the  manufacture,  sale 
giving  away  of  intoxicating  liquors. 

"The  Supreme  Court  was  not  correct 
in  its  interpretation  of  the  facts,”  says 
Professor  Willis.  “There  was  no  insult 
to  the  court  committed  in  its  presence 
The  case  should  have  been  classified  as 
a  case  of  indirect  criminal  contempt  with 
no  case  pending.” 

In  such  instances  of  criticism  when 
there  is  no  case  pending.  Professor  Willis 
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do  this  tl'ere  is  no  other  course  than 
punishment  by  the  same  judge  without 
a  jury  and  without  going  into  the  ques¬ 
tion  of  truth.  In  this  there  is  danger 
of  abuse,  but  such  danger  is  less  than 
the  danger  of  the  stoppage  of  justice. 

The  judge  should  have  the  power  to 
imprison  the  offender  at  once  and  let  the 
offender  purge  himself  later. 

“Indirect,  or  constructive,  criminal 
contempt  is  an  act,  done  not  in  the  pres¬ 
ence  of  the  court  but  at  a  distance,  but 
which  tends  to  obstruct  the  administra¬ 
tion  of  justice.  It  may  occur  either  when 
there  is  a  case  pending,  or  when  there 
is  no  case  pending. 

“When  there  is  a  case  pending  .\nglo- 
American  law  permits  the  same  judge  X.  J.,  prepared 
to  punish  for  contempt  without  a  jury  an  illustration 
trial  and  without  truth  as  a  defense,  the  for  a  display  ad- 
same  as  in  the  case  of  direct  contempt,  vertisement  early 
Under  the  Act  of  1831  the  Unitwl  States  in  1926  his  draw- 
Supreme  Court  at  first  held  that  con-  ing  was  what  he 
structive  contempt  included  only  cases  of  has  since  been 
physical  propinquity.  Later  it  extended  pleased  to  call 
the  term  to  include  direct  tendency.  Final-  "i)art  of  the  day's 
ly  it  c.xtcmled  the  term  to  include  news-  work.” 
pajter  criticisms.  Then  the  United  States  This  same  work 
rule  became  the  same  as  the  common  law  of  art  last  week 
rule.  was  selected  by 

“Yet.  it  is  a  general  truth,  if  not  a  the  Bok  advertis- 
gencral  principle  of  law,  that  no  one  ing  award  jury 
should  be  judge  in  his  own  case.  There  as  the  finest  ex- 
is  danger  of  injustice  where  punishment  ample  of  the  year 
is  left  to  a  judge  who  has  suffered  from  in  the  pictorial  i 
contempt,  and  who  is  both  judge  and  ing  text.  The  a 
jury  in  his  own  case.  Such  a  power  in  dinner  of  the  Ha 
the  hands  of  an  angry  man  is  liable  to  was  a  check  for 
lie  abused.  In  the  case  of  direct  con-  of  honor, 
tempt,  for  the  reasons  given,  the  same  “The  misery  of 


THE  PRUDENTIAL  INSURANCE  COMPANY  ^AMERICA 

[DWARO  P  DUFritLO.  frttiiltnt  {&  HOME  Omct.  ,Vt<nrk  /tj. 


WOULD  BAN  SUICIDE  NEWS 


DUDLEY  “AUTOGRAPHS”  POLICY  v- 

•Newspapers  were  called  upon  to  cease 

Bide  Dudley,  columnist  of  the  A’ctf  printing  accounts  of  student  suicides  at 
Fori’ /•tr/inig  irorW,  last  week  addressed  ^  meeting  of  the  Texas  Safety  Coimcil 
a  banquet  of  800  insurance  agents.  He  Clarence  Gilmore  of  .Austin,  president 
spoke  so  persuasively  that  they  followed  of  the  council  and  chairman  of  the  state 
him  like  Pied  Piper’s  to  the  Ritz  Theatre  railro.ad  commission,  contended  that  pub 
on  Broadway,  where  “Bye  Bye  Bonnie”  licity  given  the  suicides  tended  to  in¬ 
musical  revue  written  by  Dudley  is  play-  crease  them. 

ing.  The  agents  got  him  later,  however.  At  the  same  session,  the  council  adopted 
Tlie  columnist  was  cornered  by  one  of  the  resolution  commending  the  press  for 
800,  who  asked  him  to  “just  sign  your  “uniform  and  constant  efforts  ^itorially 
autograph  to  this  for  fun.”  Mr.  Dudley,  and  through  their  news  columns  directing 
thinking  absently  of  something  else,  wrote  d'c  minds  of  the  public  toward  the  pre- 
his  autograph  and  discovered  later  his  vention  of  accidents,  observance  of  traf- 
name  was  on  the  dotted  line  of  a  new  and  fic  laws  and  promotion  of  safety  gen- 
large  insurance  policy.  erally.” 


Editor  &  Publisher  for  March  19,  192 


15 


examiner  swells  F.  a.  G.  sales  400%  IN  2  MONTHS 


50,000  WOMEN  WRITE  TO  EXAMINER’S  GEORGETTE  EVERY  YEAR! 


42-LINERS  get  300 
■fDEALERS;\900,  NOW 


It’s  to  look  as  though  a  big  ma> 

jority  of  the  women  of  Los  Angeles  won’t  buy 
anything  to  wear  without  first  taking  the  matter 
up  with  G‘-*orgette  of  The  Examiner. 

For  a  long  time,  now,  letters  have  been  pour¬ 
ing  into  her  offiee  in  The  Examiner  building  at 
the  rate  of  50,000  a  year,  and  more.  Around 
rhristmastime,  100  a  day  is  the  average,  says 
Georgette:  beginning  in  February,  it  mounts  to 
125,  as  the  ladies  begin  to  sense  the  call  of 
Spring:  but  when  Summer  comes,  and  all  out¬ 
doors  calls,  250  women  demand  of  Georgette 
every  day  what  to  don  to  be  in  the  mode. 

Any  newspa|H*r  might  well  be  proud  of  such  a 
showing  in  woman-interest.  But  if  we  pause  to 
consider  that  probably  not  more  than  one  out  of 
four  of  the  women  who  read  Georgette  actually 
stoi)  to  write  to  her,  we  discover  a  feminine 
audienee  of  more  than  200,000  women.  Inas- 
miieli  as  The  Examiner’s  daily  circulation  is 
105. OtH).  and  its  Sunday  circulation  425.000,  it 
looks  like  a  showing  worth  giving  more  than 
ordinary*  considfration  to. 

Georgette  conducts  her  depjtrtment  under  the 
heading  “Fashions,  by  Georgette,”  and  it  ap¬ 
pears  daily  on  the  Woman’s  Page.  Not  only 
does  she  discuss  current  fashions,  and  give  sug¬ 
gestions  for  making  all  kinds  of  wearing  ap¬ 
parel,  but  she  also  conducts  a  question  and  an¬ 
swer  column.  Women  want  to  know  if  the  color 
goo<l8  they  are  enclosing  will  go  well  with  brown 
eyes  and  a  youthful  figure;  what  are  goo<l  colors 
for  trimming  taupe  flat  crepe:  what  color  and 
type  of  shoes,  hat  and  hose  will  go  well  with  a 
dress  of  dark  wine  re<l,  and  so  on,  ad  iniinitum. 
It  is  logical,  of  course,  that  The  Examiner 
should  carry  more  cloak,  suit  and  specialty  shop 
advertising  in  Ivos  Angeles  than  any  other  paper, 
which  the  January  figures  show  it  does.  But 
woman-interest  is  wide-spread.  It’s  a  good  thing 
for  nil  advertisers.  We  suggest  you  keep  it  in 
mind  for  anything  you  want  to  advertise  to  the 
I  women  of  Los  Angeles. 


the  effect  of  certain  odors  upon  insect  and  pest 
life  for  years.  From  his  laboratory  there  came, 
about  two  years  ago,  a  prwluct  which  he  labeled 
F.  A.  G.  Moth  Insurance. 

Last  year  he  had.  in  I/>8  Angeles,  about  25 
or  30  outlets  when  advertising  counsel  he  had 
just  employed  starte<i  a  miniature  try-out  cam¬ 
paign  in  Tlie  Examiner.  .  .  42  lines  one©  a 

week,  for  about  three  months. 

0.  F.  Ross,  contact  executive  on  the  account, 
and  now  handling  F.  .V.  G.  through  his  own 
agency,  the  Ros«-Ix>ring  Company  of  Los  An- 
gelee,  was  frankly  skeptical. 

“I  came  out  here  from  the  East  two  and  a 
bait  years  ago,”  he  said,  rt-cently,  “and  I  had 
pet  ideas  about  meiliums.  But  none  of  them 
seemed  to  hold  g<sxl  with  Tlie  Eaminer.  For 
one  thing,  I  found  out.  through  confidential 
soorces,  that  22  out  of  the  37  Rolls-Royce 
owners  in  Los  Angeh»s  are  Examiner  subscriN-rn. 
(Editor’s  Note:  Thank  you,  Mr.  Ross,  we  didn’t 
know  this  ourselves.)  Tlien,  the  42-line  cam¬ 
paign  brought  us  .300  deab-rs,  which  made  it 
look  as  thC'Ugh  merchants  in  Loa  Angeles  believe 
in  The  Exandner’s  resultfulness.” 


65  Window  Displays 


“Prudence  Penny,  e<lltor  of  your  household 
economics  department,  iK-came  intert-sted  in  our 
product  and  WTote  a  story  about  it,  without  men¬ 
tioning  its  name,  i^ie  received  550  inquiries 
from  her  readers.” 

Mr.  Ross  was  big  enough  to  change  his  mind, 
when  there  were  indications  he  should  use  Tlie 
Examiner.  And  Tlie  Examiner's  effectiveness 
was  such  as  to  swing  him  right  about  face.  He 
signed  a  contract  with  The  Los  Angeles  Ex¬ 
aminer  to  carry  exclusively  the  story  of  F.  A.  G. 
Moth  Insurance,  and  calling  for  full  Mercliandis- 
ing  Service  Co-operation. 

**l  have  never 


.  ..  seen  a  newspaper  co* 
operate  like  The  Examiner  in  21  years  of  ^ 
advertising  experience,'*  he  says,  now.  “We  i 
raised  the  price  to  50c,  and  as  you  sit  I 
here  talking  to  me,  now,  we  have  run  8 
insertions  of  the  1927  campaign,  totaling 
668  lines,  none  of  the  ads  more  than  100 
lines  in  size,  and  have  swollen  our  distri-  { 
hution  to  900  dealers!  Your  men  rendered  1 
daily  reports  that  enabled  us  to  move  ! 
swiftly  and  accurately.  We've  had  65 
window  displays  in  two  weeks.  Your 
‘Southwestern  Merchant*  has  taken  the 
story  to  the  trade.  You've  done  wonderful 
work! 

**And  on  top  of  all  that,  saletf  have  increased  i 
since  we  started  the  1927  drive,  and  this 
•*  Dot  the  seawm  for  moth-deetroyers.” 

A.  J.  Flick,  sales  manager  of  the  6-man  crew 
<^»erlng  Loe  Angeles,  is  as  enthusiastic  as  Mr. 
Koss  over  The  Examiner's  effectiveness  in  “put- 
JlDf  over”  P.  A.  G.  He  reports  that  he  has 


Small  Investors  Represent 

Billionaire  Body:  Hinman 


WritinR  of  the  investment  Held  open  to  the 
middle-class  investor,  the  man  with  from  $2,000 
to  $.’5,000  to  put  into  stocks  or  bonds,  Oeorge 
Wheeler  Hinman,  noted  economic  authority  and 
iinanclal  writer  for  the  Hearst  papers  said  re¬ 
cently: 

“Now,  all  this  will  sound  very  simple 
to  the  gentlemen  who  buy  city  real  estate 
in  million  dollar  lots  and  handle  securi¬ 
ties  at  the  rate  of  1,000  shares  an  order. 

Yet  the  $2,000  and  $5,000  savers  for 
whom  it  is  written  are  a  billionaire  body 
of  investors,  when  taken  all  together.  In 
fact,  these  savers  are  so  huge  a  body 
that  most  economists  flgure  their  total 
investment  as  the  most  important  item 
in  the  nation's  accumulating  wealth.” 


This  is  Georgette,  Fashion  arbiter  to  feminine  readers  of  The 
Los  Angeles  Examiner.  Georgette’s  mail  makes  that  of 
many  movie-stars  fade  by  comparison. 


Tire  Magnate  Extols  L.  A.  As  Auto  Market 

President  of  General  Tire  Company  Predicts  Western  Metropolis  Will  Become 
Leading  Automobile  Buyer;  Points  Out  Advantages  of  All-Year 
Climate  from  Motoring  Standpoint 


CITY  SAVINGS  OF 
LOS  ANGELES  ARE 
DOUBLE  NATION’S 


The 

Los  Angeles  Examiner 
not  only  has  the 

LARGEST 
HOME-DELIVERED 
circulation  of  ANY 
newspaper  in 
Los  Angeles,  but 
the  greatest  morning 
and  Sunday  circulation 
West  of 
the  Missouri 


Iran^iMkrtntion  In'cauw'  of  congestion.  But  here 
you  huvo  a  network  of  highways,  splendid  motor¬ 
ing  weather  ami  the  plu'oa  to  go.  Those  are 
the  reasons  why  California  is  rankeil  as  the 
greatt^st  potential  automobile  market  in  the 
ratiiui.” 


Essentially  the  land  of  n^n^ation  because 
of  Its  outdo«»r  advantages.  California  is  imv 
tentially  the  gr(’at*M«t  automobile  market  in 
Ameriea,  in  the  opinion  of  W.  O’Neil,  president 
of  the  tienrral  T’re  Company  of  Akron,  recently 
at  Hh.'  Billimire  II'>teI  in  Los  Angeh*s. 

“Surpassing  New  York,  (’hieago  and  any  other  ! 
community,  I.os  Angeles  can  thank  its  wonderful 
climate  for  the  fact  that  it  Is  to  be<‘ome  the 
nation’s  leading  automobile  and  accessory  mar¬ 
ket.”  O’Neil  said. 

“California  is  building  an  empire  on  the  very 
things  the  Vnlted  States  as  a  nation  is  restrict¬ 
ing,  and  that  is  emigration,”  O’Neil  said. 
“Your  citizens  encourage  neweomers  to  become 
Cklifornians  and  are  successful.  .Vmerioa  be¬ 
came  a  great  nation  because  of  emigration  and 
California  Is  becoming  a  greater  state.  Every 
newcomer  to  the  state  la  a  prospective  home¬ 
builder. 

Highways  Win  Praise 

“California's  croat  dimate  is  conducive  to 
motoring  at  ail  times  of  the  year.  In  the  East 
rail  transportation  is  favored  even  for  short 


CAVINGS  Bank  deposits  for  the  City 
of  Los  Angeles  are  more  than  twice 
as  great  per  capita  as  the  average  for 
the  United  States. 

The  figures  are:  United  States,  $211; 
Los  Angeles,  $442. 

The  national  flgure  is  from  a  report 
made  by  the  savings  division  of  the 
American  Bankers’  Association.  The  Los 
Angeles  flgure  is  from  the  total  of  sav¬ 
ings  deposits,  namely,  $552,829,648  of  the 
Los  Angeles  banks,  as  furnished  in  a 
clearing  house  report,  divided  by  a  mil¬ 
lion  and  a  quarter  population. 

In  the  past  six  years  the  wealth  in 
Los  Angeles  has  increased  more  than  two 
times.  This  is  a  rate  sharply  in  ad¬ 
vance  of  the  rate  of  population  growth. 
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DETROIT  STORE’S  ADVERTISING  BUDGET 
AIMS  AT  3.8  PER  CENT  THIS  YEAR 


Woman  Manager  Charts  Every  Expenditure  to  Keep  Costs 
Low  and  Returns  High — Newspaper  Copy 
Must  Be  News,  She  Declares 


By  LOIS  B.  HUNTER 

Advertising  Manager,  Himelhoch  Bros.  &  Co.,  Detroit 


not  news.  Staple  lines  present  another  line  idea  when  buying?  How  difficult 
angle.  Their  buying  is  as  regular  as  the  it  is  to  write  an  ad  on  a  "Collection  ol 
traditional  three  meals  a  day.  So,  staple  Silk  and  Cloth  Dresses,  tailored  and  lac®, 
items  cannot  come  under  the  head  of  new,  trimmed,  every  color.’’  And  how  often 
lirst-time-shown  merchandise,  with  rare  every  advertising  office  has  to  say  just 
exceptions.  Reminder -type  advertising,  that  1  Mr.  Jelleff,  owner  of  a  tine  special, 
and  every  sort  of  service  you  know  how  ty  shop  in  Washington,  D.  C..  was  ^  ad- 
_i  -r  vertising  man  before  he  was  a  store 

owner.  When  he  is  in  New  York  witk 
Gearances :  The  good  old  clear-  his  buyers,  he  outlines  an  ad  on  the  back 

.  . -  .M  _  .  q£  gyery  order.  He  teaches  his  buyers 

to  buy  with  a  publicity  idea  in 
There’s  a  good  lesson  there.  If 
of  a  “good  buy,”  there  must  be 


to  give,  must  take  the  place  of  news  in¬ 
terest. 

4. 

ances  we  have  always  with  us,  like  the 
poor,  mentioned  so  touchingly  in  the 
Bible.  Our  most  successful  clearances 
have  been  a  combination  of  direct  mail 


>n  mini 
buy 
good 


tlw  best  results  from  a  store  advertising 
budget  uvs  delk'ered  by  Miss  Hunter  as 
an  address  before  the  first  Better  Mer¬ 
chandising  Conference  and  Exposition 
held  in  Detroit  last  week. 

»T'HE  September  convention,  last  year 
of  the  Sales  Promotion  Division  of 
the  National  Retail  Dry  Gc^s  Associa¬ 
tion,  was  indebted  to  Miss  Julia  C. 
Coburn,  of  Lasalle  &  Koch,  Toledo,  O., 
for  a  slogan  we  might  all  write  in  our 
memory  books,  "More  Brains;  Less 
Space.’’  It’s  in  the  air,  at  conventions 
and  in  conversations,  this  idea  of  cutting 
down  advertising  costs.  Advertising  costs 
are  the  food  of  business,  they  are  always 
necessarv.  always  hard  to  keep  inside  the 
budget,  ‘always  guilty  of  extravagances 
and  last-minute  planning. 

Out  of  all  the  talking  we  do  and  hear 
out  of  all  the  research,  must  come  some 


wear  . 

4.5 

2.6 

3.3 

House  Dresses . 

6.1 

8.5 

7.1 

Corsets  . 

3.7 

2.1 

3. 

Petticoats  . 

1.9 

2.4 

2.1 

Millinerv  . 

5.3 

3.8 

4.5 

Neckwear  . 

.9 

2.1 

1.7 

Handkerchiefs  . 

2.9 

3.2 

3.1 

Bags  and  Umbrellas.... 

2.5 

3.9 

3.4 

Sweaters  . 

4.7 

8.3 

5.8 

Hosiery  . 

3.4 

3.9 

3.7 

Gloves  . 

2.9 

2.9 

2.9 

Toilet  Goods . 

.7 

2.6 

1.9 

Total  . 

4.07 

3.95 

4.0 

Much  conversation  has 

been 

wasted 

1  on 

and  newspaper  advertising,  one  reinforc-  selling  reason,  a  good  publicity  story 

ing  the  other,  though  it  is  our  frank  somewhere  in  the  offing.  Teach  buyers 

opinion  that  direct  mail  is  the  pulling  to  bring  that  idea  home  with  the  mer- 

medium  for  this  type  of  event.  "Truth  chandise. 

in  Advertising”  is  the  best  slogan  in  the  ^  rword  of  what  you  do  in  ad- 


the  papers”  the  authority  it  has  been  ever 
since  printing  presses  were 
Bruce  Barton  says,  “I  have 
opinion  of  the  intelligence  of  the  Amer¬ 
ican  people.  I  believe  they  have  a  sixth 
sense  for  detecting  insincerity.” 

Approximately  65  per  cent  to  70  per 


0  avoid 
Such  a 


this  year’s  mistakes  next  year, 
invented,  record  helps  you  make  your  buying 
a  high  next  year.  We  have  a  very  simple  f^ 
‘  at  Himelhoch’s. 

Headed  “Advertising  Chart,”  the  iora 
contains  at  the  top  the  headings  “Item,’’ 
"Price,”  "Total  Amount.”  In  a  column 


the  desert  air  about  this  matter  of  mer¬ 
chandising  the  advertising.  No  one 
really  knows  what  the  laws  are;  we  all 
have  to  work  out  our  own  salvation.  In 
advertising,  we  are  pioneering  now  in 
the  same  way  the  English  people  were 

'V.r'Ihirioh  we  all  have  ah"ead-^^^^  pioneering  centuries  ago  in  the  matter  of  ""P  more  vigor,  ii  nas  tajeen  c 
help  for  this  job  we  all  nave  aneaa  mat  .  ^  .  •  .<_nmmon  law’’  With  P^’t'ence  with  direct  mail  to  bring  uj 

SfexfeptL  oTthO  T  a,m  'h'  of  -Well,  .hat  shl 


of  using,  efTectively,  advertising  appro¬ 
priations  that  do  not  go  alnive  4  per  cent 
and  that  do  not  fall  below  3'/^  per  cent. 
We,  at  Himelhoch’s,  aim  between  these 
jiercentages.  We  won  t  be  able  to  afford 
anv  grand  gestures,  on  this  percentage; 
our  pride  will  have  to  be  satisfied  with 
figures  and  not  by  hearing  some  other 
advertiser  .say,  “That  was  a  beautiful  ad 
YOU  had  in  t'he  paper  today.” 

Our  routine  in  the  matter  of  preparing 


pany.  Lord  &  Taylor,  and  one  or  two 
other  celebrities  in  our  retailing  world, 
the  rest  of  us  are  still  experimenting. 

given  set  of  circumstances  means  a 
certain  conclusion,  or  law,  or.  perhaps 
we  should  say,  “Policies.”  Let  our  first 
proposition  be : 

Newspiiper  advertising  must  be  news; 
it’s  the  radio,  telephone  and  personal  call 


gone,  now,  into  the  coffers  of  the  news-  order  for  these  facts,  number  bought, 
papers.  About  20  per  cent  or  slightly  number  placed  on  sale,  number  sold  first 
more,  is  left  to  go  into  direct  mail,  and  second  days,  other  items  sold  first 
What  is  its  place  in  our  picture?  and  second  day,  remarks.  To  the  right 

We  must  give  tribute  to  direct  ad-  are  listed  spaces  for  the  following  data: 
vertising  for  teaching  us  the  lesson  of  medium,  weather,  cost  of  space,  winaow 
merchandising  our  newspaper  advertising  display, 
with  more  vigor.  It  has  taken  our  ex- 

out 

of  the  darkness  of  “Well,  what  shaTl  we 
advertise  tomorrow’?”  Direct  mail,  from 
the  very  nature  of  it,  has  to  be 
merchandised  well  in  advance;  cuts  can-  wants  beauty,  for  herself,  for  her  family, 
not  be  changed  a  few  hours  before  an  for  her  home.  ’ 

event  begins.  In  any  circular,  booklet  “ 

or  letter,  we  give  the  date  of  the  event, 
and  do  not  release  our  merchandise  for 
sale  until  the  morning  of  that  day.  This 
has  been  a  cardinal  principle  with  us, 


What  does  a  woman  want  in  a  store’s 
publicity,  as  well  as  in  the  store?  She 
wants  beauty;  she  wants  comfort  and 
luxury.  What  makes  her  buy  85  per 
cent  of  the  world’s  purchases?  She 


N.  Y.  AD  CLUB  NETS  $4,230 

Net  profits  of  $4,230.63,  after  deduction 
of  $25,800  for  depreciation,  repairs  and 


from  the  first,  always  to  date  the  event  *'^^^''als,  were  report^  for  1926  by  tht 
specifically,  and  never  place  any  of  the  Club  of  New  York,  accord- 


an  advertising  budget  may  be  helpful,  of  the  business. 

Our  advertising  appropriation  is  a  fairly  i.  Everything  that  is  advertised  must 
ironclad  affair.  However,  like  thin  ice,  it  be  held  out  of  stock  until  the  morning 
cracks  around  the  edges  at  times,  but  on  after  the  advertisement  appears.  This 
the  whole,  it  gives  us  good,  safe  skating  is  the  rule  of  new,  first-time-shown  mer- 
the  rest  of  the  time.  We  do  it  this  way :  chandise,  and  it’s  a  good  one  to  keep 

Everv  Feb.  1  and  every  .\ug.  1.  we  begin  in  mind  every  selling  day  of  the  year, 
using  a  new  budget  for  the  ensuing  period  However,  we  can’t  be  too  pedantic,  or 

of  six  months.  .Ybout  two  months  or  si^x  wGl  be  in  trouble.  do  that  any  more.  We  have  found  that  chased  the  American  Dnisgist  moiuMt 

weeks  before  this  time,  or  as  soon  p  the  Style  is  news.  The  first  blossom-  our  customers  like  and  respond  to  a  per-  trade  paper,  from  the  American  Drucsitf 

planned  sales  are  ready, .we  attack  me  mg  of  a  new  style,  color,  fabric  or  line  sonal  letter  about  clearances.  So  we  do  Company  and  A  R  Elliott  nrpsMtit 

job  of  budgeting  the  advertising  for  the  is  the  hottest  kind  of  news.  An  ac-  - a-,  preswem. 

various  departments.  It’s  last  year’s  cepted  style  isn't  news,  strictly  speak- 
actual  performance  in  sales  that  forms  ing,  but  Franklin  Simon  believes  its  very 
the  basis  of  our  plans  for  this  year.  We  acceptance  news,  and  certainly  the  sort 
take  A'A  per  cent  of  last  year’s  actual  per-  that  fills  his  cash  register.  Note  his 
formance  in  sales.  The  increase  in  sales  frequent  head-line:  “The  Fashionables 
for  this  year  will  take  care  of  the  differ-  are  Wearing.”  This  thought  of  ac- 
ence  between  4*4  per  cent  and  the  3.7  cepted  fashions  being  news  applies  to 
jier  cent  or  18  per  cent  at  which  we  aim.  every  type  of  specialty  store,  from  hard- 
The  actual  planned  sales  for  this  year  help  ware  to  jewelry. 

us  only  in  "spreading”  our  appropriation.  3.  Hosiery  and  allied  lines  are  staples. 

This  “spreading”  is  very  elastic  and  sub- 
ject  to  re\’ision,  even  week  by  week.  It 
is  in  this  year’s  planned  sales  that  we  see 
where  gains  must  be  greatest,  and  what 
departments  are  most  likely  to  stage  big 
campaigns  that  eat  up  our  advertising 
money.  This  is  the  way  we  break  down 
our  advertising  costs  : 

1.  Newspapers. 

2.  Direct  mail. — Shopping  news,  letters 
and  mailing  pieces,  package  and  statement 
inserts,  postage. 

3.  Art  service,  including  engraving. 

4.  Miscellaneous. 

5.  Salaries. 

Our  advertising  report  of  last  year’s 
(1926)  advertising  cost  percentages  by 
departments  follows : 


Department 


Women’s  Suits .  3.9 

Women’s  Coats .  6.6 

Women’s  Gowns  and 

Dresses .  5.4 

Furs . . .  3.6 

Misses’  Suits .  3.5 

Misses’  Coats .  3.65 

Misses’  Gowns  and 

Dresses  .  5.3 

Sportswear  .  3.5 

Negligees  .  2.9 

L^nderwear  .  3.8 


COMPARING  CERTIFIED 


Of  course,  there  are  dry  mats  offered  at  prices  higher  than 
that  for  Clertifieds. 

But  higher  prices  do  not  necessarily  mean  more  value  for 
YOU  than  is  represented  by  Certified  Dry  Mats. 

You  are  not  looking  for  price — you  are  looking  for  printing 
results,  and  that  is  why  we  ask  you  to  COMPARE. 

And  we  gladly  furnish  the  mats  to  make  your  COMPARISON 
without  obligating  you  in  any  way. 

To  COMPARE  is  to  KNOW. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility— use  Certifieds. 
MADE  IN  U.  S.  A. 


OurJ^olicu 

o 

One  Size, 
all  mats  2o\24' 

One 

onlu  the  best  MPe 
fxtrirnake 

OncThicc 

on  s tanking  onler 


advertised  merchandise  on  sale  until  that  submitted 

time.  Each  event  is  merchandised  very  by  H.  R.  Swartz,  treasurer, 

carefully;  we  have  no  money  for  the  I  he  average  income  per  meal  was  $1,627, 
“casting  bread  on  the  waters”  type  of  '"‘^^^hing  in  a  profit  of  2)4  cents  a  meal 

direct  mail.  We  have  found  that  a  sue-  ur  a  oe-rTirTTTriTTT _  t 

cessful  dress  event  cannot  be  duplicated  HEARST  BUYS  DRUG  PAPER 
^  month  later  to  the  same  list.  We  don’t  William  Randolph  Hearst  has  pur- 
;  found  that  chased  the  American  Druggist,  me 
.  id  to  a  per-  trade  paper,  from  the  American’ 
sonal  letter  about  clearances.  So  we  do  Company  and  A.  R.  Elliott, 
that  again.  The  first  number  under  Hearst  owner- 

Let  the  advertising  office  be  represented  ship  will  be  issued  in  July. 

in  the  conferences  that  precede  the  visits _ L 

of  buyers  to  market.  Let  the  advertising  rnpprr'Tirtiu 

office  know  what  is  coming’  in  a  more  v-s-nvivtv,  i  luw 

intimate  way  than  by  a  typewritten  re-  The  advertising  rate  quoted  in  Eorroi 
port  of  how  many  pieces  or  how  many  &  Pi’blisher  International  Y’ear  Bom 
quarter  dozen.  Let  the  merchandise  peo-  for  the  Novoyc  Russkoye  N/iwo,  Russian 
pie  feel  the  responsibility  of  selling  the  daily  newspaper  of  New  York,  should 
items  they  bring  home  with  such  triumph,  be  changed  from  8  cents  to  10  cents  pr 
How  many  buyers  ever  think  of  a  head-  agate  line. 
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lULIUS  F.  BACON. 

general  manager, 
grand  forks  HERALD: 

Last  Monday  afternoon.  Patil  L.  Samuel- 
»on  Director  of  the  Memorial  Campaign 
for'  the  University  of  North  Dakota. 
ttroDoed  in  to  see  me.  I  asked  him  how 
vou  and  the  -Grand  Forks  Herald';  are 
Jetting  along.  He  replied,  “splendidly, 
ind  remarked  in  particular  how  active  you 
usually  are  in  promoting  projects  for  the 
benefit  of  your  city.  He  tells  me  you  were 
the  leader  in  getting  a  beet  sugar  factory 
into  Grand  Forks^  rKently.  Good  work ! 

ALLEN  D.  ALBERT, 

TH^/^VANSTON  NEWS-INDEX: 

Although  you  have  been  in  charge  only 
a  few  days,  you  have  already  made  a  re¬ 
markable  improvement  in  both  the  appear¬ 
ance  and  contents  of  the  “Evanston  News- 
Index.”  I  do  not  wonder  that  the  leading 
citizens  of  Evanston  have  been  sending 
their  letters  of  congratulation,  several  of 
which  I  read  in  an  issue  that  I  picked  up 
a  few  days  ago.^  ^  ^ 

ELMO  SCOTT  WATSON, 

TH^  PUBLISHERS'  AUXILIARY: 

1  don't  know  whether  Mr.  Brown  of 
"Editor  and  Publisher”  is  going  to  kick  or 
not  if  I  mention  one  of  his  competitors  in 
this  column.  However,  he  and  I  are  going 
to  have  a  fuss  if  he  will  not  permit  me  to 
comment  on  the  excellent  weekly  for  news¬ 
paper  men  which  you  are  editing  and  so 
consistently  improvin|.  More  power  to  you. 

GEO.  R.  KENNEDY. 

ACTING  MANAGING  EDITOR. 

LOS  ANGELES  EXAMINER: 

We  are  pleased  indeed  to  add  the  name 
of  the  “Los  Angeles  Examiner”  to  the 
rapidly  increasing  list  of  users  of  the  “Auto 
Editors  Service.  In  your  corner  of  the 
United  States,  where  people  can  use  auto¬ 
mobiles  without  any  difficulty  whatsoever, 
all  the  year  around,  such  a  service  ought 
to  be  of  real  value  and  importance. 

*  *  * 

VICTOR  H.  HANSON, 

PUBLISHER, 

BIRMINGHAM  NEWS: 

You  may  be  pardoned  for  being  some¬ 
what  proud  of  the  record  of  the  enterprising 
Birmingham  Sunday  News,  recently  adver¬ 
tised  as  "a  six-figure  paper  in  Alabama.” 
Starting  at  scratch  in  September.  1912,  and 
attaining  a  circulation  of  100.689  a  little 
over  fourteen  years  later,  is  indeed  a  note¬ 
worthy  story  of  newspaper  growth. 


E.  MARION  JOHNSON, 

PROFESSOR  OF  JOURNALISM. 
UNIVERSITY  OF  MINNESOTA: 

It  was  just  about  a  year  ago,  I  believe, 
that  you  were  telling  me  about  your  “jour¬ 
nalism  tour"  of  Europe.  I  heard  later  that 
the  tour  which  you  engineered  last  summer 
was  quite  a  success,  and  so  am  interested 
to  hear  that  you  are  putting  on  another  one 
this  season.  I  extend  my  best  wishes  for 
even  greater  success  this  year. 

•  *  * 

A.  H.  KIRCHOFER. 

MANAGING  EDITOR. 

BUFFALO  EVENING  NEWS: 

We  congratulate  you  on  your  position  as 
new  managing  editor  of  the  “Buffalo  Even¬ 
ing  News.”  You  are  fortunate  in  that  you 
are  starting  where  a  good  man  left  off.  We 
extend  our  best  wishes  for  even  greater 
success  and  prestige  than  the  “Buffalo 
Evening  News"  and  its  managing  editor 
have  enjoyed  in  the  past. 

*  *  * 

S.  LEIGH  CALL, 

EDITOR. 

ILLINOIS  STATE  JOURNAL: 

Thanks  for  your  comment  as  follows: 

“It  may  please  you  to  know  we  are 
much  interested  in  your  ‘Informal  Notes’ 
department  in  EDITOR  &  PUBLISHER, 
and  look  forward  to  them  week  by  week. 
It  furnishes  quite  a  bit  of  education  to  us.” 
*  *  • 

JOHN  V.  RILEY, 

EDITOR. 

ROCKFORD  MORNING  STAR: 

Every  week  we  have  commented  here  on 
one  or  more  new  buildings.  So  far  they 
have  all  been  in  other  states.  Now,  I  am 
more  than  pleased  to  hear  the  news  of  the 
new  $300,000  plant  which  you  and  Mr. 
Chapman  are  going  to  build  in  Illinois  not 
very  far  from  Chicago. 

•  •  * 

NORMAN  E.  MACK. 

editor. 

buffalo  TIMES: 

Your  full  page  ad  in  “Editor  and  Pub- 
“sher  last  week  headed  “When  In  Rome— 
Do  As  Romans  Do!  When  In  Buffalo— 
^  As  The  Local  Advertisers  Do! — Use 
Times!”  was  one  of  the  most 
striking  newspaper  ads  I  have  seen  recently. 


Local  Feature 
Stories,  Illustrated — 

by  means 
of  the 

City  Editor’s  Service 

which  gives 
each  day 

A  Timely  Idea 

— for  a  local  feature  story, 

With  Suggestions 

— for  its  development  locally  by  one  of  your  reporters, 

Illustrations 

(It  is  usually  both  difficult  and  expensive  to  illustrate 
local  news  or  feature  stories.) 

And  Supplementary  Material 

— pertinent  information,  the  result  of  research  and 
investigation  by  our  staff,  which  saves  your  reporter’s 
time  and  makes  his  work  more  effective  and  his  story 
better. 


( From  time  to  time  various  handy 
helps  are  sent  to  all  users  of  the 
CITY  EDITOR'S  SERVICE.  For  ex¬ 
ample,  at  present  one  of  our  artists  is 
preparing  an  alphabet  of  half-column 
illustrated  sports  page  initials  for  use 
with  local  baseball,  golf,  track  and 
tennis  stories  during  the  coming  out¬ 
door  sports  season.) 

Associated  Editors,  inc. 

JOHN  H.  MILLAR,  President 

440  S.  Dearborn  St.  CHICAGO 

Ideas— not  merely  big  names/' 
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Scripps-Howar£ 


Scripps-Howard  circulation  reaches  one  out  of  every  two 
aid — introductions  for  salesmen — educational  work  with 


CLEVELAND  PRESS 


For  nearly  50  years,  the  Press  has  heen  First  in  Cleveland.  Its  total  circulation. 
226,487,  is  the  largest  ever  attained  by  any  daily  newspaper  in  Ohio.  Eight  great 
authorities  have  gone  on  record  with  the  statement  that  Cleveland  newspaper  circula¬ 
tion  is  effective  for  advertisers  only  within  the  City  and  Suburban  area,  within  the 
TRUE  Cleveland  market,  within  a  35-mile  radius  of  Cleveland  Public  Square.  In 
this  territory  the  Press  has  36,436  more  circulation  than  any  other  daily  newspaper. 
Its  dominance  over  its  natural  market  is  one  of  the  greatest  among  American  news- 
jjtipers. 

TOLEDO  NEWS-BEE 

The  Toledo  market  includes  the  717,418  population  within  the  A.  B.  C.  suburban 
radius  of  42  miles.  Total  circulation  of  the  ISeivs-Bee  is  97,070,  of  which  83,161  is 
within  this  market  area.  The  Toledo  market  cannot  be  covered  without  the  use  of 
the  News-Bee.  There  are  more  than  180,000  prosperous  families  in  the  Toledo  dis¬ 
trict  where  the  Netvs-Bee  wields  a  big  influence.  When  only  one  newspaper  in  each 
city  can  he  used  in  an  Ohio  campaign,  the  Netvs-Bee  alone,  because  of  its  quality 
circulation  and  superior  service,  will  produce  results  not  excelled  by  any  other  Toledo 
newspaper.  _ 

AKRON  TIMES-PRESS 

The  circidation  of  the  Times-Press,  is  47,203  daily;  33,959  Sunday.  The  Sunday 
Times  is  Akron’s  only  Sunday  newspaper.  Country  circulation  is  not  an  important 
factor  as  the  Akron  territory,  the  radius  of  which  is  17  miles,  is  a  pocket  surrounded 
by  the  territories  covered  by  other  newspapers.  The  Times-Press  is  a  consolidation 
(1925)  of  the  Times  and  Press,  both  newspapers  of  very  high  quality  reaching  the 
well-to-do  families.  The  Times-Press  is  giving  readers  one  of  the  finest  and  most  com¬ 
plete  metropolitan  newspapers  ever  published  anywhere. 


SCRIPPS-HOWARD 

NEWSPAPERS 


New  York  Telegram 
Cincinnati  Post 
Cleveland  Press 
Akron  Times-Press 
Toledo  News-Bee 
Columbus  Citizen 
Covington  (Ky.)  Post 


Oklahoma  News 
Evansville  Press 
Terre  Haute  Post 
Houston  Press 
Memphis  Press-Scimitar 
Birmingham  Post 


Pitts! 

San  I 

San 

New 

Fort 

Was 

Kno 


MEMBERS  OF  THE  UNITED  PRESS 


SCRIPPS-HOWABI  > 

Represented  by  Allied  Newspapers,  Inc.,  250  Park  Avenue,^ 
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overage  in  Ohio 


llirough  one  organization,  you  may  arrange  for  local  trade 
peration  in  line  with  the  advertiser’s  special  requirements. 


CINCINNATI  POST 

The  Cincinnati  Post  has  the  largest  circulation  of  any  Cincinnati  newspaper,  leading 
the  second  paper  by  54,000  and  leading  the  third  paper  by  136,288.  Post  total  cir¬ 
culation  is  205,343.  Milline  rate  is  1.46,  the  lowest  of  any  Cincinnati  paper.  In  the 
more  than  2,000  cities  and  towns  in  this  territory  there  are  practically  no  local  news¬ 
papers  of  outstanding  character.  Population  of  trading  territory  exceeds  900,000. 
This  city  and  suburban  area  can  be  covered  adequately  only  by  using  the  Post,  the 
dominant  newspaper. 

THE  COLUMBUS  CITIZEN 

The  circulation  of  the  Columbus  Citizen  is  87,651  of  which  57,536  is  city  circula¬ 
tion.  This  is  the  largest  city  circulation  of  any  Columbus  newspaper.  The  Citizen 
was  established  in  1899  and  is  a  publication  of  highest  standing  and  prestige.  It  is 
the  only  A.  B.  C.  newspaper  pid)lished  in  Columbus.  In  cities  in  Ohio  having  20,000 
or  more  population  there  are  only  foiu*  newspapers  which  are  NOT  A.  B.  C.  members. 
Two  of  these  are  in  Columbus.  In  any  “one-paper”  campaign,  the  choice  in  Coliun- 
bus  is  plain — the  Citizen  offers  adequate  circulation,  the  only  audited  and  verified 
eirculation. 

YOUNGSTOWN  TELEGRAM 

The  circulation  of  the  Youngstown  Telegram  is  34,747,  the  largest  Youngstown  cir¬ 
culation  daily  or  Sunday.  The  Telegram  is  first  in  city  circulation,  first  in  suburban 
circulation,  first  in  country  circulation,  first  in  total  circulation.  The  suburban  terri¬ 
tory  is  actually  one  continuous  city  and  includes  8  towns  which,  with  one  exception, 
have  no  big  stores,  using  Youngstown’s  business  section  as  their  own.  The  Telegram 
leads  by  every  method  of  comparison. 


Pittsburgh  Press 

San  Diego  Sun 

San  Francisco  News 

New  Mexico  State-Tribune 

Fort  Worth  Press 

Washington  News 

Knox>ille  News-Sentinel 


Youngstown  Telegram 
Indianapolis  Times 
El  Paso  Post 
Baltimore  Post 

Denver  Rocky  Mountain  News 
Denver  Evening  News 


NEWSPAPERS 

Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Seattle. 


SCRIPPS-HOWARD 

NEWSPAPERS 


MEMBERS  OF  THE  A.  B.  C. 
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RATCLIFFE  DISCUSSES 
AMERICAN  DAIUES 


Bromley  Lecturer  Finds  Our  Tabloids 
Super-Sensational  as  Compared 
with  British — Hits  Big 
Papers 


Samuel  K.  Katcliffe,  formerly  editor  ot 
the  Calcutta  (.India)  Statesman  and  the 
Sociological  Review,  and  one  of  the 
best  known  of  British  journalists,  in  lec¬ 
turing  on  the  Bromley  Foundation  at 
Vale  University  Thursday,  March  10,  de¬ 
clared  that  in  England,  the  aim  has  been 
to  keep  the  tabloid  newspaper  "so  harm-  short  column,  and,  space  being  strictly 
less  that  no  home  need  be  without  it.”  limited,  the  whole  story  as  a  rule  ■= 


“.•\n  English  journalist  notes  with  much 
interest  the  striking  differences  in  the 
two  countries  in  respect  of  the  editorial 
page.  Generally  speaking,  the  editorials 
here  till  more  space  than  in  an  English 
paper.  There  is  nothing  in  the  English 
press,  though  in  the  Scotch  there  is,  re¬ 
sembling  the  editorial  page  of  the  Nc^v 
York  Times  or  that  of  many  non-metro¬ 
politan  dailies.  The  contrasts  in  writing 
are  no  less  interesting.  It  seems  to  the 
English  reader  that  the  .\merican  re¬ 
porter  or  special  writer  proceeds  upon 
the  assumption  that  the  average  reader 
will  not  go  beyond  the  first  paragraph. 
.After  that  he  may  expand  and  repeat  as 
may  be.  The  English  assumption  is  that 
the  reader  has  no  natural  objection  to  a 


BALTIMORE  COLYUMIST 
JOINS  N.  Y.  TELEGRAM 


Robert  Garland  Succeed*  S.  J.  Kauf¬ 
man  Writing  Under  “Well — 
What  of  It?”  Tide — Ha* 
Written  Play* 


The  opinions  he  finds  in  the  United 
States,  he  says,  regarding  the  tabloids, 
is  that  “few  homes  could  hope  to  sur¬ 
vive  their  incursion.” 

Mr.  Katcliffe  said  that  one  imjxirtant 
point  to  be  noted  is  that  the  vast  circula¬ 
tions  of  the  tabloids  have  been  obtained 
without  lessening  the  circulations  of  the 
regular  dailies,  "a  fact  which  shows  that 
there  were  levels  hitherto  unexplored  by 
the  newspaper  publishers  below  the  levels 


therein  condensed.  The  writer  cannot 
hope  for  a  generous  extension  of  his 
space  on  page  23,  column  5.  One  plain 
inference  from  this  is  that  in  England, 
on  the  whole,  the  daily  paper  tends  to  be 
thoroughly  read.  The  English  reader 
examining  a  large-scale  American  paper, 
especially  on  Sundays,  cannot  but  feel 
that  it  represents  an  astonishing  organi¬ 
zation  for  the  prevention  of  reading,  ex¬ 
cept  as  regards  the  wonderful  provision 


Robert  Garland  this  week  started  writ¬ 
ing  a  new  column  in  the  Nezv  York 
liveiirng  Telegram  called  “Well — What  of 
it  ?”  replacing 
“Round  the 
Town,”  by  S. 

Jay  Kaufman, 
discontinued. 

Garland  is  a 
newcomer  in 
New  York.  A 
native  of  Balti¬ 
more,  Md.,  he  has 
been  with  the 
Baltimore  Post. 

Scripps  -  Howard 
newspaper.  for 
which  he  con¬ 
ducted  a  column 


TABLET  COMMEMORATES 
WAR  LINOTYPE 

A  BRONZE  tablet  has  been 
fixed  in  a  wall  of  the  Gov. 
eminent  Printing  Office  in  Wash¬ 
ington.  I).  C.,  inscribed: 

In  honor  of  a  Linotv-pe 
That  served  its  country  on  the 
battlefields  of  France 
There  upon  a  throbbing  motor 
truck  'mid  .shot  and  shell 
This  machine  typed  General 
Pershing’s  commands  to  America’s 
victorious  army. 


INSTALLS  NEW  MACHINERY 


under  the  heading 

exVoit^^^by^  the^  pa^Vs  wVhad  thought  of'  human-interest  paragraphs  and  such  “Day  by  Day 
of  as  ontraireoiislv  sensational  ”  features  as  the  ‘colyum’  or  the  daily  jet  with  Robert  (larland.” 


Robert  Garl.\md 


of  as  outrageously  sensational. 

Mr.  Katcliffe  spoke  on  “The  English 
and  the  American  XewspajK'r.”  The  sec¬ 
ond  and  last  lecture  on  this  foundation, 
founded  in  memory  of  Isaac  11.  Bromley, 
for  many  years  an  editorial  writer  on 
the  New  York  Tribune,  was  given  Fri¬ 
day  evening  in  Sprague  Memorial  Hall. 

Entering  the  world  of  London  jour¬ 
nalism  30  years  ago,  Mr.  Katcliffe  said 
that  he  had  witnessed  the  entire  trans¬ 
formation  of  the  English  newspaper  press 
professionally,  economically  and  mechan¬ 
ically.  That  transformation  was  the 
work,  first,  of  a  group  of  brilliant  edi¬ 
tors,  men  of  striking  personality  and 
challenging  ideas,  W.  T.  Stead,  T.  P. 
O’Connor,  H.  W.  Massingham,  and 
others,  who  set  out  with  original  notions 
of  news  and  comment,  and,  secondly,  of 
the  large-scale  newspaper  publishers,  of 
whom  .Alfred  Harmsworth,  Lord  North- 
cliffe,  was  the  most  important. 

The  change  from  the  old  style  to  the 
new  in  the  gathering  and  presentation 
of  news,  came  rather  late  in  England. 
New  York  in  this  matter  was  40  years 
ahead  of  London.  The  first  James  Gor¬ 
don  Bennett  had  been  dead  for  25  years 
when  Harmsworth  introduced  into  Fleet 
Street  the  human-interest  story  and  the 
society  news  which  had  given  the  Nezu 
York  Herald  its  special  character. 
Charles  A.  Dana  perfected  the  New 
York  Sun  type  of  rejxirting  long  before 
T.  P.  O’Connor  started  the  London  Star. 
And  Horace  Greeley  had  already  become 
a  legend  when  W.  T.  Stead  created,  in 
the  Pall  Mall  Gazette,  an  afternoon  paper 
in  which  the  editor’s  personal  enthusi¬ 
asms  were  flamingly  expressed  in  lead¬ 
ing  articles  which  time  and  again  dic¬ 
tated  the  policy  of  the  Government. 

“The  morning  paper  in  England  changed 
more  slowly  than  the  evening,  especially 
as  to  reporting  and  headlines,”  Mr.  Rat- 
cliffe  said.  “At  the  time  when  Stead  of 
the  I’all  Mall  carried  through  the  most 
startling  of  all  English  newspaper  sensa¬ 
tions  (the  exposure  40  years  ago  of  the 
traffic  in  young  girls),  the  London  Times 
could  announce  the  assassination  of  a 
Tsar  under  a  single  headline,  and  the 
Manchester  Guardian  would,  with  just 
so  much  heading,  print  20  columns  of  a 
speech  by  the  Prime  Minister. 

.\  detailed  comparison  between  pres¬ 
ent-day  newspapers  of  England  and 
.America,  said  Mr.  Katcliffe,  would  re¬ 
veal  innumerable  differences. 

“First  and  most  notable  is  the  matter  of 
size.  Sixteen  pages  is  large  for  an  Eng¬ 
lish  daily.  The  48-page  afternoon  paper 
is  still,  happily,  unknown  in  I-ondon ;  the 
American  Sunday  paper  would  be  incon- 
ceiv.able ;  and  will  remain  so.  The  retail 
trades  and  the  medicine  men  together 
have  forced  the  acceptance  in  England  of 
the  display  advertisement ;  but  the  page 
spread  is  still  outside  the  dreams  of  all 
except  the  largest  department  stores. 
Hence  the  English  newspaper  remains  at 
present  relatively  free  from  the  pressure 
of  the  advertisers’  demand  for  space  next 
to  reading  matter. 


of  witty  shots,  the  prevalent  sparkle  of 
which  stirs  an  English  journalist  to  ad¬ 
miration  and  surprise.” 


SMITH  NAMES  EDWARDS 
TO  INDUSTRIAL  BOARD 


N.  Y.  Repre»entative  of  Pre»*men’* 
Union  Fir*t  Printer  Appointed — 
Mu*t  Be  Approved  by 
State  Senate 


For  the  first  time  since  it  was  or¬ 
ganized,  a  representative  of  the  printing 
craft  has  been  named  as  a  member  of 
the  New  A’ork  State  Industrial  Board. 
The  appointment  of  E.  W.  Edwards, 
New’  A^ork  representative  of  the  Inter¬ 
national  Printing  Pressmen  and  .As¬ 
sistants’  Union,  has  been  recommended 
by  Governor  Smith,  and  is  now  before 
the  State  Senate  for  confirmation.  The 
candidacy  of  Edwards  was  supported  by 
New  York  newspapers. 

The  membership  of  the  board  was  last 
year  increased  from  three  to  five  by  an 
amendment  passed  by  the  state  legis¬ 
lature,  and  Edwards  was  recommended 
to  fill  one  of  the  two  new  positions 
created. 

Edwards  was  for  nine  years  president 
of  the  New  York  City  Pressmen’s 
Union.  For  the  last  eight  years,  he  has 
been  New’  York  representative  of  the  In¬ 
ternational  Printing  Pressmen  and  As¬ 
sistants’  Union.  Prior  to  that  he  was 
secretary  of  the  New’  A'ork  City  Allied 
Printing  Trades  council  and  he  has  also 
served  the  New  York  State  Allied 
Printing  Trade  Council. 


He  has  also  been 
special  writer  and  dramatic  critic  of  the 
Baltimore  News  and  dramatic  editor  of 
the  American.  He  is  32  years  old. 

His  first  experience  as  a  writer  was 
when  as  a  young  man  he  was  traveling 
in  England,  Ireland  and  the  Continent 
and  wrote  articles  for  the  Baltimore  Sun. 
He  also  covered  the  coronation  of  Leo 
XIII  for  the  Outlook,  New  York,  being 
present  at  the  invitation  of  the  late 
Cardinal  Gibbons. 

For  a  while  he  lived  in  the  writers’ 
colony  in  Taormina.  Sicily,  where  he 
wrote  “The  Double  Miracle,”  a  one-act 
play  which  was  published  in  The  Forum. 
This  w’as  follow’ed  by  other  plays.  “Re¬ 
call,”  produced  in  little  theatres ;  and  “.At 
Night  -All  Cats  Are  Gray”  first  produced 
by  -Arthur  Hopkins  as  “Making  a  Play,” 
with  Mrs.  Louis  James  in  the  leading 
role. 

During  the  war  he  enlisted  as  a  pri¬ 
vate  in  the  Coast  -Artillery  Corps.  He 
was  first  stationed  at  Fort  Howard  near 
Baltimore  where  re  received  a  commis¬ 
sion,  and  was  later  assigne<I  to  the  .A.  E. 
F.  in  Siberia. 


New*paper  Steel  Head  Plant  Ha*  New 
Grinder*  and  Furnace* 

New  machinery  has  been  added  to  the 
New  York  plant  of  .A.  J.  Sossner,  manu¬ 
facturer  of  hardened  steel  newspaper 
headings,  in  order 
to  meet  delivery 
demands  by  new’s- 
paper  publishers. 

The  new’  equip¬ 
ment  includes  pre¬ 
cision  surface 
grinders  and  new 
electrical  f  u  r  - 
naces  equipped 
with  pyrometers 
specially  designed 
for  the  treatment 
of  steel  heads. 

"Ne.xt  to  the 
engraving  which 
is  done  entirely 
by  hand,”  said  Mr. 

Sossner,  “the  hardeneing  and  grinding 
is  of  utmost  importance  as  the  finest 
piece  of  work  may  be  undone  in  this 
operation.  Our  new  equipment  enables 
us  to  grind  and  polish  the  engraved  sur¬ 
face  of  any  head  without  changing  even 
the  finest  details  as  originally  finished  bjr 
master  craftsmen.” 


SENTENCED  FOR  UBEL 


Editor*  of  London  Labor  Paper  Mu*t 
Serve  Four  Month* 

(Special  to  Editor  &  Publisher) 

Loxikin.  March  8. — Tliomas  Hines  and 
Sydney  P'rancis  Condon,  proprietor  and 
editor  respectively  of  the  Workers’ 
ll’eekly,  a  London  Labor  newspaper, 
were  sentenced  to  four  months’  imprison¬ 
ment  in  the  second  division  at  Durham 
Assizes  on  March  4  for  publishing  a  libel 
on  the  Durham  County  Constabulary. 

The  libel  appeared  in  the  paper  in  Oc¬ 
tober  of  last  year,  in  a  report  of  a  proces¬ 
sion  to  a  workhouse  with  hands  and  ban¬ 
ners  during  the  period  of  tlie  coal  strike, 
and  alleged  an  attack  on  the  procession 
by  the  police.  It  was  stated  in  the  article 
that  a  motor  truck  ran  down  and  killed  a 
bandsman  in  the  procession,  the  police¬ 
men  on  the  truck  ordering  the  driver  to 
drive  straight  on  through  the  procession. 

Justification  was  pleaded  for  the  report, 
but  Lord  _  Hewart  ruled  that  this  plea 
failed,  as  it  was  entirely  inadequate. 


General  Manager 


or 


Publisher 


Former  Metropolitan  Xewspaper 
Business  Executive,  having  re¬ 
cently  soM  his  own  newspaper 
property,  seeks  an  opportunity 
to  put  his  wide  and  successful 
business  and  advertising  experi¬ 
ence  to  work  as  persf>nal  repre¬ 
sentative  of  Publisher  desiring 
to  be  relieved  of  the  many  details 
incidental  to  active  management. 

Thoroughly  trained  organizer. 
Knowledge  of  every  department — 
news,  mechanical,  business,  account¬ 
ing,  costs,  corporation  finance. 
Builds  departmental  co-operation. 
Highest  banking  and  publishing 
references  as  to  personality  and 
ability. 

Address  Box  B-918.  care 
The  Editor  and  Publisher 


A,  J.  JviSSNEl 


TRIBUTE  TO  J.  F.  O’DONNELL 

-A  resolution  paying  tribute  to  the 
memory  of  the  late  James  F.  O’Donnell, 
publisher  of  the  Bloomington  (Ill.) 
Daily  Bulletin,  was  passed  by  the  Illi¬ 
nois  state  legislature  last  week.  Mr. 
O’Donnell  was  a  member  of  the  39th  and 
40th  general  assemblies  from  the  26th 
senatorial  district  of  the  state. 
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These  137  Advertisers 
Are  Using  the 

Sunday-Weekly  or  Daily- Weekly 

Combination 


Note  the  list  of  advertisers  below.  It  includes  many  of  the  largest  concerns  and  biggest 
advertisers  in  the  country.  By  using  the  combined  circulation  of  The  Kansas  City  Star 
and  The  Weekly  Kansas  City  Star,  these  advertisers  are  enabled  to  cover  both  the 
urban  and  rural  Southwest  adequately  at  a  low  daily  newspaper  advertising  rate. 
The  Daily-Weekly  combination  provides  over  a  million  circulation  at  a  rate  scaling 
dowu  from  $1.53^  to  $1.35  a  line.  The  Sunday-W  eekly  combination  affords  more  than 
eight  hundred  thousand  circulation  at  a  rate  scaling  down  from  $1.35)4  to  Sl.lT  a  line. 
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RATCLIFFE  DISCUSSES 
AMERICAN  DAIUES 

Bromley  Lecturer  Finds  Our  Tabloids 

Super-Sensational  as  Compared 
with  British — Hits  Big 
Papers 

Samuel  K.  Ratcliffe,  formerly  editor  of 
the  Calcutta  (.India)  Statesman  and  the 
Sociological  Review,  and  one  of  the 
best  known  of  British  journalists,  in  lec¬ 
turing  on  the  Bromley  Foundation  at 
Vale  University  Thursday,  March  10,  de¬ 
clared  that  in  England,  the  aim  has  been 
to  keep  the  tabloid  newspaper  "so  harm¬ 
less  that  no  home  need  be  without  it.” 
The  opinions  he  finds  in  the  United 
States,  he  says,  regarding  the  tabloids, 
is  that  "few  homes  could  hope  to  sur¬ 
vive  their  incursion.” 

Mr.  Ratcliflfe  said  that  one  imixirtant 
point  to  be  noted  is  that  the  vast  circula¬ 
tions  of  the  tabloids  have  been  obtained 
without  lessening  the  circulations  of  the 
regular  dailies,  "a  fact  which  shows  that 
there  were  levels  hitherto  une.xplored  by 
the  newspaper  publishers  below  the  levels 
exploited  by  the  papers  we  had  thought 
of  as  outrageously  sensational.” 

Mr.  Ratcliffe  spoke  on  "The  English 
and  the  American  XewspaiK'r.”  The  sec¬ 
ond  and  last  lecture  on  this  foundation, 
founded  in  memory  of  Isaac  H.  Bromley, 
for  many  years  an  editorial  writer  on 
the  New  York  Tribune,  was  given  Fri¬ 
day  evening  in  Sprague  Memorial  Hall. 

Entering  the  world  of  London  jour¬ 
nalism  30  years  ago,  Mr.  Ratcliffe  said 
that  he  had  witnessed  the  entire  trans¬ 
formation  of  the  English  newspaper  press 
professionally,  economically  and  mechan¬ 
ically.  That  transformation  was  the 
work,  first,  of  a  group  of  brilliant  edi¬ 
tors,  men  of  striking  personality  and 
challenging  ideas,  \V.  T.  Stead,  T.  P. 
O’Connor,  H.  W.  Massingham,  and 
others,  who  set  out  with  original  notions 
of  news  and  comment,  and,  secondly,  of 
the  large-scale  newspaper  publishers,  of 
whom  .\lfred  Harmsworth,  Lord  North- 
cliffe,  was  the  most  important. 

The  change  from  the  old  style  to  the 
new  in  the  gathering  and  presentation 
of  news,  came  rather  late  in  England. 
New  York  in  this  matter  was  40  years 
ahead  of  London.  The  first  James  Gor¬ 
don  Bennett  had  been  dead  for  25  years 
when  Harmsworth  introduced  into  Fleet 
Street  the  human-interest  story  and  the 
society  news  which  had  given  the  Nezu 
York  Herald  its  special  character. 
Charles  A.  Dana  perfected  the  New 
York  Sun  type  of  rei>orting  long  before 
T.  P.  O’Connor  started  the  London  Star. 
And  Horace  Greeley  had  already  become 
a  legend  when  W.  T.  Stead  created,  in 
the  Pall  Mall  Gazette,  an  afternoon  paper 
in  which  the  editor’s  personal  enthusi¬ 
asms  were  flamingly  expressed  in  lead¬ 
ing  articles  which  time  and  again  dic¬ 
tated  the  policy  of  the  Government. 

“The  morning  paper  in  England  changed 
more  slowly  than  the  evening,  especially 
as  to  reporting  and  headlines,”  Mr.  Rat¬ 
cliffe  said.  “At  the  time  when  Stead  of 
the  Pall  Mall  carried  through  the  most 
startling  of  all  English  newspaper  sensa¬ 
tions  (the  exposure  40  years  ago  of  the 
traffic  in  young  girls),  the  London  Times 
could  announce  the  assassination  of  a 
T.sar  under  a  single  headline,  and  the 
Manchester  Guardian  would,  with  just 
so  much  heading,  print  20  columns  of  a 
speech  by  the  Prime  Minister. 

A  detailed  comparison  between  pres¬ 
ent-day  newspapers  of  FTngland  and 
-America,  said  Mr.  Ratcliffe,  would  re¬ 
veal  innumerable  differences. 

"First  and  most  notable  is  the  matter  of 
size.  Sixteen  pages  is  large  for  an  Eng¬ 
lish  daily.  The  4fl-page  afternoon  paper 
is  still,  happily,  unknown  in  I-ondon ;  the 
American  Sunday  paper  would  be  incon¬ 
ceivable;  and  will  remain  so.  The  retail 
trades  and  the  medicine  men  together 
have  forcetl  the  acceptance  in  England  of 
the  display  advertisement ;  but  the  page 
spread  is  still  outside  the  dreams  of  all 
except  the  largest  department  stores. 
Hence  the  English  newspaper  remains  at 
present  relatively  free  from  the  pressure 
of  the  advertisers’  demand  for  space  next 
to  reading  matter. 


“.An  English  journalist  notes  with  much 
interest  the  striking  differences  in  the 
two  countries  in  respect  of  the  editorial 
page.  Generally  speaking,  the  editorials 
here  fill  more  space  than  in  an  English 
paper.  There  is  nothing  in  the  English 
press,  though  in  the  Scotch  there  is,  re¬ 
sembling  the  editorial  page  of  the  Nezv 
York  Times  or  that  of  many  non-metro¬ 
politan  dailies.  The  contrasts  in  writing 
are  no  less  interesting.  It  seems  to  the 
English  reader  that  the  .American  re¬ 
porter  or  special  writer  proceeds  upon 
the  assumption  that  the  average  reader 
will  not  go  beyond  the  first  paragraph. 
.After  that  he  may  expand  and  repeat  as 
may  be.  The  F'nglish  assumption  is  that 
the  reader  has  no  natural  objection  to  a 
short  column,  and,  space  being  strictly 
limited,  the  whole  story  as  a  rule  is 
therein  condensed.  The  writer  cannot 
hope  for  a  generous  extension  of  his 
space  on  page  23.  column  5.  One  plain 
inference  from  this  is  that  in  England, 
on  the  whole,  the  daily  paper  tends  to  be 
thoroughly  read.  The  English  reader 
examining  a  large-scale  American  paper, 
especially  on  Sundays,  cannot  but  feel 
that  it  represents  an  astonishing  organi¬ 
zation  for  the  prevention  of  reading,  ex¬ 
cept  as  regards  the  wonderful  provision 
of  human-interest  paragraphs  and  such 
features  as  the  ‘colytim’  or  the  daily  jet 
of  witty  shots,  the  prevalent  sparkle  of 
which  stirs  an  English  journalist  to  ad¬ 
miration  and  surprise.” 


SMITH  NAMES  EDWARDS 
TO  INDUSTRIAL  BOARD 

N.  Y.  Representative  of  Pressmen’s 
Union  First  Printer  Appointed — 
Must  Be  Approved  by 
State  Senate 


For  the  first  time  since  it  was  or¬ 
ganized,  a  representative  of  the  printing 
craft  has  been  named  as  a  member  of 
the  New  York  State  Industrial  Board. 
The  appointment  of  E.  W.  Edwards, 
New  York  representative  of  the  Inter¬ 
national  Printing  Pressmen  and  .As¬ 
sistants’  Union,  has  been  recommended 
by  Governor  Smith,  and  is  now  before 
the  State  Senate  for  confirmation.  The 
candidacy  of  Edwards  was  supported  by 
New  A^ork  newspapers. 

The  membership  of  the  board  was  last 
year  increased  from  three  to  five  by  an 
amendment  passed  by  the  state  legis¬ 
lature,  and  Edwards  was  recommended 
to  fill  one  of  the  two  new  positions 
created. 

Edwards  w^s  for  nine  years  president 
of  the  New  A’ork  City  Pressmen’s 
Union.  For  the  last  eight  years,  he  has 
been  New  York  representative  of  the  In¬ 
ternational  Printing  Pressmen  and  .As¬ 
sistants’  Union.  Prior  to  that  he  was 
secretary  of  the  New  York  City  Allied 
Printing  Trades  council  and  he  has  also 
served  the  New  York  State  Allied 
Printing  Trade  Council. 


SENTENCED  FOR  UBEL 

Editors  of  London  Labor  Paper  Must 
Serve  Four  Months 

(Special  to  Editor  &  Publisher) 

Loxikix.  March  8. — 'Thomas  Hines  and 
Sydney  Francis  Condon,  proprietor  and 
editor  respectively  of  the  Workers’ 
ll’cekly,  a  London  Labor  newspaper, 
were  sentenced  to  four  months’  imprison¬ 
ment  in  the  second  division  at  Durham 
Assizes  on  March  4  for  publishing  a  libel 
on  the  Durham  County  Constabulary. 

The  libel  appeared  in  the  paper  in  Oc¬ 
tober  of  last  year,  in  a  report  of  a  proces¬ 
sion  to  a  workhouse  with  bands  and  ban¬ 
ners  during  the  period  of  the  coal  strike, 
and  alleged  an  attack  on  the  procession 
by  the  police.  It  was  stated  in  the  article 
that  a  motor  truck  ran  down  and  killed  a 
bandsman  in  the  procession,  the  police¬ 
men  on  the  truck  ordering  the  driver  to 
drive  straight  on  through  the  procession. 

Justification  was  pleaded  for  the  report, 
but  Lord  Hewart  ruled  that  this  plea 
failed,  as  it  was  entirely  inadequate. 


BALTIMORE  COLYUMIST 
JOINS  N.  Y.  TELEGRAM 

Robert  Garland  Succeeds  S.  J.  Kauf¬ 
man  Writing  Under  “Well — 
What  of  It?”  Tide— Has 
Written  Plays 

Robert  Garland  this  week  started  writ¬ 
ing  a  new  column  in  the  New  York 
Evening  Telegram  called  “Well — What  of 
it  ?”  replacing 

"Round  the  - 

Jay  Kaufman, 
discontinued. 

Garland  is  a  Ik 

newcomer  in 
New  York.  .A 

native  of  Balti-  ^ 

more,  Md.,  he  has 

been  with  the  L 

Baltimore  Post,  ^k 

Scripps  -  Howard 
for 

which  he  con- 

ducted  a  column 

under  the  heading  Robert  Garl.»no 
“Day  by  Day 

with  Robert  Garland.”  He  has  also  been 
special  writer  and  dramatic  critic  of  the 
Baltimore  Nezvs  and  dramatic  editor  of 
the  American.  He  is  32  years  old. 

His  first  experience  as  a  writer  was 
when  as  a  young  man  he  was  traveling 
in  FIngland,  Ireland  and  the  Continent 
and  wrote  articles  for  the  Baltimore  Sun. 
He  also  covered  the  coronation  of  Leo 
XIII  for  the  Outlook,  New  A'ork,  being 
present  at  the  invitation  of  the  late 
Cardinal  Gibbons. 

For  a  while  he  lived  in  the  writers’ 
colony  in  Taormina.  Sicily,  where  he 
wrote  "The  Double  Miracle,”  a  one-act 
play  which  was  published  in  The  Forum. 
This  was  followed  by  other  plays.  “Re¬ 
call,”  produced  in  little  theatres ;  and  “.At 
Night  .All  Cats  Are  Gray”  first  produced 
by  .Arthur  Hopkins  as  "Making  a  Play,” 
with  Mrs.  Louis  James  in  the  leading 
role. 

During  the  war  he  enlisted  as  a  pri¬ 
vate  in  the  Coast  -Artillery  Corps.  He 
was  first  stationed  at  Fort  Howard  near 
Baltimore  where  re  received  a  commis¬ 
sion,  and  was  later  assigned  to  the  .A.  E. 
F.  in  Siberia. 


Robert  Garl.^nd 


General  Manager 


Publisher 


Former  Metropolit.Tn  \e»sp.Tper 
Business  Executive,  having  re¬ 
cently  sold  his  own  newspaper 
property,  seeks  an  opportunity 
to  put  his  wide  and  successful 
business  and  advertising  experi¬ 
ence  to  work  as  personal  repre¬ 
sentative  of  Puhlish-r  desiring 
to  he  relieved  of  the  many  details 
incidental  to  active  management. 

Thoroughly  trained  organizer. 
Knowledge  of  every  department — 
news,  mechanical,  business,  account¬ 
ing,  costs,  corporation  finance. 
Builds  departmental  co-operation. 
Highest  banking  and  publishing 
references  as  to  personality  and 
ability. 

Address  Box  B-918,  care 
The  Editor  and  Publisher 


TABLET  COMMEMOR  \TES 
WAR  LINOTYPE 

A  BRONZE  tablet  has  been 
fixed  in  a  wall  of  the  Gov. 
erniiieiit  Printing  Office  in  Wash¬ 
ington.  1).  C.,  inscribed: 

In  honor  of  a  Linotv'pe 
That  served  its  country  on  the 
battlefields  of  France 
There  upon  a  throbbing  motor 
truck  ’mid  shot  and  shell 
This  machine  typed  General 
Pershing’s  commands  to  .Ainerica’t 
victorious  armv. 


INSTALLS  NEW  MACHINERY 

Newspaper  Steel  Head  Plant  Has  New 
Grinders  and  Furnaces 

New  machinery  ha.s  been  added  to  th. 
New  York  plant  of  A.  J.  Sossner,  manu- 
facturer  of  hardened  steel  newspaoer 
headingSs  id  order  ^ 

to  meet  delivery  — 


TRIBUTE  TO  J.  F.  O’DONNELL 

.A  resolution  paying  tribute  to  the 
memory  of  the  late  James  F.  O’Donnell, 
publisher  of  the  Bloomington  (Ill.) 
Daily  Bulletin,  was  passed  by  the  Illi¬ 
nois  state  legislature  last  week.  Mr. 
O’Donnell  was  a  member  of  the  39th  and 
40tli  general  assemblies  from  the  26th 
senatorial  district  of  the  state. 


demands  by  news¬ 
paper  publishers. 

The  new  equip¬ 
ment  includes  pre¬ 
cision  surface 
grinders  and  new 
electrical  f  u  r  - 
naces  equipped 
with  pyrometers 
specially  designed 
for  the  treatment 
of  steel  heads. 

"Ne-xt  to  the 
engraving  which  -’  v.  . 

is  done  entirely  .1  Sossner 

by  hand,”  said  Mr. 

Sossner,  “the  hardeiieing  and  grinding 
is  of  utmost  importance  as  the  finest 
piece  of  work  may  be  undone  in  this 
operation.  Our  new  equipment  enaWes 
us  to  grind  and  polish  the  engraved  sur¬ 
face  of  any  head  without  changing  even 
the  finest  details  as  originally  finished  bjr 
master  craftsmen.” 


What  Do  YOU 
Know  About  It? 

Six  snappy  questions 
Six  pithy  answers 
A  stick  of  real  information 

The  feature  that  started 
The  Quiz  Craze 

Low  Rates 

CURRENT  NEWS  FEATURES,  INC. 

Evening  Star  Building,  Washington, 
D.  C. 


Mr.  Editor: 

You  can  increase 
circulation  with 

Motion  Pictures! 

Baas  ksa  shomi  dosans  sf  aewspspon  kt«  k 

OSS  motloB  plotsTss  ia  eoDjnsetfon  with  IMU 
svsDts.  Pulls  blgt 

Write  today 
for  information 

about  tha  marvelous  aaw  B.  ft  H. 
A.titomatlo  hand-hold  esmars  for  prsfosnw 
motion  plotnroo.  Also  dotsilod  data,  asst  • 
prodnslng  and  froa  eatalognm. 

Bass  Camera  Co. 

109  North  Dearborn  Street 

EYEMO  DIVISION  CHICAGO.  III. 
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These  137  Advertisers 
Are  Using  the 

Sunday-Weekly  or  Daily- Weekly 

Comhination 


Note  the  list  of  advertisers  below.  It  includes  many  of  the  largest  concerns  and  biggest 
advertisers  in  the  country.  By  using  the  combined  circulation  of  The  Kansas  City  Star 
and  The  Weekly  Kansas  City  Star,  these  advertisers  are  enabled  to  cover  both  the 
urban  and  rural  Southwest  adequately  at  a  low  daily  newspaper  advertising  rate. 
The  Daily-Weekly  combination  provides  over  a  million  circulation  at  a  rate  scaling 
dowu  from  $1.53^  to  $1.35  a  line.  The  Sunday-Weekly  comhination  affords  more  than 
eight  hundred  thousand  circulation  at  a  rate  scaling  down  from  S1.35-)4  to  $1.17  a  line. 


Champion  Spark  Plug  Co. 

Studebaker  Corp.  of  America 
Pennsylvania  Salt  Mfg.  Co. 

Thomas  A.  Edison,  Inc. 

Goodyear  Tire  &  Rubber  Co. 

Wm.  Wrigley,  Jr.,  Co. 

Liggett  &  Myers  Tobacco  Co. 
American  Cranberry  Exchange 
Chrysler  Sales  Corp. 

Ralston  Purina  Co. 

Kansas  City  Southern  Ry. 

Missouri  Pacific  Lines 
Atchison,  Topeka  &  Santa  Fe  Ry. 
Freed-Eisemann  Radio  Corp. 

Chicago,  Milwaukee  &  St.  Paul  Ry. 
Dodge  Brothers 
International  Harvester  Co. 

Carey  Salt  Co. 

Yale  Electric  Corp. 

Great  Western  Sugar  Co. 

Jacques  Mfg.  Co. 

Rutherford  Chili  Co. 

H.  D.  Lee  Mercantile  Co. 
Missouri-Kansas-Texas  Ry. 
Montgomery  Ward  &  Co. 

The  Maytag  Co. 

Dictograph  Products  Corp. 

Standard  Oil  Co. 

Louisville  &  Nashville  R.  R.  Co. 

U.  S.  Farm  Sales  Co. 

National  Protective  Insurance  Assn. 
United  Clay  Products  Corp. 

Palace  Clothing  Co. 

Swissco  Hair  Treatment  Co. 

United  Publishing  Co. 

Deposit  Seed  Co. 

U.  S.  Farm  Sales  Co. 

Mount  Hope  Nurseries 
C.  Wakefield  &  Co. 

Seaman-Schuske  Metal  Works 
Columbia  Hatcheries 
National  Products  Co. 

Mit-Shel  Stamping  Mfg  Co. 

Kansas  Accredited  Hatcheries  Assn. 
Witte  Engine  Works 
Threader  Hay  Press  Co. 


Plough  Chemical  Co. 

Hamden  Seed  Co. 

Spring  Grip  Stropper  Co. 

Belle  City  Incubator  Co. 
Ridenour-Baker  Gro.  Co. 

Sabetha  Hatchery 
Wichita  Nurseries  and  Seed  House 
National  Sportsman  Magazine 
Wichita  Hatchery 
Condie-Bray  Glass  &  Paint  Co. 
Vio-Ray  Co. 

McConnon  &  Co. 

Hamilton  Electric  Incubator  Co. 
Quality  Sales  Co. 

Natural  Body  Brace  Co. 

Edward  Hines  Farm  Land  Co. 
Family  Products  Co.  (Musterole) 
Miller-Matlick  Hatchery 
A.  J.  Tower  Co. 

Sterling  Products  Co. 

Star  Chick  Hatchery 
Potter  Drug  &  Chemical  Co. 

Stone’s  Way,  Inc. 

Booth  Poultry  Farms 
Miller  Hatcheries 
lowanna  Nurseries 
Colonial  Poultry  Farms 
Quisenberrj'  Feed  Mfg.  Co. 
Tredway  Poultry  Supply  Co. 
Missouri  Poultry  Farm 
Arthur  Rhodes  Co. 

Crystal  Radio  Co. 

Lindstrom  Hatchery 
Vick  Chemical  Co. 

Hatcher  Hatcheries 
The  Gable  Mfg.  Co. 

Southard  Feed  &  Milling  Co. 
Coleman  Electrical  School 
Electric  Wheel  Co. 

Mills  Chemical  Co. 

Brower  Mfg.  Co. 

Turner  Bros. 

Master  Breeders  Farms 
0.  K.  Poultry  Journal 
Shinn  Poultry  Co. 

Snyderhoff  Hotel 


Standard  Egg  Farms 
Rusk  Farms 
Midwest  Radio  Corp. 

Des  Moines  Hide  &  Fur  Co. 

20th  Century  Radio  Co. 

Exchange  Sawmills  Sales  Co. 

Fultz  Studios 

National  Radio  Sales  Co. 

Frisco  Lines 

James  Battery  &  Ignition  Co. 
Superior  Radio  Mfg.  Co. 

Davis  Pipe  Co. 

Frank  Foy  Poultry  Farms 
E.  C.  Harley  Co. 

J.  W.  Miller  Co. 

Westingale  Electric  Co. 

R.  H.  Shumway 
Hardings  Magazine 
The  Schmelzer  Co. 

Perfection  Stove  Co. 

Franklin  Institute 
Western  Mercantile  Co. 

Kansas  City  Wholesale  Gro.  Co. 
Chicago  Watch  &  Diamond  Co. 
Kay  Laboratories 

American  Royal  Livestock  Show 
P.  H.  Hanes  Knitting  Co. 

K.  C.  Automobile  Supply  Co. 
Townlev  Metal  &  Hdwe.  Co. 
Scholl  Mfg.  Co. 

C.  S.  Demaree 
Larus  &  Brothers  Co. 

Wm.  R.  Warner  Co. 

Resinol  Chemical  Co. 

Hart-Parr  Co. 

Universal  Products  Co. 

Jennings  Hosiery  Co. 

Farber  &  Co. 

Imperial  Laboratories 
Central  Business  College 
U.  S.  Grain  Information  Bureau 
Herbert  E.  Bucklen  Co. 

Bonded  Hatcheries 
Frankfort  Chickeries 
W’m.  Gallow’ay  Co. 


Daily -Weekly  . 
Sunday  -  W eekly 


.  1,000,000 

.  800,000 


$1.35  a  line 
$1.17  a  line 
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EMPLOYES  ENCOURAGED  TO  BUY  STOCK 
IN  AUSTRALIAN  NEWSPAPER  FIRM 

50,900  Shares  Set  Aside  for  Staff  at  Liberal  Terms  by  Sun 
Newspapers,  Ltd.,  Sydney — 24%  Paid 
on  Investments 


CYDNEY,  Australia,  Jan.  18. — History 
has  been  made  in  the  newspaper  world 
of  Australia  by  Sun  Newspapers  Ltd., 
Sydney,  by  its  plan  whereby  all 
of  its  employes  can  become  share¬ 
holders  in  the  concern,  and  upon 
conditions  which  are  probably  with¬ 
out  parallel.  When  the  company  was  first 
formed  it  helped  its  principal  men  to  take 
up  shares  at  par  (though  the  shares  were 
at  a  big  premium)  and  to  spread  their 
capital  payments  over  several  years.  It 
was  discovered,  however,  that  as  some  un¬ 
expected  financial  pressure  came  upon  the 
men  they  dispossessed  themselves  of  their 
shares  and  their  names  slowly  disappeared 
from  the  share-register. 

When  the  Company  was  reorganized  by 
watering  its  stock  it  was  decided  to  create 
50,900  employes’  shares  of  10/-  each, 
which  would  be  called  to  9/-  each.  (The 
ordinary  shares  are  £1  shares  called  to 
18/-.)  It  was  further  determined  that 
dividends  should  be  paid  upon  the  full  face 
value  of  each  share  and  that  these  em¬ 
ployes’  shares  should  be  entitled  to 
double  the  rate  of  dividend  paid  to  ordi¬ 
nary  shareholders. 

The  employes  of  the  Company  recog¬ 
nized  the  generosity  of  this  scheme,  but  the 
several  Unions  of  which  they  were  mem¬ 
bers  would  at  the  outset  have  nothing  to 
do  with  it,  maintaining  that  if  the  men 
became  shareholders  they  immediately 
aligned  themselves  with  the  “capitalist” 
class. 

Applications  were  also  invited  from  the 
staff  for  the  shares,  but  there  was  a  pause 
before  any  ventured  to  take  them  up. 
With  the  passing  of  time  wiser  counsels 
prevailed.  The  Company  publishes  papers 
in  Sydney  and  Newcastle.  Out  of  437 
adult  employes  who  are  qualified  to  hold 
these  shares  290  now  have  their  full  quota, 
and  as  the  ordinary  dividend  is  12  per  cent 
they  are  drawing  24  per  cent  upon  the 
amount  which  they  have  invested.  The 
c  )nditions  and  qualifications  of  allotment 
nay  be  succinctly  set  out  thus : 

Qualifications:  Upon  completion  of 
12  months’  service,  permanent  adult  em¬ 
ployes  may  apply  for  100  shares ;  if  earn¬ 
ing  £6  or  more  per  week,  200  shares  and 
if  earning  over  £10  per  week,  300  shares. 

AlijOtment:  When  employes’  shares 
are  allotted  the  same  procedure  is  fol¬ 
lowed  so  far  as  book-keeping  is  concerned 
as  in  the  case  of  ordinary  shares,  the 
necessary  credit  to  “Uncalled  Capital” 
.\ccount  (or  wihat  is  known  in  England 
and  probably  America  as  “Share  Capital 
Account”)  being  raised  by  journal  entry, 
the  corresponding  debit  for  the  full 
amount  called  up  on  the  shares  being  en¬ 
tered  to  personal  accounts,  in  a  special 
ledger  and  treated  purely  as  personal  loan 
or  advance  accounts  to  be  repaid  at  the 
following  rates. 

1(K)  shares  (£45)  6/3  per  week 

200  shares  (£90)  12/6  per  week 

300  shares  (£135)  18/9  per  week 

Interest  at  Bank  rate  is  debited  to  these 
advance  accounts  each  quarter  on  the  re¬ 
ducing  quarterly  balance  and  employes 
may  elect  (when  making  application  for 
the  shares)  to  collect  their  dividend  each 
quarter,  or  alternatively  allow  the  divi¬ 
dend  to  be  paid  to  the  credit  of  their  ad¬ 
vance  account  in  further  reduction  of  the 
amount  owing.  On  this  basis  it  takes  I'M 
weeks  to  pay  for  the  shares  when  divi¬ 
dends  at  the  rate  of  24  per  cent  per  annum 
on  the  face  value  of  the  shares  (less  in¬ 
terest)  are  collected  by  the  employe,  or  85 
weeks  when  dividends  are  credited  to  the 
advance  account  in  reduction  of  indebted¬ 
ness. 

In  the  event  of  any  employe  leaving  the 
company’s  service  he  is  refunded  the 
amount  he  has  paid  upon  his  shares,  to¬ 
gether,  of  course,  with  all  accrued  divi¬ 
dends.  No  traffic  in  the  shares  is  per¬ 
mitted  in  any  form  whatever.  They  are 
held  in  a  trust  account  and  upon  being 
relinquished  are  immediately  transferred 


to  trustees  appointed  for  the  purpose. 

Inquiry  at  the  Sidney  Sun  Office  dis¬ 
closes  that  the  staff  is  well  satisfied  with 
this  unusual  method  of  profit-sharing,  and 
that  the  company  has  directly  and  in¬ 
directly  derived  benefit  from  the  goodwill 
and  the  cordial  relations  which  have  been 
established  between  it  and  its  employes  by 
this  method  of  recognizing  the  intimate 
interest  wfiich  every  man  possesses  in  the 
healthy  growth  of  its  company. 

H.  Campbell  Jones  is  managing  editor 
of  the  Sydney  Sun. 

NEW  TEXAS  UBEL  LAW 
SIGNED  BY  MOODY 

Fair  Accounts  of  Public  Meetings  Now 

Privileged — Retractions  Can  Be 
Offered  in  Mitigation  of 
Damages 

Gov.  Dan  Moody  on  Saturday  signed 
the  new  Texas  libel  law  amendment. 

Three  distinctive  liberalizing  features 
are  contained  in  the  amended  law.  First, 
as  to  the  report  of  public  meetings,  the 
law  now  permitting: 

“A  fair,  true  and  impartial  account  of 
the  proceedings  of  public  meetings,  deal¬ 
ing  with  public  purposes,  including  a  fair, 
true  and  impartial  account  of  statements 
and  discussions  in  such  meetings,  and  of 
other  matters  of  public  concern  transpir¬ 
ing  and  uttered  at  such  public  meetings.” 

While  the  foregoing  section  is  designed 
to  legalize  publication  of  the  truth  as  to 
statements  made  in  mass  meetings,  from 
the  political  stump  and  the  like,  it  is  noted 
that  it  would  exclude  from  publication 
such  statements,  if  otherwise  damaging, 
as  were  not  primarily  matters  of  public 
concern. 

This  is  intended  to  guard  citizens 
against  irresponsible  speakers  who  might 
take  advantage  of  a  public  meeting  to  air 
private  grievances. 

Second,  the  e.xteiit  of  privileged  publica- 
ti<m  accorded  the  press  is  stated  clearly 
in  the  amended  act,  .\rticle  5432,  as  fol¬ 
lows  : 

“5.  The  privilege  provided  under  Sec¬ 
tions  1,  2,  .3.  and  4  of  this  article  shall 
extend  to  any  first  publication  of  such 
privileged  matter  by  any  newspaper  or 
periodical,  and  to  subsequent  publications 
thereof  by  it  when  puhlishcd  as  a  matter 
of  public  concern  for  general  informa¬ 
tion;  but  any  republication  of  such  priv¬ 
ileged  matter,  after  the  same  has  ceased 
to  he  a  matter  of  public  concern,  shall  not 
lie  deemed  privileged,  and  may  be  made 
the  basis  of  an  action  for  libel  upon  proof 
that  such  matter  has  ceased  to  be  of  public 
concern  and  that  same  was  published  with 
actual  malice.” 

The  privileged  matters  in  Sections  1, 
2.  and  3  are  reports  of  judicial,  legisla¬ 
tive  and  executive  proceedings  and  re¬ 
ports  of  public  meetings  dealing  with 
mthlic  purpose,  all  of  which,  in  order  to 
be  privileged,  must  be  a  fair,  true  and 
impartial  account  of  such  proceedings ; 
and  in  Section  4.  provision  is  made  for 
the  publication  of  reasonable  and  fair 
comment,  or  criticism  of  the  official  acts 
of  public  officials  and  of  other  matters  of 
public  concern  published  for  general  in¬ 
formation.  .“Ml  such  matters  cease  to  be 
privileged  when  they  have  ceased  to  be 
of  public  concern  and  are  published  with 
malice. 

Third,  in  addition  to  the  foregoing,  the 
law  with  resnect  to  libel  suits  has  been 
amended  as  follows ; 

“.Article  .5431.  In  anv  action  for  libel, 
in  determining  the  extent  and  source  of 
actual  damage  and  in  mitigation  of  ex¬ 
emplary  or  punitive  damage,  the  defen¬ 
dant  may  give  in  evidence,  if  specially 
pleaded,  all  material  facts  and  circum¬ 
stances  surrounding  such  claims  of 
damage  and  the  defense  thereto,  and  also 


all  tacts  and  circumstances  under  which 
the  libelous  publication  was  made,  and 
any  public  apology,  correction  or  retrac¬ 
tion  made  and  published  by  him  of  the 
libel  complained  of,  and  may  also  give  in 
evidence,  if  specially  pleaded  in  mitiga¬ 
tion  of  exemplary  or  punitive  damage, 
the  intention  with  which  the  libelous  pub¬ 
lication  was  made.  The  truth  of  the 
statements  in  such  publication  shall  be  a 
defense  to  such  action.” 

This  amendment  preserves  to  the  citi¬ 
zen  his  legal  right  to  recover  all  damages 
to  which  he  may  be  justly  entitled  by 
reason  of  any  libelous  publication,  and 
at  the  same  time  enables  the  party  sued 
to  present  all  the  facts  as  indicated  in 
the  amendment  in  avoidance  of  specula¬ 
tive  or  presumptive  damage. 

The  new  law  becomes  effective  90  days 
after  adjournment  of  the  Legislature. 

HOE  PROFIT  $475,962 

Reduction  in  Costs  Marked  1926,  An* 
nual  Report  States 

profit  for  1926  of  $475,962.16,  after 
depreciation  and  taxes,  was  reported  this 
week  by  R.  Hoe  &  Co.,  Inc.,  New  York, 
manufacturers  of  printing  presses.  Net 
profits  before  deductions  for  interest,  de¬ 
preciation  and  ta.xes  amounted  to  $1,- 
124,050.18. 

“Both  the  New  York  and  the  London 
plants  entered  the  new  year  with  a  large 
volume  of  unfilled  orders  on  hand,”  H. 
R.  Swartz,  president,  stated  in  his  annual 
report. 

“In  addition  to  adequate  maintenance, 
substantial  expenditures  were  made  for 
new  machinery  and  tools,  and  a  number 
of  changes  effected  in  the  Company’s 
manufacturing  and  erecting  departments, 
the  result  of  which  reduced  manufactur¬ 
ing  costs  and  increased  the  efficiency  of 
the  plants. 

“In  line  with  the  Company’s  policy  of 
extending  its  service  to  its  customers,  an 
additional  branch  office  of  the  press  de¬ 
partment  was  opened  during  the  year  in 
New  Orleans  and  arrangements  have 
been  made  to  open  another  in  San  Fran¬ 
cisco  at  an  early  date.  A  branch  office  of 
the  saw  department  was  opened  during 
the  year  in  Portland,  Ore.,  and  another 
has  just  been  opened  in  Birmingham, 
Ala. 

“The  relation  between  the  management 
and  the  employes  is  most  satisfactory  and 
a  large  part  of  the  credit  for  the  Com¬ 
pany's  improved  earnings  during  1926  is 
due  to  the  high  standard  of  loyalty,  co¬ 
operation  and  efficiency  throughout  the 
organization.” 

TO  HONOR  HICHAM 

The  Advertising  World  of  London  will 
give  a  farewell  dinner  to  Sir  Charles 
Higham,  advertising  agent,  at  the  Pic¬ 
cadilly  Hotel  on  ^Iarch  22.  prior  to  his 
sailing  for  the  United  States  in  the  in¬ 
terests  of  his  advertising  campaign  for 
India  Tea.  Sir  Charles,  while  here,  will 
invite  United  States  advertising  men  to 
attend  the  annual  convention  of  the 
British  .\dvertising  .Association  in  London 
in  July. 


AND  GRANDMA  WON  A  PR12E 

5,000  Women  and  Girls  Compete  n 
Baltimore  Sun  Carnival 

Five  thousand  girls  and  women  Mr 
ticipated  in  the  Third  Amiual  Baltir^' 
Evening  Sun  Carnival  for  Girls  held  * 
the  Fifth  Regiment  Armory  on  Mar^ 

-Active  participants  ranged  from  virU 
of  10  or  12  years,  high  school  studenn 
for  the  greater  part,  to  grandmothers  of 
67  and  even  to  one  great  grandmother 

The  athletic  events  ranged  from  spoon 
race  and  potato  races  to  clock  golf 
grandmother  winning  the  clock  golf  prij. 
Fencing,  volley  ball,  dodge  ball,  placid 
nine  pins  in  a  circle  while  running  at  fJ 
speed  were  some  of  the  other  tests  nf 
strength  and  skill. 

One  hundred  and  fifty-five,  gold,  sil- 
ver  and  bronze  medals  were  distributed 
in  prizes. 

The  carnival  began  at  noon  and  con¬ 
tinued  until  late  in  the  evening.  The 
events  for  younger  girls  were  rim  off 
early  in  the  day  so  they  could  get  hom, 
and  to  bed  early. 

The  Evening  Sun  Newsboys’  Band 
furnished  music  for  the  event. 

SHARTON  JOINS  N.  Y,  DAILY 

Alexander  Sharton  has  been  appointed 
advertising  manager  of  the  New  York 
Journal  of  Commerce.  He  was  formerly 
connected  with  the  E.  T.  Howard  Ad¬ 
vertising  Agency.  J.  G.  Lethbridge, 
formerly  with  the  New  York  American, 
has  been  made  manager  of  financial  ad¬ 
vertising  for  the  Journal  of  Commerce. 

ADOPTS  CASH  DISCOUNT 

The  Phoeniv  (Ariz.)  Gasette,  recently 
adopted  the  2  per  cent  cash  discomt 
policy  on  bills  paid  before  the  ISth  of 
the  month.  For  a  number  of  years  the 
paper  has  not  allowed  a  cash  discount. 


HANGUPALOCAL 
LINEAGE  RECORD 
THISYEAR--^- 


That  will  convince  foreign  ad¬ 
vertisers  of  the  wisdom  of  using 
your  columns.  With  the  aid  of 
the  Briggs’  organiz.atioii,  you  can 
get  one  or  more  extra  pages  a 
week  from  jobbers,  manufacturers, 
and  wholesalers  without  extra 
selling  cost  to  you, 

W'rite  us  for  details. 


THOS.W.  BRIGGS  CQ 

Columbian  Tburr  RuUdins: 

MEMPHIS  TENN.^ 


THE  SEATTLE  TIMES  Publishers: 


Led  All  Other  Seattle 
Newspapers  Year  1926  in 

Local  Display 
National  Display 
Classified 
Total 

By  a  Wide  Margin 

In  total  Advertising.  Times  led  Post 
Intelligencer  by  5,975,435  lines — not 
including  426,661  lines  in  American 
Weekly. 

In  total  Advertising,  Times  led  Star 
by  9,647,426  lines. 

EASTERN  REPRESENTATIVE 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 

New  York — Chicago — St.  Louis 
Detroit — Kansas  City — Atlanta 


We  have  listed  several 
high-class  Circulation  Man¬ 
agers,  also  Advertising 
Men,  Editors,  Reporters 
and  Pressmen. 

Tell  us  your  particular 
need  and  we  will  put  you 
in  touch  with  a  man  who 
we  believe  will  meet  your 
particular  requirements. 

Address  Classified  Depart- 
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are  within  Richmonds  trading  area 

and  The  News  Leader  Reaches  Them  Better 
Than  Any  Other  Advertising  Medium 


The  trading  area  of  Richmond,  Va.,  is  filled 
with  prosperous  people  indulging  in  a  variety 
of  enterprises — from  trucking  to  all  kinds 
and  phases  of  manufacturing  industries. 

These  people  spend  money  in  Richmond — in 
the  purchase  of  all  the  necessities  and 
luxuries  of  life.  There  is  scarcely  a  family 
in  the  outlying  districts  which  has  not  a  car 
of  its  own,  with  the  means  to  operate  it  and 
to  purchase  accessories  and  many  other 
products. 

Every  day  huge  bundles  of  The  Richmond 
News  Leader  are  put  aboard  trains  and 
busses,  for  distribution  in  this  rich  trading 
area. 

The  people  of  this  Section  read  The  News 
Leader.  It  carries  in  its  pages  the  store 


offerings  of  the  following  day — enabling 
them  to  read  the  paper  in  the  evening  and 
make  their  plans  to  go  to  Richmond  the  next 
day  to  buy. 

If  you  have  anything  to  sell  these  550,000 
people  in  Richmond  and  these  30  counties, 
tell  them  about  it  in  The  Richmond  News 
Leader — as  do  the  Richmond  merchants 
themselves. 

In  1926  The  News  Leader  gained 
581,826  lines  of  advertising,  while 
the  other  Richmond  paper  lost. 

The  News  Leader  carries  more  paid 
advertising  than  any  other  Virginia 
paper.  It  has  the  largest  circulation 
of  any  Virginia  paper. 


National  Representatives 

KELLY-SMITH  COMPANY 

Marbridge  Bldg.  Waterman  Bldg.  Atlantic  Bldg.  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 

J.  B.  KEOUGH,  ATLANTA,  GA. 

WicAmond 

NEWS  LEADER 


'On  News  Leader  Square* 


Id 


CoVers  Siichmon^  jOke  a 
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rilSPI  AY  PORI\4  ANFi  X/PPRlAf^P  swarmed  through  the  firm’s  offices  for  Place  Station  of  the  Interbc)r(>ugh 
riKjyy  rwivivi  V  ILIVDI/WjI:-  two  davs.  Thev  got  one  tolerable  bov,  way  is  a  measure  of  pep  content  *■ 

INCREASES  CLASSIFIED  RESULTS  they  later  told  us.  !^me,  lazy  or  leisurely,  slothful  (g 

Now  we  have  evolved  a  notion  of  ad-  surfeited,  permit  themselves  merely  to  l» 
^  ^  vertising  along  these  lines,  that  adver-  dragged  slowly  upward  and  onward,  hold. 

Employment  Agency  Director  Analyzes  Copy — “Rejectivity”  tising  is  a  selective  process,  and  that  (as  ing  back,  too,  all  behind  them.  T» 

nature's  workings)  this  selective  others  it  is  the  magic  boots  which 

of  Ads  Big  Factor  in  Attracting  Right  attractive  and  seven  leagues  at  a  step!  So  every  IS 

Type  of  People  rejective.  It  is  the  rejective  element  of  ographer  that  reads  that  ad  knows  what 

- — '  advertising  that  makes  display  advertising  it  means.  Its  rejective  powers  are  tr*. 

By  ALICE  DANA  COLTER  in  classifi^  so  valuable  to  us.  Not  know-  mendous. 

A.  D.  Colter  Employment  Agency,  New  York  ing  precisely  what  that  firm  wanted  in  There  are  hundreds  of  competent,  m. 

the  ways  of  boys.  I  shall  not  presume  dustrious  men  of  a  certain  type  whn 
/  \L'K  use  of  display  in  classified  adver-  of  all  jobs,  viz.  and  to  wit.  Getting  a  Job.  to  rewrite  their  ad;  but  I  shall  instead,  would  never  answer  that  ad:  they  W 
”  tising  is  based  upon  a  belief  that  1  he  result  of  their  reading  is,  then,  show  you  what  we  did  in  a  similar  case,  that  job  is  working  for  a  “driver” 

there  are  discriminating  users  of  the  class-  usually  a  progressive  one  of  less  hoi>e  and  where  a  client  wanted  two  girls  of  a  they  can’t  do  their  best  work  for 

ified  columns,  both  buyers  and  sellers ;  and  confidence,  more  doubt  and  weariness  and  very  particular  type.  “driver.”  They  must  do  their  every  tajV 

that  it  jiays  to  bring  them  together  with  bewilderment.  Routine  ads  brought  us  many  girls  but  so  that  they  can  say  of  it,  “It  is  finishaf 

the  least  possible  cost  of  time  and  conveni-  Do  we  often  enough  pause  to  remind  pot  the  type  he  wanted,  which  was,  high  not,  “It  is  done,”  but,  “It  is  finished,” 
eiice.  ourselves  that  since  the  vision  is  moved  school,  “smart  looking  but  not  the  flap-  There  are  many  other  stenographers  to 

Our  exjierience  from  day  to  day  back  and  forth  along  lines_  of  types  by  per  type”  as  so  many  business  men  say;  whom  the  ad  is  irresistibly  attractire. 

strengthens  this  belief.  I  am  asked  to  re-  actual,  physical,  muscular  impulses,  the  with  good  cultural  background;  ambi-  They  like  high  pressure  methods  drir*. 


not,  It  IS  done,  but,  It  is  iinished.” 

There  are  many  other  stem  igraphers  to 
whom  the  ad  is  irresistibly  attractirt 
They  like  high  pressure  methods,  drh*. 


count  some  of  our  experience  with  the  eye  may  be  said  literally  to  travel  two  tious,  alert,  quick,  and  so  on.  Workinj;  speed. 

purixjse  of  suggesting  how  and  when  the  inches  to  every  column  line;  twenty  inches  over  our  problem  we  visualized  the  army  Suppose  Mrs.  Jane  Doe,  widow  with 


element  of  display  may  be  profitably  used  to  every  column  inch  of  agate ;  four  hun- 
by  others  in  classified  columns.  dred  inches  to  the  column,  and,  to  the 


f  high  school  girls  in  New  York —  three  young  children,  is  running  a 


-  .  .  dred  inches  to  the  column,  and,  to  the  hundreils  of  thou.sands  of  them  and  the  ing  house.  She  caix't  indulge  in  the 

Exiierts  in  classified  advertising  and  page,  thirty  two  hundred  inches,  two  j^ca  came :  a  call  for  volunteers.  See  luxuries  of  nice  discriminations.  So  her 
-  I - .i.„  hundred  and  sixty-six  feet— eighty -eight  here;  ad  has  almost  no  rejective  force: 


by  experts  I  mean  the  men  in  newspaper  hundred  and  sixty-six  feet — eighty-eight  here ; 

offices  who  handle  classified,  and  the  men  yards !  .\  goodish  sprint  on  the  flat  tor  ‘  .n  h  ti.  t  r-  i  > 

outside  newspaper  offices  who  get  rich  us-  most  of  u.s— a  killing  run  on  the  new  He  inese  i*o  '"-s. 

ing  classified  for  mail  order  and  other  ploughed  field  that  the  broken  columns  pro,^ri“Tnu%ual*’^^^^ 

business — the  experts  have  a  proverb,  of  classified  help-wanted-ads  make !  They  mem.  at  imere>tim!  »trk,  etc. 

“The  secret  of  successful  classified  adver-  are  of  vital  importance  but  their  inter-  .  .  ,  ,  , 

tising  is  classification.”  est  is  too  intense  and  spasmodic  to  sus-  morning  that  ad 

They  mean  that  it  is  not  the  verbiage  tain,  by  refreshment  of  diversion,  as  does  printed  eight  girls  sto<^  at  my  desk 

of  a  classified  ad  but  its  position  as  re-  a  story  or  an  article  or  advertisement  attention,  you  might  say.  They 

gards  class  that  makes  it  pull.  We  must  of  a  different  character.  were  precisely  what  we  wanted.  \\e 

keep  that  in  mind  because  while  I  agree  The  effect  upon  the  eyes  of  a  harassed  client  and  placed  the 

with  it,  I  am  going  to  differ  with  it,  too,  man  or  woman  reading  column  upon  col-  others  with  other  clients, 

bv  adding  an  amendment.  “Provided,  that  unin  of  these  ads  is  a  kind  of  fag  very  ^^t  most  important — not  another  girl 

w'hen  display  is  used  in  classified,  the  dis-  similar  to  that,  known  quite  definitely  to  answered  that  ad.  The  reaction  of  the 

play  element  must  be  used  in  the  verbiage  psychology,  by  which  persons  arc  affected  eight  yohiiitcers,  for  unusual  duty,  had 

as  well  as  in  the  set-up.”  after  aimless  walking  through  crowded  been  instantaneous.  The  ads  rejective 

Our  own  use  of  display  in  classified  ads  streets.  functions,  largely  inferential,  subtly  told 


Who  11  Be  These  Two  (.iris?  SSSth  St.,  Xo.  999,  near  bath,  $7. 

To  start  their  business  careers  at  Rood  pay,  P  M  n  i  •  . 

with  good  prospects,  in  unusual  environ-  *  *^’c)r  Airs.  uoe  may  Have  to  interview 

ment.  at  interesting  wxrk,  etc.  a  dozen  prospects  before,  a  hundred 

.  -11..  .U  .  J  after,  she  rents  her  $7  room.  But 

At  nine  o(rl(Kk  the  morning  that  ad  ^„re’s  the  pitv.  * 

was  printed  eight  girls  stc^  at  my  d«k  Richard  Roe,’ well-to-do,  can  h. 

-at  attention,  you  might  say.  _  They  « 


were  precisely  what  we  wanted.  We  roioofivo 


more  choosy  and  her  ad  should  be  highly 


functions,  largely  inferential,  subtly  told 


123  Sunshine  llouirvard 
Kor  a  Particular  (lirl 


Bright,  airy  sunshiny  r»im  in  b  vely  apart- 
mrnt,  small  family,  breakfast  if  desi^; 
for  a  girl  used  to  daintiness,  of  a  cultured 
home,  and  who  misses  ihesc  things  in  the 
city. 


developed  with  entire  naturalness.  Em-  It  was  to  make  a  restful  spot  for  those  ^ll  readers  not  of  just  that  type  that  only  hear  of  becoming  a  chance  part  of  i 

plovment  agency  classified  advertising  is  tired  eyes  that  we  adopted  our  first  ele-  *hat  type  could  possibly  be  considered  for  family  would  frighten  off  tliousands  of 

very  strictly  classified.  It  is  placed  under  ment  of  display — an  M  pica  indent  each  those  two  positions.  That  saved  not  only  girls  reading  that  ad.  Its  rejectm 

IVanicd,  Male:  Employment  Agen-  side,  and  lines  of  white  space  above  and  but  many  girls  from  useless  incon-  qualities  are,  however,  quite  appar^ 
cics  or  Help  iranted,  Female,  Employ-  l>eIow  and,  sometimes,  within  the  ad.  vcnicnce.  To  conclude,  then,  without  multiplyii| 

ment  Agencies.  Then,  for  our  welcome  sign,  we  adopted.  To  get  projier  classification  for  that  examples,  I  would  say  that  the  perfunc- 

Usually  newspapers  place  employment  as  the  friendliest  slogan  compatible  with  ad  in  the  general  help  wanted  columns  tory  use  of  display  form  in  classified  ad- 

agency  ads  elsewhere  only  under  special  a  just  regard  for  men  and  women  seek-  would  simply  say :  vertising  is  deficient  in  real  power.  The 

arrangements.  As  a  result  you  will  find  ing  employment,  this  line:  ^  force  of  display  in  classified  will  be 

in  the  big  papers  column  after  column  of  .  tt  ^  i  /  »•  WhoMi  Hr  Thr^  Two  rtc  plus 

employment  agency  ads  following  the  help  ""  t-lay  rerbuise  which  will  exercise  a  re!.e. 

wanted  ads. 


Then,  for  our  welcome  sign,  we  adopted.  To  get  projier  classification  for  that  examples,  I  would  say  that  the  perfunc- 

the  friendliest  slogan  compatible  with  ad  in  the  general  help  wanted  columns  tory  use  of  display  form  in  classified  ad¬ 
just  regard  for  men  and  women  seek-  you  would  simply  say :  vertising  is  deficient  in  real  power.  The 

g  emplovment,  this  line :  force  of  display  in  classified  will  he 

u'*  T  through  display  form  plus  di^ 

"\\>  can  Kciicmlly  find  a  place  for  you.”  W  ho  II  Be  These  T«o.  etc.  z-erhiagC  which  w  ill  exercise  a  rcjec- 

Our  ads  usually  run  as  indicated  above :  That  is  the  value  of  display,  the  saving  tive  office.  It  is  the  discriminating,  not 


Our  ads  usually-  run  as  indicated  above : 


Variations  of  set-up  are  limited  by  most  our  name  and  atidress,  a  list  of  positions  of  useless  interviews.  Look  at  this  one:  the  promiscuous  who  are  to  be  brought 


newspapers:  only  one  type  can  be  used,  we  ^have  to  fill,  and  the  slogan.  Your  Stcnoi?r.-iiihy  NoteWk  together.  People  that  dont  care— or 

most  often  a  light  face  agate,  in  caps,  or  No  wlet  us  see  how  we  can  take  more  an  Escalator  in  Thi*  lob;  cant  care — ^\vho  sleeps  m  their  beds, 

in  caps  and  lower  case.  The  only  other  of  the  elements  of  display  into  classified.  Si>cc<ls  the  Sir.mR  works  in  their  offices,  eats  at  their  boanh, 

variations  permitted  in  composition  are  Here  is  an  example:  .\  firm  advertised.  The  escalator  is  a  very  real  thing  in  them  second  hand  furs,  sli<)uld  iW 

what  in  our  office  we  call  “white  space  in  male  help  wanted.  Roys,  for  two  of  the  life  of  New  York  workers.  To  a  ,  encouraged  to  use  display  in  their 
horizontal”  and  “white  space  perpen-  them,  with  generalistic  .specifications  of  person  truly  interested  in  human  nature  classified  ads.  That  s  wasted  effort. 


newspapers :  only  one  type  can  be  used,  we  ^have  to  fill,  and  the  slogan, 
most  often  a  light  face  agate,  in  caps,  or  No  wlet  us  see  how  we  can  take  more 
in  caps  and  lower  case.  The  only  other  of  the  elements  of  display  into  classified, 
variations  permitted  in  composition  are  Here  is  an  example:  .\  firm  advertised. 


dicular” — that  is  to  say.  lines  of  white  neatness,  age,  wages,  etc.  Over  90  boys,  the  e.scalator  at  such  a  place  as  the  Park 
space  across  the  column,  and  indents 


down  one  or  both  sides  of  the  column. 

All  these  technical  facts  I  set  down,  not 
to  inform  you.  who  know  them  far  better 
than  I ;  but  to  lay  our  predicate  clearly. 
Now.  when  we  started  our  agency  one  of 
the  ideas  we  had  was  that  there  should  be 
in  our  offices  a  certain  friendliness — 
nothing  quite  so  intimate  as  friendship; 
nothing  paternalistic  (or  maternalistic, 
either!); — just  a  certain  friendliness  that 
would  make  men  and  women  seeking 
employment  feel  that  they  had  reached  a 
quietude  in  which  they  would  be  quite  free 
to  “get  their  breath.”  as  the  saying  is;  to 
consider  without  hustle  or  bustle  or 
harassment  what,  after  all,  they  were 
trying  to  do,  and  how  our  agency  could 
best  help  them  to  do  what  ever  it  was 
thev  were  trving  to  do. 

\Ve  wished  to  get  that  friendliness  into 
our  ads.  Our  observation  had  taught  us 
that  help  wanted  ads  are  read  in  a  differ¬ 
ent  spirit  from  that  in  which  other 
classified  ads  are  read.  Persons  wishing 
to  buy  furniture,  or  hire  some  one,  or  to 
rent  a  room,  or  lease  an  apartment,  are 
not  harried  or  driven  by  circumstance. 
Thev  mav  be  impatient ;  hut  the  very 
fact  that  thev  can  buv,  or  hire,  or  lease, 
connotes  th;>t  thev  are  moved  by  need 
rather  than  necessity. 


ADVANCED  TYPOGRAPHY  TAUGHT  AT  SCHOOL 
PROVIDED  BY  OREGON  PUBLISHERS 


Advanced  typography  class  at  work.  From  left  to  right;  Milton  George, 
Genevieve  Morgan,  Calvin  Horn,  Lewis  Beeson,  Robert  C.  Hall,  superintendent 
of  University  Press,  John  Henry  Nash,  Ray  Nash 


But  people  who  do  care,  who  can  afford 
to  care,  can  profitably  use  display  in 
classified.  The  fact  that  the  classified 
rate  is  the  cheapest  in  the  paper  nieans 
nothing  to  discriminative  persons  if  thtt 
cheap  rate  is  going  to  ring  their  door 
bells,  or  telephone  bells  every  two  min¬ 
utes  for  48  hours. 

The  casual  user — the  person  who  uses 
the  classified  once  a  month,  once  a  year, 
once  a  life-time — cannot  be  expect^  to 
use  display  on  his  own  or  her  own  initia¬ 
tive.  He— or  she — doesn’t  know  what  it 
is.  The  casual  advertiser  needs  to  be 
guided  into  the  use  of  display  in  clas.sified 
where  the  resultant  saving  to  that  user 
in  time  and  convenience  will  compensate 
for  the  extra  linage  con.sumed  in  dis¬ 
play.  I  do  not  need  to  say  that  the  ad¬ 
vertiser  should  not  be  forced  into  the  use 
of  display.  High  pressure  salesmanship 
here  would  be  an  error — it  would  tend 
to  weaken  the  fundamentals  of  classified 

This  increased  linage,  the  increased 
popularity  of  the  classified  columns,  the 
increased  prestige  of  the  newspaper, 
would,  I  believe,  compensate  the  news¬ 
papers  for  the  increased  cost  of  the  extra 
service  indicated. 


fact  that  thev  can  buv.  or  hire,  or  lease.  'C’lRST  proofs  have  been  taken  of  a  Interesting  to  newspapermen  is  the  fact 

connotes  th;>t  thev  are  moved  by  need  monograph,  “Education  in  the  State,”  that  the  pPint  shop  of  the  Unrersity  NAMED  EDITOR 

rather  than  necessity^  a  work  of  the  late  President  Prince  Press  where  the  book  is  being  made  up  The  new  proprietors  of  the  Londoo 

Most  readers  of  belt)  wanted  ads  are  Lucien  Campbell  of  the  University  of  was  provided  that  Nash  might  have  a  illustrated  weeklies  Illustrated  News- 
tmder  the  w-hip  and  smir  of  necessity.  Oregon  which  is  being  printed  in  the  laboratory  in  which  exceptionally  fine  papers,  Ltd.,  which  recently  acquired  the 
Thev  may  be  hopeful,  confident,  san-  ^op  of  the  University  at  Eugene.  John  work  might  be  turned  out.  Editors  and  Illustrated  London  News  the  Graphic 
guine:  mav  be  well  supplied  with  monev;  Henry  Nash,  noted  San  Francisco  prin-  publishers  of  Oregon  made  this  possible,  and  the  Sphere  from  Sir  John  Ellerman, 

mav  command  a  certain  influence.  Rut—  ter  and  honorary  lecturer  of  the  Univer-  Members  of  the  class  who  are  working  have  re-organized  these  papers,  -^lan 

and  many  an  one.  male  and  female,  in  sity  of  Oregon  School  of  Journalism,  is  on  the  book  are  Genevieve  Morgan  of  Bott  has  been  appointed  editor  of  the 
thi’c  big  city  of  nlentv  and  want,  has  supervising  the  work  of  preparing  the  Harrisburg.  Ray  Nash  of  Portland,  Cal-  Graphic  He  is  34  was  at  one  time  with 
little  monev  and  no  influence— thev  are.  book,  which  is  being  done  by  students  in  vin  Horn  of  Falls  Citv,  Lewis  Beeson  of  Reuters  and  later  with  the  London  Dady 
each  and  every,  up  against  that  hardest  advanced  typography.  Ashland  and  Milton  George  of  Eugene  Chronicle 


KtprpotvninDr.  both  imoortant  factors  from  a  mechanical  standpoint,  because  they  speed  up 

^  .  P  * . . . - . . . . . . . . ...M...n.tmtimititntniitttiitnttniiittniiiniiiiiiniiiiiiniiiinniimmimn»nmi  __  | 


K  smaller  size  Ionic  is  as  legible  as  a  larger  size  of  some  other  tsrpe  face  and  the  comparatively  short  ascenders  and  descenders  give  the  lines  an  open  s 


LINOTYPE 


The  Whole  Town’s  Talking 


ABOUT 


lOTHIC  THo.  5 

Who  would  ever  have  thought  that  the  people  who  read  newspapers 
cared  about  the  kind  of  type  in  which  they  were  set?  But  they  do. 

Linotype  Ionic  No.  5  is  different.  People  notice  right  away  that 
it  is  stronger;  that  it  prints  more  clearly;  that  they  can  read  it  more 
easily,  especially  in  poor  light  and  on  moving  vehicles. 

When  you  adopt  this  new  type  face  for  your  paper  (if  you 
haven’t  already,  you  soon  will) ,  you  have  a  chance  to  get  a  lot  of 
free  word-of-mouth  advertising.  Explain  the  difference  to  your 
readers;  get  the  leading  oculists,  opticians  and  educators  in  your 
city  to  express  their  opinion  of  the  new  face. 

On  the  following  pages  are  shown  some  suggestions  for  announce¬ 
ments  and  reprints  of  Interviews  with  prominent  eye  specialists,  all 
of  whom  have  been  most  enthusiastic  in  their  praise. 

Mergenthaler  Linotype  Company 

Brooklyn,  New  York 


SAN  FRANCISCO  CHICAGO 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Repretentsthes  in  the  Principsl  Ciiiti  of  iht  WorlJ 


SEV  ORLEANS 
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AND  7  POINT  IONIC  No.  5  U  ITH  BOLD  FACE  No.  2 


(..^LIN0TYPE“»-^ 


New  Type  Face  of  "The 
Record”  Boon  to  Reader 


Big  Advance  in  Printing, 
Declares  Dr.  Pontius, 
Noted  Oculist 

Will  Reduce  Eye  Strain 


Old  Subscriber 
Says  New  Type 
Is  Marvelous 


From  the  Philaclelphia  Record 

Here,  at  last.  Is  a  practical  newspaper 
type!  Oculists,  psychologists,  educators, 
printers  and  the  newspaper  reading  pub- 
lie  in  general  voiced  this  comment  upon  ' 
the  new  type  dress  in  which  "The 
Record”  appeared  yesterday  morning. 

Dr.  Paul  J.  Pontius,  prominent  ocu¬ 
list,  a  director  of  the  County  Medical 
Society  and  a  member  of  the  staff  of  , 
the  Will’s  Eye  Hospital,  the  Philadel¬ 
phia  General  Hospital,  Frankford  Hos-  ^ 
pital  and  St.  Joseph’s  Hospital,  was 
emphatic  in  his  praise  of  the  readability 
and  legibility  of  the  new  type. 

"This  new  type  is  simply  marvel¬ 
ous,”  said  Dr.  Pontius.  "I  consider  the 
use  of  this  netv  type  as  one  of  the  most 
marked  advancements  made  in  the  | 
printing  of  newspapers  for  many  years. 
Here  is  a  type  that  can  be  read  with 
ease,  which  reduces  the  eye  strain,  re-  | 
lieves  fatigue  and  adds  materially  to 
the  pleasure  of  reading.” 

Relief  From  Eye  Strain 

Newspapers  have  been  accused  by  eye 
specialists  of  contributing,  to  a  con¬ 
siderable  extent,  toward  the  increasing 
number  of  sufferers  from  eye  trouble 
and  as  the  newspaper  constitutes  the 
main  reading  matter  of  the  majority  i 
this  may  not  be  without  foundation  in 
fact.  I 

In  crowded,  poorly  lighted  street 
cars,  on  corners  under  flickering  arc  | 
lights,  in  vestibules  and  waiting  rooms, ' 
on  trains  and  boats  and  subways,  in 
taxicabs  and  busses,  moving,  sw'aying,  | 
jostling,  vibrating — under  the  most 
trying  handicaps  to  vision — much 
newspaper  reading  is  done. 

Optical  authorities  tell  us  that  68 
per  cent,  of  the  people  suffer  from  de¬ 
fective  vision.  They  say  they  have  all 
the  business  they  can  attend  to  and 
favor  any  method  that  will  conserve 
vision. 

With  these  facts  in  mind  the  praise 
given  by  Dr.  Pontius  to  "The  Record” 
for  its  adoption  of  a  type  face  that 
will  do  much  toward  alleviating,  if  not 
completely  eradicating,  the  disadvan¬ 
tages  that  cluster  about  the  older  type 
faces  is  to  be  considered  of  the  utmost 
importance. 

He  pointed  out  that  the  type  invites 
reading.  That  its  even  tone  is  restful, 
w’ithout  being  monotonous.  The  let¬ 
ters  are  full,  round,  clear  and  well- 
proportioned.  There  are  no  “pin  holes” 
to  fill  up  in  printing,  no  fine  lines  to 
break  down  in  stereotyping. 

He  said  that  such  a  type  will  be 
appreciated  by  all  and  will  be  a  de¬ 
cided  factor  in  adding  to  the  joy  of 
reading  the  morning  paper. 

Is  a  More  Readable  Type 

Dr.  Laura  Lane  Lingelbach,  lecturer 
in  history  at  Bryn  Mawr  College  during 
1918  and  1919,  professor  of  history  at 
Temple  University  since  1922,  and  a 
member  of  the  Philadelphia  Board  of 
Public  Education  since  1920,  was  as 
emphatic  as  Dr.  Pontius  in  her  praise 
for  the  new  type. 

She  said  that  it  possessed  two  dis¬ 
tinct  features:  first,  its  practicability, 
and,  second,  its  artistic  appearance. 
From  the  practical  point  it  offers  a 
more  restful  and  more  readable  type 


Reader  for  Fifty-seven  Years 
Quick  to  Feel  Added 
Reading  Comfort 


“The  Record’s”  new-style  type  is  mar-  ' 
velous,  declared  Charles  F.  Bower,  who 
bought  a  copy  of  "The  Philadelphia  Rec¬ 
ord”  the  first  day  it  was  issued,  nearly  ! 
57  years  ago,  and  from  that  day  to  this 
hasn’t  missed  a  single  issue.  “The  new 
type  is  easier  on  the  eyes  and  not  half 
as  fatiguing  as  the  style  it  supersedes,” 
he  continued. 

“Year  by  year  ‘The  Record’  has  made 
itself  more  valuable  to  its  readers.  I 
am  getting  pretty  old  now  (you  see,  I 
am  past  82),  and  I  haven’t  had  a  lot 
to  do  to  occupy  my  time  since  I  retired 
from  active  work.  My  eyesight  isn’t  as 
good  as  it  used  to  be.  It  is  character¬ 
istic  of  ‘The  Record’  to  come  to  my 
rescue  at  this  time,  when  I  was  just 
beginning  to  think  that  I  would  have 
to  give  up  reading  my  paper,  which  is 
one  of  my  principal  pleasures.  I  cer¬ 
tainly  am  thankful  for  its  new  dress.  It 
enables  me  to  read  without  feeling  any 
strain  on  my  eyes.” 

Lives  With  Daughter 

Mr.  Bower  lives  with  his  daughter  and 
son-in-law,  at  No.  5325  Catharine  street. 
Judging  by  his  keen  memory  and  his 
excellent  health,  one  would  think  him 
no  more  than  60  years  old.  He  is  a  , 
staunch  Democrat,  but  stated  that  his  I 
conscience  rather  than  his  political 
party  has  always  been  his  guide. 

“I  have  made  it  my  business  to  al¬ 
ways  insist  on  two  things,”  he  stated. 
“First,  a  copy  of  ‘The  Record’  every 
morning,  and,  secondly,  my  right  to 
smoke  in  the  house.  If  the  boy  doesn’t 
leave  my  paper,  I  go  out  and  buy  it. 

“Of  late  I  have  been  afraid  I  would 
soon  have  to  give  up  my  reading  for 
;  fear  I  should  go  blind.  The  thought  of 
;  having  to  depend  upon  some  one  else 
j  for  the  news  was  most  distressing.  The 
1  good  old  ‘Record’  came  to  my  rescue 
;  just  in  time.  With  the  new  type  I  am 
sure  I  am  good  for  several  years  more 
of  newspaper  reading. 

“I  find  the  new  style  type  can  be 
read  with  ease,  but  this  isn’t  the  only 
advantage  I  have  noticed.  It  also  re¬ 
duces  strain  and  relieves  fatigue  and 
adds  materially  to  pleasure.  In  fact, 
the  new  dress  of  ‘The  Record’  invites 
reading.  Its  even  tone  is  restful  to  the 
I  eyes,  but  not  monotonous.” 

Likes  Rounded  Letters 

Mr.  Bower  said  that  old  daily  readers 
like  himself  can  easily  see  the  great 
change  in  the  form  of  the  new  type  let¬ 
ters.  They  are  round,  clear,  full  and 
well  proportioned.  He  then  spoke  of 
■  how  it  would  help  save  the  eyes  of 
!  those  who  read  the  paper  on  their  way 
i  home  from  work  in  crowded  street  cars 
'  which  are  poorly  lighted. 

I  “The  new  style  of  ‘The  Record’  should 

I  be  appreciated  by  all  paper  readers,  and 

I I  am  sure  it  will  be,”  he  added.  “It  adds 
j  to  the  general  appearance  of  the  news- 
!  paper.  I  don’t  believe  in  just  a  hur¬ 
ried  headline  reading.  Since  I  retired 
from  business  I  have  made  it  a  point  to 
read  every  word.” 


Mergf.nthaler  Linotype  Co. 
Gentlemen: 

W'e  have  received  many  com¬ 
pliments  on  our  new  point 
Ionic  No.  5  dress.  Set  on  a  7 
point  slug  it  is  much  easier  to 
read  and  more  restful  to  the  eye 
than  was  the  old  7  point  dress. 

In  setting,  it  requires  so  little 
hand  spacing  that  the  operators’ 
strings  have  increased  over  5  per 
cent  since  the  change. 

A.  N.  Damon 

Foreman,  C'lmposing  Room 

Los  Angeles  Times 


Newark  News 
First  to  Adopt 
Ionic  No.  5  Type 


Leading  Optometrist  Says  New 
Dress  Makes  Itself  Felt 
and  Is  More  Readable 


Among  the  many  readers  of  the  New¬ 
ark  Evening  News,  who  commended  the 
new  dress,  was  Dr.  Joseph  H.  Salov,  a 
'  leading  optometrist,  and  past  president 
i  of  the  New  Jersey  Optometrlc  Asso- 
I  elation. 

[  Says  Dr.  Salov: 

“It  would  be  unfair  for  me  or  any 
one  else  who  realizes  the  amount  of 
I  good  that  will  result  from  your  recent 


More  Readable  Type 

for  Our  News  Columns 


Our  Old  Type 

The  British  delegation  of  trade-union 
representatives,  who  came  here  *00 
Tuesday  at  the  invitation  of  “The  Lon¬ 
don  Daily  Mail”  to  study  reasons  for 
the  disparity  between  the  high  wages 
and  prosperous  living  conditions  of  the 
American  worker  and  their  own  lower 
wage  standards,  gained  considerable 
light  in  a  tour  of  several  industrial 
establishments  in  Brooklyn  yesterday. 

They  were  curious  to  know  how  it 
was  that  the  average  wage  of  the 
American  toller  virtually  doubled  that 
of  his  British  brother,  and  how'  it  was 
possible  for  Industries  here  to  offer 
such  fat  envelopes  to  their  employees 
and  at  the  same  time  compete  success¬ 
fully  in  world  markets. 


Our  New  Type 

The  British  delegation  of  trade-union 
i  representatives,  who  came  here  on 
,  Tuesday  at  the  invitation  of  “The  Lon- 
i  don  Daily  Mail”  to  study  reasons  for 
the  disparity  between  the  high  wages 
and  prosperous  living  conditions  of  the 
American  worker  and  their  own  lower 
!  wage  standards,  gained  considerable 
1  light  in  a  tour  of  several  industrial 
i  establishments  in  Brooklyn  yesterday. 

They  were  curious  to  know  how  it 
was  that  the  average  wage  of  the 
American  toiler  virtually  doubled  that 
of  his  British  brother,  and  how  it  was 
possible  for  industries  here  to  offer 
such  fat  envelopes  to  their  employees 
and  at  the  same  time  compete  success¬ 
fully  in  world  markets. 


Today’s  issue  of  The  Readable  Newspaper  is  set 
in  a  new  style  of  type  recently  brought  out  by 
the  Mergenthaler  Linotype  Company.  As  is 
clearly  shown  by  the  above  comparison,  the  new 
type  appears  much  larger  and  clearer  yet  gives 
as  many  words  to  the  column  as  the  type  here¬ 
tofore  used  in  our  pages. 

This  type  meets  the  demand  for  larger  print 
without  any  reduction  in  the  amount  of  news 


matter. 


In  line  with  its  established  policy  of  giving  its 
readers  the  best  there  is,  The  Readable  News¬ 
paper  is  one  of  the  first  papers  in  the  country  to 
adopt  this  new  and  more  readable  type. 


Editor 
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Readers  Indorse  New  Type 
Used  in  News  As  *Eye-Saver’ 

-  t 

Eminent  Men  Hail  Change 

o  reading  purposes,  said  Dr.  Wright,  ex- 
As  Notable  Advance  In  plaining  that  the  right  and  left  eye  of 
_  every  person  will  cross  when  reading. 


Modern  Journalism 


From  the  Rocky  Mountain  News 


The  eyes  should  cross,  he  said,  when 
the  reading  page  is  from  fourteen  to 
sixteen  inches  away.  Experimenting, 


Elimination  of  eyestrain  for  readers  bright  discovered  that  the  News 
of  the  Rocky  Mountain  News  and  the  that  distance. 


Denver  Evening  News  was  greeted 
Monday  with  high  praise  from  per¬ 
sons  in  all  walks  of  life. 


Boon  to  Young  People  i 

Mrs.  Marcy  C.  C.  Bradford,  state ! 
superintendent  of  public  instruction, ' 


The  initial  appearance  of  the  new  speaking  for  the  tens  of  thousands  of 
Ionic  type  in  the  two  publications —  school  children  under  her  jurisdic- 
the  only  two  newspapers  in  the  Rocky  tion,  sees  in  the  improvements  a  de- 


Eyc  Specicilists  Endorse 
Linotype  Ionic  No.  5 

“Bold  faced  type  is  always  pref¬ 
erable  for  the  eyes.  It  requires 
less  strain  and  meditation.  Any 
type  which  demands  concentra¬ 
tion  is  certain  to  strain  the  eyes 
and  prove  detrimental  to  them. 
In  a  quite  natural  way.,  the 
newer  and  larger  type  will  prove 
beneficial  to  public  eyesight.” — 
Dr.  C.  A.  Evans,  Eye  Specialist. 

‘‘The  new  type  is  a  very  great 
improvement  and  I  was  greatly 
interested  w’hen  I  saw  the  first 
copy  of  the  News  this  morning 
presenting  its  news  clearly  and 
boldly.  It  can  be  read  with  perfect 
ease  under  an  ordinary  light.”— 
Dr.  J.  M.  Foster,  Eye  Specialist. 


Mountain  region  to  adopt  the  improve¬ 
ment— particularly  was  heralded  as  a 


cided  aid  for  the  young  people.  1 1 

‘‘Not  only  will  it  prove  a  splendid  i ' 


Denver  Evening 
News  Proud  of 
Its  New  Dress 

Editor  Says  It  Sets  New  Stand¬ 
ard  for  Newspaper  Clarity 
and  Legibility 


Clarity  of  language  is  the  ideal 
toward  which  every  thoughtful  news¬ 
paper  editor  strives  as  steadily,  if  not 
as  successfully,  as  ever  Stevenson  did. 
Newspaper  editors  were  not  the  first 
to  discover,  but  they  were  the  first  to 
exploit  on  a  grand  scale,  the  fact  that 
any  message  depended  for  its  effect  on 
the  ease  with  w'hich  it  could  be  under- 
stood.  The  newspapers  were  the  pio- 


boon  by  leading  oculists,  optometrists,  help  for  the  grownups,”  said  Mrs. 
Dhvsicians  and  educators  of  Denver,  Bradford,  “but  for  the  many,  many }  ^ 

who  daily  observe  the  evil  results  of  school  children,  particularly  students  <• 

.  .  m  the  high  schools  and  colleges,  whose  ness  of 

reading  indistinct  ype.  work  necessitates  reading  newspapers,  contry 


face.  The  CorTr 

— the 

—the 

ness  of  J^^ures — the  abse?w 
contr.X^etween  thick  and  t! 


reading  indistinct  type.  work  necessitates  reading  newspapers,  contrVi^^ween  thick  and^iL  strokes  ;  After  a  t 

"The  new  type  is  a  very  great  im-  materially  reduce  eyestrain — a<  — thjlK^ll-fttted  units — the  n%Ntmuin  ,  asement 

provement  and  I  was  greatly  inter-  g^gat  deterrent  to  efficient  study.  I  am  |  «o»/rount-all  of  these  thing^, 


provement  and  I  was  greatly  inter-  deterrent  to  efficient  studv  I  am  I  ‘<-'”/jr:ount— all  or  these  thing^u  ,tjtiA£.uu  ttjj^ever  ahout  it;^j 

^  T  _ _ .  aeierrent  to  emcieni  siuay.  i  am  |  to  send  in  words  o\ 

ested  when  I  saw  the  first  copy  of  the  delighted  with  the  change.  i  noltnaper  face.  There  are  no  “pln^^^^s  ^^^S^ually.  One  of  the  mosti 

News  this  morning  presenting  its  news  Miss  Helen  Walsh,  prominent  op-  or  |i.arp  corners  to  nil  up  with  iiil  »  Dr.  Joseph  H.  Salov,  t 

clearly  and  boldly,”  said  Dr.  John  M.  tician  205  Sixteenth  Street,  added  her  fi'Blnes  to  break  down  in  stereotlMfe.  iliipetrlst,  and  past  presidei 
Foster,  prominent  eye  specialist.  “It  praise  to  that  of  many  other  optome- 

can  be  read  with  perfect  ease  under  trists.  “Distinct  type  display  in  news-  TOe^outstandV^^d-  llfcrk  Evem^  New3:*^‘It  wou 

an  ordinary  light.  papers— more  widely  read  than  any  van^fc  of  the  new  face  U  its  c/Mrea.- '  f*l|tor  me  or  any  one  else  wh 

“As  a  general  practitioner  and  reader,  other  type  of  reading  matter  —  will  iii)n  <lR^on.  The  even  tone  I  tilfcnount  of  good  that  will  re 

I  want  to  compliment  the  News  on  tend  greatly  to  reduce  the  great  num-  n  sitn®fc|^e  eyes  wlthoji^j^ns  mo-  |  yoWbecent  change  in  the  styl 

this  notable  improvement,”  said  Dr.  ber  of  complaints  coming  from  blurred 

Robert  Levy,  specialist  in  diseases  of  vision,  often  traceable  to  indistinct  ill’s  beL  I  so  aiSS^ged  b?evtry«^ 

the  ear,  nose  and  throat.  It  is  a  de-  type,”  Miss  Walsh  said.  enveteu.  u  is  easi.  r  to  read  than  seven  tn  the 

cided  comfort  to  be  able  to  read  the  •  Mrs.  J.  H.  Troutman,  Shirley-Savoy  point  faces,  yet  pives  the  same  word- 

news  without  strain.  It  is  more  than  a  Hotel,  declared:  “Permit  me  to  offer  ‘■’oum  to  the  column  as  six  point.  Various  ,  eyes,  due  to  the  exiremoiy  sma; 


tu^Arly  adapted  to  the  “roughn/^V  of  alKalot 
i^C^nper  stock.  The  outstand/^ ad-  |  Slark  I 
van'^Bk  of  the  new  face  is  its  cy^TTva-  ’  fSuor  r 
tion  nB^on.  The  even  tone  t!»^-.'hout  I  tlVHmou 
is  restnKh|^e  eyes  wlthoj^j^ns  mo-  yoSkeci 
nolonousJJ»^^^^g^^^^r  iation  to  :  you^S^ 
avoid  titT^^^^^Q^0^nenouith  to  be  j  thia^fl^ 
disconcerting.  A  happy  medium  has  been  1  so  aol^B 
effected.  It  is  easier  to  read  than  seven  tn  the  co 


■in 

IS. 

co 

.1. 

n- 

d- 

ira 

n- 

a- 

ns 

ho 

y» 

ho 

in- 

:e.s 

jia 

■pe 

if 

.nd 

Led 


boon  to  the  eye,  for  easy  reading  is  my  sincere  congratulations  to  the 
beneficial  to  the  entire  system,  often  News  for  the  new  type  used  in  its ! 
disturbed  when  the  eye  is  overworked,  pages.  When  I  picked  up  the  paper 
and  bringing  many  ills  as  a  result.”  the  improvement  was  so  noticeable  as 
A.  L.  Threkeld,  deputy  superinten-  to  be  almost  startling.  The  improved 
dent  of  Denver  schools,  views  the  im-  type  surely  must  be  of  great  benefit  to 
provement  from  the  standpoint  of  the  the  eyes  of  the  News’  readers.” 

school  child.  _ 

“Distinct  type  is  very  important  in  .  . 

the  hygiene  of  the  eye,”  he  said.  “We  N CW  lonic  Type  Is  AppVe- 
recognize  that  as  a  very  definite  factor  .  j  i  n  J 

having  a  direct  bearing  on  the  health  Cldtcd  by  ixettueVS 

and  efficiency  of  the  pupil.”  _ 

Everett  M.  Carpenter,  president  of  „  „  . .  , 

the  Carpenter-Hibbard  Optical  Com- i  From  all  sides  commendatory  re- 
pany.  said.  “It’s  a  wonderful  improve-  ,  ^ave  been  heard  concerning 

ment.  Every  letter  stands  out  clear  Ionic  type  being  used  in  the 

and  bold.  It  means  that  eyestrain  for  ,  newspapers, 

news  readers  is  a  thing  of  the  past.”  I  The  letters  are  the  latest  thing  in  the 

1  printing  of  news  and  were  developed 


Great  Improvement 


only  after  exhaustive  experiment  and 


Dr.  E.  A.  Bocock,  superintendent  of  j  study  on  the  part  of  printing  experts 
the  Colorado  General  Hospital,  pe-  and  eye  specialists.  I 

nised  the  copy  of  the  paper  and  said.  Among  those  who  have  expressed  i 
“I  think  the  News  has  made  a  remark-  gratification  at  the  new  dress  in  w'hich 
able  stride  forward  in  adopting  this  the  pages  of  the  Trenton  Times  and 
new  tj’pe  and  it  will  add  tremendously  State  Gazette  now  appear  and  in  , 
to  an  already  splendid  “publication,  which  the  Times-Advertiser  will  ap- 
Not  only  wUl  it  result  in  a  minimum  pear  on  Sunday,  are  Superintendent 
strain  to  the  average  reader,  but  it  William J.Bickett.of  theTrenton  school 
will  be  particularly  resting  to  the  per-  system;  the  Rev.  Peter  K.  Emmons, 
son  suffering  with  an  abnormality  of  pastor  of  the  First  Presbyterian 
the  eye.”  Qhurch;  Mrs.  Louis  T.  deValliere, 

“That’s  a  dandy  improvement,”  said  president  of  the  New  Jersey  Congress 
Dr.  G.  M.  Wright,  eye  specialist.  “It  of  Mothers  and  of  the  State  Parent- 
will  certainly  be  vastly  less  tiresome  Teachers’  As^iation;  Howard  L. 
on  the  eyes,  and  H  should  make  our  Hughes,  Trenton’s  Librarian  and  pres- 
work  of  correcting  eye  troubles  much  ident  of  the  Rotary  Club;  Dr.  Rudolph 

W.  Nemser,  medical  director  in  the 


lieiirven  of  liMilinK  van  bo  usfit  to  advan-  j  tyiK;  usvtl  In  many  newspaiiers 
lage.  or  the  lines  may  be  cast  on  a  solid  lens  ihe  day  when  artitlcial  aid  ini 


New  Glasses 
for  Our  Readers 

Many  of  our  readers  have  expressed  their 
commendation  of  the  new  and  more  read¬ 
able  type  recently  adopted  by  The  Readable 
Newspaper  for  its  news  columns.  While  this 
type  appears  much  larger  and  can  certainly 
be  read  with  far  less  strain  on  the  eyes  it  is 
actually  quite  compact  and  gives  fully  as 
many,  if  not  more,  words  to  the  column  as 
the  smaller  type  formerly  used. 

The  Readable  Newspaper  is  among  the 
first  papers  in  the  country  to  give  its  readers 
the  benefit  of  this  remarkable  new  type. 
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TEXT  SET  IN  ^'/z  AND  7  POINT  IONIC  No.  5  \C  ITH  BOLD  FACE  No.  2 


Milwaukee  Journal  Praised 
For  Sight- Saving  Efforts 

State  Optometrist  Board  issues  and  the  improvement  pleased 
^  me  very  much,”  said  Milton  C.  Potter, ' 

President  Among  Many '  superintendent  of  schools.  “It  is 
°  ■'  1  clearer,  it  is  easier  on  the  eyes,  it  is  i 

Who  Approve  Chang  0  an  even  greater  pleasure  to  read  the  | 
r  r  o  paper,  and  the  effect  on  both  children  i 

-  and  adults  is  bound  to  be  beneficial.”  I 


From  the  Milwaukee  Journal 

The  Journal  appeared  in  the  homes 
of  its  readers  Monday  in  an  entirely  I 
new  dress  of  body  type — a  type  de¬ 
signed  to  be  more  easily  read  and  at  i 
the  same  time  to  conserve  space  and 
maintain  neatness  of  appearance — 
and  readers  generally,  as  well  as  ex¬ 
perts  in  printing  and  reading,  have 
expressed  unqualified  approval  of  the 
change,  (This  paragraph  set  in  the 
new  type.) 

The  change  in  the  style  of  type, 
which  involved  replacement  of  all 
matrices  on  Linotype  machines  setting 
the  body  type  of  the  paper,  results  in  ' 
broader  and  "fatter”  faced  letters  and  | 
utilizes  more  of  what  might  be  called 
waste  space  in  the  line,  although  the  ; 
number  of  letters  and  spaces  in  each 
line  remains  the  same.  It  is  an  im¬ 
provement  that  is  being  adopted  by 
other  metropolitan  newspapers  in  the 
larger  cities.  (This  paragraph  is  set  in  ' 
the  old  type.)  I 

Known  as  7  Point  ! 

The  new  type  is  known  to  the  I 
printers  as  7  point  Ionic  No.  5  on  an  ’ 
8  point  slug,  while  the  old  type  was 
7  point  No,  2  on  an  8  point  slug.  The 
following  examples  of  both  old  and 
new  types  show  difference  in  appear¬ 
ance,  the  new  type  being  the  top  line  j 
and  the  old  type  the  lower  line,  both  , 
in  capital  letters;  j 

ABCDEFGHIJKLMNOP  I 

ABCDEFGHIJKLMNOP  I 

The  change  in  appearance  and 
legibility  is  equally  marked  in  the  i 
lower  case  letters,  as  may  be  seen  in  j 
the  following  example,  the  top  line 
being  the  new  and  the  bottom  line 
the  old  type: 

abcdefghijklmnopqrstuvwxyz 

abcdefghijklmnopqrstuvwxyz 

As  may  be  observed,  the  number 
of  letters  to  each  line,  in  both  capital 
and  lower  case  letters,  is  the  same, 
yet  the  legibility  of  the  new  type  is 
so  much  greater  that  one  might,  ex-  i 
cept  for  a  demonstration,  believe  that 
greater  space  is  required  for  each 
letter.  This  new  departure  is  one  of 
the  latest  developments  in  newspaper 
typography  and  wherever  employed 
has  met  with  the  approval  of  those 
whose  reading  is  extensive  and  of  eye¬ 
sight  experts. 

Praised  by  Waugh 

“I  consider  the  improvement  in  The 
Journal  type  an  excellent  thing  be¬ 
cause  it  undoubtedly  will  lessen  the 
strain  on  the  eyesight  of  the  reader,” 
said  Charles  D.  Waugh,  president, 
Wisconsin  Board  of  Optometrists. 
“We  have  long  used  newspapers  to  test 
the  eyes  of  those  who  seek  to  be 
fitted  with  glasses,  our  experience  be¬ 
ing  that  when  they  can  read  with  ease 
newspaper  body  type,  especially  fig¬ 
ures,  their  eyesight  is  good,  I  do  not 
believe  this  test  will  hold  with  the 
new  Journal  type.  It  is  a  distinct  im¬ 
provement.” 

“I  made  comparison  of  the  type  in 
Monday’s  Journal  with  that  of  other 


Librarian  Likes  It  | 

“As  one  who  is  interested  in  more 
!  reading  for  everyone,  the  great  im-  : 
provement  in  the  legibility  of  The 
j  Journal  type  is  a  pleasing  thing,” ! 
said  Matthew  Dudgeon,  public  libra-  ' 
rian.  “The  new  type  is  easily  read 
and,  if  possible,  gives  The  Journal 
more  personality.” 

Harry  A.  Apple,  editor  and  pub¬ 
lisher  of  the  National  Printer-Jour¬ 
nalist,  one  of  the  leading  publications 
for  newspapers  in  the  United  States, 
praised  the  improvement. 

“From  the  standpoint  of  typography 
;  and  make-up.  The  Journal  has  for 
;  many  years  held  a  leading  place 
among  the  metropolitan  newspapers,” 
i  said  Mr.  Apple.  “'The  Journal  make-up 
1  has  been  dignified  and  conservative, 
but  at  the  same  time  big  news  items 


Superinteudent  of  Schools 
Makes  Comparisons 


“I  made  a  comparison  of  the 
type  in  Monday's  Journal  with 
that  of  other  issues  and  the  im¬ 
provement  pleased  me  very 
much.  It  is  clearer,  it  is  easier 
on  the  eyes,  it  is  an  even  greater 
pleasure  to  read  the  paper,  and 
the  effect  on  both  children  and 
adults  is  bound  to  be  beneficial.” 
—Milton  C.  Potter,  Superinten¬ 
dent  of  Schools,  Milwaukee. 


have  been  featured  in  such  manner  as 
to  bring  them  immediately  to  the  at¬ 
tention  of  the  reader.  This,  of  course, 
is  a  rare  achievement,  as  some  pub¬ 
lishers  frequently  resort  to  much  more 
radical  methods  to  obtain  the  same 
result. 

“The  change  in  the  face  of  the  body 
type  will  have  the  advantage  of  mak¬ 
ing  the  paper  more  readable.  The  type 
itself  is  slightly  bolder  and  appears 
somewhat  heavier,  but  still  maintains 
the  appearance  of  cleanness  and  neat¬ 
ness  so  long  maintained  by  the  paper. 
I  am  confident  the  readers  of  The 
Journal  will  appreciate  the  change.” 


Eye -Sight 


An  interesting  feature  of  the  installation  of  the  new 
type  dress  in  THE  MORNING  'TRIBUNE  was  the 
immediate  public  response.  Eye  specialists  universally 
complimented  the  new  type. 

It  had  been  perfected,  after  years  of  scientific  study, 
by  the  Mergenthaler  Company,  and  special  matrices 
w'ere  purchased  for  our  battery  of  Linotype  machines 
to  present  this  newest  appearance. 

The  new  type  can  be  read  "in  the  dawn’s  early  light,” 
and  at  night.  It  can  be  read  with  pleasure  and  comfort 
by  many  people  who  otherwise  must  strain  their  eyes 
in  newspaper  reading. 

A  recent  article  in  the  Saturday  Evening  Post  stated 
there  had  been  very  little  improvement  in  type  since 
it  was  first  invented;  that  nearly  all  the  improvements 
had  been  made  in  speed  of  composition  and  in  printing. 

THE  new  body-type  dress  of  THE  TRIBUNE,  THE 
ITEM  and  ITEM-TRIBUNE  adds  much  to  the  pleasure 
of  reading  these  newspapers.  They  are  not  only  first 
with  the  news,  but  they  strive  to  be  first  with  the 
adoption  of  all  worth-while  improvements  for  the 
benefit  of  readers. 

You  will  confer  a  favor  by  showing  the  new  type 
dress  of  THE  ITEM  and  TRIBUNE  to  your  friends 
and  explaining  the  added  pleasure  you  take  in  reading 
these  papers. 

The  improvement  in  the  reading  matter  type  of  these 
papers  was  preceded  by  the  installation  of  machines 
which  manufacture  new  type  for  advertising.  It  is  al¬ 
most  true  today  that  no  piece  of  type  which  appears  in 
one  day’s  issue  of  ’THE  ’TRIBUNE  and  I’TEM  appears 
again.  Practically  all  of  the  type  for  headlines,  for 
the  body  of  the  paper,  and  for  advertisements  is  used 
once,  melted,  and  recast  as  new  type  by  modern  and 
improved  machinery.  —  EDITORIAL  PAGE  NEW 
ORLEANS  TRIBUNE  AND  NEW  ORLEANS  I’TEM, 
January  31, 1927. 


Rea(Jers  Like 
New  Dress  of 
Trenton  Times 

Educators,  Clergymen  and  Eye 
Experts  Are  Among  Those 
Pleased  by  the  Change. 


Expressions  of  pleasure  at  the  new  J 
I  style  of  type  now  used  by  the  Times 
;  newspapers  were  heard  on  all  sides 
yesterday  when  the  State  Gazette  and  i 
the  Trenton  Times  made  their  first 
appearance  in  the  new  dress.  The 
Times-Advertiser  will  also  use  the  new  ■ 
type,  beginning  with  next  Sunday’s 
issue. 

Oculists,  educators  and  leaders  in 
the  city’s  business  and  civic  life  par-  ‘i 
;  ticularly  heralded  the  appearance  of  ; 

■  the  new  Ionic  type  in  the  Times  news¬ 
papers. 

“Your  papers  are  to  be  commended 
for  your  efforts  to  improve  their  ap-  > 
pearance  and  to  give  real  considers-  | 
tion  to  the  conservation  of  the  eye¬ 
sight  of  your  readers,”  said  Dr.  Wil¬ 
liam  J.  Bickett,  superintendent  of  f 
schools,  commenting  on  the  changed  ^ 
look  of  the  Times  newspapers.  Con-  i 
tinning,  he  said,  “In  appearance  the* 
type  is  superior  to  that  used  in  most  j 
newspapers,  and  while  your  company} 
bears  the  expense,  the  benefits  are 
enjoyed  in  a  profitable  way  by  your 
readers.  The  new  type  is  clean-cut, 
stands  out,  and  makes  reading  easier.”  f 

The  Rev.  Peter  K.  Emmons,  pastor  | 
of  the  First  Presbyterian  Church,  de- 1 
I  dared  that  no  metropolitan  paper  now  f 
I  has  any  clearer  type  than  that  used  Iqr  s 
!  the  Times  newspapers.  “The  new  type,”  1 
!  he  said,  “is  very  nice.  It  is  a  clear  typel 
i  for  newspaper  use  and  makes  an  at- J 
I  tractive  paper.”  j 

I  Mrs.  Louis  T.  de  Valliere,  president! 

I  of  the  New  Jersey  Congress  of  Mother»| 
and  of  the  State  Parent-Teachers’  As-i 
sociation,  hailed  the  new  type  as  at 
great  improvement  over  the  old.  “The  J 


5  Yz  Point  Ionic  No.  5 

A  Splendid  Type  Face  for 
the  Classified  Page 


ACCOUNTANT— Books  opened,  audits,  tax 
ports;  part  time  bookkeeping  at  reasonaMll 

rates^ _ Piper,  41  John  st.  Beekman  4581.  i 

ACCOUNTANT— Expert,  will  keep  few  soMB 
sets  books.  D  103,  Herald  Tribune,  Dowa-j 

I  town. _ _ _ I 

ACCOUNTANT— Audit,  systems.  bookkeepUJf 
arrangements;  taxes,  financial  statementi;j 

moderate  fees._  Cathedral  5372. _ i 

'  ARCHITECTURAL— General  Draughtsman.  V 
'  years’  experience  in  New  York;  tajee  carew 
!  large  work.  D  96,  Herald  Tribune.  Downtgg^ 
i  ARTIST  PLASTIC— Young  man;  also  bo^ 
cover  deslgnt*-  In  ink.  Plaster  caster  wania; 
cmmections.  Phone  Orchard  305.  after  ^p.Jfcy 
BOOKKEEPER— Beginner;  references.  Jolmj 
Muratori.  3’4_E  58th  st^  Regent  7340.  ^ 

BOOKKEEPER— Cashier,  neat,  experlene* 
excellent  references.  D  11,  Herald  Trlbaa^ 

Downtown. _ _ _ ' 

I  BUTLER  wishes  position  private  family;  P*^ 
sonal  references;  city,  country.  Lou, 

W  102d . _  ^ 

BUTLER,  useful  thoroughly  experlenced^«v 
cellent  references;  Friday.  Masons  AgeiW 

47  East  44th; _ 

BUTLER  and  valet,  first  classTTongr^Wl 
ence;  willing  to  go  anywhere,  Teiepn^w 

Jamaica  9362.  _  _ _J1 

BUTLER,  valet,  attendant;  permanent. Mi 
temporary;  well  recommended;  KncBHH 

I  Londoner. _ 95^  3d  av. _  ^ 

BUTLER.  French,  experienced;  exceUenttMB 
I  erences.  M  5.  Herald  Tribune.  Ji 
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CO-OPERATIVE  BUYING  PLAN  OF  COAST  “ 

grocers  dispels  chain  threat 

Ne^*P*P®*^  Advertising  Used  Weekly  to  Sell  “Specials” 
Bought  at  Chain  Store  Prices — One  Man  Does 
Buying  for  Group 

By  HAROLD  J.  ASHE 

The  competition  offered  by  branch  affects  the  usual  jobber  connections  of 
stores  of  more  than  half  a  dozen  dif-  tiie  members.  Each  of  them  still  pur- 
firent  chain  grocers  has  no  terrors  for  phases  a  large  part  of  his  stock  through 
It  least  30  different  independent  Long  whicliever  jobber  he  is  partial  to.  But 
^  grocers.  concentrating  on  certain  leaders  they 

Great  buying  power,  low  prices  and  are  able  to  make  the  price  appeal  as  do 
olentv  of  printers  ink  have  been  the  three  the  chain  stores.  ,  .  ,  ^  „ 

Swoons  depended  upon  bv  the  chain  ,  Mr.  Wallace  explained  to  Editor  & 
S-^s  to  lav  low  the  little  fellow  in  the  Plblisher  that  to  date  there  have  been 
Lt  Now  along  comes  a  group  of  ag-  no  dissatished  members.  No  gr^er  is 
irwsive  grocervmen,  who,  realizing  the  solicited  to  join.  He  must  make  the  first 
S^iveness  of  these  three  weapons,  have  overture  tor  membership,  and  it  there  is 
wuiooed  themselves  with  similar  weap-  not  already  a  W'.  B.  C.  member  in  his 
Sis  the  battle  is  on  in  earnest.  territory,  or  it  that  member  has  no  ob- 

’  jection  to  sharing  his  territory,  the  grocer 

vvTHREE  MORE  STORES  THIS  wEEic,^v.  is  allowctl  to  joiii,  providccl  hc  is  tinan- 

_  During  the  past  year  the  club  pur- 

^  j  •»-*■  !  20  chased  about  $150,000  worth  of  groceries, 

si«  at  an  estimated  saving  of  about  $12,000 

li.  c  I  ‘O  the  dealers.  With  a  goal  of  50  mem- 

iwk  iSATURDAY  SPELiALb  bers  the  club  will  have  a  much  greater 

Chipso  SUGAR  Toilet  Brooms  purchasing  volume  during  1927.  I 

S*"*'”  l/TlK  Paper  Houiehoia  The  club  now  numbers  36  strategically 
eLu/lRoib  65c  Seller  located  grocers.  But  a  short  time  ago, 
21»  60c  25^  standardized  signs  carrying  the  lettering: 

•ir_  -  “W'.  B.  C."  using  an  orange  and  brown 

Catsup  irS"  !=?•'“"' — “42^”  color  combination,  were  placed  on  each 

- “zTB  of  the  stores,  while  it  is  planned  to  paint 

IS-' ZB  each  store  front  a  uniform  color,  for  easy 

- identification. 

2S*  Beginning  late  in  February  the  final 

—  sis  ^  'l25c  weapon,  with  which  to  fight  the  chain 

aLiTt  at  si  stores,  was  picked  up.  Once  a  week, 

3  25c  — lS<i  every  Friday,  the  W'allace  Buying  Club  is 

SsiSSi”''’*"’  going  into  the  daily  newspapers  with  its 

86<  i!*"**"^  message  of  nationally  advertised  goods  at 

UrtMiini  '^S£Sr“*“  HI _ «•  big  savings.  Sixteen-inch,  five-column 

sS'sS^^^r-rr-i-St^  advertisements  are  being  used,  with  the 

^  3  Q  letters  featured  in  each  corner 

of  the  ad,  while  the  lower  center  carries 

OV  B  Club^^  the  complete  list  of  members,  around  I 

.u-.-— which  are  placed  the  score  of  specials  for 
Saturday  buying. 

Co-operative  copy  as  placed  in  3y  this  co-operative  advertising,  with 

Long  Beach  newspapers.  the  name  of  each  dealer  listed,  a  mem- 

her  attains  complete  advertising  circula- 
Seven  years  ago  James  R.  Wallace,  tion  in  his  territory  for  three  or  four 

veteran  grocer  of  the  city,  realized  that  dollars,  a  sum  that  would  not  buy  him 

the  chain  stores  were  making  rapid  in-  more  than  a  couple  inches  of  space 
roads  on  the  ranks  of  the  independent  separately  in  which  to  tell  his  message, 
grocerymen.  He  realized  that  the  ordi-  So  far  as  reaching  its  customers  is  con- 

nary  forms  of  co-operation,  tried  at  cerned  he  really  has  the  benefit  of  80 

various  times  unsuccessfully,  would  not  inches  of  space  for  the  price  of  two.  Not  ' 
solve  the  chain  store  problem.  He  even  the  smallest-town  merchant  work- 
sought  out  a  method  whereby  each  in-  in)jr  independentlv  can  command  this  much 
d^ent  grocer  would  retain  his  own  space  for  the  price  at  which  the  W.  B.  C. 
Identity,  conduct  his  store  in  the  manner  njembers  get  it. 

^  ttought  l»st,  yet  still  have  the  bene-  Whereas  many  chain  stores  attain  low 
nt  01  tremendous  buying  power.  The  re-  prices  through  the  use  of  their  own  brand 
suit  was  the  Wallace  Buying  Club,  a  co-  goods,  the  Wallace  Buying  Club,  accord- 
^rative  yrature,  owned  by  one  man —  jngr  to  Mr.  Wallace,  purchases  only  well- 
Ja^s  K.  Wallace,  its  founder.  known  brands  for  resale.  The  only  ex- 

Unly  a  fw  grocers  joined  at  first,  and  ception  to  this  will  be  their  own  brand 
1*1**^^  u  "  gradual  but  substan-  butter,  which  they  expect  to  market 

(  r  memMr  pays  a  membership  exclusively  through  member  stores. 

tee  of  $15  annually,  to  partially  compen-  _ _ 

sate  Mr.  Wallace  for  the  use  of  his  store 

as  a  headquarters,  his  initiative  in  origi-  JOINS  TITLE  COMPANY 

nating  the  idea,  and  other  incidentals.  _ 

r°r-p"- 

plus  three  per  cent  for  cash.  The  mem-  Puhlither,  It  Vice-Pret.  and  Secretary 
^rs  grt  the  15  per  cent  and  Wallace  re-  Russell  R.  Whitman,  since  1917  pub- 
ins  the  three  per  cent.  He  pays  for  all  lisher  of  the  New  York  Commercial,  is 
B^s  immediately  they  are  delivered  to  now  connected  with  the  North  American 
dealers  call  and  take  their  Title  Guaranty  Company  and  the  North 
Wall  -American  Security  Corporation,  New 

iiiu-t.-i*’*  15  con-  York,  as  vice-president  and  secretary. 

entirely  upon  a  cash  basis.  He  is  also  a  director.  Mr.  Whitman  will 

..  many  co-operative  ventures  have  direct  charge  of  the  sales,  promo- 

*  death  because  of  too  much  tion.  public  relations,  publicity  and  ad- 
"ana^ent.  the  Wallace  Buying  Club  is  veytising. 

a  W..U  entirely  by  Mr.  Wallace.  Once  Mr.  Whitman  was  one  of  the  leading 
evrainn  ^f^ce  in  the  organizers  of  the  Audit  Bureau  of  Cir- 

follow^ff"”  ^  their  orders  for  the  culations  in  1914,  and  its  first  managing 

certain  They  concentrate  on  'director,  resigning  in  1917  to  take  over 

and  tii.i'c*"'*  .^’^clusion  of  others,  the  Commercial  which  on  Jan.  1,  was 

disrniintc  ®  .  ^ed  to  take  the  large  sold  to  the  Ridder  brothers  and  merged 
niirrliac..i  in-stanw  they  recently  with  the  New  York  Journal  of  Com- 

IHilU  $10,000  worth  of  merce.  He  is  also  president  of  the 

The  w  entire  carload.  Roosevelt  Military  Academy  at  Monsey, 

Hie  Wallace  Buying  Club,  in  no  way  N.  Y. 


Wallace  Buypvc  Club  I 


Co-operative  copy  as  placed  in 
Long  Beach  newspapers. 
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Billion  Dollar  Crop 

Fort  Worth  Trade  Territory 
Raised  Over  One  Third 


MANUFACTURING  INTERESTS 

Are  coming  into  Texas  with  increasing 
rapidity  and  Fort  Worth  is  getting  the 
Lion’s  share. 

CRUDE  OIL  PRODUCTS 

Fort  ^  orth  is  the  hub  of  these  wonderful 
oil  fields  and  we  have  eight  of  the  largest 
refining  plants  in  the  South  located  here. 

80%  INCREASE  IN  POPULATION 

In  Fort  Worth  within  six  years  is  why  this 


IDEAL  TRY  OUT  TERRITORY 

with  a  medium  that  covers  a  territory  com¬ 
prising  over  2,000,000  population  and  more 
circulation  than  any  3  or  4  papers  combined 
in  that  territory. 

JANUARY  SYSTEM  QUOTES  THIS 
TERRITORY  COMPARATIVELY  MOST 


FAVORABLE. 


i^coiai 

DAILY; 


pEGIlVM 

Sunday 


More  Than  120,000  Daily  and  Sunday 

Charter  Member 
Audit  Bureau  of  Circulation 
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E  D  I  RIAL 


CAUSES  OF  FAILURE 

CHARTED  document  of  extraordinary  inter¬ 
est  to  the  business  world  has  recently  been 
published  by  the  A.  W.  Shaw  Company,  of 
Chicago.  It  results  from  a  study  made  of  4,619  busi¬ 
ness  concerns'  in  various  departments  of  trade,  the 
object  being  to  determine  the  causes  of  business 
failure. 

One  learns  with  a  start  from  these  figures  that 
approximately  eight  out  of  every  ten  concerns  that 
start  in  business  “die”  within  30  years.  Split  up 
into  lines,  the  'results  of  the  investigation  indicate  that 
of  100  typical  factories,  100  typical  jobbing  houses 
and  100  typical  retail  stores  started  in  business  in 
1920,  by  1950  there  would  be  left  but  40  factories,  42 
retail  stores  and  49  wholesale  houses. 

Over-buying  is  stated  as  the  most  destructive  cause 
behind  business  failure.  Over-buying  frequently  re¬ 
sults  from  over-selling.  Lack  of  capital  wrecks  thou¬ 
sands  of  businesses  yearly.  Over  75  percent  of  the 
btisinesses  of  the  country  net  less  than  $5,000  annually. 
Failure  to  keep  abreast  of  the  best  in  business  prac¬ 
tice  is  rated  as  the  third  leading  cause  of  failure. 
Inadequate  accounting  and  ignorance  of  costs  and 
profit  margins  is  the  fourth  most  important  cause. 
Poor  location  is  a  surprisingly  important  factor  in 
the  business  death  rate. 

Other  causes,  each  worth  the  consideration  of  our 
readers,  are  given  as  follows :  ( 1 )  Failure  to  take 

a  legitimate  profit;  (2)  increased  cost  of  doing  busi¬ 
ness;  (3)  ignorance  of  overhead  expenses;  (4)  poor 
collections;  ('5)  cut-rate  competition;  (6)  undue 
eagerness  to  make  a  big  splurge;  (7)  failure  to 
know'  the  local  market ;  (8)  poor  stocks ;  (9)  failure 
to  create  store  personality:  (10)  ptK)r  equipment  and 
fixtures;  (11)  unsupported  advertising. 

An  analysis  of  “deaths”  among  493  concerns  yielded 
the  following  causes:  (1)  Handling  inadequately 
advertised  lines;  (2)  failure  to  advertise;  (3)  over¬ 
buying;  (4)  lack  of  supply  of  private  brands;  (5) 
indiscriminate  extension  of  credit;  (6)  failure  to 
foresee  changes  in  stjle;  (7)  poor  collection  methods; 
(8)  unwillingness  to  help  the  retailer. 

We  note  that  “unwise  experimentation,”  “neglect  of 
established  lines”  and  “trying  to  change  markets  to 
fit  products,  rather  than  to  change  products  to  fit 
markets”  are  also  cited  as  virulent  seeds  of 
destruction. 

These  facts  and  figures  should  arouse  the  interest 
of  every  advertising  man  who  is  co-operating  with 
manufacturers  and  dealers.  They  apply  with  equal 
force  to  the  newspaper  publisher  in  whose  business 
some  of  these  causes  of  failure  may  be  known  to  be 
spreading  their  poison.  How  strange  it  is  that  all  of 
the  leading  elements  of  destruction  found  by  these 
studies  are  well-known  business  evils,  yet  often  are 
permitted  to  run  their  ruinous  courses  by  apathetic 
or  otherwise  incompetent  executives.  “Wake  up  and 
go  to  work,  hand  and  mind,”  is  about  the  only  advice 
one  can  oflfer  in  these  circumstances. 


The  friendly  paper,  like  the  friendly  man,  is 
welcome  ez’erywhcre. 


FLORIDA  PROGRESS 

N  interesting  development  of  the  week  is  the 
purchase  of  the  famous  Tampa  (Fla.)  Tribune 
by  S.  E.  Thomason  and  John  Stewart  Bryan, 
one  the  former  and  the  latter  the  present  president 
of  the  American  Newspaper  Publishers’  Association. 
Mr.  Bryan,  as  publisher  of  the  Richmond  (Va.) 
News-Leader,  and  Mr.  Thomason,  until  recently  gen¬ 
eral  manager  of  the  Chicago  Tribune,  will  bring  to 
the  Florida  field  talents  that  are  uncommon  in  Ameri¬ 
can  journalism.  Editor  &  Pi'bi.isher  offers  con¬ 
gratulations  to  Tampa,  for  the  Tribune,  under  these 
auspices,  must  march  ahead  to  greater  power  and  use¬ 
fulness.  We  agree  with  these  gentlemen  that  this 
state,  extraordinarily  favored  by  the  gods  of  nature, 
is  today  only  taking  its  first  steps  in  development  as 
one  of  the  world’s  wonderlands. 


Fair,  full  and  prompt  correction  is  good  for 
the  newspaper  soul. 


But  the  wisdom  that  is  from  above  is  first 
pure,  then  peaceable,  gentle,  and  easy  to  be 
entreated,  full  of  mercy  and  good  fruits,  without 
partiality  and  without  hypocrisy. — James,  III; 
17. 


GOOD  REPORTING 

1 1 E  ten  most  popular  novels  of  the  post-war 
period,  1919  to  1926,  according  to  a  survey  of 
the  book  field  by  The  Publishers’  Weekly,  are 
as  follows:  (1)  “Main  Street,”  Lewis;  (2)  “If  Win¬ 
ter  Comes,”  Hutchinson;  (3)  “The  Sheik,”  Hull; 
(4)  “So  Big,”  Ferber;  (5)  “The  Four  Horsemen  of 
the  .Apocalypse,”  Blasco-Ibanez ;  (6)  “Little  French 
Girl,”  Sedgwick;  (7)  “Brimming  Cup,”  Canfield; 
(8)  “Gentlemen  Prefer  Blondes,”  Loos;  (9)  “Black 
O.xen,”  .Atherton;  (10)  “Recreation  of  Brian  Kent,” 
Wright.  Popularity  is  fixed  by  the  sales  these  books 
have  enjoyed.  The  survey  reveals  that  popular  fiction 
preference  has  been  for  the  action  story.  The  show¬ 
ing  marks  a  triumph  for  the  .American  author,  only 
two  of  the  ten  being  foreigners.  Good  reporting, 
meaning  the  power  of  observation  combined  with  the 
art  of  descriptive  and  interpretative  writing,  is  the 
golden  secret  of  ijiese  successful  novelists. 


"Trial  by  newspaper  is  doomed,”  says  the 
Journal  of  the  American  Judicature  Society, 
commenting  on  Judge  O’Dunne,  of  Baltimore, 
but  as  trial  by  nesespaper  has  never  existed 
except  in  the  imagination  of  lawyers  its 
"doom’’  is  unimpressive. 

THE  NEW  WOMAN 

\  CHANCE  we  recently  overheard  a  conver¬ 
sation  on  newspaper  advertising  by  two  women. 
Both  are  home-makers,  with  no  business  expe¬ 
rience.  They  were  discussing  the  estate  of  the  “new 
.American  woman.” 

Said  one :  “When  I  think  of  the  ease  and  luxury 
of  my  life  compared  with  my  mother’s  life  I  feel 
like  an  ingrate  to  complain  of  anything.” 

.Said  the  other:  “The  average  woman  of  today  can 
accomplish  more  in  four  or  five  hours  than  my  mother 
could  by  working  her  fingers  ragged  all  day  and  half 
of  the  night.  Ours  is  a  modest,  every-day  house¬ 
hold  but  mother,  could  she  see,  would  be  dumbfounded 
by  the  conveniences  and  economies  that  surround  us. 
Fifteen  years  have  made  all  this  difference  in  my 
life.  My  husband  and  I,  considering  the  changed 
times,  have  little  more  to  do  with  than  had  my  father 
and  mother.  .All  of  these  modern  methods  of  house¬ 
keeping  and  living  have  gradually  taken  their  places 
in  our  home,  I  scarcely  know  how.  We  have  never 
been  burdened  by  debt  through  their  acquisition.  We 
believe  in  taking  on  new  things  which  make  living 
more  simple,  our  duties  easier  and  our  home  more 
attractive.” 

Said  the  first :  “Of  course,  at  the  base  of  it  all 
is  education.  We  know  more  than  our  mothers  knew 
about  domestic  science  and  it  is  because  we  have  de¬ 
manded  relief  from  irksome  household  work  that  the 
ingenuity  of  man  has  provided  these  things.  Women 
in  other  lands  are  still  sweating  and  groaning  over 
their  work  because  they  have  not  declared  their  inde¬ 
pendence.  My  mother  used  to  take  the  judgment  of 
just  a  few  merchants  with  whom  she  dealt.  You  and 
I  are  dependent  on  no  such  advice.  We  are  inde¬ 
pendent  shoppers,  using  our  own  power  of  discrimina¬ 
tion.  We  read  the  advertisements  and  have  time  to 
investigate  them.  We  have  learned  how  to  buy  and 
how  to  economize  in  big,  instead  of  little,  pinch-penny 
ways.  The  result  is  the  difference  between  my 
comfort  and  my  mother’s  broken  oack  and  scarred 
hands.” 


FACTS  IN  THE  CASE 

EORGE  R.  D.ALE,  editor  and  publisher  of 
weekly  paper  at  Muncie,  Ind.,  was  cited  f* 
contempt  by  Judge  Dearth  because  of  an  arti^ 
appearing  in  his  paper  which  was  allegedly  derogat^ 
to  the  judge.  ^ 

In  reply  to  the  citation  for  contempt  Mr.  DaV 
offered  to  prove  the  truth  of  his  statements.  The 
court  refused  to  hear  evidence  on  the  subject  rulim 
that  the  “truth  was  no  defense”  in  an  indirect 
tempt  proceeding.  The  case  was  appealed  to  d* 
Supreme  Court  of  Indiana  and  that  court  sustainjH 
the  ruling  of  Judge  Dearth. 

The  case  was  then  carried  to  the  United  States 
Supreme  Court,  but  on  a  technicality  incident  to  the 
posting  of  a  bond  to  cover  the  costs  of  the  action, 
was  not  acted  upon.  However,  a  writ  of  error  has 
been  filed  and  the  case  will  take  its  course  through 
the  nation’s  highest  judicial  tribunal  if  newspa» 
men  contribute  enough  money  to  cover  the  costi 
-About  half  of  a  fund  of  $1,2(X)  has  been  pledged 
The  legal  work  is  being  attended  to  by  public  spirited 
men  without  expectation  of  lawyers’  fees. 

The  Indiana  threat  against  the  .American  free  pres; 
must  be  challenged.  Truth  is  and  must  continue  to 
be  a  defense  in  any  kind  of  a  contempt  case,  h 
should  be  a  defense  in  any  kind  of  a  libel  action 
When  bureaucratic  government  overthrows  this  prin¬ 
ciple  a  prop  will  have  been  knocked  from  the  plat¬ 
form  of  .American  civil  rights  which  will  make  the 
entire  structure  unsafe.  The  issue  must  not  bt 
ignored  however  contemptible  the  circumstances  in 
the  Dale  case  may  seem. 


Get  to  press  on  time,  printing  zohat's  avail¬ 
able,  on  the  theory  that  a  flash  of  information 
in  the  hands  of  the  crowd  beats  a  complett 
story  after  the  crowd  has  disappeared. 

DAY  FOLLOWS  NIGHT 

INCE  the  English  Parliament  passed  a  law  pro¬ 
hibiting  newspaper  publication  of  the  details  ot 
divorce  actions  a  heavy  increa.se  in  divorce  cases 
has  been  noted.  This  follows,  of  course,  as  night 
follows  day.  The  London  Law  Times  solemnly  says: 
“We  have  little  doubt  that  now,  owing  to  the  absence 
of  publicity,  the  divorce  court  will  be  resorted  to 
much  more  freely.” 

Whether  divorce  is  an  institution  that  should  be 
encouraged  or  discouraged  is  a  question  that  must  be 
decided  on  its  political,  social  and  religious  merits. 
We  have  no  opinion  to  express  in  this  column  on 
that  subject.  But  we  have  definite  opinions  concern¬ 
ing  any  unnatural  condition  in  society  wrought  by 
repudiation  of  the  free  press  principle.  It  is  un¬ 
natural  and  therefore  socially  perilous  to  draw  the 
blinds  of  the  divorce  courts. 

This  increase  in  the  number  of  divorce  cases  rep¬ 
resents  what?  Certainly  not  cases  of  married  cou¬ 
ples  who  have  legitimate  ground  for  legal  separation 
— such  people  have  no  fear  of  publicity.  The  increase 
obviously  represents  the  cases  of  sly,  designing,  con¬ 
spiring  couples  who  in  this  legal  darkness  of  Eng¬ 
land  are  enabled  to  do  that  which  they  could  not  do 
in  the  full  glare  of  publicity.  If  this  is  not  a  social 
menace  we  do  not  know  what  to  call  it. 

Editor  &  Publisher  does  not  contend  that  a  type 
of  newspaper  in  England  and  in  this  country  has  not 
abused  the  privilege,  making  license  of  the  free  press 
right  and  scandal  a  source  of  profit.  But  we  do  con¬ 
tend  that  this  is  a  lesser  evil  and  one  that,  in  the  long 
run,  automatically  disposes  of  itself.  It  does  not  jus¬ 
tify  legal  secrecy  in  a  court  procedure  where  the  op¬ 
portunities  for  vicious  corruption  and  outrage  against 
persons  are  very  well  known. 

It  is  to  be  hoped  that  the  facts  in  relation  to  » 
immediate  increase  in  the  number  of  divorce  ca^  ® 
England,  quickly  following  the  press  gag, 
thoroughly  examined  by  publicists  here  before  thp 
sanction  the  obvious  eager  intention  of  a  section  w 
the  American  bar  to  use  the  English  precedent  to 
create  censorship  legislation  in  our  States. 


"Do  something,  even  if  it's  wrong,”  <m  impty 
tient  old  editor  used  to  say  to  his  idling  stofl. 


Editor  &  Publisher  for  March  19,  1927 
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draw  dx 


hat  a  type 
ry  has  not 
free  press 
do  con- 
in  the  long 
;s  not  jus- 
ire  the  op- 
IgA  against 


IN  THE  BUSINESS  OFHCE 

A  FTER  an  enforced  absence,  due  to 
^  illness,  which  has  extended  over  the 


FOLKS  WORTH  KNOWING 


rkWID  E.  TOWN,  Austin  Clark  and  °i-  ^ March  7th  three  days  before  the 

D  virtor  Polachek.  Hearst  executives,  '-'  /’ortW  C Oregon)  Da, ly  Journal 

T^,  An„piec  rnnfprriniT  with  ^  active  duty  last  Mon-  celebrated  Its  25th  anniversary,  Henry  R. 

^mliduh  Hearst  The^  Failing  became  its 

William  Randolph  itearst.  the  trip  is  convalescing  at  Chandler.  Ariz.  - 


..iltam  Kanuoipn  xiearsi.  xne  trip  is  convalescing  at  Chandler,  Ariz. 

being  made  on  organization  business  they 

said  All  are  expected  back  in  New  York  R.  L.  Arnold  and  \V.  E.  Church,  for- 
witliin  three  weeks.  nierly  in  the  advertising  department  of 

,  ...  ...  ,  ,  the  Miami  (Fla.)  Herald,  have  joined 

Walter  A  Strong,  publisher  of  the  rotogravure  department, 

Chicago  Daily  recently  visited  in  Xcws.  C.  L.  Horkheime; 

Los  ^il-  ^  and  Harcourt  Brice,  of  the  advertising 

companied  by  his  lamily.  department,  have  resigned. 

Mr.  and  Ogden  Reid  of  the  formerly  of  the  New 

York  Hfnrald  fnlnme.  accompanied  by  ^^e 

Mrs.  Reids  sister,  Mrs  Florence  Fer^-  ^  rotogravure  depart- 

son,  and  their  youngest  son,  have  taken  .  »  e 

fht’o  Kahn's  cottage  on  the  ocean  front 
at  Palm  Beach  for  a  few  weeks.  They 

left  New  York  last  week.  IN  THE  EDITORIAL  ROOMS 


t5;;,l.;i„h  Hearst.  The  trin  is  .  during  the  past  three  months  he  _  Failing  becatne  its 

advertising  direc¬ 
tor,  taking  a  posi¬ 
tion  created 
because  of  the 
growth  of  the 
Journal.  His  par¬ 
ticular  field  will 
be  the  co-ordina¬ 
tion  of  the  three 
fields  of  advertis¬ 
ing,  national,  lo¬ 
cal  and  classified. 
Will  F.  Hes- 

Palm  Beach  tor  a  lew  weeks.  1  hey  sian,  in  charge  of 

[t  New  York  last  week.  IN  THE  EDITORIAL  ROOMS  IIenrv  R.  Failing  the  national 

, .  advertising,  and 

E.  D.  Stair,  publisher  the  Detroit  EORGE  WALKER  has  left  the  finan-  Gordon  Brown,  who  handles  the  local 
ree  Press  has  just  returned  from  a  three  VT  _:-i  -tafF  of  thi»  Nein  Vnrk  MemlA  Hisniav  HpivirtmAnt  rpmnin  in  their  re¬ 


department,  have  resigned. 

William  King,  formerly  of  the  New 
York  World,  has  joined  the  staff  of  the 


Free  Press  has  just  returned  fn 
months’  vacation  in  the  West. 


cial  staff  of  the  New  York  Herald  display  department,  remain  in  their  re- 
Tribwte  to  join  the  Magazine  of  Wall  spective  positions.  Both  have  been  with 


Edward  E.  Bartlett,  president  of  the  Street.  William  Walker  has  resided  the  Journal  for  years. 

Bartlett  Orr  Press,  New  York  City,  ^cause  of  poor  health.  C.  H.  Bright,  Failing  came  to  the  Journal  from  the 
director  of  Linotype  Typogpraphy  for  the  formerly  of  the  New  York  News  Bureau,  presidency  of  Crossley  &  Failing,  Inc. 
Americas,  and  chairman  of  the  Inter-  now  writing  on  railroads,  and  Wilson  has  disposed  of  his  interests  in  that 
national  Typographic  Council,  will  sail  Coppock.  formerly  of  Standard  Statistics  »  concern, 

April  2  on 'the  Majestic  on  another  typo-  doing  public  utilities.  ^  graduate  of  Yale  of  the  class 


graphic  journey  to  Great  Britain  and  the  Henry  Gay  Kinsev 
Continent.  Richmond  (Va.)  Tim 

Although  suffering  from  a  fractured  ouslv  ill  at  his  home, 
leg  sustained  while  on  a  trip  to  his  ^ 

summer  home  at  Crystal  Lake,  C.  E.  p„u,;r 


IS  Qo.ng  puuiic  uriin.es.  ^  graduate  of  Yale  of  the  class 

Henry  Gay  Kinsey,  of  the  copy  desk,  of  1907.  On  completion  of  his  educa- 
Richmond  (Va.)  Times-Dispatch,  is  seri-  tion,  he  became  a  messenger  for  the  First 


James  A.  Aull,  formerly  of  the  Phila- 


summer  nome  at  v^rysiai  L.aKC,  v-.  c,.  p,.ht;c  T  edoer  has  ininpd  thp  rp-  i-au  au. 

Broughton,  editor  of  the  Sheboygan  Press,  ,^rtorial  Lff.  York  HeraU 


National  bank  in  Portland,  and  when  he 
quit  banking  in  1919  to  take  up  advertis¬ 
ing  he  had  advanced  to  the  post  of 


comes  down  to  his  office  each  morning  to 
write  the  day’s  editorials.  For  a  week  ‘ 

after  his  injury,  Mr.  Broughton  did  not  Goodr 

know  the  leg  had  been  fractured. 


Goodrich  Gates,  who  recently  under- 


His  first  venture  in  the  advertising 
field  was  as  the  secretary-treasurer  of  the 
Botsford,  Constantine  &  Tyler  Adver- 


Former  Governor  Friend  W.  Richardson  ^  in^cibeth  (N  T) 

of  California,  publisher  of  the  Berkeley  ‘P;.. S"  ‘LVrlnh  pHlVnr 


went  an  o^ration  for  appendicitis  in  the  rising  Agency,  since  reorganized  as  the 
F.hzabeth  (^neral  Hospital,  has  returned  Botsford-Constantine  Company.  In  1922 
to  the  staff  of  the  Elizabeth  (N.  J.)  j,g  jgfl  company  to  form  the  firm 


with  iirsl'Sardson  and  the?r  as  telegraph  editor.  he  has  just  kft  with  T.  C.  Crossley  as 

14-vear-old  son  John,  stopped  in  Honolulu  ..a^*  Sanders,  who  attended  Knox  his  associate, 
recently  on  their  way  to  the  Orient.  They  Galesburg,  Ill.,  last  fall,  has  re-  — — — -  -  — -  — —  — - 

were  tendered  a  luncheon  by  Riley  if.  Duluth  ^  •''* 

Allen,  editor  of  the  Honolulu  Star-Llle-  Tribune.  staff,  Aeu-  }  ork  Herald  Tribune,  is 

tm.  Governor  and  Mrs.  W.  R.  Farring-  Harold  C.  Brown,  the  Charlotte  ^ 

ton  of  Hawaii,  Mr.  and  Mrs.  J.  R.  F'ar-  (N.  C.)  Observer’s  poet  and  conductor  ^  sence. 

rington  and  ^lr.  and  Mrs.  Elbert  Baker  of  the  column  “By  The  Way,”  was  host  j  —V  . 


rington  and  Mr.  and  Mrs.  Elbert  Baker  of  the  column  “By  The  Way,”  was  host  Leonard  S.  Cottrell,  bulldog’  _  editor 
of  Cleveland  were  among  the  guests.  to  the  contributors  to  his  department  Richmand  (Va.)  Times-Dispatch, 

I  Van  Dillen  secretarv  of  the  Bartlett  evening  at  the  auditorium  of  the  returned  from  his  vacation. 

Orr  Press  New  Scftv  and  nSent  C'l^arlotte  Library.  Ray  K.  Winans,  conductor  of  three 

Sthe  Nm  Yoi  Employing  Printers’  Robert  Curtis  Harper,  sports  editor,  marble  tournaments  for  the  Springfield 


Ul  IIIC  ilCW  lUlIV  L^lllUlUV  lllK  XlUlltia  aLnni.'i  /-Wf _ \  T7  •  A  A.  1  A 

Association,  will  leave  April  2  on  the  Richmond  (Va.)  Times-Dispatch,  is  1^^.  *’2  ,  "tt*- 

Majestic  on  a  trip  that  will  take  him  to  broadcasting  a  weekly  sports  talk  over  Springfield  to  direct  the  Union  s  19^ 

all  the  important  printing  centers  of  the  Station  WBBL,  Richmond.  -r  d  *  r 

niH  World  *-  *>  ’  .  .  .  .  .  J  staff  of  the  Toledo  News-Bee  for  the  last 

uiQ  worm.  J.  R  Wiliams  of  Cincinnati  has  joined  six  months. 

Herbert  H  Van  Loan,  author  of  ‘The  Herald  j  g  Luray,  Va.,  has  taken 

Nwse  ivhich  IS  running  at  the  Hudson  ^  riPi/nc.  Record,  a 

Theatre,  New  \ork,  was  the  speaker  at  a  Clyde  D.  Moore,  of  the  Columbus  (O.)  semi-weekly.  Mr.  Marston,  former  edi- 
went  meeting  of  the  Hudson  (N.  Y.)  State  Journal  staff,  and  Mrs.  Moore,  are  tor.  left  last  week  for  Norfolk,  where  he 


Rotary  Club,  of  which  his  brother,  Emory  parents  of  a  son. 

Doih^Sfar'^^was^chaffman^^  Andrew  McGean  Parker,  who  did  pub-  Alfred  Gladwell,  Ogden  correspondent 

’  ‘  licity  for  the  Sesqui-Centennial  Exposi-  for  the  Salt  Lake  City  Deseret  Nezvs  for 

Col.  Frank  Knox,  publisher  of  the  tion  in  Philadelphia,  has  returned  to  many  years  is  recovering  from  a  minor 
Manchester  (N.  H.)  Union,  gave  the  key  newspaper  work  as  managing  editor  of  operation. 

address  at  the  recent  reorganization  meet-  the  Bridgeport  (Conn.)  Sunday  Herald.  (Continued  on  Page  32) 

ing  of  the  three  Maine  publicity  associa- _ _  _ _ 

tions,  held  in  Augusta.  i  - 

C.  F.  Truax,  publisher  of  the  Minot  (N.  ^  _  _  _ 

D.)  Ward  County  Independent  is  visiting  ■_#  -a  -m  ^  v  J  ^ 

in  Southern  California.  j  ^  1  -W  I  1^  1^  fj 

Herbert  J.  Campbell,  editor  of  the  Van-  | 

coui'er  (Wash.)  Columbian  has  returned  .  -i  j  i  •  i-  i  i  i  <<  ' 

to  his  desk  after  a  recent  operation.  inscribeu  this  line  on  a  Luke  and  his  Uke 

Ray  0.  Weems,  owner  and  publisher  of  panel  of  his  strip  one  day: 

the  Sallisaw  (Okla.)  Sequoyah  County 

Democrat  and  a  string  of  small  weeklies  46  C?  !•  1  CTiss 

in  eastern  Oklahoma,  has  been  appointed  oCllCl  111  3  TliyillC  lOl*  LillkC 

state  game  and  fish  warden  of  Oklahoma.  *' 

w°a's  S!  O"* 

nounced  as  a  candidate  for  mayor  of  ‘ward  the  dtty  thOrt  st^ip  was  prifttGu, 

^Iveston  in  the  city  democratic  primary 

r'l^?  J  XT  Tx  rhymeslide  has  lasted  for  months.  A 

hundred  thousand  rhymes  have  come  in  from 

me  rorf/awd  (Me.)  £r;cMMig  £4r/>re«  was  i  c  r<  uu 

re-elected  president  of  the  Portland  Farm-  readers  of  Ooldherg  papers  all  over  the  country, 

ers  Club  at  the  annual  meeting. 

_  J.  M.  Stoddard,  president  of  the  Wash-  The  new  Goldberg  strip  is  Cartoon  Follies  of  1927 

Press  Association  and  editor  of  the 

The  McNaught  Syndicate  Inc. 

OMI^  '"‘’Ji®'’'''  "I  *13  '' 

(N.  C)  Argus,  has  returned 
to  his  desk  after  a  long  illness. 


will  continue  in  newspaper  work. 

Alfred  Gladwell,  Ogden  correspondent 


Rube  Goldberg 

inscribed  this  line  on  a  “Luke  and  his  Uke” 
panel  of  his  strip  one  day: 

‘‘Send  ill  a  rhyme  for  Luke” 

One  thousand  rhymes  went  Rube- 
ward  the  day  that  strip  was  printed. 

The  rhymeslide  has  lasted  for  months.  A 
hundred  thousand  rhymes  have  come  in  from 
readers  of  Goldberg  papers  all  over  the  country. 

The  new  Goldberg  strip  is  Cartoon  Follies  of  1927 

The  McNaught  Syndicate  Inc. 


V.  V.  McNitt 
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(Continued  From  Page  31) 

William  J.  Slator,  assistant  night  edi¬ 
tor  of  the  Springfield  (Mass.)  Union  for 
the  past  four  years,  has  resigned  to  be¬ 
come  editor  of  the  Xyiurk  (X.  Y.)  Ez'c- 
ning  Journal. 

A.  R.  Kapplin,  assistant  city  editor, 
Duluth  Herald,  addressed  the  state  con¬ 
vention  of  the  Minnesota  Americaniza¬ 
tion  association  March  11,  on  "The  Press 
and  Americanization.” 

'rhe()di>re  LeRerthon,  who  at  one  time 
condiictefl  the  "Merry-Go-Round”  a  col¬ 
umn  in  the  Los  Angeles  Evening  Herald, 
has  joined  the  re-write  staff  of  the  New 
York  .Imeriean.  His  most  recent  con¬ 
nection  was  with  the  Brooklyn  (X.  Y.) 
Times. 

Irving  J.  Gillette  has  been  appointed 
associate  editor  of  the  Newark  (X.  Y.) 
Courier.  He  was  formerly  with  the 
Koehester  Demoerat  and  Chroniele. 

John  Randolph  Wedding  has  been 
named  farm  editor  of  the  Damnlle  (Ill.) 
Commereial-N  eiK's. 

Edward  W.  Young,  formerly  with  the 
Rochester  (X.  H.)  Tones  and  Dover 
(X.H.)  Demoerat,  has  l)een  appointed 
publicity  director  of  the  Shepard  stores 
of  Roston,  Mass. 


MARRIED 

lAELMAR  A.  MILXE,  night  city 
^  editor,  Providenee  (R.  I.)  Journal, 
to  Miss  Dorothy  .\.  Cullen  of  Provi¬ 
dence,  R.  I.,  at  Fall  River,  Mass.,  March 
5. 

PRESS  ASSOCIATION  NOTES 

'T’HOMAS  T.  TOPPIXG,  member  of 
the  Associated  Press  staff  in  Paris, 
and  Guido  Enderis  of  the  A.  P.  Berlin 
bureau,  sailed  from  Xew  York  last  Sat¬ 
urday  to  their  foreign  posts  after  short 
visits  in  this  country. 

D.  E.  McFadden  has  been  appointed 
manager  of  the  southern  division  of  the 
United  Press,  with  headquarters  at 
Kansas  City.  He  succeeds  E.  Snider, 
who  has  left  the  service.  C.  H.  Gross, 
assistant  manager  of  the  Des  Moines 
bureau,  has  been  made  relay  editor  in  the 
St.  Louis  office,  replacing  McFadden 
there.  F.  H.  Wright  is  the  new  man  in 
Des  Moines. 

Chester  Hope,  manager  of  Universal 
Service,  and  Mrs.  Hope,  arrived  in 
Rerlin  this  week. 

Marc  Rose,  former  managing  editor 
of  the  Buffalo  Ez'ening  Nen's,  and  now 
executive  editor  of  International  News 
Service,  is  in  Chicago  this  week. 

Don  J.  Berry  has  been  appointed  assis¬ 
tant  manager  of  the  Omaha  bureau  of 
the  United  Press. 

Harry  K.  Reynolds,  chief  of  the 
I.  X.  S.  London  bureau,  has  returned 
from  a  trip  to  the  International  News 
Service  bureau  at  Madrid. 

F.  O.  Daily  has  joined  the  St.  Louis 
staff  of  the  United  Press. 

R.  Boone  and  C.  C.  Nicolet  have  been 
transferred  from  the  Washington  bureau 
to  the  New  York  office  of  the  United 
Press.  Lee  Gebhardt  has  been  added  to 
the  Washington  staff.  J.  S.  Wasne  of 
the  Washin^on  bureau,  is  temporarily 
relieving  C.  G.  Morand,  Philadelphia 
manager,  called  away  because  of  the 
death  of  his  brother. 

Otis  Peabody  Swift,  of  the  United 
Press  Association,  addressed  the  Kiwanis 
Club  of  South  Norwalk.  Conn.,  March  10, 
on  “The  Function  of  the  Modern  Press 
Association.”  He  was  introduced  by 
Leigh  Danenberg,  editor  of  the  South 
Norwalk  Sentinel. 

W.  A.  Wells,  formerly  night  cable 
editor,  San  Francisco  office  of  the  Asso¬ 
ciated  Press  has  been  appointed  division 
feature  editor.  William  Mellor,  Jr., 
formerly  of  the  San  Jose  (Cal.)  Mercury, 
succeeds  Mr.  Wells  as  night  cable  editor. 

Oscar  W.  Werner,  head  of  the  legis¬ 
lative  staff  of  the  Associated  Press  at 
Sacramento  has  been  transferred  to 
Hollywood  to  take  charge  of  the  Asso¬ 
ciated  Press  new  feature  cut  service. 
Mr.  Werner  is  succeeded  at  Sacramento 
by  W'alter  Oausen  of  the  Los  Angeles 
office  of  the  A.  P.  Duane  Clark,  for¬ 
merly  assistant  city  editor  of  the  Sacra¬ 


mento  (Calif.)  Union  was  recently  ap¬ 
pointed  on  the  legislative  staff  of  the 
Associated  Press  at  Sacramento. 

Thomas  A.  Gallagher,  city  editor,  San 
Francisco  office  of  the  Associated  Press 
since  1918,  has  resigned,  effective  March 
15,  to  handle  publicity  for  the  Bank  of 
Italy.  Stuart  A.  Neal  of  the  staff  suc¬ 
ceeds  Gallagher. 

Horace  11.  Daugherty  has  been  ap¬ 
pointed  Columbus,  O.,  correspondent  of 
the  .Associated  Press,  to  succeed  VV'alter 
J.  Reck,  who  has  resigned  to  join  the 
Columbus  (Ohio)  State  Journal.  R.  C. 
Wilkerson,  formerly  of  the  Columbus 
bureau,  later  at  Louisville,  has  been 
transferred  to  the  Columbus  office.  L. 
R.  Penn  has  been  made  acting  corres¬ 
pondent  of  the  Associated  Press  at  Cleve¬ 
land,  relieving  James  McGuire,  who  is 
ill,  and  Glenn  M.  Brill  of  Pierre,  S. 
1  )akota,  has  been  appointed  correspondent 
at  Cincinnati  relieving  Fred  W.  Wohl- 
wender,  corresjwndent  for  a  number  of 
years,  who  will  assume  less  arduous 
duties. 


CHANGES  OF  OWNERSHIP 

TyTERCEDES  (Tex.)  NEWS  (semi¬ 
weekly)  has  been  sold  by  Edmund 
P.  Williams  and  associates  to  A.  E. 
Price,  editor,  and  other  workers  on  the 
paper.  Williams  and  associates  continue 
to  operate  the  Weslaco  News  (daily) 
and  Alamo  News  (weekly). 

George  B.  Lay,  of  Morehead  City, 
N.  C.,  has  purchased  from  W.  .A.  West¬ 
moreland  the  Mount  Airy  (N.C.)  Star, 
a  weekly. 

People’s  Weekly,  published  at  Jordan, 
Alinn.,  has  been  purchased  by  John  F, 
Denning  and  Frank  A.  Putz  of  Valley, 
City,  N.  D. 

NEW  PUBLICATIONS 

^ARL  ROBACK,  South  Dakota  news- 
paperman,  has  established  the  I’ale 
I  ndependent. 

The  Peoples  Paper,  a  new  independent 
weekly  has  been  started  at  Fort  Lauder¬ 
dale,  Fla.,  with  Rhodes  McPhail  as  edi¬ 
tor,  and  L.  L.  LaTour,  advertising  man¬ 
ager.  Both  were  formerly  on  the  Fort 
Lauderdale  Daily  Nezes  and  Sentinel. 

SPECIAL  EDITIONS 

^OMPTON  (Cal.)  NEWS-TRIB- 
UNE,  48-page  Second  Annual  Indus¬ 
trial  and  Rabbitt  Exposition  Number, 
Feb.  25. 

Montgomery  (Ala.)  Advertiser,  44- 
page  Junior  League  Edition.  March  9. 

ON  THE  MECHANICAL  SIDE 

^ILLIAM  J.  THOMAS  last  week 
”  observed  his  golden  anniversary 
with  the  Boston  (Alass.)  Herald  and 
Traveler,  and  was  the  recipient  of  many 
congratulatory  gifts  and  messages. 
Thomas  has  been  for  37  years  day  fore¬ 
man  of  the  composing  room  of  the 
Traveler. 


ASSOCIATIONS 

QR.ANGE  COUNTY  PRESS  CLUB 
^  recently  held  a  banquet  at  Santa 
■Ana,  Cal.  E.  Aferle  Hussong  of  the 
Santa  .Ana  Register  was  toastmaster. 
.Among  the  speakers  were  Ruel  S.  Moore, 
United  Press  business  representative ; 
W.  E.  Monfort,  city  editor.  Long  Beach 
Press-Telegram ;  T.  E.  Stephenson,  man¬ 
aging  editor.  Santa  Ana  Register;  Lotus 
Lowden,  managing  editor,  Anaheim  Bul¬ 
letin;  Edgar  Johnson,  publisher,  Fuller¬ 
ton  News;  and  L.  R.  Crawford,  Santa 
Ana  Register. 

.Associ.^tion  of  Young  .Advertising 
Men  of  New  York,  will  hold  their  an¬ 
nual  Spring  Dance  at  the  roof-garden  of 
the  Hotel  Pennsylvania,  Friday  evening, 
-April  1. 

Springfield  (O.)  Advt.rtising  Club 
has  elected  .A.  C.  Grant  president  and  G. 
Willard  Lewis  vice-president. 

Roanoke  (\^a.)  Advertising  Club,  at 
its  last  meeting,  passed  a  resolution  en¬ 
dorsing  the  Roanoke  Chamber  of  Com¬ 
merce’s  “Roanoke  Forward”  movement, 
and  offered  the  active  services  of  the 


club  in  any  capacity  to  aid  in  the  move¬ 
ment. 

Wenatchee,  Wash.,  has  been  selected  as 
the  meeting  place  for  the  summer  session 
of  the  Washington  Press  .Association. 


NEW  PLANTS  AND  EQUIPMENT 

DECENT  Duplex  press  shipments  have 
been  made  to  the  following  news¬ 
papers:  London  (England)  Courier; 

Cartigina  (South  .America)  El  Mercurio; 
Rockville  (Conn.)  Leader;  Cleburne 
(Tex.)  Review.  Heavy  duty  mat  rollers 
have  been  shipped  to  the  Central  Press 
.Association.  Cleveland  and  the  Attle¬ 
boro  (Mass.)  Sun. 

Recent  Linotype  installations  have  been 
made  on  the  following  newspapers:  WUd- 
leood  (N.  J.)  Leader;  Flushing  (N.  Y.) 
Journal;  Middleburgh  (N.  A'.)  News; 
Nonvieh  (N.  Y’.)  Sun  (4)  ;  Port  Jervis 
( N.  Y.)  Union-Gacette ;  Yonkers  States¬ 
man;  Coneord  (N.  C.)  Daily  Tribune; 
Rutland  (Vt.)  Eventing  News  (2) ;  Den¬ 
ver  Rocky  Mountain  News  (13). 

Methow  (Wash.)  Valley  News,  has  in¬ 
stalled  a  new  Linotype. 

Sioux  City  (la.)  Tribune  last  week 
appeared  in  Ionic  type  dress,  dropping  the 
old  style.  It  carried  a  2  column  front 
page  boxed  story  announcing  the  change. 

Work  has  started  on  a  new  building 
to  house  the  El  Centro  (Cal.)  Press, 
which  will  cost  more  than  $25,()()0. 

Bids  will  be  opened  on  March  23,  for 
the  remainder  of  the  superstructure  of  the 
Huntsidlle  (Ala.)  Daily  Times  office 
building.  Construction  of  the  founda¬ 
tion  has  been  under  way  for  several 
months. 


SCHOOLS 

A  NEW  retail  course  was  started 
March  1,  by  the  .Alexander  Hamil¬ 
ton  Institute,  called  “Modem  Merchan¬ 
dising  Course  and  Service,”  designed  to 
aid  retail  merchants. 

Prof.  Frederick  J.  Lazell,  has  been 
named  acting  head  of  the  school  of  jour¬ 
nalism  at  the  University  of  Iowa,  Iowa 


City,  to  fill  the  position  left  vacant  1>» 
recent  death  of  Dr.  C.  H.  Weller. 
new  director  is  expected  to  be  selectS 
by  ne.xt  fall.  ^ 

Walter  W.  R.  May,  executive  new 
editor,  Portlazui  Morning  Oregonim 
(will  teach  elementary  newswrit^  »’ 
the  Portland  summer  session  of  tS 
University  of  Oregon  and  Lyle  J.  filj 
son,  managing  editor  of  The  New  £» 
New  York,  will  teach  magazine  writing,' 


FLASHES 


Harry  Daugherty  has  now  been  ad¬ 
judged  innocent  by  three  men  good  and 
true-— two  at  the  other  trial  and  oat 
this  time. — Boston  Globe. 


Genius  is  more  common  among  mo. 
according  to  Dr.  Campbell.  But  1* 
rather  spoiled  it  for  the  men  by  adding, 
“so  is  idiocy.”— Florence  (.Ala.)  Herdd 


Sectionalism  is  the  wild  urge  to  reform 
a  distant  region  whose  problems  yoj 
know  nothing  about. — Lincoln  Star. 


Political  troubles  are  always  multiplied 
by  division. — El  Paso  Times. 


Still,  when  a  realist  author  is  drivi^ 
he  doesn’t  think  it  art  to  hit  all  the 
mud  holes. — Eugene  (Ore.)  Gttard. 


Most  noticeable  effects  of  Prohibitioe 
on  liquor  are  higher  prices  and  lower 
visibility. — Brooklyn  Eagle. 


Stockings  were  invented  in  the  eleventi 
century,  but  weren’t  discovered  until  the 
twentieth. — El  Paso  Times. 


Up  to  date  the  conclusion  in  the  oil 
cases  seems  to  be  that  there  was  some 
crookedness  but  no  crooks. — Brooiln 
Eagle. 


ADVERTISING  MEN 
BUSINESS  MANAGERS 
CIRCULATION  MEN 
EDITORS 
MECHANICS 


A  man  to  fill  any  position  in 
any  department  of  a  newspaper 
can  be  found  am.ong  our  Classi¬ 
fied  advertisers. 

An  investigation  of  the  records 
of  some  of  these  men  will  furnish 
proof  that  the  Classified  page  of 
Editor  &  Publisher  offers  a 
worthwhile  list  from  which  to 
choose. 


J 
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WINSTON-SALEM 

NORTH  CAROLINA 

GIVES  A  THOUGHT 

to  the 

“OTHER  FELLOW” 


FACTS  I 
ABOUT 
WINSTON- 
SALEM 

Population  now 
in  excess  of 
79,000. 

4^  ¥  ¥ 

Winston-Salem,  though 
not  a  seaport,  is  North 
Carolina’s  largest  port 
of  entry.  Customs  col¬ 
lections  for  1926  were 
$5,963,900.25. 

}(■  >(■  >f- 

Bank  Clearings  for  the 
first  two  months  of  1 927 
totaled  $84,570.(X)0— 
a  gain  of  ten  millions 
over  the  same  period  in 

1926. 


In  large  communities  throughout  the  country,  the  people  are  often  called  upon  to 
contribute  funds  to  be  used  in  ministering  to  the  needy.  The  response  to  each  call 
varies  in  accordance  with  the  size  of  the  city. 

Five  years  ago,  Winston-Salem  was  asked  to  subscribe  to  a  “Community  Chest” 
fund.  Winston-Salem  people  responded  by  over-subscribing  the  amount  asked  for. 
Each  year,  since,  the  call  has  been  issued,  and  in  each  instance  the  budget  was  in¬ 
creased  and  also  over-subscribed. 

The  figures  listed  here  are  concrete  evidences  of  the  growth  of  the  community, 
which,  once  a  year,  gives  a  thought  to  the  “other  fellow”  through  the  Community 


Chest. 

Year 

Budget 

No.  Contributors 

AmT  Subscribed 

1923  . 

.  35,000 

900 

38,000 

1924  . 

.  84,000 

7,000 

92,000 

1925  . 

.  95,000 

15,000 

102,000 

1926  . 

. .  105,000 

17,000 

108,000 

1927  . 

.  112,000 

23,000 

117,000 

The  spirit  of  cooperation  that  exists  amongst  Winston-Salem  people  has  been  influ¬ 
ential  in  the  development  of  the  city  as  a  Southern  market  of  major  importance. 


Winston-Salem 

JOURNAL 

Mornings  Including  Sunday 


Twin-City 

SENTINEL 

Rvenings  Rxcept  Sunday 


35,000  Net  Paid  Daily  Circulation 


OWEN  MOON 

Publisher 


SANTFORD  MARTIN  W.  K.  HOYT 

Editor  Manager 


National  Representatives 

KELLY-SMITH  COMPANY 

Marbridge  Building  Waterman  Building  Atlantic  Building  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 

A.  D.  GRANT,  Atlanta,  Ga. 
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WITH  THE  GENERAL  ADVERTISERS 

Oakite  Opens  Nationwide  Drive  with  Campaign  in  New  Elngland  Dailies 
— Funeral  Directors  to  Advertise  in  Newspapers — Perfection  Stove 
Company  Starts  Second  Spring  Campaign 


QAKITE  PRODUCTS,  INC,  New 
York,  after  18  years’  manufacture  of 
Oakite,  a  cleaner,  has  decided  to  enter 
the  retail  field  and  is  placing  consumer 
advertising  copy  in  New  England  news¬ 
papers  through  the  Charles  C.  Green 
Advertising  Agency,  New  York. 

The  product  is  now  well  advertised 
in  the  industrial  field,  more  than  100 
trade  and  technical  magazines  being  used. 
Newspapers  are  being  used  exclusively 
in  the  first  introductory  consumer  cam¬ 
paign.  All  Boston  dailies,  morning  and 
evening,  are  on  the  list  with  space  vary¬ 
ing  from  1960  lines  down  to  single  col¬ 
umn  copy.  Insertions  are  being  made 
twice  a  ’week.  After  this  intensive  cam¬ 
paign  in  Boston,  thorough  distribution 
will  be  obtained  throughout  the  rest  of 
New  England  in  preparation  for  adver¬ 
tising  campaigns  in  all  the  leading  cities, 
approximately  30  in  number. 

-Advertising  will  also  commence  in 
other  sections  as  fast  as  proper  merchan¬ 
dising  can  be  accomplished.  Oakite  Prod¬ 
ucts  already  has  warehouses  at  all  im¬ 
portant  points  throughout  the  country, 
which  will  greatly  facilitate  quick  and 
effective  national  distribution. 

series  of  52  advertisements  of  about 
100  lines  double  column  each  has  been 
prepared  for  funeral  directors  to  be  placed 
in  local  newspapers  by  the  National  Ad¬ 
vance  Service  Institute,  recently  organ¬ 
ized  by  H.  L.  McClatchey,  316  Flatbush 
avenue,  Brooklyn,  N.  Y.  The  advertising 
copy  will  be  signed  by  the  institute  and 
will  be  financed  in  each  community  by 
funeral  directors  who  adhere  to  standards 
of  service  and  price  set  by  the  institute 
and  have  been  admitted  as  members.  The 
names  of  the  local  members  will  be  added 
in  each  insertion. 

S.  Ishii,  of  the  Shizouka  Ken  Tea  As¬ 
sociation,  is  now  in  this  country  prepar¬ 


ing  for  a  national  campaign  on  Japan  tea 
to  start  in  April.  Newspapers  were  used 
in  a  preliminary  test  campaign  by  the 
association  last  year,  and,  according  to 
Ishii,  was  very  successful.  Ishii  has  his 
headquarters  at  Mitsui  &  Company,  Ltd., 
New  York. 

For  the  second  successive  year,  ap¬ 
proximately  1,000  newspapers  will  be 
used  this  spring  in  the  advertising  cam¬ 
paign  of  the  Perfection  Stove  Company, 
Cleveland.  O..  manufacturers  of  Perfec¬ 
tion  Long  Chimney  oil  stoves. 

The  largest  part  of  the  schedule  will 
be  in  small  city  dailies,  Norman  E.  Olds, 
advertising  manager,  informed  Editor  & 
Publisher  this  week.  The  account  is 
handled  by  the  Qeveland  office  of  the 
H.  K.  McCann  Company. 

Within  a  few  months  the  Photograph¬ 
ers’  Association  of  America  will  start  a 
$1,000,000  advertising  campaign,  accord¬ 
ing  to  Fred  Mills  of  Indianapolis,  adver¬ 
tising  counsel  of  the  association.  The 
association  has  already  raised  this 
amount,  and  is  seeking  to  increase  it  to 
$2,000,000,  Mr.  Mills  said. 

Albert  M.  Taylor  has  been  appointed 
advertising  manager  of  the  Copeland 
Products,  Inc.,  succeeding  H.  N.  Mc¬ 
Arthur,  resigned.  He  was  for  several 
years  sales  promotion  manager  and  ad¬ 
vertising  manager  of  the  Franklin  Motor 
Car  Company,  and  formerly  advertising 
manager  of  the  Velie  Motors  Corpora¬ 
tion. 

R.  C.  Hay,  director  of  sales  and  adver¬ 
tising  of  the  May  Oil  Burner  Corpora¬ 
tion  in  Baltimore,  has  announced  that  ap¬ 
proximately  $400,000  will  be  siient  in 
1927  to  advertise  the  Silent  May  in  news¬ 
papers,  magazines,  business  papers  and  by 
direct  mail. 


Metropolitan 
Dry  Mats 


are  now  being  used  exclusively  in  the  stereo¬ 
type  foundries  of 

THE  NEW  YORK  JOURNAL 
THE  NEW  YORK  AMERICAN 
THE  NEW  YORK  SUN 
THE  NEW  YORK  TELEGRAM 

For  the  benefit  of  publishers  who  may  have 
been  misinformed  about  the  dry  mat  process 
it  is  stated  as  facts  that: 

(1)  There  are  no  better  printed  news¬ 
papers  in  New  York  or  elsewhere  than  the 
four  above  mentioned. 

(2)  None  of  these  newspapers  has  in¬ 
creased  its  stereotyping  force  by  a  single  man 
to  enable  it  to  use  METROPOLITAN  dry 
mats.  No  more  packing  is  required  than  on 


ANSWERS 


(Questions  on  Page  6) 


1.  Associated  Press,  April  26; 

American  Newspaper  Publishers  Asso¬ 
ciation,  April  27-29.  Both  at  Waldorf- 
Astoria,  New  York. 

2.  Afanaging  director  of  the  Audit 

Bureau  of  Circulations. 

3.  E.  C.  Hopwood,  editor  of  the 

Cleveland  Plain  Dealer. 

4.  14. 

5.  Boston  Advertiser,  1748. 

6.  Detroit  News. 

7.  A^ew  York  Daily  News. 

8  25 

9.  2,001  daily ;  545  Sunday,  as  of 
Jan.  1,  1927. 

10.  For  many  years  editor  of  the 
Louisville  Courier- Journal. 

11.  4. 

12.  3.750,000  tons. 

13.  $786,000,000. 

14.  Hall-Mills  trial. 

15.  _  ^uthern  Newspaper  Publishers 
.Association,  Inland  Daily  Press  Asso¬ 
ciation,  Pacific  Northwest  Newspaper 
Association,  International  Circulation 
Managers  Association,  New  England 
Daily  Newspaper  Association,  American 
-Association  of  Advertising  .Associations, 
Association  of  National  Advertisers. 

16.  Frank  B.  Noyes,  publisher  Wash¬ 
ington  Star,  has  been  president  of  the 
Associated  Press  since  1901. 

17.  Carbon^  copy  of  a  news  dispatch 
written  on  thin  tissue  paper,  used  prin¬ 
cipally  by  wire  news  associations. 

18.  Flash  is  the  code  word  used  by 
w'ire  services  to  designate  bare  announce¬ 
ment  of  big  news  event. 

19.  $65  per  ton  f.  o.  b.  mill. 

20.  Hoe,  Goss,  Duplex,  Scott. 


21.  Newspaper  reference  library,  con¬ 
taining  pictures,  cuts,  biographical  and 
historical  information  filed  for  quick  ref¬ 
erence. 

22.  Telegraphic  code  word  meaning 
“The  End.’’ 

23.  Scripps-Howard  Newspapers. 

34.  President  of  the  United  Press 
-Associations,  Inc. 

25.  Neio  York  Tribune. 

ILLINOIS  MEET  MARCH  24-26 

E.  T.  Meredith  to  Speak  at  Springfield 
Convention 

Editors  from  all  parts  of  Illinois  will 
attend  the  mid-winter  meeting  of  the 
Illinois  Press  Association  at  the  Hotel 
Abraham  Lincoln,  Springfield,  March  24- 
26.  H.  L.  Williamson,  secretary,  is  in 
charge  of  arrangements. 

The  executive  committee  headed  by 
S.  P.  Preston,  editor  and  publisher  of  the 
Gillespie  News;  H.  L.  Williamson,  edi¬ 
tor  of  the  United  States  Publisher ; 
Harry  E.  Bell,  White  Hall,  president  of 
the  state  organization;  M.  F.  Walsh, 
Harvard  Herald,  George  Clendenin  and 
V.  Y.  Dallman,  Springfield  Illinois  State 
Register  and  W^illiam  McConnell,  Spring- 
field  Journal,  met  March  12,  and  planned 
the  program.  E.  T.  Meredith,  former 
secretary  of  agriculture,  and  Governor 
John  Hammill  of  Iowa  will  be  speakers 
at  the  annual  banquet  on  March  24. 

JOINS  INTERTYPE  BOARD 

J.  W.  Buzzell,  vice-president  of  Stone 
&  Webster,  Inc.,  division  of  construction 
and  engineering.  New  York,  has  been 
elected  a  director  of  the  Intertype  Cor¬ 
poration.  Mr.  Buzzell  is  also  vice-presi¬ 
dent  and  a  director  of  Jackson  Heights 
Gardens,  Inc.,  and  director  of  Concrete 
Mixing  &  Conveying  Company  and  the 
DictajAone  Corporation. 


wet  mats. 

(3)  No  damage  has  been  done  to  type 
because  the  mats  are  properly  conditioned 
with  the  right  equipment  by  competent 
workmen. 

(4)  METROPOLITAN  dry  mats  are 
saving  these  efficiently  managed  newspapers 
hundreds  of  thousands  of  dollars  annually  in 
newsprint  and  much  precious  time  in  going 
to  press. 

For  substantiation  of  these  statements  and 
additional  information  you  are  requested  to 
communicate  with  the  publishers. 

The  METROPOLITAN  is  the  only  wholly 
satisfactory  dry  mat  for  the  metropolitan 
newspaper. 


Wood  Flong  Corporation 

Stillwater,  New  York 
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^All  the 
^ig 
^ews 
Services 


Associated  Press 
United  Press  United  News 
International  News 
Universal  Service 
Consolidated  Press 

North  American 
Newspaper  Alliance 

Washington 
News  Bureau 

Chicago  Market 
News  Bureau 

400  Exclusive  Iowa 
Correspondents 


^All 

the 

% 

Features 


Darling’s  cartoons 
Briggs’  cartoons 
Webster’s  eartoons 
Brisbane’s  “Today” 
Your  Baby  and  Mine 
'riie  Xebbs 
Bringing  Up  Father 


Mutt  &  Jeff 


Barney  Google  FJla  Cinders 
Abie  the  Agent 
Our  Boarding  House 
Salesman  Sam 
Tillie  the  Toiler 
Over  Here — Over  Tliere 
Fontaine  Fox 

and  the  other  best  features  from  every 
leading  syndicate  service 


Des  Moines  register  and  Tribune-Capital 

T)aily  Circulation  is  now  considerably  in  excess  of  200,000  copies 
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WOMEN  IN  ADVERTISING  AND  JOURNAUSM 


Mr*.  Helen  Haven  Join*  New  York  Herald  Tribune — New  York  New* 
and  Ad  Women  Find  It  Pay*  to  Dance — Store  Adverti*ing 
Manager  to  Open  Her  Own  Bu*ine** 


LISTS  FIVE  ESSENTIALS  FOR  SUCCESS 
IN  WRITING  SPORTS 


'T'HE  A’rti'  Vork  Herald  Tribune’s  new  Tort  land  (Ure.)  Xeies,  has  been  set  to 
“How  Uo  Vim  Rate?"  feature  is  being  music  by  I'erdinand  Sorenson  of  the 
edited  by  a  recruit  from  the  ranks  of  cross  Portland  Symphony  Orchestra. 

word  puzzle  edi-  - 

tors — Mrs.  Helen  Miss  Ruth  Hopkins,  who  took  over  the 
Haven,  wife  of  society  editor’s  work  on  the  Portland 
Dwight  Haven,  (Ore.)  Daily  Journal  while  Miss  Mildred 
formerly  of  Chi-  Weeks  was  on  vacation  in  California  last 
cago.  fall,  has  been  named  Club  editor  succeed- 

.\Irs.  Haven  ing  Miss  Vella  Winner,  who  is  now  with 
tiHik  charge  of  the  llie  Ceneral  Federation  of  Women’s  Clubs 
cross  word  puz-  in  Washington,  1).  C. 

zles  on  the  Chi-  - 

fiigo  lyaily  Sews  Myrtle  Dustley.  society  editor,  Peoria 
in  September,  (111.)  Star,  made  her  bow  as  a  member 
l‘)24,  and  conduct-  of  the  Peoria  Players,  Little  Theater 

ed  the  department  group,  recently  when  the  club  presented 

until  March,  “Cousin  Kate." 

1926,  under  her  - 

maiden  name  —  Mrs.  Margaret  Ciethcell  Parsons,  spe- 


Actual  Experience  in  One  or  More  Competitive  Games  Ranks 
Third  on  Neumann’s  Catalog,  After  Background 
and  Journalistic  Skill 


.4 


Mks.  Helen  Haven 


riVE  essentials  of  sports  editorship  football,  lacrosse,  hockey  and  .America* 
^  were  listed  this  week  by  Paul  Neu-  football.  He  was  also  a  big-game  huntej 
mann,  sports  editor  of  the  Sew  York  in  his  youth,  and  still  hankers  for  a 
Evening  Post,  in  shot  at  the  rhinoceros,  lion  or  tiger.  1* 
a  special  article  1901  he  went  on  his  tirst  hunting  trip  t* 
written  exclu-  South  .Africa.  He  has  also  bagged  ga** 
sively  for  Edi-  in  the  Pyrennes  and  Corsica. 

TOR  it  Publisher.  In  1902,  Mr.  Neumann  made  three  un- 
The  article  fol-  successful  attempts  to  swim  the  Engliji 
lows;  Channel.  In  those  days  the  channd 

Perhaps  it  was  aspirants  were  not  convoyed  by  tim 
culled  from  the  a'>tl  heralded  by  the  newspapers  of  ^ 
classic  pages  of  world.  When  Mr.  Neumann  tried  and 
Joe  Miller,  per-  failed  to  swim  the  icy  cold  distance,  he 
haps  from  Dick  was  accompanied  by  an  old  fishing  lugg^ 
Smith,  more  On  the  first  attempt  he  covered  12  mUes, 
probably  it  just  when  cold  forced  him  to  give  up;  on  the 
sprang  up  from  second,  he  went  IS  and  lost  his  boaf 
the  parlance  of  o"  the  third  he  could  see  the  lights  «’ 
the  sporting  the  Calais  pier  when  he  gave  up.  He 
.vorld,  but  any-  was  swimming  toward  France  from  a 


Paul  Neumann 


way  the  phrase,  .As  a  ballplayer  you’re  a  point  between  Folkstone  and  Dover, 
fine  jockey,  can  be  applied  to  each  de-  ^  hile  in  Scotland,  he  kept  his  news- 


Helen  Hahn,  cial  writer,  ITorcester  (Mass.)  Tele- 
Latcr  she  also  conducted  several  contests  grain,  siwke  on  newspaper  work  before  a 
for  the  Daily  News,  among  them  a  meeting  of  the  North  Grafton,  Mass., 

“Scare"  contest  and  a  patriotic  contest.  Women’s  Club,  March  6. 

She^  assisted  in  editing  the  dnldren  s  thousand  copies  of  “The  Story  partment  of  a  newsiwli^r  The  wording  ‘ 

Shortly  after  her  marriage  in  1925,  of  Kansas  Gty,  Kansas.’’ WTitten  by  Miss  "h^f^se^nsC’  U  the«‘  he  returned  to  thfs  coumrv^  he 

.Mrs.  Haven  lett  Chicago  with  her  hus-  Kate  L.  Cowick  of  the  Kansas  City  u  ^  r  ^  y  ,  p,v„:n„  c 

band,  who  is  associated  w  ith  John  G.  Kansan  staff  were  distributed  to  the  57  .  '  ^  around  man,  finan-  _  g  Sw, 

Woodward.  publi.sher’s  representative,  to  schools  of  the  city  this  week.  The  story  cSrvVhi^g  X  but'^^^  From  the  Sun.' Mr.  Neumann  went  to 

come  to  New  York.  ran  weekly  in  the  Kansan  and  «>  im-  1  *!.!.  L  .  ,  the  Ruffaln  Rxtress  for  two  vp,  "  .. 

Before  joining  the  Chicago  Daily  pressed  the  school  board  the  reprints  in 
News,  Mrs.  Haven  studied  art  at  the  pamphlet  form  were  ordered. 

(Jhicago  .Art  Institute,  and  attended 


Smith  College,  at  Northampton,  Mass. 


BOSTON  SCHOOL  ASKS 
YEAR’S  “INTERNESHIP” 


one  of  them  you  must  know  your  stuff  'I'f  Buffalo  Express  for  two  years  as 
in  the  particular  line  in  which  you  en-  telegraph  editor.  Next  he  was  sports 
gage  yourself.  editor  of  the  Syracuse  Herald  and  sue- 

Specifying  the  sports  editor,  his  es-  with  the  Chicago  ^  Examinir, 

sentials  are  the  following,  in  order  of  city  editor  of  the 


.Approximately  $5,000  profit  was  real¬ 
ized  by  the  New  Vork  Newspaper  Wo-  - 

men’s  Club  for  its  building  fund  by  the  joyrnji.m  Student*  Mu*t  Serve  .  Year 
htth  annual  ball  held  on  March  11  at  the 


Ritz  Carlton.  This  brings  the  building 
fund  up  to  a  total  of  $20,000,  according 
to  Miss  Emma  Bugbee,  of  the  Sezv  York 
Herald  Tribune,  president  of  the  Club. 

The  receipts  of  this  ball  will  be  in¬ 
vested  in  short  term  securities,  as  have  all 
the  former  receipts.  “We  hope  eventually 
to  have  enough  money  to  build  a  home  of 
our  own,  but  in  the  mean  time  we  have 
been  advised  to  use  it  in  this  way.  This 
money  is  kept  separate  from  our  running 


on  Newspaper  Before  Receiving 
Batchelor  of  JoumaIi*m 
Degree 


their  importance : 

1.  Background. 

2.  Practical  newspaper  knowledge. 

3.  .Actual  experience  in  one  or  more 
competitive  sports. 

4.  .Ability  to  write. 

Personal  acquaintance. 


A'ou  may  add  to  this,  if  you  will, 

—  adroitness  in  answering  the  telephone  and 

For  the  first  time  in  any  school  of  ^'Cttling  bets. 

journalism,  adoption  of  a  vear’s  “in-  courage.  That  en-  \r 

terneship"  for  students  in  addition  to  9uite  largely  into  a  sports  editor’s  5'^"’  He 

four  vears  in  college,  before  the  awarding  success,  but  then,  it  also  enters  into  the  ’  •  'in'):  ' 

succcss  of  almost  anvthinir.  The  conraee  caitor  in  iv_a. 


Mihvaukec  Journal,  before  returning  to 
New  York  to  be  a  special  sports  cor¬ 
respondent  for  a  string  of  Continental, 
English,  and  Australian  newspapers. 

Mr.  Neumann  enlisted  with  the  Cana¬ 
dian  medical  corps  in  1915  and  was  trans¬ 
ferred  to  the  .American  Army  later, 
serving  until  the  armistice. 

After  the  war  he  first  worked  again 
in  New  York  with  the  City  News  .As¬ 
sociation,  becoming  associated  with  the 


of  the  Bachelor  of  Journalism  degree,  success  of  almost  anything.  The  courage 
has  been  announced  by  the  Boston  Uni-  conviction  and  the  courage  to  carry 
.  -  .  versitv  department  ’of  journalism.  The  ^  thing,  once  started,  through  to  the  bit- 

expenses,  which  are  met  by  dues,  said  requirement  will  apply  to  students  enter-  ‘er  or  sweet  end. 

.Miss  Bugbee. .  iiig  the  department  after  this  year.  Aearsagowhi 


SEEK  LIBEL  LAW  CHANGE 


ago  while  editing  sports  on  an 


“( )ur  member_ship  at  this  time  numbers  “interneship”  or  vear  of  upstate  paper  of  considerable  influence,  Briti*h 

approximately  /a  New  A ork  nevyspaper  approved  practical  experience  '  before  I  invited  and  received  the  wrathful  verbal 
women,  and  is  increasing  steadily.  '  ■  ‘  .  r  •  •  ,  .  o  ........a  ..it:,..... 


graduation,  was  part  of  the  original  plan  ^astisement  of  a  crowd  of  citizens  of 
of  the  journalism  course  at  Boston  I'^ni-  Rrd'sh  antecedents. 


Amendment  Would 
Ground*  of  Defen*e 


Extend 


Eixbox.  Mar.  7.  .A  first  reading  of 

More  than  1,000  attended  the  crystal  versity.  Prof.  Harry  B.  Center,  head  of  "'3®  this:  I  was  remi-  a  proposed  bill  to  amend  the  present  la* 

ball  of  the  League  of  .Advertising  Wo-  the  department.  I.ast  fall  Sigma  Delta  uiscing  in  detail  on  the  battle  in  1901  at  of  libel  was  recently  given  in  the  Hou« 
men.  New  Aork,  on  March  15  at  the  Chi,  national  fraternity  of  newspaper  'he  National  Sporting  Club  in  T.ondon  in  of  Lords,  the  hill  being  under  the  gtiid- 
Hotel  .Astor.  Elsie  FI  Wilson,  editor  men,  voted  to  recommend  requirement  of  which  Philadelphia  Jack  O’Brien  knocked  ance  of  Lord  Gorell.  It  is  of  importanct 
of  the  American  Heating  Merchant,  and  a  vear’s  interneship  before  graduation  "Ut  I'rank  Craig,  our  dusky  Harlem  especially  to  newspapermen,  as  it  seeks 
treasurer  of  the  league,  said  they  would  from  schools  of  journalism,  and  the  de-  “coffee  cooler.’’  to  extend  the  grounds  of  defense  in  pro¬ 
be  unable  to  find  out  e.xactly  how  much  partment  at  Boston  Universitv  is  the  first  Inadvertently  I  placed  the  boxers’  en-  ceedings  for  libel, 

was  taken  in  until  next  week.  Last  year  in  the  country  to  take  action  in  accord-  trance  to  that  great  institution  on  the  .Apart  from  any  other  grounds  of  dt- 

a  dance  given  by  the  league  netted  $1,060,  ance  with  the  recommendation.  west  side  of  the  building.  .Also  I  mis-  fense  open  to  him,  a  defendant,  the  bill 

which  was  used  for  establishing  two  The  year  is  required  because  of  a  belief  spelled  the  name  of  Old  Peg  Bettinson,  provides,  shall  have  a  good  defense  if  be 
scholarships,  to  help  girls  study  for  ad-  that  the  degree  of  Bachelor  of  Journal-  ^t  one  time  the  world’s  greatest  match-  proves  that  the  writing  and  publication 
vertising  work.  It  was  the  15th  birthday  ism  should  not  be  awarded  any  candidate  maker.  *  of  the  alleged  libel  were  done  "'itlxy 

of  the  league.  until  his  worthiness  has  been  proved  lie-  Next  day.  almost  with  sunrise,  I  was  an.v  intention  of  referring  to  plaintiff: 

-  yond  the  possible  limits  of  even  the  best  the  target  of  at  least  ten  indign.ant  one-  and  either  without  knowledge  of  the  ex- 

F'stelle  Hamburger  advertising  man-  college  laboratory.  Fniring  the  year  of  time^  cockneys  who  informed  me  with  istence  of  ^the  plaintiff,  or  without  ra- 

ager 
tw 
into 
li: 

tisers, 

j _ is _ i.i;_  c:_ .  iieshin  IS  irrantcct.  savs  the  announce-  t  es :  nacKirrounn  s  me  tiniur.  coimied 

in  failure  to  know  or  recollect  the  ex- 


F'stelle  Hamburger  advertising  man-  college  laboratory.  Fniring  the  year  of  time  cocknevs  who  informed  me  with  istence  ot  the  plaintitt,  or  wimout  rec- 
irer  of  Bonwit  Teller  &  Co  for  the  last  interneship  the  student  will  submit  regular  emphasis  and  contempt  that  I  knew  noth-  ollection  of  his  existence,^  or  without  an- 
vo  vears,  has  resigned  and’  plans  to  go  reports  of  his  work,  discussing  conditions  ing-  The  boxer.s’  entrance  to  the  Na-  J'<^'Pation  of  the  ^ssibility  that  the  ah 
.no  business  for  herself.  She  will  estab-  ‘'’at  be  meets  or  observes  there,  and  tional  .Sporting  club  was  on  the  east  leged  libel  might  be  rrad  or  understood 
ish  a  personal  service  for  retail  adver-  ‘iojiig  such  research  vyork  as  directed,  side  of  the  building,  and  old  Peg  had  two  as  referring  to  the  plaintiff, 
isers.  Miss  Hamburger  has  served  on  Before  credit  for  the  year  of  inter-  t  <  m  his  name.  -A  proviso  adds  that  there  shall  hart 

lie  advertising  staffs  of  Franklin  Simon  ''cship  is  granted.”  says  the  announce-  A'es :  background’s  tbe  thing,  coupled  pcen  no  want  of  care  or  caution  shown 


the  advertising  s 
&  Co.,  and  R.  H.  Macy  &  Co 


ment,  “each  student  must  prepare  and  with  a  little  accuracy. 


“C.  G.  Wyckoff,”  for  the  last  16  years 
manager  of  the  Magacine  of  Wall  .Street. 
was  revealed  this  week  to  be  Cecelia 
Gertrude  AVyckoff,  wife  of  Richard  I). 
W'yekoff,  financial  writer  and  adviser  who 
founded  the  magazine  in  1907  and  a  few 


Iiresent  a  formal  report  or  thesis  on  some 
important  phase  of  the  journali.sm  in 
which  he  is  working.” 


istcnce  of  the  plaintiff,  nr  to  anticipsc 


Mr.  Neumann  went  several  times  possibility  that  the  alleged  libel  might 
around  the  world  to  arrive  in  New  York  Of  understood  as  referring  to 

-As  against  the  usual  requirement  of  as  sports  editor  of  the  Seze  York  F.ve-.  *1’^  plaintiff^  or  in  failure  to  take  steps 

1.-,  «««••<¥  ^  A, _ 1 _  f /*k  Ite  KAtnrr  crt  ftr  linotf* 


vears’  college  course.  Boston  University  has  crossed  the  -Atlantic  already  a  total  “stood, 
department  of  journalism  has  established  of  17  times,  and  has  twice  circled  the 
a  requirement  of  136  semester  hours,  fill-  g’obe 


WINS  POSTOFFICE  RGHT 


years  later  was  ready  to  abandon  it.  Tbe  years  and  requiring  numerous  Born  in  San  Francisco,  he  went  to 

fact  that  the  magazine  s  manager  was  a  reading  courses  as  well  as  the  usual  class  Honolulu  when  he  was  16  for  his  first  George  F.  Booth,  publisher  of  tht 

woman  rather  than  a  man  became  gen-  and  laboratory  work.  I^rge  proportions  tu'wspaner  exnerience  on  the  Honolulu  Worcester  (Mass.)  Telegram-GaceUt 

erally  known  when  Mr.  Wyckoff  an-  „f  required  work  are  in  economics  Adrrrtlser.  He  studied  at  Sacred  Heart  recently  conducted  a  successful  campaign 
nounced  the  sale  of  a  minority  interest  to  and  government,  I'.nglish  language  and  College  in  San  Francisco,  then  at  rhe  to  prevent  the  government  from  locatSg 

his  wife,  making  her  now  sole  owner  literature,  law,  mathematics  and  science.  University  of  California,  and  finished  his  the  new  W’orcester  postoffice  on  a  “back- 

in  complete  control.”  psychology,  modern  language,  and  history,  education  at  the  University  of  Edinburgh,  lot”  site.  Reporters  canvassed  the  bos- 

-  Before  graduation  the  student  must  be  Scotland.  ness  men  of  the  city  and  found  ow- 

.A  triolet  written  by  Miss  Fdinor  Pills-  able  to  read  fluently  some  modern  Ian-  During  his  school  davs  be  plaved  at  all  "  helming  opposition  to  the  plan,  whicb 

bury,  editor  of  the  woman’s  page  of  the  guage.  French  or  German.  sports,  specializing  in  swimming,  rugby  the  papers  headlined. 
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Atnericat 
ne  huntq 
rs  for  j 
tiger.  Ij 
tg  trip  ti 
ged  gaa* 


IMPROVEMENT  No.  3.  Length  and  height  of  descending  and  ascending 
letters  are  in  proper  proportion  to  the  lower  case  for  maximum  legibility 


Adequate  length  and  height  of  ascending 
and  descending  letters  are  vital  to  easy  read¬ 
ing.  Abnormally  shortened  ascenders  and 
descenders  give  a  mass  of  type  a  squat  and 
rolling  appearance  which  is  objectionable, 
unfamiliar  and  unfriendly  to  the  eye. 

Physiological  and  psychological  lines  are 
basic  in  determining  legibility.  Intertype 
designers  have  not  introduced  a  new  or  un¬ 
familiar  face  but  have  improved  a  lamiliar 
face  which  has  demonstrated  its  fundamen¬ 
tal  legibility  by  the  very  fact  that  it  has 
lived  while  many  others  were  discarded. 


No  important  standards  of  legibility  were 
violated  by  Intertype  designers.  Corrections 
made  were  only  those  necessary  to  over¬ 
come  mechanical  difficulties  in  the  modem, 
high-speed  newspaper. 

The  Intertype  News  face  has  been  adopted 
by  such  leading  newspapers  as  The  New 
York  Times,  Seattle  Times,  Cleveland  Plain 
Dealer,  Toronto  Daily  Star,  Etc. 

The  complete  series  is  designed  in  5%,  6%, 
7  and  8  Point,  which  gives  a  perfect  step-up, 
meeting  every  requirement. 


ASCENDING  AND  DESCENDING  LETTERS  OF  THE 

INTERTYPE  IDEAL  NEWS  SERIES 

HAVE  CORRECT  HEIGHT  AND  LENGTH 


eading  of 
■esent  la* 
he  House 
the  piid- 
mportance 
i  it  seeks 
se  in  pro- 

ids  of  de- 
t,  the  bfll 
ense  if  he 
lublication 
le  without 
plaintiff; 
of  the  ex- 
thout  rec- 
ithout  an- 
at  the  al- 
jnderstood 

shall  ha« 
ion  shown 
:t  the  ex- 
anticipaje 
libel  might 
{erring  to 
take  steps 
or  under- 


GHT 

;r  of  the 

campaign 
m  locating 
n  a  “bad;- 
I  the  bnsi- 
iimd  oTff- 
Ian,  whid 


6%  Point  on  Solid  Slug 

The  Intertype  News  Series  is  meeting 
the  approval  of  all  those  who  believe 
that  types  should  be  made  for  the  needs 
of  the  newspaper  reader.  The  qualities 
which  make  the  Intertype  News  Series 
easy  to  read  are  not  free  from  the  usual 
mannerisms  of  the  standard  newspaper 
type  faces. 

It's  Familiar  and  Friendly. 

The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  design  to 
which  the  majority  of  newspaper  read¬ 
ers  are  accustomed,  and  yet  gives  a 
clearness  to  print  which  is  not  to  be  had 
by  the  use  of  ordinary  light-face  type. 
Intertype  established  the  fact  that  easy 
to  read  type  is  familiar  type.  Unfa¬ 
miliar  type  quickly  tires  the  eyes.  Inter¬ 
type  then  set  about  to  improve  familiar 
type.  The  changes  from  old  standards 
were,  in  most  instances,  not  of  great 
importance  but  most  of  them  were  in 
directions  that  have  heretofore  been 
avoided  by  type-makers.  The  hairlines 
of  Intertype  News  Series  show  a  dis¬ 
tinctly  visible  thickness.  The  serifs 


Write  nearest  branch 
for  larger  specimens. 


7  Point  on  Solid  Slug _ 

The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  ususal  mannerisms  of  the 
standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly  de¬ 
sign  to  which  the  majority  of  newspa¬ 
per  readers  are  accustomed,  and  yet 
gives  a  clearness  to  print  which  is  not 
to  be  had  by  the  use  of  ordinary  light- 
face  type.  Intertype  established  the 
fact  that  easy  to  read  type  is  familiar 
type.  Unfamiliar  type  quickly  tires 
the  eyes.  Intertype  then  set  about  to 
improve  familiar  type.  The  changes 
from  old  standards  were,  in  most  in¬ 
stances,  not  of  great  importance  but 
most  of  them  were  in  directions  that 
have  heretofore  been  avoided  by  type- 


_ 8  Point  on  Solid  Slug 

The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly  de¬ 
sign  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  g^ves  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  light-face  type.  Intertype  estab¬ 
lished  the  fact  that  easy  to  read  type 
is  familiar  type.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then 
set  about  to  improve  familiar  type. 
The  changes  from  old  standards 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


Set  in  Intertype  Antique  No.  1  with  Italic.  Display  in  Cloister  Bold. 
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BUILDING  NEWSPAPER  CIRCULATION 

1 

CLASSIFIED  ADVERTISING 

Broadcasting  Without  a  Radio — Advertising  Newsboy  Training  to  Parents 

1 

How  Want  Ads  Solved  a  Used  Car  Problem  in  Knoxville — 24-Hour 

— “Back  to  Paris”  Contests — New  York  and  Central  State 

Classified  Service  Adopted  by  Cincinnati  Enquirer — Denver 

Circulators  Plan  Meetings 

1 

Rocky  Mountain  News  Turns  “Grocery” 

(^I’OKEN  news,  instead  of  decreasing  daga  Hotel,  Syracuse,  April  12-13.  R.  D. 


street  sales,  increases  general  interest  M.  Decker,  Rochester  (N.  Y.)  Democrat 
in  the  printed  news,  the  Bend  (Ore.)  6-  Chronicle,  is  association  president;  and 
Bulletin  believes,  and  has  installed  a  Alfred  W.  Cockerill,  Utica  (X.  Y.)  Press 
unique  loud  speaker  system  to  tip  off  is  secretary-treasurer, 
passers-by  on  the  streets  of  its  city  on  - 

what’s  big  in  each  day’s  paper.  Chicago  Evening  American  is  giv-  week  told  Editor  &  Publisher  how  his  rates.  Another  is  to  have  the  staff  of  '^ 


TN  many  towns,  used  car  dealers  are  ated  by  Manager  Hershey  who  was  for- 
-*■  finding  it  difficult  to  get  rid  of  stock,  merly  classified  manager  of  the  Columbiu 
preventing  them  from  taking  in  any  more  (Ohio)  State  Journal.  One  of  these  is  a 
•‘trade-ins.”  Robert  B.  Bates  of  the  separate  “news”  head  for  the  classified  sec- 
classified  advertising  department  of  the  tion  which  was  effective  Feb.  21  and  also 
Knoxville  (Tenn.)  News-Sentinel,  this  an  advance  of  15  per  cent  in  the  classified 


The  Bulletin  s  loud-speaker  system  con-  readers  manv  opportunities  to  win  newspaper  helped  the  used  car  dealers  Enquirer  classified  department  work  with 

sists  of  SIX  horns,  each  four  feet  long.  .  awards  in  new'  contests  in  his  city  solve  this  problem.  He  wrote :  the  advertisers  to  assist  them  in  buildini? 

One  horn  projects  from  the  front  of  the  ’  “On  Feb.  1,  we  made  a  check-up  of  up  their  faith  in  the  Enquirer  as  a  me- 

Bulletin’s  office,  while  others  are  located  ■ /‘oiic^rrtaderT  Tr^  ffiviL7to^serhow  number  of  used  cars  dealers  of  Knox-  dium  and  also  to  make  the  classified  col- 
in  cigar  stores  m  strategic  points  m  the  ville  had  on  hand  with  a  view  of  running  umns  more  attractive. 

business  section  ol  the  city.  Twice  a  day  niany  w_oros  they  can  lorm  trom  tne  ro-onerative  used  car  sale.  We  then  - 

the  newspaper  “broadcasts”  an  outline  of  words  given  them  publicity  campaign  consisting  To  sell  Sunday  want-ads  the  Denver 

happenings  of  general  interest.  Some-  by  the  paper.  Twent^three  w™  a^^^^  S  ihrL^eaS^  ads^o  be  run  on  Feb.  10  hocky  Moimtain  News  is  becomj; 
times  radio  fans  are  thwarted  by  static,  8''en  cash  awards  of  for  the  lo^«t  the  general  idea  of  which  was  free  grocer.  A  list  of  12  articles  offtted 

but  the  loud  speaker  horns  have  been  submitted.  In  addition,  the  jMper  would  be  placed  on  ‘ree  to  those  who  bought  a  cash  want-ad 

found  to  be  always  dependable,  accord-  conducts  a  Saturday  special  contest,  m  j  foUowing  Monday  and  that  Sun-  in  the  News  Sunday  March  13,  follows 

w  hich  It  awyds  $  (W  ^^^  day’s  paper  would  carry  the  full  details,  six  oranges  ;  half  pound  package  of  Swift  s 
submits  the  longe^  list  of  words  formed  Sundav.  Feb.  13  the  plan  was  Premium  bacon ;  four  Florida  grapefruits; 

trom  another  assigned  phrase.  to  run  a  full  page  with  the  heading  one  and  one-half  dozen  bananas;  four 

.\nother  contest  being  run  by  the  •Tennessee’s  Greatest  Used  Car  Sale’  loaves  of  bread ;  one-half  pound  of  butter 
.\merican  is  a  Saturday  question  contest.  a  4-column  promotion  ad  at  six  pounds  of  potatoes ;  three  cans  of 


ing  to  the  Bulletin. 


A  number  of  newspapers  are  offering 
free  trips  to  France  for  American  Legion 
and  auxiliarv  members  in  “Back  to  Paris” 


subscription  contests.  The  legion  con-  Readers  are  invited  to  ask  a  funny  ques-  center  to  give  a  general  descrip-  chili  and  two  cans  of  tamales;  tour 

vention  is  to  be  held  in  Paris,  Sept.  19  to  tion,  the  answer  to  which  can  be  mcorpor-  q£  which  was  to  last  two  pounds  of  sweet  potatoes;  one  quart  of 

24.  The  Philadelphia  Public  Ledger  and  ated  in  a  short  fiction  story  to  appear  m  weeks,  closing  on  Saturday  Feb.  26.  ife  cream;  one  pound  of  hard  candy;  ami 
Sun  gives  a  trip  free  to  anyone  turning  the  paper  on  the  following  Saturday.  Ten 
in  75  paid  yearly  subscriptions  from  new  totaling  $250  will  be  awarded  week- 

readers.  Two  si.x  months’  subscriptions  ''i  this  contest. 

or  four  three-months’  will  count  as  one  - - 

yearly.  The  subscriptions  can  be  ob-  The  Chicago  Tribune  will  award  $S.0(X) 
tamed  by  a  legion  post  or  auxiliary  unit  cash  prizes  in  a  flower  garden  contest, 
as  an  organization.  The  trip  abroad  is  purpose  of  which  is  to  encourage 
estimated  to  cost  about  fi>400.  Chicagoans  and  suburban  dwellers  to 

Emerson  B.  Knight,  Inc.,  Indianapolis,  beautify  their  surroundings.  The  grand 


■The  rest  of  the  page  was  blocked  off  five  bars  of  Palm  Olive  soap, 
into  spaces  of  equal  size  for  the  lists  of  .  i-  •  ,  , 

cars  to  be  sold  with  the  different  dealers*  R.  Jennings  Knight  has  been  appointed 
signatures  at  the  bottom  of  each  space,  classified  advertising  manager  of  the 
Three  more  pages  were  set  to  run,  one  on  Philadelphia  Record,  effective  March  21. 
Feb.  17.  one  on  Feb.  20,  and  the  last  on  — 

Feb.  24.  Ralph  S.  Thompson,  until  recently 

“The  dealers  readily  bought  this  cam-  promotion  director  of  the  Portlaiid 
paign  and  the  sale  was  put  on  with  Jounial,  has  been  apywinted  clas- 

such  remarkable  results  that  the  dealers  sihed  advertising  manager, 
requested  us  to  continue  the  sale  another  .  ~  “ 

week.  This  was  done,  resulting  in  6  full  .  ^I'ss  Emily  Lingard  has  joined  the 


is  now  conducting  tlie  official  Legion  cir-  prize  will  be  $1,(XX). 
culation  contests.  At  a  cost  of  between  - 

$10  to  ^5  a  week  all  necessary  material  An  appeal  to  parents  is  being  made  by  ^Xmns'sunSav  'l"eb’  ^rTn?th;"ame  classified  department  of  the  Bridgeton 
s  turn  shed  l  ewspa^rs  w^hmg  to  under-  t,,g  (Tex.)  Dispatch  in  a  series  „  t  th^following  Tlmrslr  (t-'onn.)  Sundax  Herald.  ^  ^ 

take  the  teature.  The  official  contest  is  rxrnmnur^n  :i A moment ^  telHnff  the  ,  lonowing  inursuav,  *Marcn  . _ 

beine  held  exclusive  to  one  newsoaoer  in  a  ,  S  ^  This  was  a  verv  successful  campaign 

every  d  v  although  any  newrpa^er  c^  ,  for  both  dealers  and  the  newspaper.  The  substituting  3 Mi  point  type  for  the 

conducra\-arian  ^  Cure  o  .  dealers  sold  a  great  number  of  used  cars  f>-Point,  Emerson  Clarke,  classified 

S  P/h/nS/  a  which  about  business,  human  nature  ac-  52^  advertising  manager  ot  the  Youngstoi^-n 

is  using  hrCi  I  e^^  counting  salesmanship  and  the  value  of  .^,,vortising  n  three  weeks’  time.”  .(O.)  Pclegram,  figures  he  is  saving  30 

money,  file  his  name  with  us  for  the  -  inches  space  a  day  on  the  classified  page. 

23  resersations  in  blank  and  has  19-  ^-lacancv,”  one  advertisement  reads  in  .  .  . 

Legionnarics,  the  only  ones  eligible  in  the 
contest,  out  soliciting  subscriptions.  t-i 

Other  newspapers,  some  of 


Twenty-four  hour  service  in  accepting 
classified  advertising  was  established  on 


.Additional  space  has  been  saved 
through  the  use  of  a  hair  line  on  a  two- 


vhkh  lire-  The  same  advertisement  states  that  at  Cincinnati  Enquirer,  effective  March  slug  instead  of  a  six-point.  This 

fer  to  use  their  own  methocl  of  conducing  ‘  ^  single  route  open,  cj  bv  W.  H.  Herlhev  who  recently  be-  'v>‘'',  elimination  of  heads  on  classified 

,  . and  no  changes  are  contemplated,  unless  manager  of  classified  and  all  such  display  advertisements,  has  netted  another 


such  a  campaign,  include  the  Raleigh  (N 
C.)  Times;  Raleigh  Neves  &•  Observer; 
Laurence  (Mass.)  Telegram;  Texarkana 
Gazette;  Los  Angeles  Times;  Columbia 
City  (Ind.)  Post;  Newcastle  (Ind.) 
Times;  New  Orleans  States;  H’orcester 
Evening  Post;  Paterson  Evening  News; 
Paterson  Morning  Call;  Middletown  (O.) 
Journal;  Mitchell  (S.  D.)  Evening  Re¬ 
publican;  El  Paso  Herald;  Seattle  Times; 
Cleveland  (O.)  Press;  Sioux  Falls  Press; 
Sioux  City  Trihtoie;  Mankato  (Minn.) 
Free  Press;  IVarren  (Pa.)  Times 
Mirror;  Pocatello  Journal;  Anderson 
(Ind.)  Herald;  Boston  Herald  and 
Traveler;  Waterloo  (la.) 

Louisville  Courier-Journal ; 


present  carriers  fail  to  live  up  to  Our  advertising  will  be  printed  under  the  head 
Guar.vxtee  of^  ^  A  our  paper  on  the  porch  Classify.” 

each  a  ternoon.  -pbis  service  automatically  abolishes 

the  8  p.m.  deadline  on  accepting  classified 
Thirty-eight  watches  have  been  won  in  the  Daily  Enquirer,  and  the  3  p.  m. 
in  two  years  by  carrier  boys  of  the  Win-  Saturday  deadline  for  the  Sunday  paper,  X  i.  d  U 

tith/rer  \  fra  nif  ^Kq  ^  *.1-—  _  _ * V/Zdrk  I  TCSS 


.30  inches,  making  a  total  of  60  inches. 

OZARK  PRESS  ELECTS 

Philip  Coldren,  editor  of  the  Joplm, 
(Mo.)  Globe  was  elected  president  of  the 

„itee  (Manitoba)  Fr..  Pr.s,.  Tte  and  ,1.0  ^  !X\lfcersLlSS“‘Sn 'c\vH* 


watches  are  offered  to  the  boy  who  de-  has  not  had  heretofore, 
livers  his  papers  regularly  without  a  Public  appreciation  of  the  new  plan  was 
single  complaint  for  a  continuous  period  manifest  by  the  fact  that  more  than  two 
of  18  months.  columns  of  the  “Too  Late  to  Classify” 

-  advertisements  appeared  in  the  Sunday 

Carrier  boys  who  are  100  per  cent  Enquirer  of  March  13  and  in  each  case 


editor  of  Crane  (Mo.)  Chronicle,  vice- 
president  ;  Mary  Stafford  Hilburn,  Webb 
City,  Mo.,  secretary,  and  Bert  E.  Wool- 
sey.  Ash  Grove  (Mo.)  Commonwealth, 
treasurer. 


CABLE  RATE  CUT 


without  complaints  are  awarded  places  the  advertiser  who  used  his  copy  more 
Tribune'  water  polo  teams  by  W.  A.  Scott,  cir-  than  one  time  had  his  advertisement  in- 

_ _  _ _ _  I'incennc’s  culation  manager  of  the  Salem  (C)re.)  serted  in  its  proper  classification  on  its  The  press  rate  between  New  York  and 

(Ind.)  Conitnercial;"  Cedar  Rapids  Gaz-  (Capital  Journal.  Nearly  all  his  carriers  second  insertion.  France  was  reduced  to  eight  cents  a  word 

ette;  Minneapolis  Tribune;  Huntingtovi  members  of  the  local  Y.  M.  C.  A.  Several  new  departures  in  the  “dress”  last  week  by  the  French 'Telegraph  (ablt 
(Ind.)  Press;  Wilmington,  O^d  )  News;  through  the  courtesy  of  the  management,  of  the  classified  columns  have  been  initi-  and  the  Commercial  Cable  companies. 
Yonkers  (N.  Y.)  Record,  and  the  Lud- 

bock  (Tex.)  Avalanche-Journal.  The  Denver  (Col.)  Rocky  Mountain 


News  is  conducting  a  picture  puzzle  con- 
The  Central  States  Circulation  Man-  ‘^st.  .A  drawing  is  published  each  week 
agers’  Association,  comprised  of  circula-  pnzes  are  offered  to  readers  listing 
tion  men  on  newspapers  in  the  states  of  .  ‘^rgest  number  of  objects  m  the 
Illinois,  Indiana,  Iowa,  Kentucky,  Mich-  Picture  beginning  with  a  given  letter, 
igan  and  Wisconsin,  will  hold  their 

spring  meeting  in  the  LaSalle  Hotel,  The  Clcvvland  (O.)  Press  is  sponsor- 
Chicago,  Ill.,  "ruesday,  March  22.  ing  a  bridge  tournament  among  Icical 

A  feature  of  the  program  will  be  an  ad-  card  players. 

dress  by  John  M.  Schmid,  circulation  - 

director,  Hearst  Newspapers,  on  the  sub-  Commemorating  the  Beethoven  cen- 
ject  “The  Status  of  the  Circulation  Man-  tennial,  the  Chicago  Daily  News  is  con- 
ager.  What  Should  Be  His  Relations  to  ducting  a  prize  letter  contest  for  bovs 
the  Management  and  the  Editorial  De-  and  girls  between  the  ages  of  14  and 
partment.”  The  program  committee  is  19,  on  the  subject  “Which  appeals  to  me 
also  planning  to  have  Charles  Payne,  more,  classical  music,  such  as  that  of 
president,  1.  C.  M.  A.,  address  the  con-  Beethoven,  or  the  jazz  music  of  today 
vention.  and  why?”  A  total  of  $100  in  prizes  is 

-  being  offered. 

What  effect  publication  of  radio  pro-  - 

grams  has  on  the  sale  of  newspapers  will  The  Salt  Lake  City  Telegram  has  of- 
be  discussed  at  the  spring  convention  of  fered  money  prizes  for  the  best  letters 
the  New  A'ork  State  Circulation  Man-  on  how  readers  would  do  with  $100,0()0 
agers  Association  to  be  held  at  the  Onan-  if  suddenly  left  that  sum. 


A  Girl  in  Grand  Opera 

By  MARION  TALLEY 

(America’s  Youngest  Opera  Star) 

Her  own  intimate  story  of  her  life  an  inspiring  narrative  of  the 
triumph  of  American  girlhood. 

Her  observations,  deductions  and  philosophy  of  life,  with  vivid  side¬ 
lights  on  her  character,  habits,  work,  home,  and  the  fascinating 
world  of  opera. 

All  newspaper  readers  are  interested  in  Marion  Talley.  They  flock 
to  hear  her  sing;  they  want  to  read  her  story. 

12  Chapters — Exclusive  Photo  (glossy)  with  each  chapter — Promotion 
Material. 

WIRE  NOW  I 

Famous  Features  Syndicate,  Inc. 

1819  Broadway,  New  York,  N.  Y. 
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The  ABC  of  the 
New  York  Market 


79 


The  Most  Searching  Survey  Ever 
Made  of  a  Major  Retail  Market 


For  one  year  the 

Bureau  of  Business  Re¬ 
search  of  New  York  Uni¬ 
versity  has  been  engaged 
in  a  series  of  studies  of 
the  New  York  market  and 
New  York  newspaper  readers 
with  a  view  to  determining  a  basis 
upon  which  the  greatest  market  in 
America  might  be  correctly  ap¬ 
praised,  and  the  value  of  its  news¬ 
papers  as  advertising  mediums  ar¬ 
rived  at  with  some  degree  of 
accuracy. 

Such  a  task  was  a  gigantic  one, 
but  one  urgently  needed  not  only 
to  dispel  the  uncertainty  that  has 
always  enveloped  the  New  York 
market  but  to  provide  a  yardstick 
by  which  its  merchandising  and 
advertising  values  might  be  meas¬ 
ured. 


In  laying  the  ground  work  for 
this  huge  task  a  corps  of  trained 
field  men  made  38,000  calls,  on 
every  street  in  every  borough  of 
the  city,  covering  every  class  of 
district  from  the  Ghetto  to  Park 
Avenue.  The  tabulation  of  these 
reports  by  the  Statistical  Staff  of 
the  Library  Bureau  alone  occupied 
months  of  careful  analysis,  and 
brought  to  light  a  mass  of  invalu¬ 


Pulitzer  Building 
New  York 


able  merchandising  data  now  for 
the  first  time  made  available  to  the 
advertiser. 

The  presentation  of  this  city¬ 
wide  survey — the  most  searching 
ever  made  of  a  major  retail  market 
— falls  into  three  divisions: 

1 —  “The  A  B  C  of  the  New 
York  Market,”  a  brochure 
which  forms  but  the  first 
step,  the  background,  for 
the  more  detailed  informa¬ 
tion  to  follow. 

2 —  “A  Marketing  Map  of 
New  York  City,”  on 
which  can  be  plotted  and 
visualized  population  and 
its  ability  to  buy,  the  ad¬ 
vertiser’s  sales  situation, 
and  the  value  of  each 
newspaper’s  audience. 

3 —  A  complete  analysis  of  the 
readers  of  each  newspaper 
in  New  York,  obtained 
from  personal  interviews 
in  38,000  homes,  which 
constitutes  an  authentic 
cross-section  of  the  city. 

The  first  of  this  series  of  studies 
is  now  ready  for  distribution — 
“The  A  B  C  of  the  New  York  Mar¬ 


ket.”  It  is  but  the  forerunner  of 
the  New  York  University’s  survey 
— the  foundation  on  which  the  en¬ 
tire  structure  to  follow  is  to  be 
erected. 

“The  A  B  C  of  the  New  York 
Market”  divides  the  population  of 
Greater  City  into  the  following 
expenditure  groups: 

1— HIGH 

6. 1  Oo  79,321  families 

E.p„dU.„. )  :  »’■>«»  » 

II— MEDIUM 

61.2%  or  807,266  families 
Annual  Expenditures  | 

Ill— LOW 

32.7%  or  431,207  families 

a  I  rr  j's.  i  Range  ....$3,000  and  less 
Annual  Expenditures  ^  . ,, 

The  method  of  arriving  at  this 
yardstick  for  measuring  population 
values  is  fully  explained  in  the 
brochure. 

A  subsequent  breakdown  of 
these  divisions  makes  possible  a 
series  of  charts,  the  study  of  which 
is  the  first  step  toward  establishing 
a  yardstick  by  which  New  York 
advertising  values  may  be  rightly 
appraised.  They  are  shown  in 
color  in  “The  A  B  C  of  the  New 
York  Market.” 


'New  York 
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REPRESENTING  THE  NEWSPAPERS 

Fred  P.  Motx  HiU  “Secret  Lift  System”  of  Advertising  Agencies — Co-oper- 
ntion  Between  Local  Merchants  and  National  ReprescnUtives 
— Waggett  Joins  Guy  S.  Osborn,  Inc. 


CUSTOMS  RULING  UPHELD 

Street,  New  \ork.  Now  handling  account  {(» 
The  United  States  Court  of  Customs  «he  Shirtcraft  Company,  Hazeltine,  Pa. 


Appeals  on  March  9,  affirmed  the  de-  "•  ^  Hum^rey 
cision  of  the  Xew  York  District  Cus-  acc^Jnt^f  th’o'l^banc 
toms  Court  in  over-ruling  a  protest  wear,  Pawtucket,  R.  I 


H.  B.  Humphrey  Company,  SSt  BoyUtoa 

street,  Boston,  Mass.  Reported  to  have  secured 
account  of  the  Lebanon  Mill  Company,  und«. 


against  the  assessment  of  10  per  cent  Joseph  Katz  Company,  16  East  Mount  Ver. 

ad  valorem  duty  on  Norwegian  newsprint,  non  Place,  Baltimore,  Md.  PlacinR  orders  with 
Imported  without  being  marked,  stanrped  SSKiVS?™  .ST 
or  labeled  as  required  under  the  1922  Larcher-Horton  Company,  44  Franklin  str,- 


TJ[7HAT  he  said  was  a  growing  ten-  Bovd,  of  the  Pittsburgh  office,  spent  tariff  act.  The  protest  had  been  filed  by  Providence,  R.  I.  Now  handling  account  of^ 
dency  among  general  advertising  three  days  last  week  railing  on  the  re-  Atterbury  Brothers,  Importers.  Wr^ches^'^Roxbu^y "xfasfaXL^^^^^ 

agencies  to  keep  newspaper  lists  a  secret  tailers  of  Clearfield,  Pa.,  explaining  t  e  non  ii  ation  irvfv  Lord  A  Thonms  and  Logan,  225  Bush  street 

was  attacked  this  week  by  Fred  1>.  Motz  scheme  to  them,  and  they  have  responded  ISSUES  CIRCULATION  SURVEY  sa^rancisco.  Sending.  o?d«s  to  PadfccS 


of  the  Jolui  M.  Branham  Company,  in  an  ' 

interview  with  Editor  &  Publisher.  other 
"If  general  advertising  agencies  wish  gress. 
to  be  of  real  service  to  their  clients,  they 
will  not  constitute  tliemselves  sole  judge  vy 


enthusiastically,  according  to  Mr.  Kim-  Winnipeg  (Manitoba)  Free  Press 

ball.  This  s^ci^  has  published  a  43-page  analysis  of  the 

other  papers,  the  CleaHield  (Pa.)  Pro-  circulations  of  the  Wee  Press  publica- 


ISSUES  CIRCULATION  SURVEY  Sa‘^^rat^o“.”sc“?ng'l?d%”^s“o  Pa4’cS 
The  Winnipeg  (Manitoba)  Free  Press  Company,  s*. 


H.  K.  McCann  Company,.  National  QtT 
Building.  Cleveland.  Now  handling  account  of 


tions,  the  Daily  Free  Press  and  the  Free  the  Perfection  Stove  Company,  Cleveland,  man- 


Elliott  of  the  Jacksonville 


and  jury  on  questions  of  newspapers  and  (Fla.)  Timcs-Union  visited  the  offices 


their  markets.”  Mr.  Motz  said. 


of  Benjamin  &  Kentnor  Company,  his 


•‘Certainly  a  little  information  can  do  national  representative  in  New  York,  this 
no  harm.  week. 

‘‘But  they  don’t  seem  to  care  to  receive 


Press  Prairie  Farmer,  weekly. 


AD  TIPS 


the  information  which  the  special  repre-  U.  Waggett,  tormerly  connecteO  witt 

sentatives  are  particularly  well  fitted  to 


ufacturers  of  oil  stoves,  oil  water  heaters  and 
oil  room  heaters. 

MacManus,  Inc.,  475  5th  avenue.  New  York. 
Placing  account  for  the  Atlantic  &  Pacific  Tea 
Company,  Jersey  City,  N.  J. 

Pedlar  A  Ryan,  250  Park  avenue.  New  York. 
Now  handling  account  for  Northam  Warren 
t'onipany.  “Creme  Elcaya,’’  New  York. 
Pott»-Tumbull  AdvertUing  Company,  Gates 


Harry  Atkinson,  Inc.,  322  S.  State  street,  Potts-Tumbull  Advertising  Company,  Gates 

F.  G.  Waggett,  formerly  connected  with  Chicago.  Now  handling  the  account  of  Thomas,  Building,  New  York  City.  Placing  orders  with 
e  t'hicaco  office  of  the  American  Le-  Ltd..  Chicago  (Shainpoo),  who  expect  to  do  newspapers  in  selected  sections  for  the  Ameri. 

If  sp*’*"*  advertising  very  soon.  can  Beauty  .Macaroni  Company,  Denver,  Colo- 


TliailVCb  die  udiiieuiaiij  wtii  iiiivvA  .  i  r  •  i  *.U^  au\crn»iiJK  vc»y  '--*1 

ve  them.  The  general  agents  are  Magaaine,  has  joined  the  force  of  ^  ^  ^  Chestnut  street, 

'A  crtA^'ialc  will  Hictiirh  thp  new*;-  Osborn,  InC.  Mr.  Waggett  is  a  F»hiladclphia.  Again  placing  orders  with  news-  „ 


afraid  the  specials  will  disturb  the  Dartmouth  graduate,  and  for  three  years 

paper  lists  they  have  prepared.  They  Boston  office  of  J.  W'^alter 


papers  in  various  sections  for  the  Hanes  Knit- 
ing  Company,  underwear,  Winston-Salem,  N.  C. 


Frank  Presbrey  Company,  247  Park  avenoe, 
New  York.  Placing  account  of  B,  \V.  Saneor 
nnd  Company,  Community  Uphuilders  Ne* 
York.  Also  placing  account  tor  the  Riteall 


keep  them  secret  until  the  last  moment  Thompson  Company,  advertising  agency.  ,,mrked'lSeT  Chicago,  ^and  ^thT\T  m”'.!?' 


before  the  campaign  breaks,  and  very  He  has  also  been  associated  with  the  ad- 
often  a  number  of  weak  papers  get  on  a  vertising  department  of  the  Chicago  Daily 
list.  Then  all  the  agency  is  liable  to  do 

is  to  attempt  to  justify  its  selection.  A  ^ 


..oration  Reimers  A  Osborn,  Inc.,  285  Madison  avenu. 

A  .J  c-  D  At  X-  t.  xA-  u-  'ork.  Placing  account  for  the  Charlei 

Austin  F.  Bement,  Inc.,  410  North  Michigan  l-ischer  Spring  Companv.  Brooklyn.  N  Y 
avenue.  Chicago.  Will  use  about  a  half  dozen  Southwestern  Adv.  Co.,  Majestic  Buiidiiu 
towns  for  some  new-siyiper  advertising  on  Haag  Dallas,  Texas.  Will  use  newspapers  in  tomi 
Bros..  I  e<  ria,  Ill.  (Washing  Machines).  and  cities  in  Texas,  Arkansas,  Oklahoma  and 


Dallas,  Texas.  W'ill  use  newsj 
and  cities  in  Texas,  Arkansas, 


minimum  amount  of  time  is  being  granted  1  he  Devine-\\  allis  Corporation,  sue-  B.  S.  Bowerman  Advertising  Agency,  121  I-onisian.'i.  in  which  plants  of  the  Southern  Ice 
to  the  special  representatives  who  know  cessors  to  the  Devine-MacQuoid  Com-  Commerce  street.  Baltimore.  Pl.acmg  orders  with  and  Utilities  Company.  Dallas,  Texas,  are  lo- 
.i,„  - -  adoantoo-oe  naiiv  Ttir  .  has  hoon  annninfivl  national  «'n'e  Pennsylvania  newspaiiers  for  Lion  Bonkl.n  _ _  . 


the  newspapers  and  their  advantages  pany,  Inc.,  has  been  appointed  national 
better  than  the  space  buyers.”  advertising  representative  of  the  Eliaa- 

-  beth  (N.  J.)  Times  and  the  Warren 

A  plan  for  co-operation  between  local  (Fa.)  Tribune. 

merchants  with  their  newspaper  and  the  - 

national  advertising  representatives  is  ;m.  G.  Mogenson  &  Co.,  Inc.,  has  been 


\  Company,  roofing. 

Collins-Kirk,  Inc.,  750  North  Michigan  ave¬ 
nue,  Chicago.  Placing  orders  with  newspaiiers 


Stewart-Davis  Company,  400  North  Michigaj 
ilonlevard,  Chicago.  Issuing  contracts  to  news¬ 
papers  gener.illy  on  Stearns  Electric  Paste  Com¬ 


mie,  V  iiicago.  r lacing  oruers  wiui  iicwspaiicis  •  ,  (■hij-aeo 

...  various  sections  for  the  Reisch  Brewing  "o.  S.  Ty^  A  Co.,  Inc.,  16  East  4Ut  street 

■  secured  account  of  the  m!: 


national  advertising  representatives  is  M.  C.  Mogenson  &  Co.,  Inc.,  has  been  ing  campaign  of  the^JelL  Co..'^'*Chicago  (Mood  uj 

Wng  worked  out  by  Lindenstein-Kim-  apiwinted  to  represent  the  Ifancouvcr  s  ison  avenue,  Newark  Places’ ac«um  „“*th 

ban  Inc..  New  \  ork.  <''^sh  )  Cd/lO/lit/im  m  the  national  held,  ‘ending  copvscheduiesNo  .aS.aig^  list  of  news-  I'itzgerald  Soap  (Tompany,  Ellingswood,  N.  J., 

The  scheme,  as  explained  by  Frederic  The  New  York  office  of  the  Mogenson  papers  on  Reisch  I-ood  Products  Co..  Spring- 
A.  Kimball  this  week,  is  for  the  merchant  Company  which  last  week  told  Editor  &  I'L  N^^York  Eg  o"d;’rs  with  twTpa^pIM”’ 

to  keep  the  local  newspaper  informed  Publisher,  that  the  Port  Angeles  Correll,  Inc.,  28  West  4sth  street.  New  sections  where  salesmen  will  visit  for  the  St«>- 

of  all  purchases  made,  as  to  quantity,  (Wash.)  Evaiing  News  was  a  new  \ . ‘*0'°“.'“  *x-®  Standard  i„.all  Underw-ear  Company,  "Sis,”  underwtar, 

etc.,  and  at  the  time  of  placing  the  order  client,  this  week  states  the  announcement  Crit^eld'^A'Co. ''iMeMsi  ‘rac'kson'boulevard  ‘ 


nanufacturers  of  “Fitzger.ald”  hair  soap.  ’ 
Charles  A.  Weeks,  Inc.,  270  Madison  avenor, 


„  ,  _  nr  .....  .  .  XT  Vork.  Placing  orders  with  newspapers 

Paul  Correll,  Inc.,  28  West  4-Tth  street.  New  sections  where  salesmen  will  visit  for  the  St 
^ork.  lias  secured  account  of  the  Standard  i„.all  Underwear  Company,  "Sis,”  underwt 
\  arnish  W  orks.  Koverflor  paint,  New  ^  ork.  Springfield,  Mass 


-  .  Critchlield  A  Co.,  14  East  Jackson  boulevard. 

With  the  salesmen,  requesting  the  as-  was  erroneous.  John  Schweitzer,  of  the  C  hicago.  Now  handling  the  account  of  the 
sistance  of  newspaper  adv'ertising  for  Evening  News,  has  informed  Editor  &  Bismarck  Hotel,  Chicago. 


merchandising  the  goods.  When  the  Publisher  that  his  paper  has  made  no 
merchant  tells  the  local  newspaper  how  change  in  its  representation. 


much  of  a  certain  product  has  been  or-  - 

dcred,  the  newspaper  relays  this  informa-  Robert  O.  Smith,  recently  with  A.  E. 
tion  to  the  national  representative,  who  Clayden’s  New  York  office,  has  joined 


LBLISHER  that  his  paper  has  made  no  .  L»’Arcy  Advertising  Company,  St.  Louis,  Mo., 

-incrp  in  ite  rpnresmitQtion  Issuing  contracts  to  newspaiiers  generally  on 

ange  in  its  representation.  White  Company,  Cleveland  (Trucks). 

r>  t,  .  rx  c-  •  1  .  T-  Bogart  A  Co.,  73S  Boylston  street.  Bos- 

Kobert  (J.  omith,  r(?ccntly  with  A.  E.  ton.  Placing  orders  with  newspapers  in  various 

ayden’s  New  York  office,  has  joined  sections  for  H.  .\l.  Sawyer  &  Company,  Foy 


immediately  calls  upon  the  manufacturer,  the  New  York  office  of  tile  G.  Logan  “D^i^i^^'^SulUvan^^A*’ lTO**W*''t*'4:Ld 
suggesting  an  advertising  campaign  in  Payne  Company.  „reet.  New  York,  “as  secured  accounMfor  the 

the  local  paper.  Hunter  Manufacturing  &  Commission  Company, 

representative  of  Lindenstein-Kim-  The  Merrill  (Wis.)  Herald  has  ap-  u’'" u  /-  xt  x  u- 

ball  is  now  visiting  client  papers,  telling  pointed  the  G.  Logan  Payne  Company  .Menue  Sgo.^T^^P^ring  ^i^7  for 
local  merchants  ot  the  plan.  Urover  W .  as  its  national  advertising  representative,  advertising  of  Dona  Castile  Soap.  Armour  & 
_  (  ompany,  Chicago.  Also  is  preparing  some  ad- 


WHAPS  WHAT  IN  THE  FEATURE  FIELD 

Virginia  Swain  Resigns  from  NEA  Service,  Inc. — Ledger  Announces 
New  Strip  Called  “Deb  Days” — Hitherto  Unpublished 
Ibanez  Stories  Offered  by  United 


vertising  for  newspapers  on  Jelke  Co.,  CTiicago 
( Delicia). 

Foote  A  Morgan,  Inc.,  247  Park  avenue, 
New  York.  Renewing  contracts  for  a  selected 
list  of  newspapers  for  the  Hotel  Shelton. 

Groesbeck-Heam,  Inc.,  415  Lexington  ave¬ 
nue.  New  York.  Has  secured  acci  unt  of  the 
Day-Fan  Electric  Company,  Dayton,  Ohio,  man. 
ufacturers  of  radios,  fans,  motors,  vacuum 
cleaners. 

E.  W.  Hellwig  Company,  9  East  40th  street. 
New  York.  Placing  orders  with  some  Pacific 


yiRGINIA  SWAIN,  feature  and  serial  auspices  of  the  Washington  Daily  Aeu's,  ?oTst  Vewspa^^rM'TorMr  Com  p“,Snct?'Re‘: 
’  writer,  has  resigned  from  the  New  Senpps-Howard  tabloid.  fining  Company.  “Mazola,”  New  York. 


York  staff  of  NEA  Service,  Inc.,  to  be¬ 
come  associated  with  the  editorial  depart- 


The  International  Syndicate,  Baltimore, 


ment  of  McClure’s  Magacine.  Miss  has  issued  a  special  feature  page  for 
Swain,  who  in  private  life  is  Mrs.  Philip  March  20  on  Beethoven,  who  died  100 

Stong,  wife  of  the  editor  of  the  North  years  ago,  March  26,  1827. 

American  Newspaper  Alliance,  is  a  - 

graduate  of  the  University  of  Missouri,  A.  L.  Brandt  has  completed  the  special 
and  formerly  worked  on  the  Des  Moines  sales  work  he  has  been  doing  for  the 
Xczvs  and  Des  Moines  Tribune.  Bell  Syndicate.  Inc.,  New  York,  and  is 

Julia  Blanshard,  formerly  of  the  now  back  in  his  regular  position  on  the 

A’ezi'ark  (N.  J.)  Ledger,  has  succeeded  sales  staff  of  the  United  Feature  Sjmdi- 

Miss  Swain  on  the  NEA  staff.  cate,  New  York. 

■  A  cti-irv  eoiiod  “TT^B  Fraoccs  R.  Grant  has  established  a  new 


E.  T.  Howai^  Company,  33  West  42nd  street. 
New-  York.  .Again  placing  orders  with  news- 
I'apers  in  various  sections  for  the  Carbona  Prod¬ 
ucts  Company.  “Cleaning  Fluid,”  New  S'ork. 


Edward  D.  Woody ard 

Spencer,  W.  Va. — 

‘  *T  imes-Record  ’  ’ 


TheFlexitype 
Dry  Flong 

is  successful  in  newspaper  plants 
because,  it  is 

1 —  Easily  prepared  and, 

2 —  Produces  plates  with 

(a)  type  that  prints  black 

(b)  and  halftones  distin¬ 
guished  by  their  clearness 
and  detail. 

IFe  have  convinced  others. 
Let  us  show  you. 

Brooks  Paper  Company 

St.  Louis,  Mo. 


•  A  new  six-column  strip  called  “Deb  est?Wished  a  new 

Davs,”  drawn  bv  Charles  J.  Coll,  with  ‘  P'nc  St..  New  \ ork,  un- 

te.xt  by  Litta  Mabie,  is  announced  by  the  International  Intorma- 

Ledger  Syndicate,  Philadelphia.  Miss  ‘  _ 

Mabie  is  the  niece  of  the  late  Hamilton  c  j  xrt-  a  c- 

W.  Mabie  of  The  Outlook. 

_  writer,  sailed  from  New  lork  this  week 

,  .  ,  .  ^  months’  trip  to  Spain.  Italv, 

Ten  hitherto  unpublished  ^ort  stories  ^nd  France,  gathering  material  for  feature 
by  Blasco  Ibanez  are  being  offered  by  the  stories. 

I'nited  Feature  Syndicate,  New  York.  _ 

They  are  illustrat^'  by  Joseph  Cummings  Major  Ross  Duff  Whytock.  New  York 
t  base,  A.E.F.  artist.  correspondent  of  the  Philadclbhia  Puhlir 


1  hey  are  illustrate  by  Josepn  Uummings  Major  Ross  Duff  Whytock.  New  York 
t  base,  A.E.F.  artist.  correspondent  of  the  Philadelphia  Public 

Ledger,  is  author  of  a  New  York  letter 
Dr.  Frank  McCoy,  head  of  the  Me-  called  “Gotham  Lights  and  Shadows,” 
Coy  Health  Service,  Los  Angeles,  spoke  now  being  distributed  by  the  Ledger  Syn- 
in  Washington,  D.  C.,  March  16,  under  dicate,  Philadelphia. 


**Our  entire  organization  feels  that 
the  installation  of  the  2-4-6-6-10- 
12-14-16  page  DUPLEX  FLAT  BED 
WEB  PRESS  UNIT  COMBINATION 
is  the  smartest  move  we  have  made 
since  purchasing  our  first  linotype 
ten  years  ago.** 

Write  for  particulars 

DUPLEX  PRINTING 
PRESS  COMPANY 

Battle  Creek  Michigan 


>Ml^uildiag^/ 
circulation* 

The  Chicafio  Herald  and  Examiner’*  chew  t 
of  the  Hollister  organization  to  coadoct  j 
its  areat  circulation-building  **®Py^*  j 
just  announced,  was  based  enlirriy  on  1 

lister’s  deserved  reputation  for  unriTsUsd  Z 
supremacy  in  the  field.  zNo  other  conipsay  4 
can  even  approach  its  record  for 
results,  with  campaigns  for  such  newspaper 
as  The  Philadelphia  Inquirer,  l.leveland  Plsin 
Dealer,  Memphis  Commercial  Appeal,  La* 
Angeles  Times,  San  Francisco  Chronkla  tad 
Indianapolis  News  to  its  credit. 

IT  rife  Care  The  Herald  and  EtarntM^, 

CHICAGO 

HCJUBTEg 

Circulcdion  Orgm2^  \ 

HomK  A4.;  717-8  Conmcnlil  Exrt.  Bl|..  Ui  tsm  , 
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McCoy  Service  Gives  Health 

WHAT  makes  McCoy  Daily  Health  Service  so  valuable  to  newspapers  is  that  Dr. 

McCoy  has  a  genius  for  passing  on  to  his  readers  in  understandable  form  his  won¬ 
derful  ideas  on  nutrition  and  health.  Dr.  McCoy  is  a  health  mechanic;  he  shows 
people  how  to  get  well  and  how  to  keep  well. 


The  following  letters  taken  from  Dr.  McCoy’s  daily  mail  explain  why  circulation  managers 
all  over  the  country  are  so  anxious  to  get  the  McCoy  Health  Service  for  their  newspaper: 


FROM  ONTARIO; 

“I  think  the  daily  writings  and  advice  of  Dr.  Frank 
McCoy  in  the  OTTAWA  JOURNAL  are  worth  the 
price  of  the  paper  for  a  whole  year.” 

P.  J.  Whalen, 

Renfrew,  Ontario. 

FROM  MISSOURI; 

‘‘We  certainly  were  glad  when  we  first  saw  your 
articles  in  the  ST.  LOUIS  STAR.  In  my  opinion 
it  is  one  of  the  greatest  things  the  Star  has  yet 
done  and  I  certainly  hope  that  they  keep  up  your 
good  work.” 

M.  Cronacher, 

Route  No.  3,  Kimmeswick.  Mo. 

FROM  CALIFORNIA; 

‘‘Just  wish  you  could  realize  all  the  good  you  are 
doing  and  have  done,  Dr.  McCoy.  Since  reading 
your  articles  in  my  paper  and  following  them  my 
family  is  so  much  better.” 

Mrs.  Chas.  R.  Miller, 

Saratoga,  California. 

FROM  COLORADO; 

‘‘If  every  family  based  its  life  habits  upon  your 
articles  published  each  morning  in  THE  DENVER 
NEWS  we  doctors  would  have  little  to  do.” 

Dr.  W.  V.  Gage,  M.D., 
Metropolitan  Building,  Denver. 


FROM  WASHINGTON; 

‘‘It  is  good  indeed  of  you.  Dr.  McCoy  and  the 
SEATTLE  STAR  to  help  the  readers  as  you  are 
doing  and  I  am  sure  there  will  be  many  to  take 
advantage. 

Mrs.  Marg  Nowell, 

4211  Woodlawn  Ave.,  Seattle. 

FROM  WASHINGTON; 

‘‘I  have  always  been  an  advocate  of  good  health  by 
correct  methods  of  diet,  and  Dr.  McCoy’s  Daily 
Talks  in  my  newspaper  are  the  best  talks  on  good 
health  that  I  have  ever  heard  or  read — and  I  have 
travelled  in  every  country  of  the  world.” 

Chas.  H.  Flick, 

E.  Sound,  Wash. 

FROM  MANITOBA; 

‘‘I  don’t  know  whether  I  am  doing  the  right  thing 
to  write  this  long  letter  to  you;  but  if  not,  please 
forgive  me  this  time.  I  have  read  your  articles 
every  night  in  the  WINNIPEG  TRIBUNE,  and  I 
must  say  I  would  give  ten  times  the  worth  of 
the  paper  before  I  would  miss  your  readings.  Now, 
I  don’t  know  whether  or  not  you  accept  any  money 
for  a  little  advice,  but  if  not  I  will  remember  you 
in  some  other  way  later.” 

Mrs.  Bannon, 

636  McGee  Street, 

Winnipeg,  Man.,  Canada. 


With  reader  interest  and  appreciation  like  this  pouring  in  every  day,  is  it  any  wonder  that 
these  newspapers  are  proud  of  their  McCoy  Health  Service.  As  a  circulation  getter  and  cir¬ 
culation  holder,  the  McCoy  Health  Service  has  no  equal.  Only  one  paper  in  each  city  can 
buy  Dr.  McCoy’s  Daily  Health  Message.  Will  that  paper  be  yours  ?  Territory  is  closing 
fast.  Write  or  wire  today. 


r“ 

1 

1 

McCOY  HEALTH  SERVICE, 

McCoy 

Health  Service 

1 

1 

1 

1 

1 

1 

1305  Brack  Shops  Bldg., 

Los  Angeles,  California. 

Please  send  me  particulars  and  price  for  your 
Daily  Health  Service  for  my  paper. 

1305  Brack 

Shops  Building 

1 

1 

Name  of  paper  . 

Los  Angeles 

.  California 

1 

1 

Address  . 

1 

1 

1 

1 
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ADVERTISING  AGENCY  AFFAIRS 


Orchard  Named  Vice-President  of  Gardner  Advertising  Company — McCaus- 
land  Now  with  Buchen  Company — Hoyt  Indicates 
Swing  to  Newspaper  Space 


STORE  TAKES  10  PAGES 


Ti  lURK  than  'JO  iK'r  cent  of  the  cus- 
tomers  of  the  Charles  \V.  Hoyt 
Company,  Inc.,  advertising  concern  of 
New  York  City,  have  placed  orders  for 
future  advertising,  with  larger  appropria¬ 
tions  in  many  cases,  Charles  \V.  Hoyt, 
president,  said  in  Kansas  City,  Mo.,  last 
Friday  where  he  was  a  luncheon  guest 
of  Lou  E.  Holland. 

“A  study  of  newspapers  throughout  the 
West  has  caused  me  to  recommend  to 
my  associates  that  more  newspaper  space 
be'  used  by  our  tirm  this  year,”  Mr.  Hoyt 
said.  “I  am  convinced  that  direct  action 
newspaper  advertising  gives  the  promptest 
and  most  satisfactory  results.” 

Mr.  Hoyt  was  on  his  way  to  New 
York  City  from  the  Pacific  coast. 


The  J.  15.  Milgram  Advertising  Agency, 
New  York,  has  been  incorporated.  Of¬ 
ficers  are  J.  15.  Milgram,  president  and 
treasurer;  X.  L.  Milgram,  vice-president; 
and  C.  Ira  Funston,  secretary. 


Frank  15.  Rluxies,  formerly  with  the 
display  advertising  department  of  the 
Pro'c'idcnce  (R.  I.)  Journal,  has  started 
an  advertising  business  under  his  own 
name  in  Providence. 


Edward  OT'aUon,  Jr.,  recently  with 
the  Andrew  Cone  Advertising  Agency, 
New  York,  has  joined  the  copy  staff  of 
the  John  Ring,  Jr.,  Advertising  Company, 
Inc.,  St.  Louis.  He  was  at  one  time  with 
the  Miami  (Fla.)  Herald. 


Then  Leases  Traction  Lines  to  Trans¬ 
port  Customers  Free 

"Newspaper  advertising  will  pull  peo¬ 
ple  to  your  store.”  That  axiom  long  has 
held  good  in  merchandising,  but  the  Reps 
Dry  Goods  company  of  Springfield,  Mo., 
last  Sunday  went  the  axiom  one  better. 

In  carrying  ten  full  pages  of  advertis¬ 
ing,  23,520  agate  lines  in  the  Sunday 
issue  of  the  Springfield  Daily  Xeu's,  the 
Reps  company  amiounced  it  would 
provide  free  transportation  to  its  store 
between  the  hours  of  9  and  10  o’clock  the 
following  Monday  morning. 

Between  those  hours  the  Reps  com¬ 
pany  had  leased  outright  the  entire 
Springfield  traction  system.  Reports 
from  Springfield  Monday  night  were 
that  the  advertisement  had  brought  the 
Reps  company  the  biggest  day’s  business 
in  its  28  vears  of  business. 


HNANCIAL  GROUP  MEETS 


Frank  M.  Orchard,  has  been  elected 
vice-president  and  manager  of  the  St. 
Louis  office  of  the  Gardner  Advertising 
Company.  Edward  R.  Gardner  has  been 
made  associate  manager,  and  Mrs.  Erma 
Proetz,  director  of  production.  Mr.  Or¬ 
chard  will  be  in  charge  of  client  rela¬ 
tions  and  new  business.  Mr.  Gardner 
w’ill  have  charge  of  office  operations. 


The  United  States  Advertising  Cor¬ 
poration.  Toledo,  has  ap^inted  Leslie  S. 
Gilette  as  eastern  advertising  representa¬ 
tive  for  its  automotive  accounts.  His 
headquarters  will  be  in  New'  York. 

DETROIT  RAISING  $1,000,000 


George  O.  McCausland,  recently  with 
the  Studebaker  Sales  Company  of  Ken¬ 
tucky.  at  Louisville,  and  prior  to  that 
with  the  Schafad  Advertising  Agency  at 
Rockford,  Ill.,  has  joined  the  staff  of  the 
Buchen  Company,  Chicago  advertising 
agency.  McCausland  succeeded  J.  M. 
Williams  in  the  media  department.  Wil¬ 
liams  is  now  located  with  the  General 
Laboratories,  Inc.,  at  Madison,  Wiscon¬ 
sin. 

Charles  H.  Viens,  formerly  in  sales 
promotion  work  with  the  Crowell  Pub¬ 
lishing  Company  of  New  York,  has 
joined  the  advertising  staff  of  the  Charles 
E.  Vautrain  Associates  of  Holyoke, 
Mass. 


Arthur  W.  Ramsdell  has  joined  the 
George  Batten  Company,  Inc.,  New 
York,  in  an  executive  capacity  in  the  mar¬ 
keting  department. 


Sidney  Arthur  Wells  has  been  pro¬ 
moted  from  assistant  production  man¬ 
ager  to  production  manager  of  the  Cleve¬ 
land  office  of  the  H.  K.  McCann  Com¬ 
pany.  William  Joseph  O’Neill,  former 
production  manager,  will  join  Frank  Sea¬ 
man,  Inc.,  New  York,  as  assistant  di¬ 
rector  of  service,  after  April  4. 


Williams  &  Cunnyngham,  (Chicago  ad¬ 
vertising  agency,  has  purchased  the  J.  V. 
Gilmour  Company,  of  the  same  city.  J. 
V.  Gilmour  has  joined  the  Williams  & 
Cunnyngham  staff  as  an  account  execu¬ 
tive. 


^los  AngJes  EvcningHeralcfy 


Circulation^ 


V41/ 

Adferlising 

196,050 


Uvt  *0,  i»w* 

#*T*ninieBt 

•tatamant 


Campaign  for  Huge  Advertising  Fund 
to  Start  April  6 

Plans,  which  are  already  imder  way, 
contemplate  the  raising  of  $1,000,000  with 
which  to  advertise  Detroit.  The  active 
campaign  to  obtain  this  sum  will  open 
on  April  6,  and  continue  through  the  fol¬ 
lowing  10  days.  The  decision  to  under¬ 
take  this  work  was  reached  at  a  joint 
meeting  of  the  Detroit  Convention  and 
Tourist  Bureau  and  the  Adcraft  Club  of 
Detroit  a  few  days  ago  and  active  work 
began  immediately.  Members  of  the  Ad¬ 
craft  Club  undertook  the  preparation  of 
a  local  advertising  and  publicity  campaign 
which  will  be  instituted  just  prior  to  the 
opening  of  the  drive  for  funds. 

The  money  will  be  used  to  promote 
Detroit  as  a  convention  and  tourist  city 
and.  it  is  understood,  will  be  spent  almost 
entirely  in  newspapers  and  magazines. 
This  is  the  result  of  a  minor  newspaper 
campaign  conducted  last  summer  by  the 
Adcraft  Club  for  the  Convention  Bureau. 
The  proposed  campaign  is  scheduled  to 
open  about  May  1  and  will  cover  a  three- 
year  period. 

NEW  SUNDAY  PAPER 

The  Pittsfield  (Mass.)  Sunday  Post, 
the  first  Sunday  paper  to  be  published 
in  Pittsfield,  in  many  years,  was  placed 
on  sale  this  week.  Leone  Dragone,  pub¬ 
lisher  of  an  Italian  weekly,  is  publisher. 
Michael  McHale  is  editor.  For  the 
present  the  Post  is  being  published  in 
Schenectady,  N.  Y. 


Robert  J.  Hess,  for  12  years  advertis¬ 
ing  manager  of  the  Richmond  (Va.) 
News  Leader,  has  become  associated  with 
Cecil,  Barreto  &  Cecil,  advertising 
agency.  He  will  make  his  headquarters 
in  Philadelphia. 


1926 

17,505,474 

*(V*w  ww  MO.OM)  Agat*  Liaw 

RtpTttttUaHott 

■nr  Ynt  Oklnfi  tu  Fraathn 

■vk.  W.  MdMMf  Mu  H.  Udenr  A.  i.  Narli  HUl 
•04  TIm  BMg  110  Bnrft  Bldg.  (10  Hnnt  Bldg. 


IRVIN  S. 

COBB 

uTites 

LADIES  AND 
GENTLEMEN 

The  Best  of  His  Recent  Work 

Price  $2,00 
Wherever  Book<  Arc  Sold 

^opolitan  Book  @>oratiOD 

nOttfUT  FOKTICTtl  StKCCT.  NcwYO*i( 


Directors  Vote  to  Hold  Self-Supporting 
Conventions  in  Future 

Beginning  with  its  1927  convention,  the 
Financial  Advertisers  Association  will 
hold  independent  and  self-supporting  con¬ 
ventions  it  was  decided  by  the  Board  of 
Directors  at  their  mid-year  conference 
in  New  Orleans,  March  10,  11  and  12. 

Under  this  departure  the  first  conven¬ 
tion  will  be  held  at  West  Baden,  Ind., 
Sept.  12  to  IS. 

The  business  program  will  be  carried 
out  with  no  interference  by  entertainment 
provided  by  local  members,  but  ample 
time  will  be  set  aside  for  entertainment 
by  the  association  itself. 

Carroll  Ragan,  president  of  the  As¬ 
sociation  in  1925-26,  was  the  recipient 
of  a  watch,  the  gift  of  the  Board  of  Di¬ 
rectors  at  the  New  Orleans  meeting. 
Fred  W.  Ellsworth,  vice-president  of  the 
Hibernia  Bank  and  Trust  Company, 
New  Orleans,  made  the  presentation. 


Where 
can  you 
find^ 


A  MORE 
PRODUCTIVE 
MARKET 
THAN 

Bridgeport 

CONNECTICUT 

50.000  families,  with  steady 
incomes  above  the  average, 
enabling  them  to  buy  more 
than  mere  necessities,  live 
within  the  13-mile  trading 
area. 


Post 

Telegram 

CIRCULATION 

covers  this  compact  territory 
so  thoroughly  that  one  adver¬ 
tising  appropriation  only  is 
needed. 


Sational  Representath'es 
GILMAN,  NICOLL  &  RUTHMAN 
New  York,  Boston,  Chicago,  San  Francisco 


MIDWEST  CIRCULATORS  MEET 

Roy  F.  Bailey  Re-Elected  President  at 
Kansas  City 

K.ansas  City,  Mo.,  March  16.— CJyj. 
dren  are  exercising  an  increasing  influence 
on  the  contests  of  newspapers,  "publishers 
and  circulation  managers  attending  the 
meeting  here  today  of  the  Midwest  Cir¬ 
culation  Managers  Association  agreed 

"It  devolves  upon  publishers  to  keen 
their  newspapers  clean  for  the  childre^ 
sake,”  Roy  F.  Bailey,  Salina  (Kan.) 
Journal,  said.  Mr.  Bailey  is  president  of 
the  .Association.  More  interest  in  clean 
features  and  in  some  instances,  more  in¬ 
terest  in  advertisements  than  news  was 
reported. 

Mr.  Bailey  was  re-elected  president  G 
V.  .Allen,  Wichita  (Kan.)  Hcacon,  vice- 
president  and  G.  R.  Boyd,  Independence 
(Kan.)  Examiner,  secretary-treasurer. 


A  Time  Saver  for 
Daily  with  Job  Shop 


UNDER  date  of  November  7, 1926, 
Mr.  Robert  M.Cook  of  the  Lassen 
Mail.  Susanville,  Cal..  writes:"vve 
have  been  ‘on  our  own’  now  for  a  week 
and  have  been  able  to  set  everything 
put  up  to  the  Ludlow,  including  one 
rather  intricate  rule  form.  The  equip¬ 
ment  has  already  resulted  in  the  saving 
of  time  and  w'e  expect  to  make  further 
savings  as  we  grow  more  accustomed  to 
the  machine.” 


Ludlow  Typograph  Company 

2032  Clybourn  A  ve..  Chicago 
Boston— New  York— Atlanta— San  Francisco 


LUOLOW  QUALITY  COMPOSITION 


Modem 

Composing  Room 
Furniture 

■8  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


J  QRAUURE  Ly 
SECTIONS 
PRINTED 

SPECIAL  AND  REQULAR 
EDITIONS.  MAQATINE 
INSERTS  AND  COKl' 
MERCIAL  IDORK 

Slandard  Qrauure 
Corporation  / 
lOUISUILLL  »IJ  1  \\ 


Do  you  want  to  reach 

PENNSYLVANIA’S 

rich  consumers? 

Nearly  all  the  families  in  the  Keystone  State 
read  the  daily  newspapers.  It  is  obvious  there¬ 
fore  that  the  most  effective  way  to  reach  them 
is  through  these  mediums.  These  million  and 
a  half  families  form  one  of  the  greatest  assem¬ 
blies  of  intelligent  and  responsive  buyers  in  the 
entire  country. 

Pennsylvanians  are  producers.  Prosperity  is 
evident  throughout  the  State.  Its  people  have 
money  and  they  spend  it  freely.  You  can  reach 
them  through  the  daily  papers  of  the  important 
cities  in  Pennsylvania.  Each  paper  offers  com¬ 
plete  co-operation  and  with  their  sales  promo¬ 
tion  departments  they  can  obtain  the  dis¬ 
tribution  of  your  merchandise  quickly  and 
economically. 

No  national  campaign  is  complete  without 
covering  the  rich  Pennsylvania  market. 

Consult  the  newspapers  listed  below. 


2,500  10,000  2.500  10,000 


Circulation 

linea 

linea 

Circulation 

lines 

lines 

•-■Mlentowii  Call . 

..(M) 

32,685 

.11 

.11 

‘I’ottsville  Republican  and 
Morning  Paper . 

...(EM) 

15,403 

.08 

.07 

*  Allentown  Call . 

...(S) 

23.020 

.10 

.10 

‘Scranton  Times . 

. (El 

42,501 

.13 

.12 

tBeaver  Falls  Tribune . 

..(E) 

6,821 

.03 

.03 

‘Sharon  Herald . . 

. (E) 

7,456 

.0357 

.0357 

tt Bethlehem  Globe  Times . 

..(E) 

1.1,272 

.06 

.06 

‘Sunburv  Daily  Item . 

. (E) 

5,442 

.03 

.03 

Brownsville  Telegraph . 

..(E) 

7,631 

.01 

.04 

‘Warren  Mirror-Times . 

...(ME) 

9,291 

.043 

.043 

‘Chester  Times . 

..(E) 

18,612 

.06 

.06 

‘Washington  Observer  and 

tCoatesville  Record . 

...(E) 

6,834 

.035 

.03 

Reporter  . 

.(M&E) 

17,384 

.06 

.06 

‘Connellsville  Courier . 

...(E) 

5,652 

.02 

.02 

tWest  Chester  Local  News.. 

. (E) 

11,826 

.04 

.04 

‘“Easton  Express . 

“‘Easton  Free  Press . 

.(E)  ) 
.(E)i 

34,523 

.10 

.10 

‘Wilkes-Barre  Times-Leader. 
tWilliamsport  Sun  and 

. (E) 

26,204 

.06 

.06 

‘Erie  Times . . 

...(E) 

30,985 

.08 

.08 

Gazette  &  Bulletin . 

...(ME) 

29,890 

.09 

.09 

ttGreensburg  Tribune  Review. 

.(EM) 

14,883 

.05 

.05 

tYork  Dispatch . 

. (E) 

19,955 

.05 

.05 

•3f 


City  Derrick. 


.(E)  ) 
.(M)| 

19,582 

.07 

.06 

...(E) 

4,229 

.0285 

.0285 

...(M) 

7,088 

.04 

.04 

•A.  B.  C.  Statement,  Oct.  1,  1926. 

***Consolidated  Aug.  28,  1926.  A.  B.  C.  Oct.  1,  1926. 
tCoTcrnment  Statement,  Oct.  1,  1926. 
tfCovernment  Statement,  March  31,  1926. 
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Editor  &  Publisher  for  March  19,  1927 


MANY  NEWSPAPER  MEN  lowing  restraining  order  against  publica- 

ir^r%r%  ^  w  a  tion  ot  the  action  I 


JOBLESS  IN  ENGLAND 

1926  Amalgamations  Have  Made  Un¬ 
employment  Situation  Acute - 

Hundreds  of  Men  Idle, 
Official  Declares 

Bv  Aixen  Dei-afons 
(Special  to  Editor  &  Publisher) 


“Case  Xo.  5858 — Domestic  Relations 
— Crawford  vs.  Crawford. 

“Upon  application  of  the  plaintiff  and 
for  giKxl  cause  shown,  it  is  hereby  or¬ 
dered  that  publication  of  the  tiling  of  this 
action  in  the  Daily  Court  Kej'orter,  and 
in  Dayton  newspapers,  be  dispensed  with 
OK  Wayne  F.  Lee,  attorney  for  plain¬ 
tiff. 

Markey,  Judge.” 

Whereupon  the  Daily  Court  Reporter 


London,  March  1 — ‘  Xever,  probably,  proceeded  to  publish  a  record  of  the  fil- 
has  there  been  such  a  slump  in  the  jour-  j,jg_  newspapers  did  not. 
nalistic  labor  market.  There  are  hun-  js  Judge  Markey  stated 

dreds  of  competent  men  walking  the  {i,at  he  had  no  control  of  publication  of 
streets  or  picking  up  an  occasional  pound  news,  but  had  granted  the  order  merely 
or  two  from  free-lance  work,  while  many  because  it  was  a  personal  request, 
of  those  who  are  working  hard  and  draw-  Such  restraining  orders  have  been  is- 

ing  regular  salaries  are  haunted  by  the  at  Da>’ton  before,  always  in  the  dis- 

possibihty  that  they  themselves  will  be  ^retion  of  the  Court. 

cast  out  to  join  the  army  of  unfortunates,  - 

almost  without  warning.”  COL.  E.  T.  BYINGTON 

111  those  words  R.  V.  Walling,  secre-  _ 

tary  of  the  British  Institute  of  Journal- 

ists,  commented  on  the  unemployment  Attociate  Editor  of  St.  Petersburg  In¬ 


problem  in  the  British  newspaper  indus¬ 
try,  recently.  Most  of  these  men  now 
unemployed  are  victims  of  the  series  of 


dependent  Dies  at  73 

Col.  Edward  T.  Byington,  73,  promi- 


the  year  1926  a  record  one.  ‘f**  50  years  died  at  his 

tL  unemplovment  situation  has  been  ^ome  in  St.  Petersburg,  March  a  Up 
discussed  at  meetings  of  both  bodies  of  ^  ^^w  weeks  Wore  his  death  Co  . 

working  journalists  the  Institute  and  the  P/'^gton  was  associate  editor  of  the  St. 
National  Union,  bui  no  solution  has  been  I’ ctcrsburg  Evening  Independent. 
found.  It  is  generally  agreed  that  the  ,  Colonel  Byington  was  a  pioneer  m  the 
combination  of  all  working  journalists  at"  H  of  population  to  Florida 

tinder  one  organization  is  the  best  means  '»  s-  He  became  publisher  of  the 

of  putting  forward  to  the  proprietors  the  ^  t%  "“i 

claims  of  journalists,  but  in  the  majority  by  Henry  M.  Ragler,  The  News 

of  cases  i  is  stated  that  the  men  dis-  ^he  Miami  Herald. 


charged  through  amalgamations  have  been  Col  Byington  was  born  in  Albany, 
treated  fairlv  He  served  as  city  editor  of  the  At- 

Unless  the  reduction  of  the  number  Tkf 

of  newspapers  brought  about  by  amalga-  "  .  established  the  Columbus 

mations  leads  to  fresh  ventures  in  the  Jhe  body  was  taken  to  Macon, 

newspaper  field  there  does  not  at  present  "unai. 

seem  much  likelihood  of  the  sudden  sur- 

plus  of  newspapermen  being  absorbed.  IWI  t**4-**  »*••••♦ 

It  is  the  chiefest  of  the  several  prob- 

lems  brought  about  bv  this  latest  de\elop-  r^moTC'r'TA'Dxjc'ocTAv''  r  al 

ment  of  present-day  journalism  in  C.  CHRISTOPHERSOX,  47,  of  the 
Drifain  editorial  staff,  Los  Angeles  (Cal.) 

_  —  Times,  died  March  7.  He  was  well-known 

PLANNING  “MIDNIGHT  RUKUS”  both  in  the  newspaper  and  magazine  field 

_  having  been  at  one  time  editor  of  the 


^bituarif 


PLANNING  “MIDNIGHT  RUKUS” 


San  FranciBco  Pre..  Club  to  Stage 

Annual  Show  April  23  John  M.  Welch,  59,  widely  known  as 

Under  the  general  chairtmnship  of  Tom  a  circulation  man  among  middle  Illinois 
Daily  of  the  San  Francisco  Chronicle,  newspapers,  and  for  the  last  eight  years  in 
members  of  the  Press  Club  of  San  the  circulation  department  of  the  Decatur 
Francisco  are  perfecting  arrangements  (Ill.)  Review,  died  March  8  following  a 
for  their  “Midnight  Rukus”  or  “Twenty-  long  illness. 

one  Years  After  Show”  to  be  held  April  .^^fred  J.  Ch.arles,  68,  a  member  of 

^  ^  *11  ♦  Seattle  (Wash.)  Post  Intelligencer 

The  show,  which  will  commenwrate  circulation  department  for  eight  years  died 
the  lapse  of  years  since  the  San^Fran-  Swedish  Hospital  in  Seattle,  March 

CISCO  earthquake  and  tire  of  1906,  and  g  ’ 

which  has  become  an  annual  event,  will  '  . .  o  . 

begin  at  midnight  and  will  run  until  4  Herbert  S.  Richardson,  of  the  com- 
a.  m.  Members  of  the  Press  Club,  their  ^?>tig  room,  Brocktmi  (Mass.)  Enter- 
guests  and  ladies  will  then  adjourn  to  the  ^  home  in  Brockton, 

Press  Gub  for  a  5  a.  m.  breakfast  and  March  7. 

dance.  Arthur  J._  Merrill,  editor,  Havana 

The  proceeds  will  go  to  the  Press  Gub  (HI.)  Republican  since  its  purchase  six 
Building  Fund.  Last  year  $10,000  was  months  ago  by  Charles  Vursell,  died 
netted  from  this  source.  Joseph  L.  Cau-  March  6. 

thorn,  business  manager,  San  Francisco  Elmer  E.  Betzer,  63,  editor  of  the 
Daily  News  at  the  direction  of  the  board  Seward  (Neb.)  Blue  Valley  Blade  died 
of  directors  is  seeking  a  suitable  site.  recently  following  a  10  months’  illness. 

George  G.  Mullany,  chairman  of  the  For  many  years  he  edited  the  Pef/a  (la.) 
membership  committee,  reports  that  the  Blade. 

total  memtership  of  the  club  is  now  672.  T...irc  aq  t 

W’illiam  D.  Letcher,  formerly  of  the  r 

San  Francisco  Chronicle,  has  been  ap-  Ooodtmy  Weekly  of  Salt  Lake 

pointed  treasurer  vice  Frank  B.  Con-  City  no^he  Ofu-en  and  son  of  the  late 
rir.llv  Hpi-oacpH  J udge  Goodwm,  founder  of  the  magazine 

noU>,  deceased^ _  Tribune, 

JUDGE  SUPRESSES  NEWS  recently  in  Chicago. 

_  Este  E.  Buffum,  S3,  Rock  Island, 

•  /-k  J  M  HI.,  newspaperman,  died  March  12  at  his 

Issue.  Order  Restreining  Newspaper,  He  had  been  head  of  the  publicity 

from  Reporting  Divorce  Case  department  of  the  Modem  Woodmen  of 

Publication  in  Cincinnati  newspapers  America  after  20  years  with  the  Rock 
of  the  marital  woes  of  Mr.  and  Mrs.  ^rgus  as  managing  editor  and 

(Tiarles  H.  Crawford,  prominent  socially  editorial  writer. 

in  Dayton,  O.,  has  brought  to  light  an  John  P.  Hickman,  former  publisher, 
unusual  circumstance  which  is  said  to  Perkins  (Okla.)  Journal,  former  district 
have  brought  about  the  suppression  of  judge  and  candidate  for  governor  of  Okla- 
a  story  in  Dayton  newspapers.  homa  in  1914,  died  recently  at  his  home  in 

On  Jan.  28,  1927  Mrs.  Crawford  sued  Stillwater,  Okla. 
for  a  divorce,  and  on  March  1,  an  answer  M.  H.  Galer,  66,  editor  of  the  Bangor 
was  filed  by  Mr.  Crawford,  who  is  the  (Wis.)  Independent,  died  recently  of 
son  of  a  Dayton  pioneer.  paralysis.  He  came  to  Bangor  from  De- 

Judge  Arthur  Markey  issued  the  fol-  Sota,  Minn. 


INDIANA 

ALWAYS  IN  THE  LIMELIGHT— 

Rich  In 
Natural 
Resources 


Indiana’s  natural  resources  have  been  de¬ 
veloped  into  vast  bee  hives  of  industry.  The 
State  has  become  an  important  steel  center. 
As  a  coal  producing  state  it  ranks  sixth  and 
is  also  fast  assuming  leadership  as  a  producer 
of  oil. 

Indiana’s  claim  to  greatness  is  due  solely  to 
the  fact  that  it  possesses  all  the  natural  ad¬ 
vantages  of  location,  possessing  an  abundance 
of  nature’s  mineral  wealth  which  have  been 
turned  into  gigantic  industries. 

Lying  in  the  heart  of  the  richest  agricultural 
valley  and  inhabited  by  a  class  of  people  who 
are  highly  intelligent  and  industrious,  it  is 
one  of  the  country’s  outstanding  markets. 

Every  national  advertiser  entering  this  market 
is  always  assured  of  maximum  success.  These 
newspapers  listed  below  have  kept  pace  with 
the  progress  of  the  State.  They  are  in  posi¬ 
tion  to  give  you  very  valuable  information. 


Rats  for 

Circulation 

6,000  linM 

*Columbus  Republican . 

. (E) 

4,851 

.03 

fDecatur  Democrat . 

. (E) 

3,204 

.025 

*Fort  Wayne  Journal-Gazette.. 

. (M) 

36,070 

.08 

*Fort  Wayne  Journal-Gazette.. 

. (S) 

28,910 

.08 

•Fort  Wayne  News-Sentinel.... 

. (E) 

43,021 

.10 

•Gary  Evening  Post -Tribune. . . 

. (E) 

16,315 

.06 

•Huntington  Press . 

....(M&S) 

5,099 

.03 

•Indianapolis  News . 

. (E) 

127,079 

.25 

•Lafayette  Journal  &  Courier. 

(M)  7,794  ) 

(E)  13,336  J 

21,130 

.06 

tLa  Porte  Herald-Argus . 

. (E) 

7,069 

.04 

•Marion  Chronicle . 

. (E) 

9,129 

.04 

fShelbyville  Democrat . 

. (E) 

4,021 

.025 

•South  Bend  News-Times . 

.(M)  9,771) 

•  (E)  17,070  ) 

26,841 

.07 

•South  Bend  News-Times . 

. (S) 

25,133 

.07 

•South  Bend  Tribune . (S) 

21,775..  (E) 

22,769 

.06 

tTerre  Haute  Tribune . 

. (E&S) 

23,273 

.06 

1  *A.  B.  C.  Statement,  Publisher’s,  October  1,  1926. 

IGovemment  Statement,  October  1,  1926. 

y  I 
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EDITOR  &  PUBLISHER 

will  shortly  begin  the  publication  of 
a  year-long  series  of  articles  that  will 

Completely  Revolutionize  the  Whole  Theory  and  Practice  of 

Index  Numbers 

for  ascertaining  the  exact  consumer  buying  power  for  six  different  classes 
of  commodities  in  every  city  in  the  country  with  a  population 

of  over  10,000 

These  articles  will  be  written  by  Mr.  Nelson  H.  Seubert,  a  mar¬ 
keting  statistical  authority  of  the  first  rank,  and  will  appear  ex¬ 
clusively  in  EDITOR  &  PUBLISHER,  as  part  of  its  service  to 

The  General  Advertiser  and  the  Advertising 

Agency 

{  Every  one  who  ever  has  occasion  to  map  out  campaigns  in^ 
advertising  or  distribution  is  aware  that  the  present  index 
numbers  available  are  woefully  inadequate  and  inaccurate. 

^  These  new  index  numbers  have  been  computed  after  most 
thorough  processes  of  research  and  investigation.  They  ^ 
have  been  put  to  every  possible  test.  And  are  offered  to  ad¬ 
vertisers  as  the  closest  possible  approximation  of  the  poten¬ 
tial  buying  ability  of  any  community  for  products  of  mass 
\^appeal.  Jf 


JVatch  for  These  Articles 


And  be  sure  that  you  have  ENOUGH  copies  of  EDITOR  &  PUBLISHER  containing 

them  coming  to  your  organization. 


Editor  &  Publisher  for  March  19,  1927 


SHQpmKm^THiR^r 


By  MARLEN  PEW 


asks  a  youthful  knight  of 
this  round  table,  “was  the  great¬ 
est  single  journalistic  exploit  in  the  realm 
of  crime  that  has  ever  come  to  your 
notice  ?”  I  have  a  prompt  and  un¬ 
equivocal  answer  to  make  to  that  query. 
For  journalistic  enterprise,  skill  and 
daring  the  case  I  have  in  mind  has  no 
parallel.  Twenty-three  years  have  rolled 
around  since  it  was  written  on  the  first 
pages  of  the  newspapers  of  this  country 
and  Euroi>c  hut  so  vividly  were  the  cir¬ 
cumstances  impressed  on  my  mind  that  I 
feel  I  can.  from  memtiry,  accurately  re¬ 
cite  the  circumstances  for  the  present 
audience  of  shop-talkers.  This,  by  the 
way,  will  Ik-  the  first  time  the  story  of 
that  great  st(>ry  will  have  been  told  in 
print.  We  shall  start  at  the  beginning: 
*  ♦  ♦ 

a  Sunday  afternoon  in  the  late 
summer  of  1904  an  aged  and  vener¬ 
able  man  sat  in  the  company  of  his  son 
at  a  window  of  his  residence  facing 
fashionable  Euclid  Avenue  in  Cleveland. 
He  had  served  on  the  Circuit  bench  of 
Ohio  for  many  years.  His  son.  the  late 
Charles  Marvin,  was  a  reporter  for  the 
Cleveland  Press,  a  wiry  inquisitive, 
snappy  and  genial  young  fellow  who,  by 
the  way,  had  taught  me  reportorial  ropes 
when  I  was  16  and  he  about  21.  It  had 
been  some  months  since  Charlie  Marvin 
and  his  father  had  enjoyed  a  visit  and 
there  in  the  quiet  of  the  Judge's  parlor 
they  exchanged  their  confidences.  Be¬ 
fore  the  window  swept  the  usual  Sunday 
afternoon  pageant  of  fashion.  In  those 
days,  as  I  well  recall,  the  Sunday  after¬ 
noon  parade  on  Euclid  Avenue  called  out 
frock-coats  and  top  hats,  bustles  and 
leg-o-mutton  sleeves  and  wondrous  milli¬ 
nery  confections  that  were  set  high  on 
cushions  of  “rats",  making  both  men  and 
women  appear  at  least  six  inches  taller 
than  nature  had  intended.  As  Charlie 
and  his  father  lazily  gazed  a  solitary 
woman  walked  by.  Tall,  rather  coarse 
of  face,  with  large  hands,  dressed  in  the 
height  of  the  style  of  the  day  and  glitter¬ 
ing  from  head  to  foot  with  gaudy  jewelry 
and  beads,  she  was  one  to  prompt  an 
inquiry.  Charlie  Marvin  asked  his  father 
if  he  knew  her.  The  answer  the  judge 
made  was  the  trigger  that  set  off  the 
biggest  gun  that  1  have  ever  heard  in 
a  criminal  case. 

♦  *  ♦ 

46'T'HAT  woman,”  said  Judge  Marvin, 
“is  the  wife  of  my  neighbor.  Dr. 
Leroy  S.  Chadwick,  who  lives  in  the 
big,  square  house  at  the  corner  of  Euclid 
venue,  five  blocks  east.  Dr.  Chadwick 
stands  high  in  his  profession.  He  took 
this  woman  as  his  second  wife  several 
years  ago.  She  is  somewhat  of  a 
neighborhood  mystery.  Some  people 
hereabouts  believe  she  is  a  pathological 
subject,  but  I  have  reason  for  thinking 
she  is  something  else.  My  doubts  con¬ 
cerning  her  have  lately  been  augmented 
by  an  action  brought  against  her  in  my 
court.  A  money  lender  of  Boston  has 
started  suit  against  her  for  the  recovery 
of  a  large  sum  of  money  which,  he 
claims,  was  procured  on  false  representa- 
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tion.  Some  weeks  ago  1  chanced  to  meet 
this  woman  face  to  face  in  the  street. 
In  an  instant  1  reci>gnized  her.  at  least 
I  feel  sure  .she  is  a  woman  1  sent  to  the 
Ohio  penitentiary  some  years  ago  for  a 
particularly  audacious  fraud  against  an 
e.vpress  company  in  Toledo.  Her  hus¬ 
band  was  an  agent  for  the  e.xpress  com¬ 
pany  and  the  woman  worked  with  him, 
forging  receipts  for  merchandise  con¬ 
signed  to  others.  I  have  always  believed 
the  express  agent  was  corrupted  by  that 
\voman  who  appeared  to  me  to  be  the 
perfect  type  of  vampire.  After  I  had 
sentenced  her  for  several  years  I  heard 
that  she  was  the  toughest  woman  the 
matrons  and  keepers  at  Columbus  had 
ever  had  to  deal  with.  If  the  woman 
who  has  just  passed  us  is  not  the  ex¬ 
convict  I  knew  as  Mrs.  Hoover,  alias 
Mme.  Lydia  de  Vere,  I  have  made  a  bad 
misidentification.” 

Charlie  Marvin  told  the  judge  he  would 
l(K)k  the  matter  up  on  Monday,  with  par¬ 
ticular  reference  to  the  suit  of  the  Boston 
money  lender. 

♦  ♦  * 

"Y^HEX  Harry  X.  Rickey,  then  nian- 
”  aging  editor  of  the  Press,  heard 
Charlie's  tip  early  the  next  day  he  gave 
the  reporter  all  the  time  he  wanted  to  in¬ 
vestigate.  The  documents  on  file  in  the 
Circuit  Court  were  labelled  “Herbert  B. 
Xewton,  of  Boston,  plaintiff,  vs.  Mrs. 
Cassie  L.  Chadwick,  of  Cleveland"  and 
the  affidavit  was  to  the  effect  that  Mrs. 
Chadwick  had  borrowed  from  Xewton 
an  amount  of  money  which  as  I  now 
recall  it  totaled  something  like  $150,000, 
and  whereas  the  woman  had  failed  to 
meet  certain  interest  payments  and  had 
also  failed  to  yield  certain  collateral 
which  she  had  said  was  in  possession  of 
two  Ohio  banks  the  plaintiff  alleged  fraud 
and  was  calling  upon  the  court  to  force  a 
settlement.  The  case  would  not  come 
up  on  the  calender  for  months.  Charlie 
Marvin  wrote  not  a  word  for  publication 
about  the  suit  but  made  a  trip  to  Toledo 
that  night. 

♦  ♦  * 

A  MOXG  the  records  of  the  Circuit 
Court  the  reporter  found  the  record 
of  the  trial  and  conviction  of  Mrs. 
Hoover,  alias  Mrs.  Bastedo,  alias  Mme. 
Lydia  de  Vere.  The  woman  had  been 
bc»m  Betty  Bigley  in  a  little  Ontario 
town.  I  think  Woodstock.  Her  early 
history  was  only  vaguely  reported  in  the 
court  record,  but  it  was  shown  that  at 
one  time  in  Toledo  she  had  gained  a 
reputation  as  a  Spiritualist  “medium"  and 
had  also  practiced  fortune  telling.  She 
married  Hoover,  the  express  messenger, 
and  by  him  had  a  son,  named  Emil.  The 
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frauds  against  the  express  company  were 
>o  cleverly  executed  they  had  continued 
over  a  considerable  period  of  time  before 
>ome  slip  made  by  the  man  directed  to 
liim  the  suspicion  of  company  detectives. 
The  man  was  completely  broken  by  his 
disgrace  and  soon  after  his  conviction 
died.  The  woman  e.xhibited  extraordi¬ 
nary  bravado  during  her  trial  and  went 
to  Columbus  prison  with  a  sneer  on  her 
face.  Charlie  Marvin  investigated  the 
prison  records,  but  all  trace  of  Mrs. 
Hoover  had  been  lost  after  she  had  served 
her  time  and  had  gone  into  the  world. 

»  *  ♦ 

A  T  the  woman's  birthplace  in  C  anada 
^  Charlie  uncovered  the  evidence  of 
her  early  predisposition  to  a  life  of  ad¬ 
venture.  She  had  sprung  from  honest, 
liardworking  parents,  had  been  preco¬ 
cious  in  her  studies  up  to  her  early  teens, 
but  at  16  Betty  Bigley  was  known  in  her 
home  town  as  "queer."  She  was  not 
companiable  with  girls  of  her  age  and 
showed  symptoms  of  an  hallucination  of 
grandeur.  That  she  might  deck  herself 
with  finery  she  would  commit  petty  thefts 
and  when  she  was  but  a  small  girl  she 
had  a  calling  card  printed  which  read : 
“Miss  Betty  Bigley"  ami  in  small  italics 
underneath,  “Heiress  to  $15,000."  She 
took  lively  interest  in  the  cheap  occult 
literature  of  the  day  and  was  claiming  the 
powers  of  a  medium  before  she  dis¬ 
appeared  from  her  home  town  at  the 
age  of  17,  an  unfortunate  love  affair  with 
a  local  vulgarian  having  precipitated 
gossip  which  induced  the  girl  to  flee. 
Her  family  and  acquaintances  had  com¬ 
pletely  lost  track  of  her  from  that  day. 
The  reporter  got  no  information  that 
hore  upon  the  immediate  issue  but  he  did 
gather  up  a  wealth  of  material  that  read 
like  true  romance  when  Cassie  L.  Chad¬ 
wick's  life  story  was  finally  unfolded  in 
the  columns  of  the  Cleveland  Press. 
a  a  a 

\  T  Boston  Herbert  B.  Xewton  and  his 
lawyers  were  secretive.  Believing 
that  free  talk  with  the  reporter  might 
flush  their  covey  they  merely  referred  to 
the  affidavit  on  file  in  Cleveland.  How¬ 
ever,  it  was  learned  that  the  collateral 
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upon  which  Xewtwi  had  loaned  money 
to  Mrs.  (Chadwick  was  supposed  to  be 
in  a  safe-deposit  vault  in  a  certain  Qeve- 
land  bank.  That  little  tip  was  productive. 
Harry  Rickey,  the  late  William  B.  Colver 
and  others  of  the  Press  staff  went  to 
work  upon  the  cashier  of  that  bank.  He 
resisted  their  inquiries  but  they  brought 
pressure  to  hear  on  certain  of  the  bank’s 
directors.  This  inquiry  precipitated,  one 
morning,  a  dramatic  scene  in  the  bank 
The  cashier,  admitted,  he  had  given  to 
Mrs.  Chadwick  an  acknowledgment  of 
a  deposit  of  a  bundle  of  securities  without 
liaving  seen  the  contents  of  the  bundle 
But  he  was  sure,  oh,  so  sure,  that  in  the 
pasted,  btuind  envelope  the  woman 
put  into  his  hands  were  millions  of 
dollars  of  the  famous  five  per  cent 
guaranteed  gold-bonds  of  the  United 
States  Steel  Corporation.  The  cashier 
said  he  had  had  many  satisfactory  deal¬ 
ings  with  Mrs.  Chadwick.  He  could  not 
doubt  her  word.  He  had  promised  her 
for  a  particular  reason,  that  he  would  not 
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of  the  bank  tiiially  demanded  that  the  est  luck,  1  located  her  in  a  room  of  the 
'®^jr  open  the  bundle  and  he  bordered  Holland  House.  New  York’s  most 

C2SIU  . \^^,t  *U«c  va'oc  1  tnrr  tQchir\naK1^ 


^  the  package  except  in  her  presence.  New  York  and  to  make  inquiries  at  every  League.  After  the  Press  had  unravelled 
Cha^»i'-'*<-  <'t  course,  had  btirrowed  steamship  booking  office.  All  I  had  to  the  second  chapter  of  the  real-life  serial, 
ypon  the  bank’s  acknowledgment  work  on  was  a  brief  description  of  the  which  concerned  the  adventures  of  Mme. 
Tthis  collateral.  One  hard-headed  nirec-  woman.  \\  ithin  two  hours  by  the  sheer-  Lydia  DeVere  and  Mrs.  Hoover  of 
.  .  L — 1.  rt„tnorLrt,>/t  tVi,.  iiw-L-  1  ti„,-  in  ,>  r. r,t  tKo  '1  tJedo,  aiul  had  finally  landed  Betty 

Higley  in  the  Ohio  penitentiary,  it 
promised  its  readers  a  sensation  that 
would  shake  Cleve.and  to  its  foundations. 
No  one  will  doubt  that  this  announcement 
knocked  the  opposition  into  a  cocked  hat. 
1  he  Press  otnee  began  to  swarm  with 
newspaper  spies.  One  Press  sub-editor, 
who  acted  as  correspondent  for  a  New 
York  newspaper,  was  caught  sending  a 
despatch  to  his  paper  and  was  put  under 
guard.  In  New  York  Victor  Watson, 
then  city  editor  of  the  .-hwrican.  began 
telephoning  my  home  hoping  to  locate  me. 
But  the  Press  cork  staved  in. 


^^Mdness  when  this  was  done,  revealing  fashionable  hostelry  of  that  day.  I  took 
niore  valuable  than  strips  of  a  room  on  the  same  rt(K>r,  lietter  to  watch 
^  «^pef  bond  size.  The  cashier  her  movements.  Twice  during  the 

alinrf  down  when  the  directors,  at  a  evening  Mrs.  Chadwick  left  her  riKim  to 
n«ial  meeting,  pledged  themselves  to  walk  in  the  .street  and  hotel  lobby.  1 
^  good  any  loss  that  might  accrue  by  trailed  her,  1  suppiise  very  clumsily,  for 
of  the  action  of  the  cashier.  How  -  she  became  suspicious  of  me  and  com- 
.e  ,  r  1  -  .u„  1 — I - ....u  plained  to  old  Mr.  Bowman,  the  proprie¬ 

tor,  who  promptly  moved  iny  belongings 
into  the  check-room  and  gave  notice  he 
did  not  want  me  as  a  guest,  since  "this 
lady"  whom  he  had  frequently  enter- 

FRUM  Clues  oDiaiiicu  111  mis  cxpci  iciiec  taii’ied.  had  complained  I  was  annoying 
with  the  bankers  the  Press  editors  her.  Although  Bowman  would  have 

none  of  me  his  clerks  knew  me  as  a  re- 

. .  piirter  and  for  ten  days,  greasing  iny  way 

iiearby  town  of  C)berlin.  The  fact  was  with  tips.  I  remained  in  the  hotel  day  and 
loon  established  that  this  woman,  who  night  and  Mrs.  Chadwick  did  not  make  a 
now  began  to  loom  as  the  world’s  most  move  that  was  not  reported  to  me.  W  hen 
audacious  swindler,  comparable  only  to  ^he  went  abroad  in  a  hansom  cab  1  fol- 


so  fearful  were  the  bankers  of  pub- 
lidtv  that  they  would  do  nothing  at  the 
•line  to  bring  the  adventuress  to  brook. 
*  *  • 

iROM  clues  obtained  in  this  experience 
'  with  the  bankers  the  Press  editors 
iiscovered  that  two  other  banks  were  in¬ 
volved.  one  in  Cleveland  and  one  in  the 


the  famous  Mile.  Therese  Humbert  of 
Paris,  had  induced  the  supposedly  con¬ 
servative  officers  of  another  Geveland 
Sank  to  accept  as  collateral,  upon  which 
ihe  could  trade,  no  less  than  $5,^.IX)0 
,ii  worthless  securities.  In  time  it  was 
levelopd  that  the  Oberlin  bankers  had 
civen  the  woman  from  their  relatively 


lowed  in  another.  When  she  dined 
1  al.so  dined.  But  while  she  slept  I  wiped 
the  sand  out  of  my  eyes  and  longed  for  a 
bath  and  a  soft  pillow. 


TN  the  third  or  fourth  day  of  my  vigil. 

silent  because  it  was  important  that 
the  cork  should  not  slip  out  of  our  news 
•imall  institution,  $240,0(X),_if  my  memory  bottle  through  any  indiscreet  inquiry,  the 
>erves,  accepting^  a  note  signed  ‘Andrew  Cleveland  Press  started  publication  of  one 
L'amegie”  for  $5,000,000,  said  to  be  due  of  the  weirdest  stories  that  has  ever  been 
to  Cassie  L.  _  Chadwick  under  a  trust  brought  out  by  any  newspaper.  It  took 
agreement  which,  in  turn,  was  said  to  be  form  of  a  narrative.  The  first  day’s 
proterted  by  the  United  States  Steel  Cor-  installment  was  all  about  a  strange  little 
poration  gold^  bonds  in_  the  amount  of  Canadian  girl  named  Betty  Bigley.  The 
J7.500,000.  Naturally,  in  ^the  circum-  story  hinted  that  the  readers  of  the  paiier 


vtances,  the  editors  of  the  Press  believed 
that  this  paper  was  fraudulent,  but  the 
,ild  hanker,  C.  T.  Beckwith,  had  such 
blind  faith  in  Mrs.  Chadwick  that  he 
would  not  cooperate  with  the  newspaper 
men' to  bring  about  an  official  inquiry. 
Indeed  most  of  the  bankers  involved 
-eemed  principally  interested  in  hushing 
lip  the  story,  fearful  as  they  were  of 
runs. 

*  *  * 

y^ERY  early  in  the  editorial  investiga- 
’  tion.  Mrs.  Chadwick  got  wind  of 
liounds  on  the  trail  and  she  hurriedly  left 
Cleveland.  Her  husband,  who  was  en¬ 
tirely  innocent  of  her  financial  manipula¬ 
tions.  strange  though  that  may  seem,  was 
in  Paris.  The  woman’s  son  was  in  a 
private  school  in  the  East.  It  was  in  the 
last  week  of  November  that  I,  as  New 
York  correspondent  of  the  Cleveland 
Press,  received  a  long  split  and  coded 
telegram  from  William  B.  Colver,  sketch¬ 
ing  the  facts  as  I  have  outlined  them  in 
this  story.  The  woman  had  disappeared 
from  Geveland  and  was  believed  to  be  in 
New  York.  Perhaps  she  was  preparing 
to  sail  to  lands  beyond  the  sea.  My  as- 
'ignment  was  to  locate  her  and  follow  her 
to  the  ends  of  the  earth,  for  the  Press 
was  “going  out  on  the  limb,”  so  sure 
were  the  editors  of  their  facts,  and  spring 
this  exclusive,  bottled  story  on  the  unsus- 
Iiecting^  world.  Above  everything  Mrs. 
(.Tiadwick  must  not  be  allowed  to  vanish 
from  view.  I  recall  that  I  drew  $1,000 
in  hundred  dollar  bills  from  a  bank  and 
started  out  to  round  up  the  hotels  of 


should  acquaint  themselves  with  this 
mysterious  figure  for  there  would  he 
developments  in  subsequent  issues  of  the 
most  astounding  nature  concerning  her. 
Never  in  news  handling  was  the  quality 
of  suspense  in  story  telling  better  exem¬ 
plified.  A  little  country  girl,  apparently 
guilty  of  nothing  worse  than  playing 
spiritualist  medium  and  finally  disappear¬ 
ing  from  home,  was  paraded  in  four  or 
five  columns  of  space  on  the  first  page  of 
a  newspaper,  illustrated  with  pictures  of 
her  home  and  folks  and  of  herself  at  the 
time  she  was  coyly  handing  out  cards 
as  “heiress  to  $15,000.”  The  big  mystery 
punch  of  the  story  was  in  the  last  line, 
which  read :  "The  second  chapter  of  the 
story  of  the  amazing  life  of  Betty  Bigley 
will  be  published  in  the  Press  tomorrow 
and  shall  continue  until  this  strangest 
woman  of  modern  times  is  unmasked.” 

Did  the  circulation  of  the  Press  lean 
and  bound?  I’ll  say,  and  by  some  50,000 
copies,  a  whale  of  an  achievement  for 
those  days.  What  did  the  editors  of  rival 
papers  do  in  these  circumstances?  Some 
of  them  thought  the  Press  staff  had  gone 
completely  goofey.  Others  ran  wildly 
about  trying  to  get  a  handle  on  the  story. 
But  the  cork  remained  in  our  bottle. 
Not  a  line  was  printed  in  any  newspaper 
except  those  of  the  old  Scripps-McRae 


/AN  the  third  day  the  woman  of  mystery 
^  was  unmasked  as  Mrs.  Chadwick, 
wife  of  the  exemplary  Euclid  Avenue 
physician.  Even  then  the  story  was  too 
hot  for  anyone  not  in  the  secret  to  touch. 
On  the  fourth  day  New  Y’ork  and  Chi¬ 
cago  papers  began  to  use  guarded  stories 
which  meant  little  or  nothing.  In  the 
meantime  the  Press  was  selling  all  it 
could  print,  more  than  lOO.CKK)  e.xtra 
copies  daily.  When  the  Press  revealed 
that  Mrs.  L'hadwick  was  at  the  Holland 
House  in  New  Y’ork  my  vigil  was  dis¬ 
turbed  by  the  breathless  arrival  of  more 
reporters  than  I  had  ever  seen  before. 
Mr.  Watson  called  making  me  a  flattering 
offer  to  join  his  staff.  “For  God’s  sake, 
what’s  it  all  about?”  was  the  frenzied 
inquiry  poured  into  my  ear  by  reporters 
each  time  I  walked  abroad. 

When  the  cat  began  to  emerge  from 
the  bag  I  frankly  called  on  Mrs.  Chad¬ 
wick.  She  hated  me  and  told  me  so.  She 
said  she  would  make  the  Press  pay 
dearly  for  what  it  was  printing. 
She  denied  everything.  The  woman 
would  occasionally  ride  out  in  a  cab,  now 
to  be  pursued  by  two  dozen  reporters. 
In  memory  I  see  a  flock  of  hansoms  trail¬ 
ing  down  Fifth  Avenue  and  Broadway, 
reporters  holding  out  their  red  cards  to 
cops  to  pass  through  traffic  lines,  finally 
arriving  at  Adrian  Joline’s  law  office  in 
Wall  Street.  He  admitted  she  had  offered 
him  a  retainer,  but  gave  no  further  infor¬ 
mation.  On  another  occasion  Mrs.  Chad¬ 
wick  left  Joline’s  office  by  way  of  a  fire- 
escape  and  the  dished  reporters,  after  a 
wild  ride  up-town,  caught  up  with  her 
just  as  she  reached  the  hotel. 

(To  Be  Continued  Next  Week) 
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HENRY  WATTERSON  MEMORIAL  COLLECTION 


View  of  Watterson  Memorial  Library 


''PHE  spirit  and  works  of  the  late  Henry 
Watterson,  dean  of  American  jour¬ 
nalists,  lives  on. 

“Marse  Henry’s”  private  library  of 
ttiore  than  6,(30()  volumes,  which  he  be¬ 
queathed  to  the  public,  has  been  cata¬ 
logued  and  shelvetl  in  two  specially  fitted 
rooms  at  the  l>'iuisville  Free  Public  Li¬ 


brary  and  was  thrown  open  to  the  pub¬ 
lic  following  official  presentation  cere¬ 
monies  March  15. 

Judge  Robert  W.  Bingham,  editor  and 
publisher  of  the  LoiustHllc  Caurier-Jour- 
ual  and  the  Louisznile  Times,  has  ac¬ 
cepted  Mrs.  Watterson’s  request  to  act  as 
her  representative  at  the  exercises. 


NEWSPAPER  ‘‘GANG”  IS  “DIGGING  IN” 
AT  FORD-SAPIRO  LIBEL  TRIAL 


It  Looks  Like  a  Long  Grind  but  a  Merry  One  for  Out-of-Town 
Writers  Sent  to  Detroit — New  York  Papers 
Well  Represented 


By  GENE  FOWLER 

Staff  Correspondent  of  Universal  Serv.ce 


The  following  account  of  the  nezostaficr 
angle  of  the  Ford-Sapiro  libel  suit,  sent 
by  Indian  Cigar  Store  Runner,  loas  re¬ 
ceived  by  Editor  &.  Plblishek  this  leeek. 

'T'HOUGHT  you  might  like  to  hear 
that  a  whole  lot  of  the  boys  have 
settled  down  to  cover  the  Ford-Sapiro 
libel  suit  and  are  prepared  for  the  worst. 
Xo  matter  if  it  does  last  so  long  that 
our  grandsons  will  be  sent  to  relieve  qs, 
.\merica  can  rely  on  her  red-blooded 
newspaper  boys  to  do  their  duty.  Alas ! 
if  America  only  could  find  its  liquor  as 
reliable ! 

You  see,  it  happened  this  way:  Some- 
I>ody  in  Ford’s  Tractor  Plant,  where  the 
Dearborn  Independent  has  its  assembly 
drill,  failed  to  read  Editor  &  Publisher’s 
series  on  “Libel,  or  the  Death  of  Santa 
Claus.”  Or,  maybe  they  did.  Anyway, 
.\aron  Sapiro  is  asking  a  million  dollars 
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CtlAPLES  PaPTLOWEG 


BtAfToor Occidental 
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moustachios  absolutely  quivered  with 
righteous  indignation.  My  heart  went 
out  to  him,  but  1  am  digressing,  as  Dean 
Walter  Williams  might  say.  More: 

Joseph  B.  Phillips,  Nciv  York  Herald 
Tribune;  Bruce  Rae,  New  York  Times. 
I  simply  got  to  tell  you  about  Bruce 
Senator  James  E.  Reed,  Ford’s  chief  of 
legal  staff,  shook  Bruce’s  hand  and  an¬ 
other  good  Times  man  deserts  the  Re¬ 
publican  Party. 

Arthur  L.  Malkenson,  New  York 
Iczvish  Morning  Journal;  William  C. 
Richards,  Detroit  Free  Press;  Brock 
Smith,  Border  Cities  Star,  Windsor, 
()nt. ;  David  H.  Robbins,  Milwaukee 
Leader;  M.  D.  Tracey,  United  Press,  De¬ 
troit;  E.  E.  Sparling,  Scripps-Howard 
Newspapers,  Washington;  Paul  A.  Wil¬ 
liams,  New  York  Daily  Mirror;  B.  L. 
Goldberg,  The  Day,  New  York. 

Let’s  give  the  lil’  girl  a  special  para¬ 
graph.  She  is  Miss  &la  Barnett,  special 
correspondent  The  Nation. 

Fred  W’.  Henshaw,  Detroit  News;  Doc 
Holtz,  Detroit  Times.  Doc  has  a  busted 
linger  on  his  right  hand,  but  he  is  the 
sort  of  fellow  nothing  stops.  W.  K. 
Hutchinson,  the  International  News  Ser¬ 
vice  man  who  did  such  spectacular  work 
in  the  Scopes  trial.  He  knows  his  funda¬ 
mentals. 

Ho!  ho!  If  it  isn’t  old  Dudley  Nichols 
of  the  Neio  York  Morning  IVorfd!  With 
a  brief  bag  the  size  of  a  steamer  trunk, 
too.  The  amount  he  writes,  I  thought 
he  was  getting  out  a  sequel  to  Doc 
Eliot’s  Five-foot  Book  Shelf  or  a  gross 
of  Dreiser  books.  I  am  getting  so  I  can’t 
understand  Dud  any  more.  But  not  a 
word  to  Mr.  Pulitzer  about  this. 

The  New  York  .imerican  and  Uni¬ 
versal  Service  certainly  knew  who — nr 
maybe  it  is  w'hom — to  rely  on.  (Confi¬ 
dential:  If  you  cut  this  letter  in  type,  be 
sure  to  leave  in  this  paragraph,  for. 
modest  as  I  am.  it  is  about  time  I  was 
getting  recognized  nationally,  in  a  big  100 
per  cent  way.)  Yes,  when  I  am  on  a 
story  editors  can  go  out  and  play  golf, 
they  feel  that  safe.  I  suppose  some  of 


from  Ford.  Just  think  of  it,  two  years' 
salary ! 

Well,  here  are  the  boys  and  one  girl, 
who  are  at  the  ringside : 

.1.  ..'Ulherland  Denlinger,  .Vi-ie  York 
Evening  Graphic  (you  know,  Walter 
\\  inchell's  paper),  George  Buchanan  Fife 
of  the  Nezi)  York  Evening  IVorld.  Da¬ 
mon  Runyon  says  George’s  real  name  is 
George  Buchanan  Fife  &  Drum.  George 
wrote  nine  pages  of  copy,  left  the  room 
for  a  nasty  cigarette,  and  when  he  got 
back  a  copy  boy  had  lost  the  story  and 
had  filed  George’s  notes  instead!  Fife’s 
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my  warm,  personal  enemies  will  say  of 
course,  because  the  editors  know  nothin 
big  is  going  to  happen  when  I  am 
ing.  I’d  like  to  take  a  sock  at  such  erh- 
ics,  but  I  forget  that  I  must  relax  and 
hold  my  temper  until  I  get  a  paps,  of 
my  own. 

The  Court  attendants  are  line  to  as 
They  didn’t  expect  such  a  crowd,  and  al. 
most  daily  they  have  to  warm  up  a  ne» 
table  for  press  representatives.  The 
Judge,  Fred  M.  Raymond,  is  a  corker 
Only  I  am  going  to  try  not  to  come  uj 
before  him.  because  he  won’t  be  kidded 
bv  anvlxxiv. 


DAILY  ENTERS  BALLOON  RACE 

The  Clez’etand  Press  has  entered  a 
balloon,  the  “Scripps-Howard,”  in  the  na. 
tional  elimination  race  to  be  held  from  I  *' 
.Akron,  O.,  May  29.  The  Press  pilot  I 
is  Jack  A.  Boettner,  who  placed  in  the  ■  * 
1926  race.  The  Press  entry  was  the  first 
formally  filed.  The  balloon  will  have  a 
capacity  of  80,000  cubic  feet. 
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UR  OVN  VORl£> 

or  LEtTbR5 


By  JAMES  MELVIN  LEE 


ff'lLLlAM  BOLITHO,  whose  articles 
”  about  Italy  in  the  New  York  World 
attracted  so  much  attention,  contributes 
to  The  Suney  Graphic  for  March  a 
it.umalism  article  entitled  “The  Eyes  and 
Ears  of  Democracy.”  In  the  technique 
of  the  minority  rule,  according  to  ^Mr. 
Bolitho,  the  Censor  ranks  ahead  of  the 
E.xecutioner.  .Attention  is  called  to  the 
fact  that  the  Belgian  Cabinet,  after  it 
hal  extra-parliamentary  powers  to  defend 
their  currency,  picked  up  the  blue-pencil 
and  shears  as  a  matter  of  course. 

In  European  countries  newspaper  read¬ 
ers  are  getting  the  habit  of  buying  two 
rapers:  one  which  they  buy  from  a  sense 
of  political  duty,  the  other  a  sheet  pur¬ 
chased  for  pleasure.  In  other  words,  the 
newspaper  is  evolving  into  a  pleasure 
provided  by  a  business.  Bolitho  calls  it 
a  shop  rather  than  a  university  or  a 
chapel. 

During  the  war,  because  of  the  re- 
^trictions  there  were  no  newspapers, 
"only  the  outward  simulacra  of  news¬ 
papers  which  the  world  put  up  wdth  as 
it  put  up  with  synthetic  bread.”  Press 
censorship  became  press  suppression. 

Mr.  Bolitho  remarks  that  occasionally 
a  rare  genius  like  Pulitzer  may  dare  to 
sar  what  his  public  will  agree  with  to¬ 
morrow',  but  that  thi;  date  must  not  be  set 
much  further  forward.  One  of  his  most 
striking  assertions  is,  “Newspapers  are 
not  and  cannot  be  mere  organs  of  a  party 
but  the  eyes  and  cars  of  average  hu- 
manit\',  wfiich  is  democracy.” 

The  situation  in  Italy  he  thus  sums 


seems  to  be  getting  back  to  the  days  when 
it  was  a  criminal  offense  to  write  a  news 
letter. 

«  *  « 

r^KOM  the  Rochester  (X.  Y.)  Detno- 
erat  and  Chronicle  comes  the  booklet, 
"The  Ideals  of  a  Modern  Newspaper.” 
It  is  a  reprint  of  those  editorials  on  news¬ 
paper  practices  and  ideals  that  first  ap¬ 
peared  in  that  paper.  It  also  contains  an 
extract  of  an  address  which  Edward  Mc- 
Kernon,  superintendent  of  the  Eastern 
division  of  the  .Associated  Press,  delivered 
I'.efore  the  Rochester  Press  Club. 

The  pamphlet  opens  with  an  editorial. 
"The  Newspaper’s  First  Responsibility.” 
Papers  of  yesterday  and  of  today  are 
thus  contrasted: 

The  newspapers  of  a  by-gone  day,  some  of 
them  reflecting  great  personalities,  took  great 
pr^de  in  their  power  to  mold  public  opinion  ac 
cording  to  their  desires.  The  newspaper  of  the 
present  and  the  future  is,  and  will  be.  proud 
to  show  its  respect  for  public  opinion  by  pre¬ 
senting  the  facts  on  which  it  may  be  intelli 
gently  formed. 

The  editorial  influence  is  next  taken 
up.  This  comment  is  made  about  news¬ 
paper  readers: 

The  re.ider  of  today  feeds  upon  facts  anil 
likes  to  make  his  own  judgments.  He  is. 
therefore,  inclined  to  look  with  suspicion  on  too 
great  emphasis  on  one  side  of  any  important 
public  question,  and  to  ask  for  the  facts  on  the 
other  side. 

On  the  subject  of  reiwrting  crime — a 
subject  just  now  attracting  much  atten¬ 
tion  in  public  debate — this  same  comment 
is  made : 


up: 

The  fact  is  that  with  the  resignation  of 
iUbertini,  Vettori  and  the  rest,  the  Italian 
people  no  longer  possess  an  information  press, 
but  a  choice  of  propaganda  leaflets.  They  have 
Seen  turned  out  of  the  spectacle  of  the  theatre 
if  the  world  and  herded  into  a  lecture  hall. 
They  are  amputated  from  the  body  of  civiliza¬ 
tion. 

The  illustrations  of  various  editions  of 
.Vtm  Mollare  —  Don’t  S urrender  —  illu¬ 
minate  the  article.  Non  Mollare  is  the 
chief  clandestine  paper  published  by  the 
anti-Fascist  group  in  Italy.  A  translation 
of  its  slogan,  printed  at  the  top  of  each 
issue,  is  “Whoever  receives  this  paper  is 
morally  obligated  to  pass  it  on.”  Read¬ 
ers  are  instructed  not  to  ask  the  person 
trora  whom  it  is  received  where  he  got 
it  and  in  passing  it  on  are  warned  not  to 
indicate  its  source  of  distribution.  In 
order  to  have  the  greatest  possible  influ¬ 
ence  readers  are  requested  to  duplicate 
Non  Mcdlare  by  hand  so  that  the  paper 
may  have  a  greater  circulation.  To  sup¬ 
port  the  paper  financialiy  persons  receiv¬ 
ing  a  copy  are  asked  to  give  the  donor 
a  little  sum  which  they  are  assured  will 
eventually  reach  the  central  office.  Italy 


The  reputable  and  responsible  newspaper  can¬ 
not  ignore  crime,  however,  if  it  is  to  do  its 
duty  of  reflecting  society  to  its  readers.  It  is 
right  and  important  that  the  facts  of  crime 
should  be  published,  that  the  important  facts  of 
criminal  trials  should  be  decently  reported  and 
that  the  punishment  of  crime  should  be  de 
scrib^.  It  can  be  done,  however,  without  of¬ 
fending  the  sense  of  deeency  of  any  reader; 
without  making  a  hero  of  the  criminal,  or,  on 
the  other  hand,  denying  him  the  basic  con¬ 
sideration  of  English  and  American  law,  that 
he  be  considered  innocent  until  he  is  proved 
guilty. 

One  of  the  best  editorials  reprinted 
in  the  booklet  is  the  one  headed  “News 
and  Publicity.”  After  pointing  out  that 
the  matter  which  occupies  space  in  the 
newspaper  should  be  of  legitimate  gen- 
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eral  intere.-d  and  not  be  included  simply 
to  serve  some  particular  group,  the  edi¬ 
torial  continues : 

The  tons  of  publicity  matter  which  reach  the 
editorial  desks  of  any  fair-sized  newspaper 
constitute  one  of  the  greatest  wastes  of  ma¬ 
terials  and  energy  in  the  nation's  life  tixlay. 
Its  elimination  would  release  skilled,  well  quali¬ 
fied  minds  for  more  legitimate,  constructive 
duties:  and  would  relieve  the  editorial  staffs  of 
one  of  their  most  annoying  and  insidious 
handicaps. 

This  editorial  deserves  the  careful 
perusal  of  those  who  edit  and  make 
.■\merican  newspapers.  The  other  edi¬ 
torials  also  deserve  careful  reading.  More 
detailed  mention  would  be  made  of  them 
e.xcept  for  the  fact  that  "Our  Own  World 
of  Letters”  is  always  overset.  In  spite  of 
this  fact.  I  cannot  overliMfk  the  quotation 
from  Byron  which.  e.xpressing  the  policy 
of  the  Democrat  and  Chronicle,  is  cut  in 
the  stone  t>f  the  facade  of  its  building  in 
Rochester : 

Without  or  with  offense 
To  friends  or  foes 
1  sketch  your  zi'orld 
Exactly  as  it  goes. 

*  *  * 

"^HOSE  interested  in  British  journalism 
will  want  to  read  “The  Making  of 
Modern  Journalism,”  by  Harold  Herd. 
Briefly  it  is  the  romantic  story  of  the 
re-making  of  British  journalism.  Vari¬ 
ous  chapters  take  up  the  birth  of  popular 
journalism,  the  advent  of  .Alfred  Harms- 
worth,  the  surprise  of  the  Daily  Mail. 
the  rise  of  C.  .A.  Pearson,  pictorial 
journalism,  the  renaissance  of  the  Times 
—and  most  important  of  all,  newspaper 
makers  of  today  and  yesterday. 

FOREST  WEEK 'APRIL  24-30 

The  week  of  April  24-30  has  been  of¬ 
ficially  designated  for  nation-wide  ob¬ 
servance  as  “.American  Forest  Week"  by 
President  Coolidge.  in  a  proclamation 
made  public  by  the  United  States  De¬ 
partment  of  .Agriculture.  This  ye^r  will 
mark  the  seventh  annual  observance  of 
the  week. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Beth  Members  of  A.  B.  C. 
Westchester  Newspapers,  Inc. 
Tnuiklia  A.  Mwrlam,  Pres. 

XoTint  Yernon — ^Maw  Booballa 
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AMNESIA  VICTIM  HOME 

R.  P.  Willis,  publisher  of  .Adams  and 
Cirand  Meadow,  Minn.,  who  was  found  a 
victim  of  amnesia  in  Pittsburgh  last 
week  following  his  mysterious  disappear¬ 
ance  from  St.  Paul,  has  returned  to 
-■Vdams  where  he  will  recuperate.  Mr. 
Willis  disappeared  while  attending  meet¬ 
ings  of  the  Minnesota  Editorial  Associa¬ 
tion  in  St.  Paul.  During  the  absence  of 
Willis  from  his  papers  his  son,  James, 
will  have  charge  of  the  publications. 

TO  HONOR  J.  J.  SMITH 

Former  employes  of  the  old  Binning- 
hf.m  i.edger  arc  planning  a  banquet 
celebrating  the  return  of  their  old  chief, 
j.  J.  Smith,  former  publisher  of  the 
I.edger,  to  the  city  of  Birmingham  to 
make  his  home.  The  banquet  will  be 
keld  at  the  Bankhead  Hotel  ami  is  being 
liandled  by  a  committee  headed  by  J.  R. 
Cams.  ■  .All  former  employes  have  been 
invited. 


America's 

Complete 

Newspaper 


NEW  YORK 

Xctalb 

^Tribune 


Thorough  Coverage  in  One  of  the 
World’s  Richest  Buying  Centers — 
Coupled  with  the  .Ability  to 
Produce  Results 

^ittisburgl)  <©a3ettc  ^iniejtf 

(Korning  ani]  Sunday) 

AND 

PinSBURGH  CHRONICH  TELEGRAPH 

(Evening  except  Sunday) 

Tbeee  neiwtpapen  in  Newt  and  Advai> 
tiaing  have  the  oonfldenoe  of  their 
readers. 

Their  r  e  a  d  e  r  a  have  the  power  to 
purohaae. 

Sold  Singly  or  Combined 
URBAN  B.  DICE,  Nat’l  Advg.  Mgr. 
Gazette  Square,  Pittsburgh,  Pa. 

B.  H.  BDBKB,  Inc.. 

1407  Broadway,  New  York. 

123  8.  Michigan  Bird.,  Chicago. 
Constitution  Bldg.,  Atlsnta,  Ga. 

B.  J.  BIDWBLL  COMPANY, 

742  Market  Street,  San  Frauciaco,  Cal. 

Times  Bldg.,  Loa  Aogelea,  Cti. 

White- Henry-Stuart  Bldg.,  Seattle.  Wash. 


THE  WaPARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  tYith  com¬ 
petent  circulation  men  of 
capacity  and  ability  capaUe 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clw- 
ence  E3rster,  care  Star 
Building,  Peoria,  Ill. 
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REPARATION  ASKED  ON 
FREIGHT  CHARGES 

1.  C.  C.  Examiner  Recommends  That 
B.  &  O.  Repay  Washington 
Publishers  for  '‘Unreason¬ 
able  Charges” 

A  reo'-iimu-nclatioii  tliat  reparation  be 
awardefi  ei)>lit  VV'a>liington,  D.  C.,  pub¬ 
lishing  Companies  by  tlie  Baltimore  & 
Ohio  Railroad  (^n  alleged  overcharge  on 
shipments  of  newsprint  paper  between 
New  York,  Xcw  England  and  Canadian 
producing  p<>ints  and  Washington  has 
been  placed  before  the  Interstate  Com¬ 
merce  Commission  by  Examiner  Morris 
H.  Konigsberg. 

The  rates  attacked,  for  which  repara¬ 
tion  has  been  recommended,  were  in  effect 
for  the  two  years  prior  to  September  8, 
1923. 

The  companies  which  would  benefit  if 
the  commission  accepts  the  recommenda¬ 
tion  are  the  Evening  Star  Newspaper 
Company,  Washington  Post  Company, 
Washington  Times  Company,  Washing¬ 
ton  Daily  Newspaper  Company,  Wash¬ 
ington  Herald  Company,  Pathfinder  Pub¬ 
lishing  Company,  National  Tribune  Com¬ 
pany  and  Capper's  Weekly 

The  commission  found  several  months 
ago  that  the  rates  assailed  were  unreason¬ 
able  to  the  extent  that  they  exceeded  the 
rates  to  Baltimore.  Md.,  by  more  than  3 
cents  per  100  pounds  from  Philadelphia. 
Pa.,  and  2  cents  per  100  pounds  from 
other  points  of  origin. 

The  total  amount  of  the  reparation 
recommended  was  tiot  given,  nor  were 
the  amounts  of  the  alleged  overcharge 
named. 


The  complainants,  the  report  said, 
presented  evidence  which  shows  they  paid 
and  bore  the  charges  on  the  newsprint 
shipments  in  question  under  contracts 
which  caller!  for  delivery  to  be  made  by 
the  manufacturer  to  the  purchaser  on 
board  cars  at  the  mill  of  the  manufac¬ 
turer. 

The  railroad,  the  examiner  said,  took 
the  position  that  no  reparation  should  be 
awarded  regardless  of  whether  or  not 
the  complaining  parties  prove  they  paid 
and  bore  any  of  the  charges  under  the 
assumption  that  the  proceedings  were  in 
the  nature  of  a  general  readjustment  of 
rates  and  that  under  the  circumstances 
the  commission  does  not  make  an  award 
of  reparation. 

GRANTED  SPECIAL  PRIVILEGES 

Dailies  Need  Not  List  Workers  Under 
“Day  of  Rest”  Law 

A  resolution  granting  seven -day  news¬ 
papers  in  New  York  state  special  privi¬ 
leges  under  the  “Day  of  Rest  Law"  was 
passed  by  the  New  York  State  Indus¬ 
trial  Board,  March  9. 

J.  B.  Pinkham,  secretary  of  the  New 
York  State  Publishers  Association,  and 
Lester  L.  Jones  of  the  Publishers  Associa¬ 
tion  of  New  York  City,  had  appeared 
before  the  board  to  ask  for  a  variation 
of  the  labor  law,  which  requires  em¬ 
ployers  to  post  on  their  premises  and 
file  with  the  board  a  list  of  employes 
permitted  to  work  on  Sunday,  and  desig¬ 
nating  a  day  of  rest  tor  each  employe. 
After  a  full  hearing,  the  resolution  was 
passed,  granting  a  variation  to  the  effect 
that  seven-day  newspapers  will  not  be 
required  hereafter  to  post  such  notices 
and  file  copies  with  the  b<jard. 


ENWRIGHT  PLANS  NEW  DAILY 


Company  Capitalized  at  $750,000  Will 

Issue  Boston  Examiner,  He  States 

Fre<ierick  \V.  Enwright,  publisher  of 
the  l.ynn  (Mass.)  Telejiram-Seies  and 
former  publisher  of  the  Boston  Telegram 
which  recently  went  into  bankruptcy,  has 
announced  that  a  new  evening  newspaper 
is  to  be  published  in  Boston  within  two 
months. 

The  company  has  been  incorporated  in 
Deleware  with  Enwright  as  president 
and  treasurer.  It  has  a  capital  of  $750,- 
(XX),  all  paid  in,  according  to  Enwright. 
The  paper  will  be  known  as  the  Boston 
Examiner  and  the  presses  and  some  of 
the  machinery  of  the  defunct  Telegram 
will  lie  purchased  together  with  addi¬ 
tional  equipment.  Western  interests  are 
said  to  be  backing  the  venture. 

Enwright,  who  was  recently  convicted 
and  sentenced  to  eight  months  in  jail  for 
criminal  libel,  has  appealed  the  case  to 
the  Supreme  Court. 

PRESS  CLUB  ELECTS  LEE 

Maj.  Harry  W.  Lee  was  elected  presi¬ 
dent  of  the  Press  Gub  of  Chicago  at  the 
recent  annual  election.  Paul  H.  Hughes 
is  vice-president:  James  Mulroy,  secre¬ 
tary;  John  Drury,  librarian,  and  Louis 
K.  Fisher,  treasurer.  The  club  main¬ 
tains  quarters  at  71  W.  Monroe  street, 
in  the  center  of  the  loop.  It  is  expected 
that  before  the  close  of  the  year  ground 
will  be  broken  for  a  new  home,  the  Chi¬ 
cago  Press  Club  building,  on  Michigan 
avenue  near  the  Tribune  and  Wrigley 
buildings.  The  building  will  be  38  stories 
high  and  will  be  an  office  building  with 
the  exception  of  four  floors  to  be  occu¬ 
pied  by  the  club. 


Classified 


EDITOR  fy  PUBLISHER 

Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Ca«h  with  Onfar) 

1  Time  —  .4t  per  line 
S  Times  —  .M  per  Ine 
ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .60  per  line 
4  Times  —  .55  per  line 
13  Times  —  .50  per  line 
26  Times  —  .45  per  line 
White  space  charge  at  same  rate  per  Im  le 
insertion  as  earned  by  frequency  ci  i— mjy 
Minimum  Contract  space,  three  lines.  SmX 
rates  quoted  (or  52  inMrtions.  The  ESw 
&  Publisher  reserves  the  right  to  claasi*  •<, 
or  reject  any  advertisement. 

ADVERTISING 

General  PromotioB 

If  You  Want  More  Local  Advertiaing  pet  p 
to  work  (or  you  selling  our  “Wortkeliilt' 
Features.  Write  F.  G.  Hogan  Syadiait 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  but,  h 

A  RaUgioua  Advertising  Page  to  me  ooct  i 
week  for  twenty-six  weeks  regardlew  of  th 
size  of  your  city,  solicited  and  placed  for  i 
reasonable  commission.  B-S99,  Editor  | 


Supplies 

Shading  Sheets  for  Art  work  and  Beaday  d- 
freta.  Bourget  Service,  Inc.,  144  Wo«  )M 
St.,  New  York. 

(Continued  on  follotring  page) 


Supplies  and  Equipment 


GOSS  PRINTING  PRESS  CO. 

CH  ICAOO  -  N  EW  YORK  -  LONDON 


The  Market-place  for  Used  and 
New  Equipment — the  advertising 
pages  of 

EDITOR  &  PUBLISHER 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  in* 
stallation  isalOO-h.p., 
a-c.  equipment  on  a 
Duplex  Unit-Type 
ptiess  of  the  Rock 
Island,  III.,  Argus. 

GENERAL  ELECTRIC 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32-Page  Preaaes 

GOSS  24  and  28-page  presses  good  for  black 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple.  Quadruple.  Sextuple, 
Sextuple  c^or  Press,  Octuple  and  Double  Sex¬ 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Available  for  Elarly  Delivery 

WALTER  SCOTT  dc  COMPANY 

Kaln  Ofllce  A  Factory . Plainfield,  K.  I, 

New  York  Office.. Brokaw  Bldg.,  1457  Broadway 
Chicago  Office . Konadnock  Block 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO— Worcester 


Cafv«lPlate 

A  Machine  that  will  trim,  tail-cut  and  shave  five  or  six  Stereo  * 
minute  efficiently  and  economically.  Arranged  with  Motor  Dnv* 
connected  by  a  Silent  Chain. 


R.  HOE  &  CO.,  ING  504-520  Grand  St.,  New  York  City 


7  South  Dearborn  Street 
CHICAGO,  ILL. 


Pere  Marquette  Bldg. 
NEV  ORLEANS.  LA. 


7  Viter  Sued 

boston.  MASS- 
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Employment— Equipment— Services 


business  opportunities 


EDITORIAL 


EMPLOYMENT 


Situations  Wanted 


MECHANICAL 

Equipment  for  Sale 


please  Don't  Answer  This  Advertisement  S60  Editors  Wanted  to  be  the  first  to  gfct  “The  Desk  Man,  tele^aph  editor,  copy  reader.  Duplex  Z4-page  Tubular  Press,  with  full  stereo* 
unless  you  have  available  $15,000  for  the  initial  Wakefield  Plan’*  for  $2.  (Price  after  April  experienced,  desires  position  on  Southern  after-  type  equipment,  for  sale.  Will  available  in 
navment  on  a  very  desirable  semi* weekly  and  30,  $3).  First  knowni  successful  plan  to  in*  noon  daily.  Address  H*914.  Editor  &  Publisher,  late  summer.  Now  in  use  by  publication  movinit 


nnvment  OH  a  very  uesirauie  semi-wceKiy  anu  , 

inh  plant  within  25  miles  of  New  York  City,  crease  Personal  and  StK:ial  new's  by  a  contest  .  •  %*•  *  i  j  n  ^  *  i  *uto  new  buildinj?  with  new  plant.  For  tuU 

t«rlusive  field;  very  good  building;  splendid  idea  that  produced  16  columns  a  week  when  Eottonal— i  o  u  n  g  ,  traveled,  well-eaucateu.  information,  address  Journal  of  Commerce, 
•ntiinmeiit:  earning  handsome  dividends,  J.  B.  first  tried.  Complete  lay-out,  24-p.  pamphlet,  healthy,  single  chap,  preset  Chicago  editor  large  33  Broadwav.  New  York. 

S  Times  HMk..  New  York.  with  free  copy  of  Campbelfs  Style  Book  for  ‘heatncfl  journal,  available  soon.  Ability,  de-  - T  lZr.~7Z:  ,7777. 

- ; - .  Ki-  - 77“  •''>«*  Writers.  Endorsed  by  \V.  N.  Kant.  N.  l^P-  Sale: _  Seven  complete  fonts  two-leUCT 

Trade  Jounial,  established,  in  eon^ti^  K.  Sigr.  Western  New'spaper  Union.  Intro-  *f*'  &  Publisher,  Chicago,  30  N.  Dearborn  Matrices,  7  pt.  No.  2  with  condenswi  Title 

doeble  of  cxpansioti.  Gross  about  $20,000.  .lurtnrv  nrW  «.«itiv»*lv  whhdriwn  Aoril  30  3.  Mats  arc  in  good  condition  and  l>cing 

2Sinj  price,  $17,500  cash.  Harrts-Kbble  Co.,  k.  Campbelir Wakefield,  Mass.  (PastVes!  E*toria»-Mr.  Publisher:  Need  man  to  write  disposed  of  by  newspaper  liecause  of  change  in 


into  new  building  with  new  plant. 


’s'  Style  Book  for  theatrical  journal,  available  soon.  Ability,  de- 
.  Kant  N  pendability,  judgment  and  pep.  Address  (!.  P". 

ler  I'niOT  Intro-  &  Publisher,  Chicago,  30  N.  Dearborn 


345  Madison  Avenue.  New  York  City. _ 

This  Suburban  Weekly  netted  $22,000  in  1926. 

It  serves  15,000  people  in  rapidly  growing  com-  E,IVlt'L,\J  I  lYIE.!^  1  *  Publisher  reasonaoie  price.  rtaiiress  nm.  r.  .uciicii, 

munity,  north  central  state.  Average  ad  rate  42  _  _  ; - - - - — : - — —  Every  P'vening,  Wilmington,  Del. 

Mnts  Web  press  e(|uipinent.  Available  for  -  Edtortnl  Writer,  employed,  desires  position, - ^ ^ - 

$50,000.  half  cash.  Prop.  150«x.  If.  F.  lien-  Help  Wanted  large  or  small  daily  or  trade  paper.  Could  con-  For  Sale  -t  ompletely  equipped  and  practically 

rich's.  Litchfield,  Ill.  _  duct  column;  humorous  stuff;  snappy  para-  new  and.  niudern  newspaper  plant,  including 

— -l=s==*=i*=s===^^=*=  Accountant— New  York  newspaper  wants  gen-  graphs;  dramatic  criticism;  sports.  Age  39;  fourteen  Linotyjies.  Models  Eight.  Fourteen  and 

M  .........r.  rral  bookkeeper,  thoroughly  experienced  in  all  malted;  fanuly.  Dependable.  B-879,  Editor  rwentj-one;  Duplex  Tubular  1  resses,  Ludlows 

Newapapara  for  SaU  branches  of  newspaper  aicounting.  Must  be  &  Publisher. _  Elrod  Caster,  all  cut  cost  comtmsing  room  and 

- TTTTr  ^ - T - i — ITTt - 7^  ‘9  help  and  coo^rate  with  all  departments  Lookfag  to  Future:  Young  man,  three  years'  whole ^-nd  pric^Tor'^iuick'^le  AplirTimes* 

Urge  Daily  Paper  doing  nearly  half  million  m  their  accounting  problems  and  correspondence,  experience.  Handle  telegraph  desk,  sMits,  pony  2 160  p“rvM  Av^nu^  Cle«^  ’ 


Mass.  Press.;  state  vice  pres.  N.  E,  A.). 

EMPLOYMENT 


editorials?  Then  communicate  with  me.  I’ll  ‘>P^  J"**;  h-xceUent  opportunity  for  weekly 
bargain  fair  with  you.  Editing  paper  now,  so  ‘o  ,.»/  newsi«per  Uce  mats  re^ 

can  send  late  specimens  of  work  B^95,  Editor  sonable  Will  sell  s'l^rately  or  in  lot,  at  very 


reasonable  price.  Address  \Vm.  F.  Mctten, 
Every  Evening,  Wilmington,  Del. _ 


Help  Wanted 

Accountant— New  York  newspaper  wrants  gen- 


For  Sale  -  t  ompletely  equipped  and  practically 
new  and  modern  newspaper  plant,  including 


gross  business  yearly,  not  far  from  Chicago,  for  t'live  details  of  experience.  .\ddress  B-912, 
sale.  Price  is  low  and  terms  can  be  arranged  Editor  &  Publisher. 


report.  Set  type  and  make  up.  Write  color-  — . — 

fill  stories.  Prefer  telegraph  and  sports  editor  Job  Prinii,  Fapar  Cuttara,  Wira  SHtchars, 
in  small  _  city  in  midwest  or  west,  although  etc. — A  complete  line.  Oyerhauled  and  guar- 
l^tion  is  no  barrier.  University  graduate,  anteed  machines  at  bargain  prieea.  Easy 
Now  employed.  B-844.  Editor  b  Publisher.  terms.  Hoffman  Type  ft  Engraving  Co.,  114 


by  resjionsible  party.  Address  B-916,  Editor  & 

Publisher. _ 

e~il  Daily  Paper  for  sale  in  Middle  West 


SituAtioiu  Wanted 


dty,  netting  better  than  $12,000  a  year;  priced  Advertising— Young  man,  twenty-eight  years  Manager  seeks  situation.  Able  take  dir^t  E.  13th  St.,  N.  Y,  Ctey. 
reaiinably  and  favorable  terms.  Address  B-915,  of  age.  seven  years’  experience  on  Metropolitan  charge  all  departments,  increase  advertising  ^  Boekbtadi 

Editor  &  Publisher.  and  weekly  pa|iers.  Suitable  for  Classified  to  maximum,  aevdop  circulation  to  limit,  op-  ■unnlM  Kell 


Interest  For  Sale  location.  B-917.  Editor  &  PuMisher.  and  monthly  reports,  write  editorials,  handle  York  Citv 

- ,  “  ~  menrer  «eek«  ncwsroom  and  produce  Metropolitan  paper.  - - — - 

N^l^^^ai^riWu  iimJi^^  connec^m  E.xclllent  references  d  l«-paie  Scott  with  complete  stereotype  equip- 

former  employers.  Age  39.  many  years  success-  Can  build  businias  without  adding  expense  and  ment.  tor  sale.  Now  in  use.  Concord  I  ele- 

^  ^  - 3 - ^ - fi'l  experien<4:  familiar  with  every  angle  cir-  reduce  costs  without  injury  to  paper.  Can  gram,  Concord.  New  Hampshire.  _ 

Partiwr  WMted.  attractive  new-spper  proi»-  culation  problems;  topnotcher  carrier  delivery,  always  make  satisfactory  net  ftm  owner 

sition.  M.  Cutler.  3541  West  13th  Place.  Chi-  service  and  promotion.  Correspondence  treated  t?'73?  »»'*  G°*»  Printing  Press  Co.!'l53S 

cage-  _  confidential.  Will  consider  iwsition  as  city  or  weekly  to  $2,3W  front  167  persons  to  73,  _  Q»  rhieairo  III 

countrv  circulator  or  assistant  on  large  paper,  changed  paper  which  was  losing  $60,000  an-  ” 

NewaDaoers  Wanted  isend  for  credentials.  C.  M.  Platrer,  Elks  Club,  nually  to  a  profitable  investment  in  less  than  - --  - 

_  _  _ Omaha.  Nebraska.  a  year.  Hij^  grade  man.  hard  worker,  able  Enuinment  Wanted 

-c  r-  .  _  ,  '  to  successfully  cope  with  keen  competition  and  _ _ _ _  _ _ 

Circulatian  Manager  on  Pacific  C^st  ^  for  ^  profitable  basis  regardless  of  An.Iebar  Duolex  eight  page  press  or  Goss 

eveninr.laii'v""TMi  >el?^  sicce™s“ful'^I«:r?liice  <l«<Sculties.  Kef^eriMs  cover  many  years’  sue  Comet  wanted^  must  be  in  g^d  Condition.  Con- 

horrghb  famila"  'whh  aU  circuit  S;,^nglS;  |frve“ be*eS'L’Sl,:S“o^‘ta™‘^«^^  fm^fl ‘^n^’  "»'"P*»-ire. 

„  -  -  ^..1.,  X-  -  Can  promote  and  maintain  .luality  circulation;  *'«'2 

Alter  Reorganamg  Daily  Newspaper  in  North-  married.  15-907,  Editor  &  Publisher.  Address  B-881,  Editor  ft  Publisher.  ■  — . .  ■  -  1 


Prtatars  aad  BookbUsrs  equipment,  machin- 

Manager  or  display  solicitor.  Open  for  coo-  crate  plant  economically,  handle  business  de- 

h^a\'?o*lf 'T9i7*'Mitor%"’puM^^^  “d*  Conner  ^dler  BriSch  a’^  Co..  96  SS’ 

location.  B-917.  Editor  a  PuMisher.  and  monthly  reports,  write  editorials,  handle  c,  VotV  Pitv 


Newspapers  Wanted 


Equipment  Wanted 


Comet  wanted;  must  be  in  good  condition.  Con¬ 
cord  Telegram.  Concord,  New  Hampshire. 


After  Reorganixinf  Daily  Newspaper  in  North¬ 
ern  stale,  mure  than  dnuhling  net  paid  circula- 


Address  B-881,  Editor  &  Publisher. 

Newspaper  Executive,  capable  of  handling 


non.  grvatlx  incri:ising  ;idvtrtisiiiK  volume  and  Orculation  Manager,  Z->,  single;  expenenMd  entire  property  and  developing  it  to  the  best  iios 

revenue,  and  giving  it  dominance  in  its  held,  from  carrier  to  manager,  wants  connection  with  ,i)>ilities  Can  furnish  references  and  able  to 

have  sold  out  and  am  in  market  for  another  live  daily.  Understands  every  phase  of  circula-  c^me  at  once.  For  full  particulars  Address  15 

property.  tion.  Guarantee  results  on  collections  and  pro-  006  Editor  &  Publisher 

Prefer  dealing  direct  «ith  principals  and  not  motion.  Eniploved  two  vears  by  present  pub-  ..  '  ...  — — - - — r - '-r: - ; — — 3- 

through  broker.  Usher:  will  gladly  give  same  as  reference.  Pro-  ^ows  Wi^,  re^er,  24,  now  empl^ed,  de- 

Would  also  consider  proimsition  to  take  charge  motion  is  onlv  reason  for  change.  Address  B-  positum  i^th  permanency  aM  chance  for 

of  proper! v  for  owners  as  publisher-editor.  Oil  Fdilor  &•  Ihiblisher  .advancement.  Good  references.  B-909,  Editor 

‘  "  -  .  .  .  .  ■  -  J.  Publisher. 


ot  jropertv  tor  owners  as  publisher-editor.  Oil.  Editor  &-  Ihiblisher. 

llithest  references,  all  communications  strictly - ;  ^  ; 

confidential.  Address  me  »  905,  Editor  &  Pub-  arciUatlon  Manager,  now  employed,  seeks  con- 
lisher.  nection.  Wide,  successful  experience  on  morn- 


arcuUUon  Manager,  now  employed,  seeks  con-  Newspaper  r.nmpn.ii.y  Room  Executhre,  fa- 
nection.  Wide,  successful  experience  on  morn-  uidiar  with  present-day  machinery  and  modern 
ing  newspapers.  Will  consider  only  conservative  methods,  capable  of  getting  results  at  minimum 
Substantial  reference,  ^ost;  now  employed  but  desires  change  for  ad 
B-797.  Editor  Sr  Publisher.  4--!  .  _  ..  .  _....» 


B-9b8,  Editor  &  Publisher. 


Want  to  Buy  Daily  or  large  county  seat  week¬ 
ly  in  Western  Kansas,  Coloiado,  New  Mexico  or 
Arirona.  From  $20,000  to  $50,000  first  pay 
ment.  Prefer  exclusive  field.  W.  K.  Leath- 
erock.  Perry,  Okla. _ 


Circulation  Manager  at  present  employed  wants  Seasoned  Newnpapemmn  lor  weekly  newspaper; 
new  connection.  Absolutely  qualified,  age  thirty-  former  manager  and  editor;  knows  advertising 
two,  excellent  references  and  recommendations,  work;  practical  knowledge  of  mechanical  de- 
Boxes  B-867  and  B-856  take  notice.  For  other  tails;  32  years  of  age,  married;  Elastem  states 
information  write  B-887.  Editor  &  Publisher.  pieferred.  B-878,  Editor  &  PuMisher. 


ment.  Prefer  exclusive  held.  W.  K.  Leath-  Circulation— Do  vou  want  .in  acting  circulator—  Young  Man  wants  position  00  country  weekly 

crock.  Perry,  Okla. _  ^  talking  one^a  man  who  knows  distribution  or  small  daily  doing  job  work,  to  learn  the 

WsB^  to  Buy  small  town  paper  in  southern  thoroughly  and  how  to  build  circulation  by  giv-  business.  Protestant.  References.  Experi- 
Michigan  or  Wisconsin,  or  northern  Illinois  or  ing  service  enced.  B-888,  Editor  ft  Publisher. 

Indiana.  Willing  to  huy  part  interest.  Experl-  Due  to  the  suspension  of  The  Cleveland  Ti^s  " 


Indiana.  Willing  to  huy  part  interest.  Experl-  Due  to  the  suspension  of  The  Cleveland  Ti^s 
enced.  editorial  and  business.  References,  such  a  man  is  now  available  and  will  consider 
B-902,  Editor  S;  Publisher  circulation  management  of  small  paper  or  a  city 

.  — - department  of  large  paper.  Address  Leo  S. 

,•  .  pMSAwv  Deane.  1305  W.  76  St..  Cleveland.  Ohio. 


MECHANICAL 


11  Deane.  1305  W.  76  St..  Cleveland.  Ohio. _ _  Equipment  for  SeJe 

-  Circulalfcm  Mami^,  Bargaun-Hoe  Quad  Straight  Line  press  TiTh 

change.  City  must  be  12,000  or  more  '"'•.f'?  a  extra  color  attachment  (fudge),  up  to  32  pages, 

PromotioB  growing  field  where  a  man  can  prove  his  ^ihty  standard  size,  with  Kohler  controller  and  two 

rromobon  Several  years  experience  from  route  boy  to  motors;  in  A-1  condition;  best  press  of  its  kind 

—  .  . - ;;r - r; -  circulation  manager,  with  a  g^  rword.  Best  ^-er  built  by  HOE;  convertible  into  Sextuple. 

OcuktfoB-Wlien  quick,  additional  circulation  references.  Write  or  wire  B-884,  Editor  &  Pub-  Also  complete  stereotyping  outfit  and  six  lino- 

oovenge  becomes  necessary,  remember  that  our  _  type  machines,  etc.  No  reasonable  offer  refused. 

""'.''"'.o*  '"deayor  U  Orculotioo-Thoi oughly  competent  and  experi-  Warheit.  153  F.a.st  Broadway.  New  York, 

irire  ■  *^'**T,*^  enced  director  and  builder  of  circulation  now  Complete  Printing  Plant,  suitable  for  daily 

BlnrV  ''9**1.,.'""’®“***'™*  service.  Bell  employed,  on  one  of  the  country’s  most  progres-  iiaper.  available  at  once  on  account  of  suspension 

_^qcx,  Cincinnati,  Uhio. _  jjyg  newspapers,  desires  change.  Past  record  of  publication  of  New  York  Commercial.  .-Kd- 

Aruiatian  Buflcler*— Blair  ft  Austin,  1504  Cen-  will  prove  ability.  Will  only  consider  position  dress  Journal  of  Commerce,  32  Broadway,  New 

•te  are,,  Reading,  Penn.  Originators  of  Sales-  on  paper  where  good  clean  circulation  methods  i  ork  City,  for  full  particulars. _ 

mtnship  Qub  Campaigns.  are  employed.  _  Prefer  west  coast  nublicatjon.  For  Sale  at  a  R«ty.bi.— press  with 

Superior  Circulation  Builders— The  W.  S  Ken-  desiring  change.  B-890,  Edi-  Kohler  Push  Button  control,  together  with  the 

dal!  Company.  104  North  Bailev  Ave.,  Louis-  *2.'^  Publisher. — ^ -  ster^wtyping  equipment  for  either  a  seven  or 

ville,  Kentucky.  The  circulation-building  or-  Circulation  Manager,  30  years  of  age,  *’8“*  column  page.  Will  run,  at  speed  of 

yanization  that  has  set  the  standard  for  aggres-  married,  desires  to  connect  with  daily,  morning,  24,000  per  hour,  12,  14  or  16  pages,  12,000  per 
sive,  successful  circulation  campaigns  for  nearly  evening  or  combination,  dissatisfied  with  their  "““J'  0“  pages  up  to  32.  Press  has  been  over- 
twenty  years.  present  city  circulation.  Paper  possibly  has  hauled,  equipped  with  new  gears  and  is  in  first 

Ths’WoriSTTorvrrf  rTrr.ll.~trr^  n..nit  n  '  "’4"  carrier  system  with  men  solicitors,  and  condition. 

«aMnmoo-TTi7^5^  on  the  boy  carrier  idea.  a  paper  needing  an  equipment  of  this  size 

f  Applicant  has  had  12  years’  experience  on  no  better  can  be  purchase, 

affidavits  of  ^22  jmblishers  several  well  known  papers.  Especially  strong  on  _  ^  $12,500 

cimmTim.  ’’ 'A*  reorganization  and  boy  promotion.  References  F.  O..  B.  New  York.  ^ 

oSde^l  Parttowe  Cxmipany,  and  proof  furnished  as  to  past  ability.  Address  interested  in  a  machine  of  this  type  write 

Building,  Indianapolis.  .B-891.  Editor  &  Publisher.  Morning  Telegraph.  New  York  City. 


If  interested  in  a  machine  of  this  type  write 
Morning  Telegraph.  New  York  City. 


EDITORIAL 

Syndiente  Fentures 


Clasaffiied  Manager — 14  years’  experience,  pro¬ 
duced  2)4  millirm  lines  and  407,0iK1  ads  in  town 
100,000  during  1926;  knows  every  branch  of  the 
business;  40  years  old,  clean  cut,  with  best  of 
referetice.  At  liberty  on  short  notice.  Prefer 
Western  dty.  Address  W.CP.,  1507  N.  Em- 


NaturalX^IiTIc  7,.  ; - r; - : -  poria  Ave.,  Wichita,  Kans. 

K.  Medical  articles  written  ..  . - ij- 


vsician.  B-910.  Editor  &  Publisher, 


Oassified  Advertising  Manager— Nine  years’ 
experience  on  Display  and  Oassified.  Two  years 


'nirMa;;rui,^  ■  " — .■  experience  on  Display  and  Classified.  Two  years 

^eek.  For  manaj^er  in  city  of  100»000.  Now*  employ^ 

^rvicf  writs-  fuVn  up-to-date  in  supervisory  position  on  metropolitan  dailv. 

Hall  Place  \W  V 25  (.  ity  Familiar  with  promotion  and  linage,  building 
n.ace.  New  T.-wk  nty.  methods.  B-919.  Editor  Jv-  Puhltsher. 


Results ! 

A  small  amount  of  cash 
plus  a  little  persistency 
assure  them  through  the 

Classified  Department 


COmOLlDATlON 

The  merging  of  newepeper  intereetc  li 
e  eubjeot  that  hoe  received  epeolel  etudy 
and  invaatigatioa  by  tbie  Arm  for  nearly 
17  years.  It  is  a  big  eubjeot  and  requires 
coniiderabla  teohnicel  knowledge,  both  as 
to  valuation  and  operating  methods. 
When  properly  organised,  the  reenlts  ere 
never  disappointing. 

We  have  been  feotors  in  moay  im¬ 
portant  eoneolidations.  sales  end  ep- 
piaitelt. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 

CONNECT  THE  WIRES  ^ 


^^-ANTED:  Experienced  adver¬ 
tising  salesmen  and  cepy 
writers  for  iiositions  now  open 
in  display  and  classified  depart¬ 
ments  of  well  known  daily  news¬ 
papers  East  and  Middle  West. 
W  rite  fully.  Registration  free. 


FERNALD’S  EXCHANGE.  INC. 
StconiTT  Bina.  BpaineriiLD,  Mesa 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Busineoa  EatablUhed  In  18M 
3S0  Madison  Awe.,  New  York 
FooUe  Oeost  Baprsaeatatlve: 

X.  0.  XoOTS,  811  V.  Oonen 
Drive,  Beverly  HiBs,  OeUf. 
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PUPILS  VISIT  KANSAS  PLANT 

More  than  12, SCO  school  children  of 
Kansas  City,  Kan.,  accompanied  by  their 
teachers  inspected  the  new  home  of  the 
Kansas  City  Kansan  during  the  first  ten 
days  of  Alarch,  according  to  Carl  F. 
White,  managing  editor.  Those  from 
nearby  schools  walked  to  the  plant  while 
those  from  outlying  districts  were 
brought  by  trucks  and  street  cars,  the  use 
of  the  trucks  being  donated  by  a  large 
transfer  company  and  the  “special”  street 
cars  by  the  street  railway  company. 


'^HE  new  tire  of  tlie  Goodyear  company 
was  the  occasion  for  a  page  of  ad¬ 
vertisements  in  the  Seattle  Post-IntelH- 
geiieer,  which  featured  all  the  tire  and 
service  stations  of  the  city  handling  Good¬ 
year  tires,  and  particularly  the  newly  de¬ 
veloped  tire. — C.  M.  L. 


Take  a  full  want-ad  page  and  mortise 
the  center,  leaving  a  border  about  one- 
half  to  three-quarters  of  an  inch  wide. 
Mark  off  spaces  within  this  border  and 
sell  them  to  small  firms  such  as  painters, 
paper  hangers,  repair  men,  furnace 
cleaners  and  such  lines.  Spring  is  clean¬ 
up  time  and  repairs  are  in  line  now.  Head 
it  “Classified  Directory  of  Helpful 
Firms.”  “They  Want  to  Help  You  This 
Spring.” — Louis  De  Armand. 


week  or  so,  before  Easter  run  a  page 
headed  “Newest  in  Easter  Wear  for 
Men.”  Under  this  heading  group  adver¬ 
tisements  of  all  local  concerns  featuring 
latest  styles  in  men’s  apparel. — Frank  H. 
Williams. 


Here  is  an  idea  that  will  help  your 
.radio  page  bring  in  some  real  cash. 
Under  the  heading  of  “Radio  Service”  a 
Boston  paper  has  used  a  half  page  of 
ads  from  the  small  radio  repair  and  sales 
shops  situated  in  various  nearby  towns 
and  communities.  In  white  letters  they 
print  the  name  of  the  town  on  a  black 
background.  Under  the  town  they  print 
the  name  of  a  local  shop  that  specializes 
in .  repairs.  Smaller  papers  in  smaller 
places  could  print  more  than  one  shop  in 
each  town.  Small  dealers  can  afford  this 
type  of  advertising  and  the  public  is  sure 
to  be  interested  in  where  they  can  get  re¬ 
pairs  done  in  their  section. — C.  P.  Pellis- 
sier. 


Many  apartment  house  owners  are 
equipping  new  apartment  house  buildings 
with  electric  refrigeration.  Get  the  elec¬ 
tric  refrigeration  company  installing  a 
number  of  these  units  to  advertise  in  big 
tjpe  a  list  of  some  of  the  bigger  apart¬ 
ment  house  jobs,  in  order  to  obtain  fur¬ 
ther  business  of  this  particular  type  dur¬ 
ing  the  house  and  apartment  building 
drive  this  spring. — C  M.  L. 


A  few  country  weeklies  gain  an  extra 
column  of  space  by  running  a  column  of 
type  down  the  center  fold,  between  pages 
4  and  5  of  their  8  page  papers.  The  ap¬ 
pearance  of  their  paper  is  not  spoiled  to 
any  appreciable  extent,  in  fact  it  becomes 
unique  and  outstanding.  Such  an  addi¬ 
tional  column,  calculated  in  terms  of  ad¬ 
vertising  space,  is  worth  from  $5  on  up. 
The  Pike  County  (Ill.)  Republican  is  one 
such  paper.  It  uses  this  extra  column  for 
1^1  news.  Late  market  reports,  bulle¬ 
tins.  and  out-of-the-ordinary  news  or 
even  last  minute  ads  could  be  placed  in 
this  column.  If  classified  ads  do  not 
run  over  a  column  this  would  be  an 
excellent  place  to  put  them. — E.  A.  S. 


Speedy 
Accurate 
Well  Written 
World  Telegraph  News 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


.\n  interesting  advertising  feature  in 
the  Charlotte  tX.  C.)  Observer,  is  the 
weekly  “Store  News,”  a  third  of  a 
page,  published  each  Monday,  and  de¬ 
voted  exclusively  to  gossip  on  timely 
topics  and  personal  mention  of  the  move¬ 
ment  of  employes  of  Ivey’s  department 
store.  The  store  pays  for  the  space 
occupied  under  its  contract  rate. — J.  P. 
Watkins. 


INTERNATIONAL  PRESS  SHOW 

.\n  International  Press  Exhibition  is  to 
be  held  in  Cologne  from  May  to  Oc¬ 
tober,  1928.  Detailed  study  of  newspa¬ 
pers  and  periodicals  will  be  made,  with 
full  attention  to  costs  of  production.  .X 
catalogue  has  been  issued  from  Cologne, 
describing  plans  for  the  exhibition. 


HUNCHES 

ONE  DOLLAR  I 
WILL  BE  PAID  1 
FOR  E  A  C  H  1 
“HUNCH"  1 

1 

PUBLISHED  1 

A  NEW ‘way  to  use  the  ancient  history 
in  the  files  is  being  tried  by  the 
weekly  at  Chardon,  O.  Under  the  head¬ 
ing  “That  Reminds  Me”  appears  an  in¬ 
vitation  to  readers  to  add  to  items  printed 
in  the  column  or  to  send  in  recollections 
of  their  own.  Files  20  years  back  are 
used  as  the  backbone  of  the  column. — 
C.  F.  Christian. 


The  Lake  County  (Ind. »  Times  runs 
a  feature  on  page  one  every  day  headed 
"Did  you  hear  that — .”  Items  of  per¬ 
sonal  interest,  small  snappy  paragraphs, 
make  up  the  column.  Although  pub¬ 
lished  in  a  fair  size  city  the  column  is  the 
most  read  feature  of  the  paper. — D.  O.  V. 


Hunt  up  your  paper  carriers  of,  sav. 
20  years  ago,  and  find  out  what  their 
present  occupation  is.  You  will  find  that 
some  of  them  hold  responsible  positions 
in  their  communities.  People  are  always 
interested  in  stories  of  people  who  have 
made  their  own  way  in  the  world — and 
the  newsboy  start,  particularly,  seems  to 
interest  the  newspaper  reader.— C.  A.  B. 


The  Blackwell  (Okla.)  Tribune  runs 
at  the  top  of  its  suburban  correspondence 
page  an  alphabetical  list  of  the  55  towns 
in  which  it  has  correspondents.  Not 
every  town  is  represented  every  day. 
therefore  the  regular  list  is  a  means  of 
informing  casual  readers  that  correspond¬ 
ence  from  some  town  in  which  they  are 
interested  may  be  expected. — T.  E.  R. 


A  numerous  feature  story  in  the  Mil- 
ivaukee  Sentinel  on  the  four  legislators 
of  Wisconsin  who  still  are  bearded  drew 
a  great  many  laughs.  How  many  solons 
with  beards  are  there  in  your  state? 
What  are  their  characteristics?  Investi- 


MANAGING  EDITORS 
ATTENTION! 

Let  the  Personnel  Bureau  of 
Sigma  Delta  Chi,  professional 
journalistic  fraternity,  help  you 
fill  that  opening  on  your  staff 
with  an  ambitious  young  man, 
schooled  in  all  branches  of  the 
newspaper  or  magazine  field. 

Trained  men  give  best  service. 
Why  spend  time  training  a  man 
to  fill  a  position  when  you  can 
get  one  with  experience  by 
simply  making  your  wants 
known?  Write  or  wire  John  G. 
Earhart,  836  Exchange  Ave., 
Chicago,  Ill.,  and  he  will  put  you 
in  touch  with  the  right  man. 

No  Charge  To  Employers 


gate  and  write  a  pungent  feature  story. — 
Ruben  Levin. 


-A  local  barber  who  keeps  a  “combina¬ 
tion”  .shop,  states  positively  that  women 
are  by  far  the  best  customers  and  that 
every  man  in  his  .shop  would  rather  serve 
women  than  men.  He  says  it  is  espe¬ 
cially  the  men  who  work  in  offices  who 
are  nervous  and  fussy  and  hard  to  please. 
What  do  your  barbers  say? — R.  E.  Dietz. 


The  San  Francisco  Daily  News  is  pub¬ 
lishing  a  list  of  five  questions  each  week 
and  offering  a  $5  prize  for  the  winning 
answer  to  each  question.  Questions  such 
as  “who  has  the  oldest  flivver  that  is  still 
in  running  condition”  and  “who  is  the 

Why  Not  Secure 

HELEN  WILLS 

for  the  coming 

Tennis  Season 

• 

A  weekly  article 
and  art  layout 

by  the 

Only  Woman  Sports 
Artist  in  the  World 

Write  for  samples 

UNITED  fEATURE  SYNDICATE 

World  Building, 

New  York 


What  Do  You 

KNOW 

? 

• 

A  Great  Questions  and 
Answers  Feature 

New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


city's  youngest  bride "  assure  reader  in- 
terest  in  the  feature. — Robert  \\ .  Jacobs. 


A  news  feature  of  unusual  interest  is 
run  by  a  southern  paper  under  the  head- 
ing  "We  Have  With  Us  Today,”  and 
then  goes  on  to  describe  briefly  the  his¬ 
tory  and  accomplishments  of  son* 
prominent  city  visitor. — J.  W.  M. 


Instead  of  the  usual  admonitory  inter- 
views  with  your  city  health  commissioner 
get  an  ironical  one  on  “How  to  Die 
Young.”  Have  the  commissioner  make 
l>ositive  affirmative  statements  on  what  to 
eat  and  how  to  exercise  to  live  a  very 
short  life. — Ruben  Levin. 


Why  not  get  some  originality  into  the 
heading  for  your  25  years  ago  items? 
The  Rockville  (Ind.)  Tribune  calls  it 
“Up  the  River  of  Time,”  and  C.  W. 
Qeary,  editor  of  the  Farmer  City  (Rn 
Journal,  uses  the  heading  “The  Old  Time 
Journal.” — Norman  J.  Radder. 


-  NO'nCE  HOW 

-  Margaret  Sangster’s  I 

-  DAILY  POEM 

_  Is  Featured  by  _ 
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-  The  O'Dell  Newspaper  Service  - 
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What  of  The 

FUTURE? 

Are  you  building  features  for 
tbe  competitor?  Are  you  sure 
you  can  keep  your  circulation- 
producers? 

EFS  is  an  insurance  against 
rising  feature  costs,  and  the 
newspaper  tbat  buys  EFS  fea¬ 
tures  keeps  tbem. 

EDITORS*  FEATURE 
SERVICE,  Inc. 

W.  H.  Johnson.  President 

Cleveland,  Ohio 


U.  P. 

Aviators  of  three  nations 
have  directed  reader  at¬ 
tention  to  South  America. 
United  Press  connections 
give  North  American 
client  newspapers  leader¬ 
ship  in  South  American 
news. 

90%  of  South  America’s 
newspapers  receive  serv¬ 
ice  by  United  Press. 
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NEW  YORK,  MARCH  19,  1927 


Q/4nnouncing  the  opening  of 

The  WORLD’S  Finest  Newspaper  Plant 

New  Home  of  the  Pittsburgh  Press 


**Literally  the  finest  newspaper  plant 
in  the  world** — this  is  the  verdict  of 
architects,  engineers,  publishers  and 
others  who  have  inspected  the  new 
home  of  the  Pittsburgh  Press. 

Erected  at  a  cost  of  more  than 
$4,000,000,  it  represents  the  latest 
word  in  efficiency,  equipment  and 
design. 

Fifteen  years  ago,  when  the 
former  Pittsburgh  Press  Building 
was  erected,  large  floor  areas  were 
provided  for  future  expansion, 
but  the  growth  of  the  Pittsburgh 


Press  in  recent  years  has  overleaped 
the  most  sanguine  expectations.  The 
new  building,  itself,  is  now  completed 
and  in  operation.  But  the  building 
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of  a  great  metropolitan  newspaper  is 
a  constant,  continuing  process. 

Already  one  of  the  great  metropoli¬ 
tan  newspapers  of  the  world,  the  Press 
each  year  goes  forward  to  in¬ 
creased  strength  and  power. 

The  gigantic  mass  of  stone, 
cement  and  steel  pictured  above 
is  the  symbol  of  the  power  and 
strength  of  Press  leadership,  of 
the  reader-faith  of  the  people  of 
the  Pittsburgh  territory,  of  the 
increased  service  now  offered  to 
readers  and  advertisers. 


The  Pittsburgh  Press 

Covers  the  Concentrated  Greater  Pittsburgh  Market 


A  SCRIPPS-HOWARD  NEWSPAPER 


Get  in  touch  with  the  impulses  that  originate 
each  week  in  the  columns  of 

EDITOR  &  PUBLISHER 

The  Newspaper  and  Advertising  Man’s  NEWS  paper 


Impulses  that  are  making  themselves  felt  in  better 
informed,  more  efficient,  more  alert  newspaper  and 
advertising  men  wherever  EDITOR  &  PUBLISHER  is 
regularly  read. 

And  do  it  NOW 


while  you  can  get  with  your  subscription  one  of  the  very 
few  copies  left  of  the  1 927  edition  of  EDITOR  &  PUB¬ 
LISHER’S  International  Year  Book. 

This  is  a  service  without  a  parallel  in  the  whole  range  of 
business  paper  publishing,  and  one  that  you  are  sure  to 
appreciate,  enjoy,  profit  by  and  USE  throughout  the  year. 

This  Coupon  will  bring  you  into  the 

Editor  &  Publisher  family  at  once. 

A  hearty  welcome  awaits  you — both  on  our  subscription  list  and  in  our  offices, 
Suite  1700,  Times  Building,  New  York.  When  in  the  city  and  in  the  neighborhood 
of  Times  Square,  drop  in  and  use  the  facilities  we  have  provided  for  the  comfort  and 
convenience  of  our  good  friends. 
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Pittsburgh  Press  New  $4,000,000  Model  Plant 
Touches  Peak  of  Modern  Efficiency 

Magnificent  Structure  to  Be  Used  Exclusively  for  Production  of  Daily  and  Sunday  Paper — New  and 
Novel  Equipment  in  Every  Department — Located  Near  Heart  of  City — Straight-Line  Production 


By  MARLEN  PEW 


PITTSBURGH  has  a  new  marvel. 

City  of  countless  brilliant  evidences 
of  the  onward  march  of  mechanical  genius 
and  commercial  development,  her  new 
gift  is  a  newspaper  plant,  which,  from 
the  viewpoint  of  modern  efficiency,  is  ex¬ 
traordinary  in  the  whole  field  of  jour¬ 
nalism.  In  the  new  $4,000,001)  plant  of 
the  Pittsburgh  Press,  a  Scripps-Howard 
newspaper,  the  student  of  production 
technique  finds  a  wealth  of  fascinating 
subjects  and  answers  to  some  of  the  most 
perplexing  problems  of  the  metroiwlitan 
publisher. 

How  to  locate  a  plant  at  the  center 
of  a  great  city’s  throbbing  activity  and 
yet  avoid  the  perils  of  traffic  jam  and 
also  evade  heavy  expense  incident  to 
the  placement  of  a  vast  manufacturing 
machine  in  the  heart  of  a  retail  district, 
is  one  problem  that  has  been  squarely 
met  by  the  management  of  the  Pittsburgh 
Press. 

Whether  a  newspaper  plant  should 
combine  the  spectacular  qualities  of  a 


of  Pittsburgh  have  a  right  to  expect 
from  a  newspaper.” 

The  execution  of  these  principles  has 
been  nothing  short  of  miraculous.  The 
Press  management  bought  the  site  for 
the  building,  which  is  a  full  city  block, 
on  DecembCT  20,  1925,  and  on  January 
30,  1927,  the  newspaper  was  produced 
in  the  new  plant.  The  elapsed  time  from 
the  inception  of  the  building  program 
to  its  final  execution  was  exactly  405 
days.  Actual  building  was  done  in  less 
than  a  year.  The  architects,  Howell  & 
Thomas,  of  Cleveland,  specialists  in  news¬ 
paper  plant  designing,  were  at  work  on  a 
Cleivlatid  Press  expansion  when  they 
received  the  commission  for  the  Pitts¬ 
burgh  plant  on  January  1,  1926.  Ten 
days  later  the  contract  was  signed  for 
the  press  equipment,  said  to  have  been 
one  of  the  largest  single  press  orders 
ever  given  in  this  country,  involving  28 
black  and  white  Goss  units  and  a  ten- 


cylinder  Goss  color  press.  In  another 
ten  days  the  building  contract  was 
awarded  and  the  methods  thereafter 
pursued  were  novel  indeed. 

No  feature  of  the  entire  enterprise 
is  of  greater  technical  interest  than  the 
perfection  of  absolute  straight-line  pro¬ 
duction  from  the  first  process  of  manu¬ 
facture  to  the  last.  Every  man  steps 
forward  in  his  work. 

The  first  decision  the  architects  ami 
builders  made  was  that  the  press-room 
should  face  the  Boulevard  of  the  Allies, 
where  the  immense  double  straight-line 
press  battery  in  its  entirety  is  now 
visible  through  huge  plate-glass  windows, 
whose  arches  remind  one  of  the  old 
New  York  Herald  plant  at  Herald 
Square.  The  construction  of  this  press¬ 
room  was  carried  out  as  if  it  were 
sejwrate  and  distinct  from  the  whole 
building.  Steamshovels  stuck  their  tough 
noses  into  the  clay  and  gravel  on 


Washington’s  Birthday,  just  a  year  ago 
as  this  is  written.  The  business  in  hand 
was  to  lay  a  water-tight  foundation  for 
a  press-room  to  run  the  length  of  the 
building.  240  feet,  and  to  be  100  feet 
wide  in  its  ultimate  form,  with  a  solid 
battery  of  16  black  and  white  press  units 
in  a  row  and  12  units  in  a  second  row, 
allowing  space  for  16  additional  units  to 
be  installed  as  future  development  may- 
dictate.  In  a  separate  space,  but  in  line 
with  these  black  and  white  units,  the 
ten-cylinder  color  press  was  installed. 
Beneath  the  press-room,  running  the 
length  of  the  building,  the  architects  laid 
out  a  reel-room  which  is  itself  a  novelty. 

“When  we  started  the  press  and  reel 
rooms,”  said  Owen  M.  Phillips,  general 
manager  of  the  Press,  to  Epitor  & 
Publisher,  “we  had  no  more  idea  than 
the  man  in  the  street  just  where  we 
were  going.  We  knew  the  presses  came 
first  and  that  the  balance  of  the  plant 
.should  be  devised  to  co-ordinate  with 
these  printing  machines.  It  is  a  fact 


towering  ornamen¬ 
tal  structure  and  a 
manufacturing  in¬ 
stitution  or  should 
be  a  straightaway 
newspaper  enter¬ 
prise  conceived  and 
executed  primarily 
and  exclusively  for 
the  publication  and 
distribution  of  a 
popular  paper 
was  decided  em¬ 
phatically  in  favor 
of  the  latter  plan. 

The  broad  ideals 
that  have  been 
molded  into  tangi¬ 
ble  forms  by  the 
builders  of  this 
new  plant  were : 

(1)  A  building  lo¬ 
cated  in  the  imm.e- 
diate  proximity  of 
the  hub  of  the  re¬ 
tail  section,  open¬ 
ing  directly  to  the 
principal  channels 
of  traffic  and  trans¬ 
portation  and  of 
proportions  amply 
to  permit  of  lOO 
per  cent  antici¬ 
pated  development; 

(2)  Brand  new 
equipment  selected, 
in  the  opinion  of 
the  management, 
for  the  highest  pos¬ 
sible  speed  in  pro¬ 
duction  on  terms 
of  sensible  econ¬ 
omy;  (31  “Not  a 
dollar  for  mere 
show,  but  unlimited 
hundreds  of  thou¬ 
sands  for  equip¬ 
ment  and  system 
capable  of  any  ser¬ 
vice  that  the  people 


Exterior  view  of  new  Pittsburgh  Press  plant — Four  story,  basement  and  tower  building  of  grey  brick,  facing  the  Boulevard 
of  the  Allies,  with  entire  press-room  visible  through  arched  windows  and  raUroad  freight  spur  accommodations  on  two  sides. 


that  the  press-room 
was  well  under 
way  before  the  bal¬ 
ance  of  the  build¬ 
ing  plans  were 
even  laid  out  on 
the  architect ’s 
drawing  board.” 

From  this  nu¬ 
cleus  the  news¬ 
paper  plant  was 
formed.  Its  gen¬ 
eral  description  is : 
-A.  four-story  and 
basement  fireproof 
structure,  capable 
of  six  or  eight  ad¬ 
ditional  floors.  Its 
dimensions  are  240 
by  160  feet,  giving 
153,600  square  feet 
of  floor  space,  with 
impressive  height 
of  ceilings  on  all 
floors.  Its  exter¬ 
ior  is  of  grey 
brick,  with  granite 
base,  on  a  struc¬ 
ture  fabricated  of 
2,587  tons  of  steel. 
A  total  of  1,204 
carloads  of  ma¬ 
terial  of  all  kinds 
was  used  in  the 
construction  of  the 
building. 

While  the  fa¬ 
cades  are  attractive, 
the  building  was 
frankly  designed  as 
a  straight  news¬ 
paper  production 
plant  for  24  hour 
service  365  days 
per  year  in  which 
there  must  be  no 
sacrifice  of  in¬ 
terior  arrangements 
to  secure  arcbi- 
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tcctural  effects.  One  is  instantly  struck 
by  the  inagnilicent  natural  lighting, 
l-'ully  one-half  of  the  wall  space  un 
four  sides  is  of  glass.  The  architect 
worked  for  orderly  and  simple  design, 
ininimuin  of  up-keep  cost  and  maximum 
flexibility  and  freedom  for  rearrangement 
in  the  various  departments  as  against 
the  time  wnen  increa.sed  circulation  may 
demand  increased  space. 


Not  the  least  notable  feature  of  the 
plant  is  its  location  in  what  is  locally 
known  as  the  "uolden  triangle,"  that 
historic  point  of  land  formed  uy  the 
-Monongaiieia  and  Allegheny  rivers  which 
merge  and  become  the  stately  Ohio.  -V 
ixiet  has  referred  to  this  point  of  land 
as  the  altar  at  which  two  rivers  wed. 
At  the  tip  of  this  point  revolutionary 
Fort  Pitt,  latterly  called  Fort  Duquesne, 
still  exists. 


The  site  of  the  Press  building  is  the 
city  block  tacing  the  Boulevard  of  the 
Allies  and  bounded  by  Blockhouse  way, 
P'irst  avenue  and  Short  street.  It  is 
only  a  block  from  the  Monongahela  river. 
For  many  years  much  of  this  land  has 
been  the  seat  of  whole.sale  trade,  but 
gradually  it  is  merging  into  the  retail 
section  and  the  plant  of  the  Press  is 
no  more  than  live  minutes’  walk  from  the 
heart  of  Pittsburgh’s  retail  trading  sec¬ 
tion. 

Possessing  this  advantage  the  building 
al.so  presents  the  valuable  asset  of  loca¬ 
tion  on  wide  and  clear  streets,  opening 
traffic  channels  in  every  direction 
throughout  the  greater  city.  It  is  at 
the  hub  of  the  community  wheel,  from 
the  circulation  distribution  point  of 
view.  While  the  building  is  removed 
from  the  complexities  and  harassment 
of  actual  center  of  the  city  traffic,  it 
cannot  be  said  to  be  “down  an  alley’’ 
or  “in  a  back  street’’  or  “hidden  away.’’ 

The  fact  is  that  the  management  of 
the  Press  made  a  discovery  of  land 
which  possesses  the  desirable  qualities, 
from  the  newspaper  point  of  view,  of 
immediate  proximity  to  the  wholesale 
and  retail  districts,  convenience  to  rail¬ 
road  stations,  flanked  on  two  sides  by 
elevated  railroad  freight  spurs  which 
admit  of  delivery  of  supplies  into  the 
Press  building  almost  as  if  the  railro.''.ds 


Public  Lobby  Opening  to  Cashier's  Cage  and  Counters 

This  brightly  illuminated  reception  lobby  is  the  entrance  to  private  offices,  advertising  departments,  circulation  ileput- 
ments  and  editorial,  reportorial  and  art  departments  all  located  on  the  spacious  second  floor. 


were  a  part  of  the  institution,  while 
from  the  streets  that  surround  the 
property  a  delivery  truck  may  go  by 
almost  direct  lines  through  the  main 
arteries  of  traffic  and  reach  any  busi¬ 
ness  or  residential  section. 

Delivery  of  papers  to  Mt.  Lebanon 
and  the  South  Side  and  to  tlie  West 
End  is  via  the  Point  Bridge  across  the 
Monongahela,  and  that  to  Woods  River, 


North  Side,  which  is  Allegheny,  via  the 
Manchester  Bridge.  These  bridges  may 
be  said  to  lie  at  the  very  doorstep  of 
the  Press  building.  Through  main  ar¬ 
teries  delivery  trucks  may  reach  the 
populous  sections  to  the  south,  such  as 
the  Oakland.  Wilkinsburg  Hill  district, 
Etna,  Millvale,  I.awrenceville,  East 
Liberty  and  Aspinwall  sections  of  the  city. 
Tn  a  minute  or  two  a  circulation  truck 


Bellevue,  Ben  Avon,  Sewickley  and  the  can  make  direct  delivery  either  to  the 


View  of  Giant  Press  Room  While  in  Action 

Sixteen  black  and  white  Goat  units  in  one  row  and  12  of  the  same  in  a  second  row.  Note  plate  conveyor,  overiiead  conveyors 
carrying  papers  to  mailing  room,  patented  composition  floor,  reflector  lamps  and  big  windows,  facing  street. 


^Pennsylvania  or  Baltimore  and  Ohio  rail¬ 
road  stations.  Pittsburgh  and  Lake  Erie 
station  is  also  of  easy  access.  Fev 
metropolitan  newspapers  enjoy  such  un¬ 
usual  advantages  in  quick  get-away  of 
delivery  trucks  and  speedy  travel  in  all 
directions  from  the  office  door. 

Perhaps  the  secret  of  the  discoven-  of 
this  site  for  newspaper  production  pur¬ 
poses  is  that  the  “Golden  Triangle”  is  no 
longer  objectionable  because  it  is  low 
land  and  subject  to  the  whims  of  river 
flooding,  now  that  the  genius  of  the  ardii- 
tect  and  builder  has  outwitted  the  el6 
ments  by  providing  waterproof  foumh- 
tions,  thus  making  a  building  as  secure 
on  low  land  as  is  the  average  buildng 
on  higher  ground.  Mr.  Phillips  told  the 
writer  that  immediately  after  the  Presifs 
purchase  of  the  land  an  offer  was  made 
for  it  at  a  handsome  premium  of 
profit.  The  new  building,  with  its  bright 
grey  brick  face  and  interesting  square 
tower  is  visible  from  many  down-tow 
sky-scrapers  and  from  many  hillsides  ia 
the  surrounding  city.  It  is  wired  for 
a  radio  station  and  at  present  a  large 
electric  sign  is  being  erected. 

-■Mthough  the  building  is  hut  a  short 
walk  from  the  actual  center  of  the  retaS 
district  it  was  decided  to  maintaia  a 
branch  office  there  and  a  one-story  bridt 
and  concrete  building,  with  a  lobby  as 
beautiful  as  that  of  the  modem  type  hf 
bank,  was  erected  at  254  Fifth  avendt 
This  office  has  direct  contact  with  adver¬ 
tisers  for  the  receipt  of  copy  and  pay- 
ment  of  bills.  travel  bureau  has  al« 
been  installed.  This  branch  plant  aloo* 
cost  $375,000. 

The  interior  arrangement  of  the  big. 
headquarters  building  is  most  unusual 
and  may  be  generally  described  as  fol- ' 
lows ; 

Basement ;  This  includes  reel-rwtu, 
roller-storage,  color-press  foundations, 
vast  paper  storage  space,  machine  shop, 
press  control  room,  room  for  rotary  con¬ 
version  of  alternating  electric  current, 
transformer  rooms  and  boiler  r<v>m.  In 
the  latter  section  there  are  immense 
storage  tanks  for  lubricating  oil  and  for 
gasoline  to  supply  the  fleet  of  42  delivery 
trucks  and  24  motor  cycles. 
receiving  tanks  are  provided  with  sand 
cushions  and  other  explosion  and  nre 
protective  means. 

First  floor ;  Battery  of  presses  ex¬ 
tending  from  the  end  of  the  building  to 
the  main  entrance.  Tn  a  space  beyoM 
the  entrance  there  is  a  large  room,  W 
purpose  of  which  has  not  yet  been  de- 


t 

I 

1 
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■  ..Iv  assiKHtd,  but  it  is  marked  on  the 
®  "public  relations  room.”  Be- 
this  lies  the  color  press.  A  glazed 
^tal  partition,  the  position  of  which 
"  be  altered  in  the  event  that  it  is 
TLd  desirable  to  enlarge  the  press- 
runs  the  entire  length  of  the 
h^ldig  cutting  off  the  press-room  from 
the  80  by  240  foot  mailing-room.  Papers 
re  carried  overhead  on  mechanical  con- 


of  the  assembling  and  wrapping 
^les  The  bundles  are  shot  from  the 
tables  on  convevors  through  chutes  which 
«d  to  the  loading  platform  which  faces 
a  orivate  trucking  space  which  is  60 
f  240  feet  in  area  and  at  night  is  en¬ 
closed  and  heated  and  serves  for  truck 
torage  There  is  also  a  repair  garage 
in  connection  with  this  space.  Incidentals 
on  this  floor  are  rooms  used  for  wash 
racks  employe  conveniences,  a  newsboys’ 
room’  and  a  return  storage  room.  A 
nKzzanine  floor,  in  the  nature  of  a  bal¬ 
cony  runs  on  three  sides  of  the  mailing 
room  providing  locker  space,  a  stock 
room,’  galley  room  and  some  unassigned 

"'^ond  floor :  Entering  from  the  street 
through  a  lobby  of  exceptionally  hand¬ 
some  design,  the  visitor  is  whisked  to 
the  second  floor  in  an  elevator,  landing 
a  public  lobby  which  divides  the 


from  the  presses  to  the  metal 


Harry  C.  Milholland 
Vice-president  and  advertising  director 
of  the  Pittsburgh  Press. 


Owen  M.  Phillips 

General  Manager  of  the  Pittsburgh  Press 


John  Y.  Chidester 
Editor  of  the  Pittsburgh  Press 


'dverti^  circulation,  executive,  ac-  national  advertising  and  automobile  ad-  ment  in  complete  harmony  of  design  and  tions  and  other  sound-proof  rooms  for 
counting  and  editorial  departments.  From  vertising.  The  office  of  the  circulation  color  with  that  of  the  business  depart-  International  News  Service,  Western 
this  lobby  one  mav  view  the  length  and  manager  and  his  big  departments,  bris-  ments.  To  the  left  of  the  passageway  Union  and  Postal.  In  addition  there  are 
breadth  of  the  floor,  as  the  principle  of  tling  like  a  government  bureau  at  the  editorial  divisions  are  in  a  direct  ample  employe  conveniences,  but  this 
noen  space  is  followed.  Here  more  than  Washington,  lie  beyond  the  advertising  line,  leading  to  the  editor's  private  office,  floor,  like  all  other  floors,  is  devoid  of 

200  people  are  at  work  at  desks.  There  department  spaces.  Back  of  the  cashier’s  as  follows :  Sports,  radio,  society.  Sun-  so-called  employe  welfare  institutions, 

Ire  onlv  three  enclosed  private  offices,  cage  are  other  circulation  and  auditing  day  editor,  political  writer,  editorial  such  as  lounges,  meeting  rooms,  restau- 
those  of  Harrv  C.  Milholland,  vice-  tiepartments.  writer,  real-estate,  city  editor,  news  rant,  barber  shop.  The  private  offices  are 

president  and  advertising  director,  Owen  To  the  immediate  left  of  the  public  editor,  telegraph  editor,  managing  editor  nicely  but  not  elaborately  done  in  natural 

M  Phillips,  general  manager,  and  John  lobby  are  the  seemingly  countless  desks  and  editor-in-chief,  each  surrounded  by  walnut  or  oak  with  some  marble  effects. 

V  Oiidester.  editor.  To  all  intents  and  of  bookkeepers,  credit  adjusters  and  the  an  immediate  staff.  To  the  right  of  the  The  main  entrance  is  of  cut  Italian  lav'a 

purposes  all  other  offices  and  depart-  classified  advertising  staff.  There  is  an  passageway  leading  to  the  editor's  office  rock,  marble  and  copper  trim. 

•  •  .-lit  ._-i  enclosed  rcKim  for  bound  files  and  another  are  15  reporter  desks.  reference  li  Third  floor:  Carries  composing  room 

sound-prcK'f  room  for  want-ad  takers,  brary  of  steel  filing  cabinets,  without  engraving  department,  stereotyping  and 
where  there  are  24  telephone  positions,  other  enclosure,  faces  the  editorial  de-  nickeling  rooms,  lavishly  equipped  and 

_ _ _  _  ..  .  glazed  partition  separates  the  busi-  partment  and  behind  it  is  a  photograph  remarkably  arranged.  It  is  described  in 

lo%  is  enclosed  bv  a  counter.  The  ness  and  advertising  departments  on  this  gallery,  elaborately  eiiuipped.  .\nother  detail  elsewhere  in  this  review 

floor  is  of  rubber  tile  in  a  design  of  floor  from  the  departments  of  the  edi-  section  is  given  over  to  a  brightly  j.-Qurth  floor-  Almost  the  entire  area 

mottled  sea-green  and  white  blocks.  To  tonal  .section.  Prom  the  public  lobby  lighted  art  department.  At  the  rear 

the  rear  of  the  counter  is  the  bronze  the  visitor,  turning  to  the  left,  first  en-  of  the  room  is  a  sound-proof  department  devoted  to  oaner  sto^e  ^roll 

cashier’s  cage.  To  the  right  are  sections  counters  the  railed-off  sports  department,  which  is  Pittsburgh  headquarters  of  ),pj  ’  stacked  three  hidi  Tbis^  ’n 
given  over  to  local  display  advertising,  All  editorial  departtuems  bavc  desk  equip-  I'nited  Press  with  seven  operator  posi-  storage  room  'in  the 

basement,  provides  a  total  of  58,0()0 


on  this  floor  are  divided  by  rail¬ 


ings  or  cages. 

The  office  furniture  in  green  is  the 
last  word  in  metal  design.  The  public 


Picture  shows  part  of  the  advertising  alley.  Linotypes  run  in  two  rows  on  two  sides  of  the  floor.  News  and  advertising  a  high  intensity  of  illumination  with 


Sectional  View  of  Huge  Straight-line  Composing  Room 


quare  feet  of  storage  space,  three  rolls 
high,  or  a  total  newsprint  storage  capa¬ 
city  in  the  building,  all  within  a  few 
seconds  or  minutes  approach  to  the  reel- 
room.  of  241  carloads  of  newsprint.  On 
the  fourth  floor  there  is  also  storage 
room  for  seven  carloads  of  ink,  delivered 
in  drums.  Both  paper  and  ink  are  de¬ 
livered  to  the  store  rooms  by  elevator 
direct  from  the  railroad  car  at  the 
second-floor  landing  of  the  Pennsylvania 
Railroad.  The  ink  is  delivered  to  the 
press-room  by  gravity  feed. 

Particular  importance  was  given  bv 
the  management  and  builders  to  the 
necessity  of  providing  unusually  good 
air  conditions  in  the  building,  which  is 
headquarters  for  890  employes.  All  of 
the  mechanical  rooms,  as  well  as  the 
office  areas,  are  supplied  with  filtered  and 
humidified  air.  To  accomplish  this,  55.- 
000  cubic  feet  of  air  are  forced  into  the 
building  by  big  supply  fans  and  dis¬ 
tributed  to  all  parts  of  the  building 
through  a  system  of  metal  ducts,  while 
in  a  correspomling  system  of  metal  ducts 
the  vitiated  air  is  collected  and  expelled 
by  exhaust  fans. 

In  the  composing  and  stereotyping 
rooms,^  fresh  air  is  introduced  through 
24  registers  located  near  the  ceiling,  while 
heat  and  contaminated  air  is  exhausted 
through  outlets  located  over  the  metal 
pots.  There  is  also  a  separate  supply 
and  exhaust  ventilation  system  in  the 
engraving  department. 

In  addition  to  fresh  heated  air,  mechan¬ 
ically  forced  through  the  building,  the 
heating  arrangements  include  thermos¬ 
tatically  controlled  steam  radiation.  The 
riant  is  remarkable  for  its  absence  of  the 
familiar  smells  of  the  newspaper  factory-. 
The  ventilation  machinery  is  located  in 
pent  houses  on  the  roof. 

The  lighting  arrangements  are  also 
novel.  In  order  to  do  away  with  desk 
lighting  in  the  business  offices  and 
erlitorial  department  on  the  second  floor 


flow  to  the  center  and  thence  to  stereotypers. 


(Continued  on  page  XII) 


Stereotype  foundry,  clean  and  airy  as  a  business  office,  in  operation.  Plu^ 
conveyed  to  near-bv  drops. 


General  view  of  straielil-liiie  stereotyping  department  which  has  capacity  for 
12  finished  plates  per  minute. 


Central  view  of  composing  room  where  copy  is  received  by  pneumatic  tube: 
composed,  read  and  corrected  by  straight-line  process. 


Control  room  located  in  the  basement,  showing  section  of  elaborate  contrti 
and  converter  electric  systems. 


Where  12  plates  each  minute  of  capacity  operation  are  conveyed  to  gravity 
drops  to  the  press  room. 


Flat-plate  finishing  section  of  the  stereotyping  department. 
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STORY  OF  NEW  PITTSBURGH  PRESS  PLANT  TOLD  IN  FLOOR  PLANS 


Architect’s  Drawings  Indicating  Interior  Arrangements  of  All  Departments  Covering  a 
Total  Floor  Space  of  More  Than  150,000  Square  Feet 


1 

iS.J 

This  chart  shows  the  second  floor  which  houses  the  public  lobby,  the  accounting,  advertising  and  circulation  departments,  private  offices  of  the  chief  executives 
and  the  various  departments  of  the  editorial  division,  a  vast  room  opening  high  and  wide  and  equipped  throughout  with  flat-top  metal  desks  of  identical  design  an<l 

in  green,  harmonizing  with  the  green  and  white  rubber  tile  flooring. 


Mechaiucal  departments  located  on  third  floor  and  arranged  for  straight-line  production.  Pneumatic  tubes  carry  copy  to  the  center.  Linotypes  on  two  sides  and  ad- 
ey  on  one  side.  Forms  go  direct  to  steam  tables  and  shoot  through  to  stereotyping  departments,  both  flat  and  curved.  Note  arrangement  of  engraving  rooms. 


dispatch 


rt)om,  casting  room,  matrix  stock,  drying  and  scorching  arrangements  and  nickel  room  where  all  flat  plates  and  Sunday  curved  plates  are  hardened. 


s 


4 


> 


Remarkable  first-floor  arrangement,  with  press  room  connected  with  mailing  room  tables  by  overhead  conveyors  passing  through  a  glazed  partition.  Bundle; 
droppetl  on  table  conveyors  and  shot  through  chutes  to  the  trucking  space  platform.  Note  space  left  available  for  additional  presses  when  needed. 


This  entire  floor,  the  fourth,  is  given  over  to  the  storage  of  newsprint  and  ink.  The  paper  rolls  arrive  on  automatic  lift  from  the  railroad  spur  landing  on 
second  floor.  The  partitioned  space  at  the  head  of  the  room  is  specially  heated  for  the  storage  of  ink. 


1  KpUI 

% 

Immense  basement  floor,  arranged  for  press  reels,  color  press  foundations,  paper  storage,  the  elaborate  electrical  equipment,  transformer  and  converter  rooms,  tank 
room,  machine  shop  and  roller  storage.  Paper  rolls,  delivered  by  automatic  drop  either  from  the  railroad  landing  on  the  second  floor  or  the  storage  room  on 
the  top  floor,  are  conveyed  on  power  trucks  to  turtles  that  run  on  tracks  to  the  reels.  Much  intricate  control  machinery  is  installed  in  the  reel  room,  elsewhere  de¬ 
scribed  in  this  issue.  An  immense  boiler  room,  fully  equipped  but  not  used  at  the  present  time  as  the  Press  buys  power  from  a  commercial  concern,  lies  beneath 

this  basement  floor. 


Tbii  picture  tells  the  story  of  the  building  of  the  water-proof  foundation  of  the 
new  Pittsburgh  Press  plant.  The  builders  first  laid  out  the  press  room  and 
constructed  it  as  if  it  were  to  be  a  separate  building.  This  foundation  is  remarkable 
stnce  it  lies  25  feet,  nine  inches  below  the  level  of  the  river,  one  block  distant. 


How  the  press  room  foundation  was  laid.  Five  layers  of  various  water-proofing 
materials  were  ingeniously  used  to  form  an  envelope  which  would  not  only  support 
the  immense  weight  of  the  press  installation  but  would  guarantee  dryness  even  at 
times  when  the  near-by  rivers  flood  and  create  terrific  seepage  pressure. 


Sertional  view  of  editorial  department,  showing  desks  of  city  editor,  telegraph 
editor,  copy  readers,  with  pneumatic  tubes  to  composing  room. 


This  picture  shows  a  corner  of  the  great  advertising  department,  swarmini 
with  people,  located  on  the  second  floor  and  in  immediate  contact  with  the 
public  lobby. 


The  last  word  in  equipment  is  provided  for  the  photograph  department  which  Reportorial  department  on  second  floor  in  action.  There  are  positions  for  15 

includes  a  complete  gallery,  enlarging  plant  and  a  variety  of  dark  rooms  and  desks  which  are  of  steel  in  novel  and  convenient  design,  colored  green,  fu* 

printing  booths.  Graflex  cameras  are  used.  nished  by  the  General  Fireproofing  Co.  of  Youngstown. 


.  .  .  Bureau  of  the  United  Press  Associations  on  the  second  floor  adjoining  the 

Etching  room  in  the  engraving  department.  This  is  a  three  camera  equip-  torial  department,  with  positions  for  six  manual  operators  and  several  antoinsW 

ment  entirely  new  and  comprising  many  of  the  latest  devices.  printers  and  editor  desks. 


.m 
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HOWELLS  THOMAS  CXEVELAND 
O.,  ARCHITECTS  &  ENGINEERS 
FOR  THE  PITTSBURGH  PRESS  - 
THE  ROCHESTER  TIMES-UNION 
AND  THE  REORGANIZATION 
OF  THE  CLEVELAND  PRESS  -  *  * 


Howell  and  Thomas,  3868  Carnegie  Avenue,  Cleveland 
Ohio,  offer  to  newspaper  publishers  contemplating  the 
building  of  new  plants,  a  professional  service  embracing 
experienced  technical  planning  and  a  comprehensive 
knowledge  of  newspaper  production  requirements 
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t’VERY  safeguard  known  to  engineer- 
ing  or  mechanical  science  has  been 
employed  to  insure  continuous  and  if  ne¬ 
cessary  24-hour  operation  of  the  plant. 
Tliat  it  is  absolutely  protected  from  dam¬ 
age  caused  by  flood,  is  the  statement  of 
J.  \V.  Thomas,  Jr.,  of  the  architects. 
Electricity  for  light  and  power  is  obtained 
from  four  separate  plants  of  the  local 
public  service,  steam  for  heating  and 
<>I>erating  equipment  is  obtained  from  the 
nearby  plant  of  another  public  service 
company,  but  the  Press  is  itself  equipped 


with  a  complete  duplicate  boiler-room 
and  can  generate  its  own  heat  at  short 
notice.  Gas  for  machine  operation  comes 
into  the  building  from  a  high-pressure 
line. 

.\11  equipment  has  emergency  oil  lines 
supplied  from  the  large  tanks  buried  in 
the  basement.  Water  is  obtained  from 
two  entirely  separated  water  mains  and 
the  40,000  gallon  storage  tank  which  is 
concealed  in  the  tower  on  the  roof  pro¬ 
vides  additional  supply  in  case  of  emer¬ 
gency.  This  tank  also  feeds  the  elaborate 


Managing  editor  Charles  Gilmore  at  his  desk  at  the  bead  of  the  editorial 
department. 


48  Goss  Presses  of  The  Pittsburgh 
Press  installed  on  KORFUND 

These  Giant  Presses  are  stilled — they  do  their  work  with  scarcely 
perceptible  vibration  and  only  a  muffled  hum.  KORFUND  BASt 
deadens  the  roar  and  shaking  to  a  minimum. 

KORFUND  is  used  successfully  By  isolating  your  equipment  os 

to  deaden  vibrations  and  noise  of  KORFUND  you  will 

,  _  .  .  ,  eratives  work,  lengthen  me  m 

different  types  of  commercial  machinery  and  avoid  disturbinf 

presses — Miehles,  Kellys,  Bab-  neighbors  with  excessive  vibrations 

cocks,  etc.  as  well  as  cutters,  and  noise — a  recognized  cause 

monotypes,  linotypes,  etc.  tor  damage  suits. 


Write  today  for  bulletins  on 
KORFUND. 


THE  KORFUND  CO.,  Inc.,  235  E.  42nd  St.,  NewYork,  N.Y. 

KORFUND 

DEADENS  VIBRATIONS  and  NOISE 


Private  office  of  John  Y.  Chidester,  editor  of  the  Press,  located  on  the  second  Harry  C.  Milholland,  vice-president  and  advertising  director,  in  his  new  spacim 

floor  and  handsomely  appointed.  private  office,  where  a  vase  of  flowers  usually  deck  the  desk,  as  his  friendt  d 

many  years  know,  but  in  this  instance  omitted  for  photographic  reasoni. 


(Below) 


KORFUND  BASE  con¬ 
sists  of  blocks  of  vir¬ 
gin  cork  held  together 
by  a  specially  con¬ 
structed  iron  frame. 


'7" 


12.000  Sq.  Feet  of  KORFUND, 
I -9/ 1 6"  thick  is  installed  under 
48  Coss  Presses — Specified  by 
the  Architects,  Howell  it  Thoinis. 


H. 

«■  iiiiS 


(Above) 


PITTSBURGH  PRESS  $4,000,000  PLANT  TOUCHES 
PEAK  OF  EFFICIENCY 

(Continued  from  page  V) 


good  diffusing  quality  was  provided. 
The  lighting  of  the  third  story,  occupied 
by  the  composing  and  stereotyping  rooms, 
is  by  150  watt  lamps  in  diffusing  fi.x- 
tures  resulting  in  an  intensity  on  the 
working  plane,  according  to  the  archi¬ 
tects,  of  12  to  15  candles.  The  fixtures 
over  the  typesetting  machines  are  equip¬ 
ped  with  75  watt  lamps.  Thus  there 
is  a  uniform  lighting  effect  over  the 
entire  area,  eliminating  sharp  contrasts 
of  shade.  Owing  to  the  immense  win¬ 
dow  space  the  building  is  bright  from 
natural  light  on  any  sunlit  day. 


.\nother  exceptional  convenience  is  the 
utility  space  that  the  builders  provided 
under  the  second  and  third  floors.  In 
this  underfloor  space,  big  enough  to  ad¬ 
mit  a  man,  all  the  wires  and  service  lines 
are  carried.  It  is  possible  to  place  a 
telephone  at  any  given  point  from  this 
space,  with  minimum  inconvenience,  and 
the  space  under  the  composing  and  stereo¬ 
type  rooms  floor  eliminate  the  neces¬ 
sity  for  any  service  line  crossing  the 
floor.  Repairs  and  e.xtensions  are  made 
in  this  space  without  disturbing  the  floors 
or  the  building  construction. 


HOW  BIG  BUILDING  AND  VALUABLE  EQUIPMENT 
ARE  PROTECTED  FROM  WHIMS  OF  FLOODS 


sprinkler  system  that  protects  the  entire 
building.  Another  tire  protection  is  af¬ 
forded  by  numerous  hose  lines,  coiinectiiig 
with  lire  lines,  and  also  chemical  extin¬ 
guishers  placed  throughout  the  structure. 
One  interesting  economy  noted  was  that 
the  water  that  is  used  to  cool  the  steretj- 
typing  casting  boxes  is  the  supply  for  the 
r(x>f-tank,  while  the  surplus  supplies  the 
plumbing  system.  Another  means  of  fire 
protection  is  a  watchman  system  as  com¬ 
plete  as  that  seen  in  the  modern  hotel. 

How  the  big  plant  and  its  delicate  and 
valuable  equipment  lying  below  the  sur¬ 
face  might  be  protected  against  p<is.sible 
flood  conditions  was  the  first  concern  of 
the  builders.  The  highest  stage  of  flood 
water  conditions  prevailing  in  Pittsburgh 
during  the  last  century  was  on  March  15, 


KORFUND 


1907,  when  the  waters  of  the  rhos 
reached  an  elevation  of  35^2  feet  ato,, 
city  datum.  This  level  was  used  ^ 
the  basis  of  design  for  the  retai®; 
walls  and  basement  floor  slabs.  Thebot^ 
tom  of  the  five- foot  thick  boiler-ra® 
flcx)r  slab  is  more  than  25  feet  belo* 
this  high  water  mark.  Such  a  headoi 
water,  according  to  the  architects,  would 
mean  an  upward  pressure  of  1,600  ponaij 
per  square  foot  on  that  floor  sl^  and 
an  equal  inward  pressure  on  the  bottoo 
of  the  retaining  wall.  The  bottom  of  lit 
basement  floor  slab  is  about  18)4  fee 
below  high  water,  meaning  an  upwd 
pressure  of  1,140  pounds  per  square  foot 
The  retaining  walls  are  designed  for  tht 
full  hydrostatic  head  and  the  floor  slah 
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keyed  to  the  adjacent  column  foot- 
^5  and  reinforced  to  resist  these  pos- 
Se  upward  pressures  of  water. 

A  complete  envelope  of  membrane 
-rferprooting  lies  under  all  column  foot- 
^and  floor  slabs,  under  all  retaining 
and  up  these  walls  to  the  window 
Ss  of  the  first  floor.  Floods  might 
raging  two  feet  deep  in  the  street 
^  no  water  entering  the  basement.  A 
^r-inch  concrete  slab  reinforced  with 
^1  mesh  was  placed  as  the  base  of 
L  membrane.  On  this  was  laid  a  three- 
^  asphalt  and  fabric  membrane  and 
ifw  it  had  hardened  the  entire  water- 
-rtof  envelope  was  protected  by  a  three- 
^  cover  of  concrete.  This  was  before 
the  footing  concrete  had  been  poured. 

In  addition  to  the  membrane  w'ater 
irotection  the  builders  used  an  integral 
compound  to  make  the  concrete  as  dense 
and  mpervious  to  water  as  is  possible. 
\  surface  waterproofing^  was  applied  to 
^  walls  and  slabs  lying  below  the  high 
water  level.  Finally,  a  complete  system  of 
tile  drains  was  installed  between  the 
finished  basement  floor  and  the  top  of 
the  structural  slab,  all  leading  to  a  sump 
in  the  boiler  room. 

This  writer  stood  in  the  public  lobby 
of  the  Press  building  when  the  battery 
of  presses  on  the  floor  below  was  in 
motion  and  there  was  not  the  slightest 
evidence  of  vibration.  Only  a  faint 
nimble  of  noise  was  heard.  To  prevent 
vibration  being  transmitted  from  the 
press-room  to  the  general  building  and 
foundations  all  presses  were  made  to  rest 
on  a  heavily  reinforced  concrete  mat  of 
12-inch  thickness.  60  feet  in  width  and 
ISO  feet  long.  The  architects  decided 
that  not  only  the  bottom  of  this  founda¬ 
tion  but  also  the  sides  should  be  com¬ 
pletely  isolated  and  specified  on  their 
drawing  V/?  inch  cork  isolation,  thus 
providing  a  floating  foundation  completely 
separated  from  the  rest  of  the  building. 
In  addition  to  this  bottom  and  side  isola¬ 
tion.  fourteen  columns  extending  into 


the  foundation  had  to  be  isolated  where 
they  came  in  contact  with  the  founda¬ 
tion  block.  A  wall  which  runs  over 
the  length  of  this  foundation  was  also 
isolated.  “Korfund”  was  used  as  the 
isolating  material.  The  construction  and 
arrangement  of  these  plates  has  made 
practical  the  application  of  virgin  cork 
which  is  treated  by  a  special  process  to 
preserve  natural  resilient  properties. 

In  selecting  the  type  of  structural  floor 
consideration  was  given  to  great  strength, 
possible  future  heavy  concentrations  at 
undetermined  locations,  possible  future 
local  alterations  and  rapidity  of  installa¬ 
tion,  as  this  building  enterprise  was  done 
with  unusual  speed.  Fourteen-inch  flat- 
tile  arches,  with  12-inch  supporting 
beams,  about  4  feet  apart,  were  used  for 
all  floors  carrying  200  jwunds  per  square 
foot  of  live  load,  and  this  meant  all  floors 
except  the  third  floor,  which  accommo¬ 
dates  the  composing  and  stereotyping  de¬ 
partments.  where  the  live  load  was  consid¬ 
ered  350  pounds  per  square  foot.  There 
15-inch  flat  tile  arch  on  15-inch  beams 
about  four  feet  apart  was  used.  For  the 
private  trucking  space,  concrete  slabs  be¬ 
tween  15-inch  beams  set  about  4  feet  apart 
were  used  to  carry  trucks  weighing  20 
tons. 

The  foundations  and  columns  were  de- 
signetl  for  six  to  ten  stories  over  the 
entire  lot.  Four  stories  are  now  built 
on  the  front  120  feet,  but  only  the  one- 
story  trucking  space  and  garage  has  been 
built  over  the  remaining  40  feet  lot 
space.  When  this  rear  portion  of  the 
space  is  carried  up  six  or  eight  stories, 
as  may  be  the  case  when  development 
warrants,  the  present  light  structure  over 
the  trucking  space  will  give  way  to  a 
permanent  structure,  conforming  in  every 
way  to  the  main  building.  Thus  at  any 
time  in  the  future  it  will  be  possible 
to  add  nearly  10,000  square  feet  of  floor 
space  to  each  floor,  with  small  inconven¬ 
ience  to  the  working  staff. 


CTR.\IGHT-LIXE  production  in  the 
composing  and  stereotyping  depart¬ 
ments  start  at  pneumatic  tubes  that  carry 
COTv  from  the  editorial  and  advertising 
offices,  dropping  it  on  copy  banks  located 
at  the  head  and  center  of  the  composing 
room.  The  battery  of  43  Linotypes,  all 
built  for  the  new  plant  except  12  which 
were  carried  over  from  the  old  plant,  is 
arranged  on  the  left  side  of  the  room,  ex¬ 
tending  around  the  end.  The  foreman 
sits  on  a  platform  in  the  triangle  formed 
by  the  machines.  Some  space  has  been 
left  for  additional  machines  when  needed. 

Two  lines  of  these  slug-casters  handle 
nothing  but  news  copy.  The  remaining 
two  rows  handle  nothing  but  advertising 
copy.  To  the  right  are  arranged  the 
new  steel  type  cases  and  other  com¬ 
posing  room  paraphernalia  in  great 
profusion. 

Thus  composition  flows  from  three 
sides  of  the  room  to  make-up  tables  and 
proof-reading  desks  in  the  center.  The 
operation  is  all  on  a  direct  line  to  the 
stereotype  department.  There  appears 
to  be  _  a  minimum  of  confusion.  The 
room  is  comparatively  silent. 

thi"sid\  composing  room  that  the  largest  labor 

room  is  the  renrle  Stored  and  this  cost  in  the  newspaper  business  obtains. 
mT and  others  Engineering  as  effectively  applied  in  the 

to  make  crlriti^s  Pittsburgh  Press  department  creates  a 

nates  the  confusion  so  elimi-  nnison  between  the  men  and  the  equip- 

posine  rooms  when  eliminating  confusion,  unnecessary 

Ss  frTto  i^!e  "movements  and  delays.  As  each  man’s 

-  ^  ®  instructions  direct  to  task  is  lifter,  production  is  increased 

Simplification  is  at  the  base  of  it  all." 

_ _  ...wsitiii  center  of  the  room  three  Lud 

convenience  1s  lacking] '^eiTher  'for  '^ed  typecasting  units  and  eight  Ludlow 

and  efficiency  in  work  or  for  the  wel-  cabinets  containing  180  fonts  ol 

fare  of  the  workers.  Pressed  steel  com-  are  located.  This  equipment  is 

posing  room  equipment,  in  unit  svstem  general  policy  of  com 

and  of  the  latest  design,  provided  by  the  modernization.  Whereas,  in  th« 

■American  Type  Founders  Co.,  dis-  plant,  the  Press  composed  news  am 
Anguishes  the  department.  “This  instal-  ^^ature  headings  and  also  considerabli 
•ation  is  the  last  word  in  composing  advertising  copy  from  200  cases  of  type 
room  engineering,”  said  Henrv  I  ewis  r>f  such  composition  is  nov 

Bullen  of  that  company.  “It  is  in  the  (Continued  on  page  XVIII) 


Attractive  Main  Street  Entrance 


composing  ^  room  employes. 

The  CTtire  composing  room  is  extra- 
ordmanly  light  and  airy  and  no  modem 


The  Business  Equipment 
of  The  Pittsburgh  Press 

Throughout  the  business  offices  of  this  great  news¬ 
paper  there  is  ample  evidence  of  the  advantages  to 
be  gained  from  standardizing  on  GF  Allsteel  Office 
Equipment. 

The  editorial,  advertising,  accounting,  financial  and 
managerial  activities  of  the  Press  are  all  conducted 
on  GF  Allsteel  desks.  The  records  of  the  various 
departments  are  housed  in  GF  Allsteel  vertical  and 
counter-height  files.  The  accounts  and  other  vital 
data  are  amply  safe-guarded  in  GF  Allsteel  Safes. 

^mteeC 

OFFICE  EQUIPMENT 

Over  200  GF  Allsteel  desks  are  included  in  the  in¬ 
stallation.  Even  the  old  style  “horse-shoe”  desk 
of  the  editorial  department  has  given  way  to  an 
assembly  of  these  modern  desks — each  unit  so 
placed  as  to  greatly  improve  on  the  older  method. 

Among  the  advantages  of  this  equipment  cited  by 
Press  authority  are:  uniformity  of  design  and  fin¬ 
ish,  resistance  to  wear  and  tear,  reduced  depreci¬ 
ation,  elimination  of  eye-strain  by  use  of  Velvoleum 
desk  tops,  drawers  that  do  not  warp  or  swell,  and 
reduction  of  fire  hazard. 

The  entire  installation  is  the  product  of  modern 
engineering  methods  applied  to  office  lay-out.  If 
you  are  contemplating  a  change  in  your  present 
offices,  a  new  building  or  the  addition  of  new  equip¬ 
ment,  it  will  pay  you  to  investigate  the  possibility 
of  standardizing  on  GF  Allsteel. 

The  General  Fireproofing  Co. 

Youngstown,  Ohio 

Branches  and  Dealers  in  Principal  Cities 


HOW  STRAIGHT-LINE  PRODUCTION  IS  PERFECTED 
IN  COMPOSING  AND  STEREOTYPE  ROOMS 
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Some  of  the  Prominent  Newspapers  Using 


MAIN  OFFICE,  CONWAY  BUILDINI 


Western  Office 
First  Nat’l  Bank  Bldg. 
SAN  FRANCISCO 
CALIFORNIA 


Cllne-Westirshouse  Full  Automatic  Proas  Controllers 


‘CUNE  EQUIPMENT’ 


Kansas  City  Star 
Detroit  Free-Press 
Albany  Knickerbocker^Press 
New  York  Times 
Cincinnati  Times-Star 
Dallas  News 
Dayton  Journal 
Denver  Post 
San  Francisco  Bulletin 
Toledo  Blade 
Chicago  Daily  News 
Akron  Times-Press 
Houston  Chronicle 
Miami  Herald 
Montreal  La  Presse 
Vancouver  Province 
^Denver  News 
*  Birmingham  Post 

(*Scripps«Howard) 


New  York  News 
Reading  Times 
Rochester  Times-Union 
Los  Angeles  Times 
Sydney,  Aust.,  Sun 
Buffalo  News 
Omaha  World-Herald 
Columbus  Dispatch 
Cleveland  News 
Cincinnati  Enquirer 
Louisville  Courier-Journal 
Chicago  Tribune 
Long  Beach  Press 
Tampa  Tribune 
San  Francisco  Chronicle 
Pasadena  Star-News 
*Seattle  Star 
*Ft.  Worth  Press 


Double-Motor  Press  Drive 


Cline  System  of  Full  Automatic 
Press  Control. 

Cline  System  Paper  Roll-Stan4 

Cline  System  Automatic  Electric 
Tensions. 

Cline- Westinghouse  Stereotype 
Equipment. 

Cline- Westinghouse  Linotype 
Drives. 


View  showing  two  rows  cf  with  Cline-Capital  Flush  Type  nati  C-: 

and  press  control  stations. 


The  Cline  Electric 
Control  Equipments 
iliary  Machinery  for 


Cline  Elec 
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Paper  Handling  Devices 

CHOUT 

rah  Press 


Cline-Westinghouse  Motor  Equip¬ 
ments  for  fans,  pumps,  etc. 

Cline-Capital  Roll  Lift  and  Lorator. 

Cline-Capital  Plate  Dropper. 

Cline-Capital  Plate  Conveyor. 

Gine-Capital  Paper  Trucks,  Tracks, 
Transfer  Tables,  etc. 


Frets  room  tIow  of  Cline-C&pitsl  ontomatio  crsTity 
tyiw  pUto-dropperm  thowim  dolivery  of  the  plates 
from  droppers  to  the  Cline-Capital  flush  type  plate 
conyeyor  that  deliTers  plates  to  all  the  presses. 


Receiyiac  windows  in  stereotype  room,  four  Cline- 
Capital  antomatio  graTlty  typa  plate  droppers. 


itJ 


Tlev  showing  eperatinr  side  of  press  with  control  stations  for  automatic  elec¬ 
tric  tension  and  margin  adjustment.  Also  press  control  stations.  At  the  lower 
left  comer  can  be  seen  parts  of  the  roll-stands  in  the  basement. 


Cline  roll  stands  and  electric  tensions,  showing  provisions  for  making 
paster  without  stopping  press. 


furnishes  Motors  and 
ting  Presses  and  Aux- 
r  and  Job  Presses. 


MC  MFC.  Co. 


Some  of  the  Prominent  Newspapers  Using 

“CUNE  EQUIPMENT” 


WASHINGTON  ST.,  CHICAGO,  ILL. 


CLINE 

I 
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Eastern  Office 
Marbridge  Bldg. 
47  West  34th  St. 
NEW  YORK  CITY 


Jackson  Patriot 
Indianapolis  Star 
Hartford  Courant 
Waltham  Publishing  Co. 
Racine  Times-Call 
Athens  Messenger 
Bellingham  Herald 
Btueiield  Telegraph 
Drovers  Journal- (Chicago) 
Durham  Herald 
Elkhart  Truth 
Eugene  Register 
Tallahassee  Democrat 
Hagerstown  Herald 
Hollywood,  Fla.,  News 
Irontonian 

Jewish  Daily  Forward 


Canton  Repository 

Ogden  (Utah)  Standard-Examiner 

Stockton  Record 

Modesto  News-Herald 

Omaha  Bee 

Border  Cities  Star 

Lakeland  Ledger 

Lethbridge  Herald 

Moline  Dispatch 

St.  Petersburg  Times 

Philadelphia  News 

Sin  Wan  Pao,  Shanghai,  China 

Newcastle,  Aust.,  Times 

Waterloo  Courier 

Cleveland  Shopping  News 

San  Francisco  Shopping  News 
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Honored  Goss  With  One  of  the  W 


Choice  of  Successful  Publishers  Everywhere 


HE  fact  is  significant  that,  when  it  came  to  a  selection 
of  presses  for  their  new  $4,000,000  plant,  THE  PITTS¬ 
BURGH  PRESS  chose  the  same  make, 
which  had  served  them  previously  for  over 

The  Goss  Pnnlmi  Pro 

a  quarter  century.  Messrs.  Edwards  Dunlop  Cc^ 


After  Using  Goss  Presses  i 


JRGH  PRESS 

r  Over  a  Quarter  Century 


s  Largest  Orders  for  New  Presses 

In  return,  the  PRESS  has  one  of  the  world’s  finest  and 
fastest  press  equipments,  able  to  produce  per  hour  157,000 

papers  of  64  pages  each — printed,  folded, 

.1^',  j ,  counted  and  delivered  to  the  mailing  room 

of  England,  Ltd.,  London  .  j  •  i  to-  ® 

sydney,soie  Australian  Agent  iH  any  desired  numoer  of  sections. 


1  Choice  of  Successful  Publishers  Everywhere 
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HOW  STRAIGHT-UNE  PRODUCTION  IS  PERFECTED 
IN  COMPOSING  AND  STEREOTYPE  ROOMS 

(^Continued  from  page  XIII) 


done  on  these  typecasting  units.  In  ad¬ 
dition  there  are  two  Elrod  slug  casters 
for  producing  leads,  slugs  and  plain 
rules.  The  latter  are  located  in  the 
special  casting  room. 

Another  feature  of  the  equipment  are 
eight  Miller  saw-trimmers.  Seven  are 
of  a  type  designed  particularly  for  large 
newspaper  offices  where  the  main  re¬ 
quisite  is  slug-cutting  and  trimming.  The 
slugs  are  sawed  and  trimmed  in  one 
operation.  These  machines  are  also 
equipped  with  router  and  jig-saw  and 
various  other  attachments  which  do 
everything  from  mitering  to  planing  to 
type-high,  all  with  point-system  precision. 

The  Press  uses  the  well-known  “Plus 
Plan”  of  the  Imperial  Type  Metal  Co., 
and  this  made  it  unnecessary  to  exchange 
the  old  metal  supply  for  new  or  buy 
toning  metals. 

The  engraving  room,  in  which  all  new 
cuts  and  many  of  the  advertising  cuts 
are  made,  occupies  three  large,  separate 
rooms  on  the  third  floor.  There  are 
three  cameras  and  a  profusion  of  etching 
and  routing  machinery. 

Thus,  as  the  floor-plan  pictured  on 
page  VII  of  this  issue  shows,  both  type 
and  cut  production  flow  through  the  cen¬ 
ter  of  the  room  directly  to  the  stereotype 
department. 

The  latter  is  divided  into  three  sec- 
timis.  The  main  room  provides  space 
for  steam-tables  and  casting  and  trim¬ 
ming  units.  To  the  right  all  flat  casting 
work  is  done.  In  the  corner,  partitioned 
off,  is  a  nickel  room,  all  plates  used  in 
long  runs  being  thus  hardened. 

Except  for  very  fast  work  the  Press 
uses  wet  mats.  There  are  twelve  steam 
molding  tables,  including  two  with 
double-truck  capacity.  Overhead  venti¬ 


lation.  by  means  of  electric  fans,  keeps 
the  stereotype  room  atmosphere  about 
equal  to  that  of  the  composing  room. 

The  stereotype  equipment  comprises 
two  Autoplate  units,  each  consisting  of 
two  Junior  .^utopiates,  one  Autoshaver 
and  one  8-ton  Autoplate  furnace,  com¬ 
plete  with  motor  equipment.  In  keeping 
with  the  general  policy  to  provide  for 
future  growth  space  was  reserved  for  a 
duplication  of  the  present  installation. 

Each  Junior  .Autoplate  is  capable  of 
producing  three  plates  per  minute  and 
as  the  Autoshaver  will  take  care  of  the 
product  of  two  Junior  Autoplates,  one 
Autoplate  unit  will  cast,,  remove  tail, 
trim,  shave,  cool  and  deliver,  dry,  ready 
for  the  press,  six  plates  per  minute.  The 
new  Press  installation  is,  therefore, 
being  operated  at  the  rate  of  twelve 
plates  per  minute. 

The  operation  of  the  Autoplate  is  as 
follows :  The  trimmed  matrix,  on  which 
the  type  face  has  previously  been 
molded,  is  inserted  in  the  casting  box 
of  the  Junior  Autoplate  and  the  box 
closed.  .\  single  stroke  on  the  pump 
lever  then  fills  the  box  with  molten 
stereotype  metal  at  a  temperature  of 
slightly  above  600°  F.,  the  metal  being 
compo.sed  of  lead,  tin  and  antimony.  The 
bell  of  the  automatic  timing  mechanism 
having  announced  the  cooling  of  the  cast, 
a  light  touch  of  the  hand  upon  the  clutch 
lever  starts  the  mechanism  swiftly  to 
saw,  trim  and  deliver  the  plate.  The 
trimmed  and  ejected  plate  is  now  ready 
for  the  final  operation  of  shaving  and 
the  casting  chamber  having  been  re¬ 
charged,  a  second  cast  meanwhile  is  in 
the  process  of  cooling.  The  plate  is  now 
placed  in  the  .Autoshaver  which  auto¬ 
matically  trims  its  ends,  shaves  it  to  a 


uniform  thickness,  cools  and  delivers  it 
and  it  is  now  ready  for  the  press. 

In  order  to  keep  the  metal  in  the  .Auto¬ 
plate  furnace  in  the  proper  condition,  the 
.Autoplates  are  equipped  with  a  power 
driven  agitator  which  may  be  put  into 
operation  or  shut  off  at  the  will  of  the 
operator.  By  means  of  an  automatic 
device,  which  strips  the  matrix  from  the 
plate  after  each  cast,  the  process  of  cast¬ 
ing  thus  becomes  continuous  and  as  many 
casts  as  may  be  required  may  be  made 
without  changing  or  removing  the  mat¬ 
rix.  The  use  of  water  is  an  important 
factor  in  the  production  of  good  plates 
and  the  Autoplate  is  provided  with  the 
necessary  equipment  to  take  care  of  this 
feature. 

The  plates  are  carried  on  a  horizontal 
conveyor  to  the  plate  drops  and  it  is  a 
sight  to  see  them  shoot  through  at  the 
rate  of  12  per  minute.  In  the  press 
room  each  plate  is  merely  lifted  from 
the  drop  and  set  into  two  grooves  in  the 
floor  and  is  thus  driven  along  on  re¬ 
volving  bearings  until  the  press  it  is 
designed  to  dress  is  reached. 

The  Qaybourn  Process  Corporation 
installed  in  the  new  plant  its  double-head 
flat-plate  precision  shaving  machine,  pre¬ 
cision  gauging  machine,  precision  double¬ 
head  curved-plate  shaving  machine  and 
precision  curved  plate  proof-press. 

The  precision  flat-plate  shaving  ma¬ 
chine  shaves  stereotype  base  mounting 
material  and  shell  stereotypes  and  elec¬ 
trotypes  to  accurate  thickness  and  when 
these  materials  are  assembled  in  the 
form  a  uniform  height  may  be  assured. 
Since  the  composing  room  form  is  the 
basis  of  either  a  good  or  poor  curved 
stereotype  plate  it  is,  of  course,  essential 
that  materials  in  the  form  should  be 
exactly  type-high. 

The  precision  gauging  machine  is  an 
instrument  for  accurately  gauging  the 
thickness  of  materials,  not  only  those  en¬ 
tering  the  form  make-up,  but  finished 
plates,  both  flat  and  curved,  packing 
paper,  and  all  kindred  materials  used  in 


the  press  room.  The  operation  of  this 
machine  is  simple  and  assures  a  rapid 
and  accurate  check-up  of  all  materials 
produced  in  the  stereotype  department 
and  press  room. 

The  precision  curved-plate  shaving 
machine  shaves  curved  stereotype  plat^ 
to  an  accurate  thickness.  It  is  effective 
for  shaving  color  comic  and  magazine 
plates  where  uniform  thickness  is  essen¬ 
tial  to  good  printing. 

The  precision  curved-plate  proof-press 
is  a  miniature  rotary  press,  power 
driven,  for  actually  testing  the  printing 
quality  of  the  curved  stereotypes  before 
being  delivered  to  the  press  room.  After 
shaving,  the  plates  are  proved  on  this 
press,  without  make-ready  of  any  kind, 
under  the  same  conditions  as  exist  in 
the  press  room.  The  impressitm  cylin¬ 
der  of  this  press  carries  the  same  amount 
of  packing  as  the  newspaper  magazine 
press,  and  the  plate  is  mounted  on  the 
plate  cylinder,  metal  to  metal,  without 
either  underlay  or  overlay  of  any  kind, 
.Any'  imperfections,  as  disclosed  by  the 
proof,  may  then  be  corrected  by  the  aid 
of  hand  tools  and  curved  steel  saddle. 
The  final  proof  must  show  the  entire 
subject  printing  clean  and  sharp  under 
a  uniform  impression,  without  make- 
ready  or  excessive  impression. 


TELEPHONE  SYSTEM 

The  telephone  system  in  the  Press 
plant,  installed  at  a  cost  of  $35,000,  is 
capable  of  handling  5,500  calls  daily  and 
a  recent  count  registered  nearly  that 
number  of  connections.  The  major  use 
is  made  by  the  editorial  department  and 
sixteen  ad-takers  who  are  grouped 
around  four  receiving  turrets  to  handle 
incoming  calls  without  requiring  the 
service  of  the  switchboard  operators. 
The  press  answers  hundreds  of  calls  of 
sport  fans  and  encourages  the  practice. 
The  dial  system  is  used  on  outgoing 
calls.  There  are  60  trunk  lines.  It  is 
said  there  are  35  miles  of  telephone  wire 
in  the  building. 
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Built  by  the  manufacturers 
of  the  Miller  Saw-Trimmer, 
of  which  six  are  installed  in 
the  new  plant  of  the  PiUs- 
burgh  Daily  Press 


LINE  CASTING  M.ACHINES 
LINOTYPE— INTERTYPE— 
LINOGRAPH 

Independent,  self-contained  unit. 

Cuts  each  line  immediately  “after” 
ejection. 

Cuts  any  thickness  of  slug  up  to 
36  pt.,  inclusive. 

Absolutely  no  interference  with 
machine  elevator. 

Gauge  readily  set  to  any  measure — 
instantly  adjusted. 

Cuts  absolutely  accurate  to  gauge, 
square,  without  burr  on  blemish. 

Stacks  all  lengths  accurately  and 
evenly,  including  the  very  short 
ones. 

Each  line  is  engaged  in  an  auto¬ 
matic  vise  and  firmly  held  until 
the  cut  is  made. 

Slugs  are  furnished  ready  for  make¬ 
up  without  interfering  with  ma¬ 
chine  operation. 


Part  of  Installation  of  fifteen 
Miller  Slugotype  Saws  in 
plant  of  the  Herald-Traveler, 
Boston 


.Any  measure,  to  the  fraction  of  a 
point,  instantly  obtained,  neces¬ 
sitating  only  a  simple  adjustment 
of  a  measure  gauge  most  conveni¬ 
ently  located  to  the  hand — 4  ems 
to  30  ems. 


MILLER  SLUGOTYPE  SAWS 
have  been  adopted  as  Standard 
Equipment  in  leading  newspaper 
plants  in  all  parts  of  the  country. 

Write  for  our  demonstration  proposition. 


MILLER  SAW-TRIMMER  CO. 


PITTSBURGH  USA 


Atlanta  Boston  Chicago  Dallas  Detroit  Los  .Angeles  Minneapolis  New  York  Philadelphia 

St.  Louis  San  Francisco 
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Month  after  month,  year  after 
year,  the  circulation  of  the  Pitts¬ 
burgh  Press  continues  to  grow. 

The  average  net  paid  circulation  of  the 
Press,  daily,  for  four  months  ending 
January  31, 1927  is  194,557. 

Net  paid  circulation  of  the  Press,  Sunday, 
for  the  same  period,  is  256,293. 

In  Greater  Pittsburgh,  which  includes  the  cor¬ 
porate  city  of  Pittsburgh  and  fifty-four  nearby 
boroughs  and  towns,  the  latest  authentic  figures 
available  for  comparison  show  that  the  Press, 
daily,  has  37,005  more  net  paid  circulation  than 
both  other  evening  papers  combined;  and  the 
Press,  Sunday,  has  23,177  more  net  paid  circula¬ 
tion  than  both  other  Sunday  newspapers  com¬ 
bined. 


SCRIPPS-HOWARD 


Pittsburgh  Press 

A  Scripps  -  Howard  Newspaper 
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GUMPSES  AT  NEW  PRESS  BUILDING  AND 
ITS  GLITTERING  PARAPHERNAUA 


^NE  of  the  four  floors  of  the  new 
Pittsburgh  Press  plant  provides  as 
much  door  space  as  did  all  of  the  old 
building  in  Oliver  Avenue  which  the 
paper  occupied  for  many  years. 

Automatic  sprinkler  protection  is  in¬ 
sured  by  a  48,000  gallon  tank  in  the 
tower  above  the  main  entrance. 

One  of  the  features  of  the  Advertising 
Department  is  a  sound-proof  room  for 
the  classified  ad  takers,  positions  being 
installed  for  24  operators.  In  1925  the 
Press  printed  605,209  classified  ads. 

Opening  off  the  public  lobby  on  the 
second  floor  are  offices  and  conference 
rooms  donated  to  the  Amateur  Athletic 
Union  and  other  amateur  sports  organi¬ 
zations,  the  Press  having  long  promoted 
amateur  sports. 

In  the  near  future  the  press  will  in¬ 
stall  its  famous  radio  station,  WCAE, 
in  the  new  plant.  The  Radio  Director 
and  his  staff  are  already  located  in  the 
new  building. 

There  are  35  miles  of  wire  in  the  new 
building,  according  to  Bell  Telephone 
engineers.  There  were  5,500  telephone 
calls  in  a  single  day,  according  to  a 
recent  switchboard  count. 

In  the  new  structure  the  following 
quantities  of  material  were  used :  2,587 
tons  of  structural  steel,  22,000  barrels 
of  cement,  23,207  tons  of  gravel. 

That  old  familiar  cry  of  “Copy  Boy !” 
more  frantic  with  the  approach  of  the 


dead-line,  is  missing  in  the  news  room. 
Push  buttons  on  the  desks  register  the 
call  on  an  annunciator  box  near  the  boys’ 
bench. 

Except  for  a  few  stenographers,  there 
are  no  drop-top  desks  in  the  new  home. 
Typewriters  for  editors,  reporters,  fea¬ 
ture  writers  and  others,  are  on  separate 
stands. 

There  is  a  special  dispatch  room  on 
the  third  floor  which  eliminates  the 
necessity  of  either  solicitors  or  adver¬ 
tisers  going  into  the  composing  room. 

Presses  in  the  new  plant  have  capa¬ 
city  for  a  64-page  newspaper  and  will 
turn  out  a  full  size  edition  50  per  cent 
faster  than  the  old  plant  produced  a 
40-page  paper. 

Drinking  fountains  and  wash  basins 
are  attached  to  columns  out  in  the  work 
rooms  of  the  editorial  and  business 
departments. 

Creosoted  wood  blocks  form  the  floor¬ 
ing  for  the  mailing  and  composing 
rooms.  Editorial  and  business  depart¬ 
ment  employes  tread  on  one-fourth  inch 
mottled  green  rubber  tile. 

When  the  Press  outgrows  its  new 
building,  all  or  any  part  of  eight  addi¬ 
tional  stories  can  be  added  to  the  p.esent 
structure. 

All  presses  in  the  new  building  are 
mounted  on  thick  cork  mats  which  ab¬ 
sorb  the  vibration  so  completely  that 
only  a  dull  hum  of  motors  is  audible  on 
the  second  floor. 


Twelve  page  stereotype  plates  drop 
into  the  press  room  every  minute  when 
the  plant  is  working  to  capacity. 

All  paper  and  ink  supplies  are  stored 
in  the  building,  the  entire  top  floor  being 
used  for  the  purpose. 

As  spurs  of  the  Pennsylvania  and  War 
bash  railroads  pass  the  Press  building, 
raw  materials  and  ^uipment  may  be 
taken  into  the  plant  direct  from  the  box¬ 
car  :  therefore  the  paper  does  not 
operate  a  team,  or  motor  truck,  for  raw 
material  transportation. 

All  departments  using  fuming  chemi¬ 
cals  are  enclosed  by  glass  and  have  spe¬ 
cial  ventilating  equipment. 

All  air  in  the  building  is  carried  in 
from  the  roof,  is  filtered,  heated  or 
cooled  and  distributed  through  a  radia¬ 
tor  and  fan  system. 

The  drinking  water  is  filtered,  iced 
and  fountains  have  been  placed  at  points 
convenient  for  all  employes. 

Floors,  supported  on  the  steel  frame 
work,  are  of  hollow  tile  in  arch  con¬ 
struction,  3,358  tons  having  been  used. 

The  building  is  remarkable  for  the 
number  of  special  shape  brick  used,  the 
total  being  more  than  sixty  thousand. 

The  rolling  steel  doors  that  enclose 
the  trucking  space  weigh  more  than  5,000 
[Kmnds  each  and  are  operated  by  motor. 

The  overheads  of  the  various  floors 
are :  reel-room,  25  feet,  10  inches ;  press¬ 
room,  35  feet,  10  inches ;  business  and 
editorial  departments,  25  feet,  with  ad¬ 
ditional  five-foot  work-space ;  compos¬ 
ing  and  stereotype  departments,  16  feet, 
and  paper  storage  department,  12  feet. 


The  bare  plant  cost  more  than  $2- 
000,000  to  construct. 

In  addition  to  the  main  building  the 
Press  has  just  opened  its  new  Central 
office  located  on  Fifth  Avenue,  at  Wood 
Street,  in  the  very  heart  of  the  retail 
section,  where  advertising  is  received, 
bills  paid,  circulation  work  advanced  and 
an  elaborate  tourist  bureau  conducted. 

While  heat  is  supplied  by  an  outside 
company  the  new  plant  is  equipped  to 
make  its  own  heat  at  a  moment’s  notice. 

Locker  and  wash  rooms  are  of  ade¬ 
quate  size  and  conveniently  located  for 
all  departments. 

Pneumatic  tubes,  designed  to  handle  a 
100  per  cent  growth,  carry  copy  from 
the  news  desk,  the  sports  department 
and  the  Sunday  editor  to  the  composing 
room.  Others  lead  from  the  advertising 
room  and  the  classified  to  the  bimk  in 
the  composing  room.  Still  another  goes 
from  the  display  advertising  department 
to  the  dispatch  room. 

While  no  money  was  spent  for  display 
the  building  is  regarded  in  Pittsburgh  as 
an  attractive  addition  to  the  city’s  sky¬ 
line,  being  visible  from  many  angles. 

Two  telephone  numbers  have  been  as¬ 
signed  to  The  Press.  One  of  these  is 
for  incoming  calls  to  the  business  and 
editorial  departments  and  the  other  is  for 
calls  to  the  turrets  of  the  ad  takers. 
Business  and  editorial  calls  pass  through 
a  manual  switchboard  of  three  positions. 
W’ant  ad  calls  pass  through  an  automatic 
or  mechanical  switchboard  direct  to  the 
ad  takers,  a  plan  which  makes  for  speed 
and  relieves  the  manual  board  operators 
of  a  large  percentage  of  calls.  Also  in¬ 
quiries  for  the  results  of  sport  events  are 
handled  from  the  ad  takers’  turrets  as 
these  come  in  when  the  girls  are  not  busy 
with  their  regular  work. 


ipecial  Engineering  for 


Every  piece  of  the  new,  all-steel  Composing  Room  Equipment  of  the  Pittsburgh  Press 
was  designed,  each  for  its  special  purpose,  to  expedite  the  work  of  getting  the  various 
'  editions  to  press  with  the  least  expenditure  of  time  and  effort,  by  saving  time  in  al¬ 
most  every  movement  of  every  employee.  Because  men  work  easier  they  work  faster:  that’s 
the  secret  of  quick  and  economical  production. 

This  highly  efficient  equipment  was  designed  by  the  printing-plant  production  engi¬ 
neers  of  the  Engineering  Department  of  the  American  Type  Founders  Company,  which 
supplied  the  equipments.  The  engineers  who  designed  the  Composing  Room  Equipments 
of  the  Pittsburgh  Press  have  done  the  same  work  for  scores  of  the  most  progressive  news¬ 
papers,  among  them  the  list  of  newspapers  in  the  panel  at  the  right. 

Every  newspaper,  almost,  has  its  special  problems  in  production.  The  time  is  past  when 
newspapers  can  afford  to  ignore  the  science  of  engineering.  The  mechanical  plants  are  so 
costly,  the  labor  costs  so  high,  that“hand-me-down”equipments  are  sources  of  daily  loss. 
Newspaper  composing  rooms  may  be  so  correlated  by  engineering  skill  that  they  become 
in  effect  big  form-producing  machines  in  which  lost  motions  are  eliminated  and  every 
operation  is  completed  with  the  regularity  and  power  and  economy  of  a  piston. 

APPLY  FOR  THE  SERVICES  OF  ITS  ENGINEERING  DEPARTMENT.  FOR  WHICH  NO  CHARGE  IS  MADE 
TO  ITS  CUSTOMERS.  TO  THE  NEAREST  SELLING  HOUSE  OF  THE 


NEWSPAPER  PLANTS 
DESIGNED  BY 
OUR  PRODUCTION 
ENGINEERS 
o 

Chicago  Tribune 
St.  Louis  Post-Dispatch 
Philadelphia  Public 
Ledger 

New  York  Evening  Post 
Montreal  Gazette 
Philadelphia  Inquirer 
Denver  Post 
Cleveland  News 
Milwaukee  Journal 
Miami  Herald 
Columbus  Dispatch 
Brooklyn  Daily  Eagle 
New  York  World 
Fort  Wayne  News 
South  Bend  Tribune 
Etc.,  Etc. 


SELLING  HOUSES  IN  MOST  OF  THE  PRINCIPAL  CITIES 
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The  Pittsburgh  Press  has  over¬ 
whelming  leadership. 

Despite  the  faet  that  prior  to  the  com¬ 
pletion  of  the  new  plant  the  lack  of 
adequate  equipment  and  facilities  made 
it  necessary  to  omit  thousands  of  lines 
of  advertising  each  week,  the  Press  in 
1926  carried  the  great  total  of  25,258,730 
lines  of  paid  advertising — a  gain  of 
1,761,338  lines  over  1925. 

In  1926  the  Press  also  exceeded  in  linage  any 
other  two  Pittsburgh  newspapers  combined  and 
stood  third  in  the  United  States  among  Evening- 
and-Sunday  newspapers. 
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PRESS  ROOM  ONE  OF  CITY’S  NOTABLE  SIGHTS 

Twenty-Eight  Black  Units  and  Great  Color  Press  Visible  to  Street  Through  Glass  Enclosure — 

Safety,  Speed  and  Precision  Assured  by  Many  Devices 


A  HANDSOMER  street  display  of  a 
pressroom  is  not  to  be  seen  in  the 
Unit^  States.  It  is  a  great  flash  of  pol¬ 
ished  machinery  operating  with  the  pre¬ 
cision  of  a  new  watch.  There  is  daylight 
from  three  sides  and  the  presses  may 
therefore  practically  be  said  to  be  in  a 
glass  enclosure.  The  Goss  installation, 
which  Air.  Phillips  declares  was  the  larg¬ 
est  single  pressroom  order  ever  given,  is 
of  28  black  and  white  units,  high-speed 
and  low  construction,  with  seven  pairs  of 
Goss  folders.  The  Goss  multi-color  press 
is  of  ten  cylinders,  amply  providing  for 
the  Sunday  magazine  and  comic  sections. 

The  hourly  capacity  of  the  press  room, 
as  at  present  equipped,  is  230,000  black  and 
white  papers  of  32  to  40  pages ;  198,('i00 
papers  of  42  to  48  pages,  or  157,0W  papers 
of  64  pages.  The  color  press  can  print 
25,000  12-page,  four-color  magazines  and 
eight  pages  of  comics  per  hour.  Mr. 
Phillips  told  the  writer  that  the  average 
size  of  the  Press  for  week-days  had  been 
42  pages  while  the  printing  was  done  in  the 
old  Oliver  .-\ venue  plant,  but  that  the  aver¬ 
age  in  the  new  plant  would  be  46  pages. 
He  said  that  on  Fridays  on  some  40  occa¬ 
sions  during  the  past  two  years  the  Press 
turned  down  around  16  pages  of  adver¬ 
tising  because  of  plant  inability. 

Rolls  of  newsprint  are  trucked  in  the 
storage  spaces  by  motor-driven  cars 
carrying  three  to  a  load,  and  in  the  reel- 
room  they  are  merely  rolled  onto  turtles 
which  run  in  a  narrow-gauge  track,  and 
thus  approach  the  presses  merely  by  the 
pressure  of  a  man’s  hand.  Similarly  the 
stereotype  plates  approach  the  presses  on 
a  depressed  track  of  power  driven  rollers. 
This  is  the  Cline-Capital  flush-type  plate 
conveyor. 

-An  elaborate  power,  control  and  pre¬ 


cision  equipment  lies  behind  this  press 
room.  Someone  has  said  that  there  is 
“more  machinery”  in  the  space  occupied 
by  a  newspaper  press  than  in  any  other 
tyi)e  of  machine  in  existence,  and  to  the 
crowds  of  people  that  stand  all  day  peer¬ 
ing  through  the  Press  windows  it  is 
something  in  the  nature  of  a  miracle  for 
a  thin  web  of  paper  to  unwind  from  a 
roll  72  inches  wide,  stretching  to  various 
parts  of  the  presses.  This  stream  of 
newsprint  must  thread  accurately  through 
iron  cylinders  on  which  the  stereotype 
plates  are  mounted,  printing  each  page 
independently.  The  miracle  is  complete 
when  the  paper  is  folded  and  counted  and 
then  caught  up  on  conveyors  and  carried 
overhead  to  the  mailing  room.  Automatic 
press  control  in  this  new  plant  is  accom¬ 
plished  by  the  Cline- Westinghouse  elec¬ 
tric  equipment. 

The  first  step  in  supplying  electric 
power  is  the  bringing  into  the  building  of 
the  4,000-volt  lines  of  a  local  power  com¬ 
pany  from  its  near-by  sub-station.  These 
lines,  of  copper  wire,  nearly  half  an  inch 
thick,  carry  three-phase,  alternating  cur¬ 
rent.  They  enter  the  building  at  the  rear, 
through  ducts  in  the  wall  and  lead  into 
the  transformer  room  in  the  basement. 
In  this  room  are  three  transformers,  one 
of  approximatch'  440  horsepower  and  two 
of  666  horsepower. 

Since  the  coils  of  all  transformers  are 
heated  by  the  heavy  electric  currents  pass¬ 
ing  through  them,  these  coils  are  kept 
immersed  in  oil.  The  oil  is  cooled  by 
water  circulation.  The  circuit  breakers 
too,  which  cut  the  transformers  on  and  off 
the  incoming  lines,  are  filled  with  oil  to 
prevent  arcing  between  the  contacts,  as 
well  as  to  aid  in  dispersing  the  heat.  In 
order  to  have  ample  emergency  capacity. 


the  circuit  breakers  are  built  to  withstand 
a  current  of  400  amperes  at  15,000  volts 
pressure. 

The  transformers  are  operated  mechani¬ 
cally  by  remote  control  from  the  con¬ 
verter  room.  Steel  control  rods  pass 
through  the  wall  in  ducts  similar  to  those 
carrying  the  cables  from  transformers  to 
converters. 

A  synchronous  converter  transforms 
alternating  current  into  direct  current. 
The  synchronous  converters  which  trans¬ 
form  the  electrical  energy  for  the  presses 
yield  direct  current  at  250  volts  pressure. 
The  Press  has  installed  eight  125  horse- 
IKiwer  and  two  UX)  horsepower  Cline 
double  motor  press  drives,  with  full  auto¬ 
matic  pushbutton  tyjK;  control. 

In  the  process  of  making  ready  it  is 
necessary  to  run  the  press  slowly,  to  put 
on  the  printing  plates,  to  make  other  ad¬ 
justments  and  to  thread  paper  from  the 
roll  to  the  folder,  before  high  sped  is 
used. 

After  the  press  is  made  ready  the  speed 
is  gradually  increased  until  the  papers  are 
delivered  at  enormous  speed.  Should  the 
paper  break  or  some  accident  occur,  it  is 
necessary  to  stop  the  press  quickly  and 
with  safety  to  the  pressmen.  This  must 
be  accomplished  from  any  point  an  em¬ 
ploye  happens  to  be  located.  The  Cline 
system  of  press  control  is  designed  pri¬ 
marily  for  the  safety  of  employes,  the  re¬ 
liability  of  the  apjKiratus,  and  economy  in 
operation. 

It  consists  of  two  motors,  one  geared  to 
the  press  in  such  a  way  that  it  will  re¬ 
volve  the  plate  cylinders  at  slow  speed  for 
make-ready  purposes  and  for  threading  the 
paper  through  the  press.  This  is  mounted 
together  with  a  large  high-speed  motor 


and  so  geared  to  it  that  when  the  press 
is  made-ready  the  large  motor  automati¬ 
cally  starts  up  and  permits  the  press  to 
be  run  at  full  speed  or  any  intermediate 
speed  for  printing  purposes.  These  motors 
are  located  under  the  press.  Numerous 
push-button  stations  are  located  on  the 
press  at  points  convenient  for  operation. 

From  one  button  in  each  control  station 
the  press  can  be  turned  at  slow  speed 
without  connection  being  made  to  the  high 
speed  motor.  From  another  button  at  each 
station  the  press  can  be  started  and  speed 
increased.  From  still  another  it  can  be 
decreased  to  permit  the  paper  to  be  run 
at  the  necessary  and  proper  speeds.  In¬ 
corporated  in  each  control  station  is  a 
safety  switch  so  that  when  the  “safe" 
button  is  pressed  the  motor  cannot  be 
started  from  any  station  until  the 
“release”  button  is  pressed  at  that  partic¬ 
ular  station.  This  all  seems  simple  until 
one  considers  that  the  press  is  being 
started  up  with  a  thin  web  of  paper  thirty 
feet  long,  threaded  through  a  system  of 
rollers  and  cylinders  and  kept  at  a  ten¬ 
sion  that  will  permit  only  the  proper 
amount  of  paper  to  go  through  at  one 
time. 

Each  section  of  the  press  has  a 
Cline  paper  roll  stand  with  automatic 
electric  tension  located  in  the  basement. 
Inasmuch  as  there  is  one  of  these  to  a 
section  the  electrical  control  of  the  paper 
roll  stands  must  conform  to  that  of  the 
printing  unit. 

These  devices  consist  of  a  shah 
mounted  between  two  pedestals  on  whid 
there  are  two  three-arm  spiders.  The 
papers  is  chucked  on  the  latter.  The 
chucking  is  done  rapidly  and  no  steel 
(C<yntmucd  on  page  XXII') 


FERALUN 

^nti''S1ip  Treads 

Provide  Safety  in  Printing  Plants 


Floor  Plates,  Stair  Treads, 
Trench  Covers,  Drainage 
Gratings,  Etc. 

Eleven  years’  use  on  New  York  Times’  reel 
room  floor  has  proven  their  durability  and  not 
a  slipping  or  tripping  accident  reported. 

The  press  room  floors  and  galleries  of  the  new 
home  of  the  Pittsburgh  Press,  fully  equipped 
with  FERALUN  plates  are  shown  at  tlie  left. 

Our  experience  of  over  fifteen  years  is  at  your 
service.  Detail  Sheets  and  samples  upon  re* 
quest. 


AMERICAN  ABRASIVE  METALS  COMPANY,  50  Church  St., New  York 


BOSTON 


PHILADELPHIA 


PITTSBURGH 


CHICAGO 


SAN  FRANCISCO 
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After  a  newspaper  has,  for  seven¬ 
teen  consecutive  years,  led  a 
highly  competitive  field  in  hoth 
volume  and  character  of  auto¬ 
motive  advertising,  as  the  Press 
has  in  Pittsburgh,  it  surely 
becomes  evident  that  the  Press 
has  earned  the  confidence  of  the 
industry  and  is  bringing  results, 
sales,  to  automotive  advertisers. 

The  year  1926 was  the  eighth  consecutive 
year  in  which  the  Press  published  more 
than  a  million  lines  of  display  automo¬ 
tive  advertising?  the  exact  total  being 

1,494.251  for  the  year. 


SCRIPPS-HOWARD 


Pittsburgh  Press 

A  Scripps  -  Howard  Newspaper 

Represented  by  Allied  Newspapers,  Inc.,  250  Park  Avenue,  New  York,  N.  Y. 
Chicago  Detroit  San  Francisco  Los  Angeles  Seattle 
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electrical  control  board  and  a  part  of  the  battery  of  rotary  converters 
are  shown  above. 


Every  facility  is  afforded  for  quick  translation  of  the  stock  tickers’  cryptic 
messages  into  type  on  this  conveniently  inclined  bank. 


PRESS  ROOM  ONE  OF  CITY’S 
NOTABLE  SIGHTS 


ews  has  the  same 
^  value  in  any  city 


{Continued  from  page  XXII) 


spindle  is  required  to  be  put  through  the 
paper  core. 

The  chucks  being  mounted  on  roller 
bearings  permit  the  paper  to  unwind  free¬ 
ly,  and  the  roll  spiders  are  revolved  to 
proper  position  by  motors  which  in  turn 
are  controlled  by  push  button  stations. 
The  active  roll  is  in  contact  with  belts 
that  maintain  an  automatic  tension  on  the 
roll.  The  paper  is  drawn  from  this  roll 
over  a  spring  idler  roller  and  into  the 
press  unit  at  the  proper  speed.  No  paper 
tension  control  is  required  other  than  belts. 

As  the  active  roll  is  e.xhausted,  another 
roll  which  has  previously  been  chucked 
in  the  second  arm  of  the  spider  is  smeared 
with  paste  and  while  the  press  is  slowed 
down  slightly,  the  reel  is  revolved  and  a 
new  roll  is  brought  in  place  against  the 
unwinding  web  of  the  previous  roll  and 
against  the  belt  which  completes  the 
paster.  The  new  roll  is  drawn  into  the 
press,  the  old  web  being  broken  off  and 
the  core  taken  from  the  spindles.  The 
empty  chucks  are  then  in  position  for  a 
new  roll  to  be  put  on  and  this  process  is 
repeated,  keeping  the  press  in  operation 
without  shutting  down  for  change  of  rolls. 
This  eliminates  both  time  and  labor  inci¬ 
dent  to  change  of  rolls.  It  is  also  claimed 
as  a  paper  saver  since  the  minimum 
amount  of  paper  is  left  on  the  core.  Pro¬ 
vision  is  made  for  moving  the  shaft  in  the 
pedestal  bearings  from  a  push-button  sta¬ 
tion  located  on  the  press  so  the  proper 
margin  adjustment  can  be  made  by  the 
pressman  from  his  position  at  the  folder. 

The  electrical  installation  was  com¬ 
pleted  by  the  Lord  Electric  Co.  To  the 
Ivanhoe  Division  of  the  Miller  Co.,  of 
Cleveland,  is  due  credit  for  the  magnifi¬ 
cent  lighting  equipment. 

There  are  three  Westinghouse  eleva¬ 
tors,  one  for  passengers  and  two  for 
freight.  One  of  the  latter  carries  used 
plates  from  the  press  room  to  the  stereo- 
tyi)e  foundry  for  remelting.  Another, 
of  6,000  pounds  capacity,  is  used  for 
carrying  heavy  loads  of  freight,  usually 
ink  in  drums  that  are  delivered  direct 
from  the  freight  car  onto  a  second-floor 
landing  of  the  Press  building. 

The  plate  drops,  neck  of  the  com¬ 
posing-room  and  stereotype  foundry  bot¬ 
tle,  are  one  of  the  interesting  novelties. 
There  are  four  such  drons  of  the 
Oine-Capital  automatic  gravity  type. 

In  the  press  rooms  where  oil  and  ink 
tend  to  make  footsteps  perilous,  one 
notices  the  Feralun  treds  leading  to  the 
presses.  Feralun  plates  are  used  as  floor¬ 
ing  throughout  the  press  and  reel  rooms. 
Wood  blocks  provide  the  flooring  in  the 
mailing  room  and  in  various  machin¬ 
ery  departments,  while  the  paper  storage 
space  is  floored  with  cement. 


News  gathering  associations  get  news  to  papers,  big  and  little,  at  practically  the 
same  time.  The  smaller  newspaper  plant  equipped  with  C-H  Automatic  Press 
Control  can  get  news  on  the  street  equally  as  fast  as  any  “big  city’’  sheet. 

The  Green  Bay  Press-Gazette  uses  Cutler-Hammer  Automatic  Press  Control  to 
get  news  on  the  street  first.  This  control  gives  pressmen  on  the  “News-Gazette”  quick, 
smooth,  safe  acceleration,  ease  of  speed  adjustment  and  instant  stopping — all  from  a 
convenient  push-button  station. 


C>//  Automatic  Prats  Control  handles  motors  and  presses  perfectly — 
saves  equipment  and  eliminates  motors  from  going  aut  of  service  from 
mishap  or  mishandling.  Hundreds  of  smaller  newspapers  are  using  this 
control.  Write  today  and  arrange  for  a  C“H  engineer  to  go  over  the 
details  with  you.  You  will  not  be  obligated. 


The  CUTLER-HAMMER  Mfg.  Co. 

Pioneer  Manufecturers  of  Electric  Control  Apparatui. 

1203  St.  Paul  Ave.  MILWAUKEE,  WISCONSIN 


C-H, Path-Button  Stationt  on  the 
Duplex  Prettet  of  the  Oreen  Bay 
Newe-Oaxette  give  prettmen 
complete  control  without  leaving 
their  atual  working  poaitione. 


C-H  Newapaper  Drive  alto  in- 
atalled  on  the  prettea  of  the 
Green  Bay  Newa-Gaxette 
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In  service  to  the  reader,  the 
Pittsburgh  Press  has  no  superior. 

The  financial  pages  of  the  Press  are 
famous,  the  news  of  society  is  published 
with  a  wealth  of  detail,  sport  news 
includes  a  well-balanced  handling  of 
every  sport,  radio  news  is  scientifically 
accurate  and  authentic,  automobile 
news  is  compreheiBive  and  of  genuine 
interest.  There  are  photogravure  and 
magazine  sections  of  high  editorial 
excellence. 


The  Press  receives  the  world -wide  leased  wire 
service  of  the  United  Press,  in  addition  to  the 


special  news -gathering  facilities  of  the  Scripps- 
Howard  organization.  Press  superiority  is 
evident  in  every  department  and  by  every  method 


Y. 

Seattle 


XXVI 


Editor  &  Publisher  for  March  19,  1927 


SAVING  $10,000  MONTHLY  ON  ONE  ITEM 

Direct  Unloading  of  Paper  and  Ink  at  Plant  Eliminates  Trucking — 
Storage  Provided  for  Three  Months’ 

Paper  Supply 


U  f)\V  soon  this  new  newspaper  plant 
may  pay  for  itself  in  economies  the 
outside  cannot  know,  but  it  is  certain  that 
•he  Pittsburgli  Press  building  enterprise 
is  an  outstanding  instance  of  how  busi¬ 
ness  management  may  cut  down  costs  by 
installing  modern  equipment  and  by 
planning.  For  instance,  there  is  the  mat¬ 
ter  of  paper  and  ink  storage.  These  raw 
materials  are  delivered  to  the  plant  in 
box-cars,  on  the  elevated  spur  of  the 
Pennsylvania  railroad,  as  has  heretofore 
been  stated.  Trucked  from  the  car  to 
an  eight-foot-wide  platform  the  rolls  of 
newsprint  or  the  drums  of  ink  are  rolled 
onto  a  lift  or  drop  that  may  carry  them 
in  the  passage  of  one  minute  to  the 
storage  space  either  on  the  fourth  floor 
or  in  the  basement.  Thus  the  Press 
<loes  not  employ  a  single  truck,  team  or 
man  for  the  local  transportation  of  its 
raw  materials.  Someone  has  said  that 
this  alone  would  be  an  economy  of  per¬ 
haps  eight  or  ten  thousand  dollars  per 
month.  It  does  not  need  to  have  any 
outside  paper  storage.  Under  its  own 
roof,  all  within  a  few  minutes,  at  the 
outside,  reach  of  the  reel-room  it  may 
store  241  carloads  of  newsprint  and  six 
months’  supply  of  ink.  The  total  paper 
storage  sp;ice  is  58,000  square  feet  and 
the  80x32-inch  rolls  are  in  triple  stacks. 

Proper  humidity  is  provided  in  the 
pai)er  storage  rcxmis  and  the  ink  storage 
ro<>m  is  heated  to  prevent  clogging  in 
drums  and  consequent  waste. 


The  Press  uses  three  carloads  of  black 
ink  per  month  and  averages  21  carloads 
of  newsprint  per  week.  The  Sunday 
paper  for  Feb.  20  consumed  1,094,063 
pounds  of  paper,  or  547  tons,  or  17 'A 
carloads,  according  to  a  public  announce¬ 
ment  in  the  Press  for  that  date. 

The  huge  lift  that  carries  newsprint 
supply  from  the  unloading  station  to  the 
top  floor  or  to  the  reel  room,  can  clear 
a  carload  in  approximately  50  minutes. 
It  was  manufactured  by  the  Capital  Lift 
&  Manufacturing  Co.  of  Columbus. 

The  control  arrangement  is  such  that 
when  a  roll  of  paper  is  placed  on  the 
carrier  at  the  car  platform  and  a  button 
is  pushed  at  that  station,  the  carrier 
automatically  conveys  the  roll  of  paper 
to  the  fourth  floor  storage,  automatically 
discharges  it  on  to  the  platform  and  re¬ 
turns  to  the  loading  station,  ready  for 
another  load.  This  operation  is  repeated 
from  the  car  platform  to  the  reel  room 
or  from  the  fourth  floor  storage  to  the 
reel  room. 

The  hoisting  machine  is  of  the  worm 
gear  reduction  type  with  a  bronze  gear 
and  a  steel  worm.  It  is  equipped  with 
an  electric  automatic  brake  and  brings 
the  car  to  a  gradual  stop,  holds  it  in  tljat 
position  and  is  of  very  powerful  con¬ 
struction.  The  gear  reduction,  motor, 
the  brake,  and  winding  drum  bearings 
are  all  mounted  on  a  single,  one-piece 
base  plate. 


MAIL  ROOM  EASES  HUMAN  BURDEN 

Conveyors  and  Chutes  Toy  with  Giant  Editions  Formerly  Shouldered 
Laboriously  Through  Single  Door  in 
Old  Plant 


as  the  press  and  mailing  rooms  are  con¬ 
cerned,  is  on  one  floor  level.  Two  rows 
of  black  presses  are  installed  in  one  bay 
of  the  floor,  and  are  located  on  a  floor 
level  five  feet  lower  than  the  mailing 
room  floor  which  is  on  the  opposite  side 
of  the  building.  Some  of  the  black 
presses  have  conveyors  attached  to  both 
deliveries  while  others  have  one  attached 
to  one  side.  The  conveyor  delivery 
points  in  the  mailing  room  are  distrib¬ 
uted  throughout  the  length  of  the  build¬ 
ing  so  as  to  obtain  a  wide  distribution 
of  the  printed  product  in  the  mailing 
room,  thus  preventing  congestion  at  any 
one  point.  The  delivery  points  are,  there¬ 
fore,  evenly  distributed  over  the  full 
length  of  the  mailing  room. 

The  conveyor  deliveries  are  placed  at 
the  ends  of  stationary  tables  so  that  the 
product  as  delivered  by  the  conveyor  can 
either  be  slid  off  the  conveyor  delivery 
on  the  smooth  top  table,  or  else  pushed 
off  by  the  conveyor  itself,  or  lifted  by 
an  attendant  to  the  end  of  the  table  and 
then  slid  along  in  a  stack.  Each  black 
press  conveyor  runs  through  from  the 
press  fly  direct  to  its  own  delivery  table. 

The  conveyors  from  the  color  press 
are  arranged  with  branches,  and  the 
necessary  switch  devices,  so  that  the  pro¬ 
duct  from  either  folder  of  the  color  press 
can  be  delivered  to  either  one  of  two 
deliveries  on  each  of  the  conveyors  as 
desired.  This  allows  for  stacking  the 
colored  matter  near  the  first  delivery 
table  at  the  time  run  is  started,  and  as 
the  stock  fills  up  at  this  point  the  next 
table  can  be  used,  which  means  that  at 
no  time  is  it  necessary  to  shoulder  the 
product  for  any  considerable  distance. 

The  actual  conveyor  arrangement  is 
generally  the  same  for  each  one  of  the 
12  machines  installed.  The  conveyors 
rise  vertically  from  the  press  fly,  pass 
over  the  top  of  the  presses  and  go  to¬ 
ward  the  mailing  room  under  the  ceil¬ 
ing.  Ventilation  ducts  and  other  build¬ 
ing  obstructions  are  avoided  in  the  hori¬ 
zontal  runs,  until  the  horizontal  sections 
reach  a  point  over  the  conveyor  de¬ 
liveries.  At  this  point  another  corner 


^^HEN  Mr.  Phillips  was  leading  the 
”  Editor  &  Publisher  writer  through 
the  spacious  new  mailing  room  he  suddenly 
stopped  and  remarked ;  “Some  one  asked 
me  the  other  day  what  the  new  plant 
provided  in  the  nature  of  employe  wel¬ 
fare  features.  It  seems  to  me  that  this 
room,  taken  in  comparison  with  our  old 
plant  in  Oliver  Avenue,  is  a  good 
answer,  even  should  we  disregard  such 
features  as  filtered  air,  good  light,  pure 
water  and  such  modern  conveniences.  I 
shall  never  forget  the  tortures  we  endured 
in  shouldering  300,000  Sunday  papers 
through  the  single  doorway  that  was  the 
only  exit  that  could  be  used  for  the  pur- 
p<ise  in  the  old  plant.  We  have  lifted 
this  load  from  men’s  backs.” 

The  mailing  room  is  one  of  the  most 
impressive  sights  in  the  new  plant.  Of 
immense  size,  80  by  240  feet,  its  equip¬ 
ment  includes  every  known  means  of 
labor-saving  and  quick  service.  There 
are  five  double  and  one  single  stationary 


Lighting  Equipment  for 
Newspaper  Plants 

Ivanhoe  manufactures  a  complete  offering  of  lighting 
equipment  for  newspaper  plants — appropriate  equip¬ 
ment  for  the  composing  room,  press  room,  bindery  or 
offices — for  every  location  between  attic  and  basement. 
Ivanhoe  supplied  the  equipment  for  the  new  plant  of 
the  Pittsburgh  Press.  Write  for  informative,  helpful 
literature. 

IVANHOE  DIVISION  of  the  MILLER  CO. 

Cleveland,  Ohio 


unit  is  attached  to  connect  the  horizontal 
section  with  the  down  vertical  section 
These  down  vertical  sections  are  twisted 
and  connect  the  corner  unit  with  the  con¬ 
veyor  deliveries  themselves. 

The  conveyor  takes  the  papers  from 
the  press  fly  exactly  as  they  are  de¬ 
livered  by  the  press  and  carries  them 
approximately  100  feet  a  minute,  too 
press  speed,  to  the  delivery  tabk 
Throughout  the  conveyor  the  papers  are 
lapped  about  2^"  apart,  which  lap  jj 
taken  up  on  the  conveyor  deliver>-  so 
that  the  papers  are  delivered  in  practi¬ 
cally  the  same  condition  as  they  would  be 
by  the  press  direct. 

With  the  conveyor  installation  it  is 
possible  to  run  the  press  products  on 
practically  straight  lines  to  the  desired 
delivery  point,  whereas  if  a  hand  fly  were 
used  in  a  plant  laid  out  as  this  one,  the 
path  it  would  be  necessary  to  follow 
would  be  an  extremely  circuitous  one,  it 
being  necessary  to  pass  down  the  whole 
line  of  presses  before  it  would  be  pos- 
sible  to  cross,  the  room  toward  the 
mailing  room. 


Always  on  the  Spot 

A  copy  of  Editor  &  Pub¬ 
lisher  reaches  practically 
every  publisher  and  his  e.\- 
eciitives.  Your  advertise¬ 
ment  in  its  columns  is  a 
salesman  ever  present — backed 
by  the  prestige  gained  and 
maintained  in  every  news¬ 
paper  office  by 

Editor  &  Publisher 


wrapping  tables,  all  of  steel  construction. 
Smaller  movable  tables  may  be  set  at 
right  angles,  the  latter  for  assembling, 
and  some  20  men  may  work  at  one  of 
these  stations,  if  necessary.  Each  sta¬ 
tionary  table  is  provided  with  a  horizontal 
conveyor,  running  through  the  center, 
and  on  this  moving  track  the  bundles 
are  dumped,  being  carried  through 
chutes  to  the  loading  platform. 

The  papers  are  delivered  with  remark¬ 
able  speed  to  each  table  by  Cutler-Ham¬ 
mer  newspaper  conveyors.  These  are  of 
the  standard  type,  using  coiled  wire  and 
conveying  belts.  There  are  twelve  such 
machines,  running  overhead  from  the 
press  room  and  feeding  all  mailing  and 
wrapping  tables.  Ten  conveyors  carry 
papers  from  the  black  press  units ;  two 
operate  to  clear  the  product  of  the  color 
press.  Each  conveyor  averages  100  feet 
in  length  from  the  press  fly  to  the 
delivery  table. 

.The  layout  of  the  Press  plant,  as  far 


Automatic  Plate  Conveyors 

Horizontal  and  Vertical  in  the 
New  Building  of  the 
Pittsburgh  Press 

W 


This  new  type  of  Plate 
Conveyor  is  the  last  word  in 
automatic  trouble-proof  plate 
handling — 

Plates  need  not  be  touched 
from  the  time  they  leave 
Stereotype  dept,  until  they 
reach  press  room  floor  along¬ 
side  the  cylinders. 


We  also  installed  latest  type 
specially  designed  vertical  roll 
paper  conveyor  between  reel- 
pit  and  paper  storage  on  4th 
floor. 

Also,  roller  bearing  roll  paper 
trucks,  tracks,  turn-tables  and 
transfer  truck-tables  which  re¬ 
duce  hand  labor  in  paper  han¬ 
dling  to  the  veriest  minimum. 


Cline-EIectric  Manufacturing  Co. — ^Distributors 

for 


Manufactured  by 


Capital  Lift  &  Manufacturing  Co. 

Columbus,  Ohio 
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Greater  Pittsburgh,  the  A.  B.  C. 
city  carrier  district,  includes  the 
corporate  city  of  Pittsburgh  and 
fifty-four  nearby  boroughs  and 
townships. 

The  population  of  this  area  is  approxi¬ 
mately  988,000. 

Here  the  volume  of  business  done  by  retail 
establishments  exeeeds  $400,000,000  annually 
— 18%  of  all  the  retail  sales  in  Pennsylvania. 
Pittsburgh  has  more  than  200  different  kinds 
of  industries  with  a  total  of  2,608  industrial 
establishments,  and  an  industrial  pavroll  exceed¬ 
ing  $300,000,000.  This  great  wealth -creating 
center  is  an  exceptionally  good  test  market,  and 
it  can  be  economically  covered  through  one 
dominant  newspaper.  The  PteSS,  reaching  more 
than  nine  out  of  ten  families. 


SCRIPPS-HOWARD 


Pittsburgh  Press 

A  Scripps  -  Howard  Newspaper 

Inc.,  250  Park  Avenue,  New  York,  N.  Y. 


Represented  by  Allied  Newspapers, 
Chicago  Detroit 


San  Francisco 


Los  Angeles 


Seattle 
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By  J.  W.  THOMAS,  JR. 

Editorial  Note — Mr.  Thomas  of  the  firm  of  Howell  &  Thomas,  Cleveland, 
designed  the  new  Pittsburgh  Press.  He  had  previously  planned  the  new  Cleveland 
Press  structure  and  is  now  engaged  on  the  building  of  the  Rochester  Titnes-Union. 
Associated  with  him  and  in  direct  charge  of  the  Pittsburgh  construction  was  R.  IV. 
Dickerson  of  his  firm. 


T^ESIGN  of  a  newspaper  production 
^  plant  is  essentially  a  “plan  problem,” 
and  the  successful  plants  are  those  where 
the  architects  have  made  the  intricate  and 
extremely  important  structural  and  me¬ 
chanical  engineering  problems  of  the 
building  and 

equipment,  and  _ 

also  the  exterior 
architecture  of 
the  building  sub¬ 
servient  to  the 
fundamental  prin¬ 
ciples  of  the  plan. 

It  is  vital  to  the 
success  of  the 
plant  that  the 
architects  have 
numerous  confer¬ 
ences  with  the 
newspaper  o  r  - 
ganization,  not 
only  before  the  j_  Thomas,  Jr. 
p  r  e  pa  r  a  tion  of 

any  drawings,  but  also  during  the  devel¬ 
opment  of  sketches  leading  up  to  the 
actual  arrangement  of  the  various  de¬ 
partments  and  their  relation  one  to  the 
other. 

Each  newspaper  plant,  if  it  is  to  fill 
successfully  the  requirements  of  the  par¬ 
ticular  newspaper  for  which  it  is  de¬ 
signed,  diflfers  in  many  ways  from  other 
similar  plants.  The  size  and  peculiarities 
of  the  lot;  its  relation  to  streets,  rail¬ 


roads,  etc.;  its  location  in  relation  to  the 
area  serv^ ;  circulation,  and  probable 
rate  of  increase;  number  of  editions 
printed,  etc.,  all  have  a  direct  bearing  on 
the  elements  of  the  plan.  It  is  only  aftei 
the  architects  and  the  owner  have  made 
an  exhaustive 
study  of  these 
basic  elements 
that  a  scientific 
analysis  of  the 
requirements  can 
b  e  successfully 
made. 

The  daily  mir¬ 
acle  that  happens 
in  a  newspaper 
plant — accumulat¬ 
ing  news  and  ad¬ 
vertising  copy 
from  all  over  the 
world,  writing 
!<’.  \V.  Dickerson  and  presenting  it 
properly,  the  set¬ 
ting  of  copy  into  type,  and  making  of 
the  matrix  from  which  the  forms  are 
cast,  the  casting  of  the  forms,  the  marvel 
of  printing  the  papers,  and  delivery  to 
the  reader — can  be  expedited  and  simpli¬ 
fied  to  a  marked  degree  by  a  most  care¬ 
ful  consideration  of  the  function  of  each 
department  and  their  location  within  the 
building. 

The  volume  of  raw  material  used — 
(.CotUinued  on  page  XXIX) 


METAL 


The  Pittsburgh  Press 
Moves  Its  Type  Metal 


r\  jHEN  The  Pittsburgh  Press  moved 
vJl/  into  its  beautiful,  spacious  new 


into  its  beautiful,  spacious  new 
home  they  took  with  them  their  huge 
supply  of  linotype  and  stereotype  metals. 
This  is  particularly  significant  when  we 
know  that  nearly  all  other  machines  and 
equipment  for  the  new  building  were 
purchased  new. 

It  never  need  be  necessary  to  get  a  new 
metal  supply  when  you  use  Imperial  Type 
Metal,  serviced  by  the  Plus  Metal  Plan. 
Granting  that  Imperial  Metal  does  dete¬ 
riorate,  yet  it  never  wears  out  when  serv¬ 
iced  by  the  Plus  Plan.  This  economical 
plan  restores  in  the  proper  percentages  the 
elements  that  are  lost  by  melting,  remelt¬ 
ing  and  drossing.  That  means  a  metal 
that  is  alw^ays  up  to  a  predetermined  an¬ 
alytical  standard. 


Publishers  who  seek  greater  metal 
economies,  freedom  from  type  metal 
troubles  and  a  better  appearing  page  wdll 
do  well  to  use  Imperial  Type  metal  serv¬ 
iced  by  the  reliable  Plus  Metal  Plan. 


IMPERIAL  TYPE  METAL  CO. 


LINOTYPE 

ELROD 


Manufacturing  the  following  metals: 

MONOTYPE  INTERTYPE  STEREOTYPE 

LUDLOW  LINOGRAPH  THOMPSON 


Philadelphia  Cleveland  New  York  Chicago 
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MET  IN  PRESS  PLANT  DESIGN 


Getting  Every  Advantage  Possible  Out  of  Selected  Site,  Both 
for  Present  and  Future  Involved  Interesting  Solutions — 
Building  Constructed  Around  Printing  Machines 


Electrical  Installation 
Completed  by 

Lord  Electric  Go. 

Electrical  Constructing  Engineers 
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- - r»wiM  ^TnPY  nF  space  four  feet  high,  conuining  the  elec-  flow  of  ink.  There  is  provided  in  the  fishers  are  located  throughout  the  build- 

ARCHITECT’5  own  mokt  o^  jric  conduits,  steam,  oil,  gas  and  air  basement  a  receiving  tank  for  delivery  of  ing.  The  water  used  to  cool  the  stereo- 

PITTSBURGH  PLANT  lines  serving  the  composing  and  stereo-  ink  to  the  building  by  tank  trucks;  the  type  casting  bo.xes  supplies  the  storage 

- -  type  equipment.  This  feature  is  of  ex-  ink  is  forced  from  this  tank  to  the  stor-  tank,  and  the  surplus  water  available 

(Contiuucd  from  f'age  XXVIII)  treme  practical  value  for  the  making  of  age  tank  in  the  fourth  story  by  com-  from  this  tank  is  used  for  supplying  the 

_ _ _ _  extensions,  changes  or  repairs  to  any  of  pressed  air.  Ink  for  the  color  press  is  plumbing  system.  In  addition  to  ample 

nlf  oil  etc  and  the  orooer  P'P>ng  lines,  and  results  in  there  be-  stored  in  the  basement  room  adjoining  tire  protection,  there  is  a  complete  watch- 

print  paper,  inK  "  ’  •’  r  ^  ,„g  practically  no  “buried”  pipes  in  the  the  color  press.  man’s  system  with  stations  in  every  de- 

handUng  of  the  accumulated  waste  ma  building.  The  entire  building  is  adequately  pro-  partment  of  the  building. 

tfrial-7requires  e are  u  P  Ink  for  the  black  and  white  presses  tected  against  fire  loss.  There  is  a  Drinking  water  from  a  refrigerator 

plant  IS  to  be  oi  >  stored  on  the  fourth  story.  In  the  40,000  gallon  water  tank  located  in  the  system  is  pip^  to  the  drinking  fountains 

expeditiously.  Pittshnrtxt,  ®  drainage  pan  tower  of  the  building,  supplying  the  conveniently  located  in  the  various  de- 

The  lot  ^  240*ft  sur  ^  3,000-gallon  storage  tank;  sprinkler  system.  In  addition  to  the  fire  partments.  Compressed  air  lines,  for 

building  stands  is  ^  ^  pipes  connect  this  tank  with  the  press  protection  afforded  by  the  sprinkler  sys-  cleaning,  are  run  to  reel  room,  compos- 

rounded  by  streets,  is ,  locaira  fountains,  allowing  the  fountains  to  tern,  numerous  hose  racks,  connected  to  ing  room  and  stereotyping  room.  Water 

•The  Golden  iriangie,  mmeo  y  kept  continuously  filled  by  a  gravity  the  lire  lines,  and  chemical  lire  extin-  (Continued  on  page  XXX) 


•The  Golden  Triangle,”  immediately  j,, 
adjacent  to  the  retail  and  whole¬ 
sale  district,  conveniently  located  in 
relation  to  the  railroad  stations,  and  the 
main  arteries  serving  the  various  busi¬ 
ness  and  residential  districts  of  Greater 
Pittsburgh,  and  is  flanked  on  two  sides 
bv  elevated  railroad  freight  tracks. 

'One  of  the  most  difticult,  while  at  the 
<am  time  one  of  the  most  necessary, 
elements  that  the  plan  must  contain  is 
the  possibility  of  expansion  m  each  de¬ 
partment  without  throwing  one  depart¬ 
ment  out  of  relation  to  the  other,  or  the 
slowing  up  of  production,  in  the  initial 
installation,  or  after  expansion  of  depart¬ 
ments  have  taken  place. 

In  arriving  at  a  scheme  for  a  news¬ 
paper  building,  the  first  thing  to  deter¬ 
mine  upon  is  the  size  and  location  of  the 
press  room.  Its  location  in  relation  to 
the  delivery  of  print  paper  to  the  reel 
room;  its  relation  to  the  mailing  room, 
and  to  the  stereotype  room  are  obviously 
of  major  importance. 

The  building  is  designed  frankly  as  a 
newspaper  production  plant,  and  while 
the  plwtographs  show  attractive  exte¬ 
riors,  the  architects  have  made  no  sacri¬ 
fice  in  imerior  arrangement  to  secure 
architectural  effects.  The  exterior  of  the 
building  is  of  grey  brick,  supported  on  a 
granite  base.  The  natural  result  of  this 
method  of  designing  a  newspaper  build¬ 
ing  from  the  inside,  out.  accomplishes 
most  adequate  lighting,  maximum  flexi¬ 
bility  and  freedom  of  rearrangement  in 
the  various  departments  when  increased 
circulation  demands  additional  space, 
minimum  upkeep  cost,  and  an  architec¬ 
tural  orderliness  and  simplicity  that  is  in 
evidence  in  all  well-designed  buildings. 

The  building  housing  the  Pittsburgh 
Press  production  plant  and  the  mechani¬ 
cal  equipment  itself  has  been  surrounded 
by  every  safeguard  known  to  engineering 
or  mechanical  science  to  insure  continu¬ 
ous  operation.  Protection  to  the  build¬ 
ing  and  its  contents  from  damage  by  flood 
conditions  is  absolutely  assured ;  electric¬ 
ity  for  light  and  power  is  obtained  from 
tour  different  plants  of  the  Public  Serv¬ 
ice  Company;  steam  for  heating  and  for 
^  operation  of  equipment  is  obtained 
from  the  Public  Service  Company ;  there 
is  also  a  ci^plete  plant  in  the  building 
for  generating  steam;  gas  used  for  the 
operation  of  equipment  is  secured  from 
a  high  pressure  line,  and  all  equipment 
has  emergency  oil  lines  supplied  from 
large  tanks  buried  in  the  basement  of  the 
building;  water  is  secured  from  two  en¬ 
tirely  separated  water  mains  and  the  stor¬ 
age  taidc  in  the  tower  provides  an  addi- 
twiul  safeguard,  should  both  water 
mams  fail. 

Print  paper  is  delivered  to  the  build¬ 
ing  from  the  cars  to  an  unloading  plat- 
lorm  at  the  second  floor  level,  where  it 
passes  over  a  scale  and  is  conveyed  to  the 
f  basement,  or  to  the 

lourth  floor  paper  storage  room,  by  means 
ot  a  paper  conveyor  which  automatically 
•MQs  and  unloads  the  rolls  at  the  rate 
0  one  carirad  an  hour.  An  emergency 
cnute  for  delivering  paper  by  truck  is 
:  at  the  street  level.  The 

tight  elevator  which  serves  all  floors 
t  ^  a  dehvep-  door  at  the  street  level, 
^  also  at  the  unloading  platform.  The 
\-atftr  'Itvator  is  a  high  speed  ele- 
imiMt,  basement  to  the 

SJJT'’  ^  P*3te  lift 

ster^^^™"*  platform  to  the 

\  dou^  return  of  plates, 

tvn^^  dropper  from  the  stereo- 
■  to  a  futomatically  delivers  plates 
the*n^l  wt  ^  conveyor,  level  with 
I  mo?  horizontal  con- 

Ss.  *  o'  ‘he 

and  'neJ^**'  ‘he  composing 

type  room  is  a  working  utility 


ing  room  and  stereotyping  room.  Water 
(Continued  on  page  XXX) 
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•  /1/wow^  Of/ier  high-quality  print  marks  the 

Pittsburgh  Press  as  one  of  the  leading  newspapers  of 

the  United  States.  StOi*  SLWGr 

composing  room  of  this  fine  newspaper  is  __ 

^  equipped  with  three  Ludlow  casting  units.  Two  of  ^ 

•  them  are  devoted  entirely  to  the  production  of  ad  ver-  ^ 

I  'f*‘1  tising,  the  third,  to  news  and  feature  heads.  Its  ad  wy  T  ¥  1 

Jr  alley  is  equipped  with  more  than  170  Ludlow  matrix  ^  m  I 

%T  fonts,  some  of  which  are  shown  in  the  border  of  this  ^  ^ 

ym  advertisement.  This  great  range  of  styles  and  sizes  O 

*  ^  enables  Pittsburgh  Press  advertisers  to  select  just  lOTl  0*  T  T 

^  the  right  faces  to  clothe  their  advertising  messages  wV-/ 1  . 

^  appropriately.  And  appropriate  clean-cut  faces  al- 

ways  give  tone, character, individuality  and  freshness  lilVIUll 
^  ^  to  the  printed  advertisement.  \Y1  f  vU 

In  the  two  years  that  the  Pittsburgh  Press  has  been  ^  ^Q¥ 

equipped  with  Ludlows  its  advertising  linage  has  increased  I 

by  leaps  and  bounds.  During  1926  it  carried  1,761.338  more 
Tl  ^ ^  lines  than  in  1925.  Now  it  has  outgrown  its  old  building.  ^ 

f  ^  C,3T^  Officials  of  the  Pittsburgh  Press  state  that  the  Ludlow  m  m 

Jl  system  of  setting  ads  and  heads  has  become  a  necessary  part  ^  M  M 

a  of  its  system  of  production,  meeting  every  emergency  with  ^  wr 

I  _  _  endless  supply  of  attractive,  always-new  type. 

®  Ludlow  Typograph  Co.  ||o||' 

Oc/*  2032  Clybourn  Avenue,  Chicago  A  A  YAH 

Boston:  470  Atlantic  Ave.  Atlanta:  41  Marietta  St.  ^  ^  _ 

New  York:  63  Park  Row  San  Francisco:  5  Third  St.  |\  /I  |  | 
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for  High  Quality  Print 

Among  other  things,  high-quality  print  marks  the 
Pittsburgh  Press  as  one  of  the  leading  newspapers  of 
the  United  States. 

The  composing  room  of  this  fine  newspaper  is 
equipped  with  three  Ludlow  casting  units.  Two  of 
them  are  devoted  entirely  to  the  production  of  adver¬ 
tising,  the  third,  to  news  and  feature  heads.  Its  ad 
alley  is  equipped  with  more  than  170  Ludlow  matrix 
fonts,  some  of  which  are  shown  in  the  border  of  this  ' 
advertisement.  This  great  range  of  styles  and  sizes 
enables  Pittsburgh  Press  advertisers  to  select  just 
the  right  faces  to  clothe  their  advertising  messages 
appropriately.  And  appropriate  clean-cut  faces  al¬ 
ways  give  tone,  character,  individuality  and  freshness 
to  the  printed  advertisement. 

'  In  the  two  years  that  the  Pittsburgh  Press  has  been 

equipped  with  Ludlows  its  advertising  linage  has  increased 
by  leaps  and  bounds.  During  1926  it  carried  1,761.338  more 
lines  than  in  1925.  Now  it  has  outgrown  its  old  building. 

(  Officials  of  the  Pittsburgh  Press  state  that  the  Ludlow 

system  of  setting  ads  and  heads  has  become  a  necessary  part 
of  its  system  of  production,  meeting  every  emergency  with 
(  an  endless  supply  of  attractive,  always-new  type. 
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tern  of  tile  drains  between  the  tinished 
basement  floor  and  the  top  of  the  strnc- 
tural  slab.  These  drains  lead  to  a  sum 
in  the  boiler  room,  and  are  provide^ 
take  care  of  any  small  amount  of  wato 
that  might  get  past  the  other  three  sys- 
terns  of  waterproofing. 

The  presses  are  in  the  basement,  and 
in  order  to  prevent  any  vibration  from 
the  operation  of  the  presses  tieing  trass- 
mined  to  the  building,  the  presses  all 
rest  on  a  large,  heavily  reinforced  con¬ 
crete  mat  12  inches  thick,  (O  feet  midc 
and  150  feet  long,  which,  in  turn,  rests 
on  a  natural  cork  mat  IVa  inches  thick, 
which  absorbs  the  vibration  and  prt- 
vents  it  getting  into  the  building  founda¬ 
tion  directly  under  the  cork  mat 
In  selecting  the  type  of  structural 
floor,  rapid  installation,  great  strength, 
possible  future  heavy  concentrations  at 
undetermined  location,  and  possiHt 
future  local  alterations  were  conskfea- 
tions  of  great  importance.  Fourteen- 
inch  flat  tile  arch  with  12-inch  supportint 
beams  about  4  feet  apart,  was  used  for 
all  flixirs  carrying  200  pounds  per  sqiart 
foot  live  load,  which  includes  all  floors 
except  the  third  floor  carrying  350  pounds 
per  square  root,  for  which  15-inch  liai 
tile  arch  on  15-inch  beams  about  4  fee 
apart  was  used.  For  the  trucking  spact. 
concrete  slabs  between  heavy  IS-imh 
Iseams  about  4  feet  apart  were  used  lo 
carry  loaded  trucks  weighing  20  tom 
The  foundations  and  columns  were  de 
signed  for  six  stories  over  the  whole  lot 
Four  stories  are  now  built  on  the  fn® 
120  feet,  but  only  the  one  story  truckig 
space  and  garage  over  the  rear  40  fat 
of  the  lot.  When  this  rear  portion  is 
to  be  carried  up  to  the  full  six  storits, 
the  present  structure  will  be  removed  to 
the  column  splice  just  above  grade,  and 
the  new  structure  started  from  there 
The  building  has  a  complete  steel  fra» 
and  is  fireproofed  throughout  with  brick. 
Here  is  one  corner  of  the  fourth  floor  given  over  to  newsprint  paper  storage.  tile  or  (X)ncrete. 


ARCHITECTS  OWN  STORY  OF 
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lines,  with  vaporizing  faucets,  are  run  to 
either  side  of  each  reel  stand.  Lubricat¬ 
ing  and  fuel  oil  and  gasoline  are  deliv¬ 
ered  to  the  building  by  tank  cars. 
Tanks,  protected  against  fire  and  explo¬ 
sion  are  located  in  the  basement  and 
filled  by  gravity  from  filler  pij^s  located 
on  the  outside  of  the  building.  The 
gasoline  is  piped  to  gasoline  pumps  for 
filling  cars  in  the  garage  and  in  the 
street.  Lubricating  and  fuel  oil  is  forced 
by  air  to  the  garage,  press  room  and 
stereotype  room.  complete  system  of 
pneumatic  tubes  connects  the  various  edi¬ 
torial  and  advertising  departments  with 
the  composing  room,  and  also  the  circu¬ 
lation  department  with  the  mailing  room. 

The  design  of  the  foundation  is  unusual, 
and  its  character  was  determined  by  the 
flood  water  conditions  prevailing  in  Pitts¬ 
burgh.  The  highest  stage  of  flexx!  water 
at  Pittsburgh  during  the  last  century 
was  on  March  15.  1%7,  when  it  reached 
an  elevation  of  35  feet  6  inches  above 
city  datum.  This  highest  water  level 
was  used  as  the  basis  of  design  for  the 
retaining  walls  and  basement  floor  slabs. 
The  bottom  of  the  5-foot  thick  boiler 
room  floor  slab  is  25  feet  9  inches  below 
this  high  water  mark.  This  head  of 
water  means  an  upward  pressure  of  L6<X) 
pounds  per  square  fixit  on  this  floor 
slab,  and  an  equal  inward  pressure  on 
the  bottom  of  the  retaining  wall.  The 
bottom  of  the  basement  flor)r  slab  is  about 
18  feet  6  inches  below  high  water,  which 
means  an  upward  pressure  of  1,140 
pounds  per  square  foot.  The  retaining 
walls  are  designed  for  the  full  hydro¬ 
static  head  and  the  floor  slabs  are  keyed 
into  the  adjacent  column  footings,  and 
reinforced  to  resist  these  possible  upward 
pressures  from  water. 

There  is  a  complete  envelope  of  mem¬ 
brane  waterproofing  under  all  column 
footings  and  floor  slabs,  and  under  all 
retaining  walls,  and  up  the  outside  of 
them  to  the  window  sills.  This  mem¬ 
brane  is  carried  over  slabs  covering  side- 


The  electric  power  company  ddivo: 

.\fter  the  three-ply  asphalt  and  fabric  basement  floor  at  all  times,  in  addition  to  alternating  current  to  the  building  by 

membrane  was  laid  on  it  and  had  hard-  the  membrane,  an  integral  compound  means  of  duplicate  4,000-volt  cablet 

ened,  tbe  membrane  was  protected  with  was  used  to  make  the  concrete  as  dense  The  main  switches  are  interlocked,  lo 

a  3-inch  cover  of  concrete  before  the  and  impervious  to  water  as  possible,  a  that  in  the  event  of  failure  on  one  cabk. 

fixating  concrete  was  ptiured.  surface  waterproofing  was  applied  to  the  the  load  is  automatically  transferred  to 

Herause  of  the  extreme  importance  of  inside  of  all  walls  and  slabs  below  high  the  second  cable.  These  cables  are  W 
insuring  the  complete  dryness  of  the  water,  and  then,  finally,  a  complete  sys-  {Continued  on  page  XXXI) 


walk  vaults  and  over  the  floor  of  the  ...  j  t-  amet 

trucking  space  and  garage.  A  4-inch  Twenty-four  trucks  and  a  fleet  of  motorcycles  can  be  loaded  by  day  and  stored  by  nigbt  in  this  recessed  trudung 

concrete  slab  reinforced  with  steel  mesh  which  is  provided  with  metal  doors  and  heating  apparatus  to  protect  the  vehicles  from  winter  damage.  A  repair  sMP 
was  placed  as  a  base  for  the  membrane.  also  provided  in  an  adjacent  space  and  gasoline  is  stored  nearby. 
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from  four  generating  plants,  so  that  con- 
tinuitv  of  service  is  assured.  Ugh, 

Because  of  greater  flexibility  in  con- 
trol  the  press  motors  are  all  direct  cur-  ,he 
rent  This  necessitated  the  installation 
of  rotary  converters  to  change  the  in¬ 
coming  alternating  current  to  direct. 

There  are  three  rotary  converters  in¬ 
stalled  two  of  500  kw.  capacity  each  and 
ne  of  300  kw.  capacity.  One  of  the 
larger  machines  is  for  emergency  use,  the 
one  large  and  the  smaller  machine  being 
enable  of  carrying  the  entire  load. 

The  rotary  converters  and  the  mam 
switchboard  are  installed  in  one  room, 
the  switchboard  being  35  feet  long.  On 
this  switchboard  are  provided  all  the 

controls  for  the  rotary  converters  and  _ _ _  . 

also  the  entire  electrical  load  throughout  extensions  to  be  made 
the  building,  some  oO  to  60  circuits  in  * 

**In  order  to  overcome  loss  of  time,  all 
circuits  from  the  main  switchboard  are 


The  fixtures  over  the  linotype  ma¬ 
chines  are  equipped  with  75-watt  lamps. 

This  method  of  lighting  has  resulted 
in  an  extremely  uniform  lighting  effect 
over  the  entre  area  and  eliminates  all 
sharp  contrasts  of  light  and  dark  areas 
common  to  most  composing  and  stereo¬ 
type  rooms. 

All  wiring  and  service  lines  to  the 
composing  and  stereotype  room  are  in 
the  working  utility  space  underneath  the 
floor.  This  utility  space  eliminates  lines 
crossing  the  floors  and  allows  repairs  and 
_ ! _  _ without  disturb¬ 
ing  the  floors  or  the  construction  of  the 
building. 

Provisions  have  been  made  in  the 
wiring  of  the  building  for  the  installation 
of  a  radio  broadcasting  station.  I 

Particular  importance  has  been  given  to 
the  necessity  of  providing  unusually  good 
air  conditions  within  the  building.  All  of 
the  mechanical  rooms,  as  well  as  the  office 
areas  and  toilets  are  supplied  with  filtered 
and  humidified  air.  To  accomplish  this 
mechanical  air  conditionng,  55,000  cubic 
feet  of  air  is  forced  into  the  building  by 
large  supply  fans  and  distributed  to  all 
parts  of  the  building  through  an  exten¬ 
sive  system  of  metal  ducts ;  anather  sys¬ 
tem  of  metal  ducts  collect  the  vitiated  air 
and  expel  it  from  the  building  through 
exhaust  fans. 

The  air  conditioning  of  the  composing 
room  and  stereotyping  room  is  accom¬ 
plished  by  introducing  fresh  air  to  the 
composing  room  through  24  registers  lo¬ 
cated  near  the  ceiling,  and  by  exhausting 
the  air  from  the  composing  room  through 
the  stereotype  room  into  ducts  with  out¬ 
lets  located  over  the  stereotype  metal 
pots.  The  engraving  room  is  provided 
with  a  separate  supply  and  exhaust  venti¬ 
lating  system.  In  adidition  to  the  heated 
air,  which  is  mechanically  forced  through 
the  building,  steam  radiators,  thermostati¬ 
cally  controlled,  maintain  a  uniform  tem¬ 
perature  throughout  the  building, 
provided  with  automatic  circuit  breakers,  The  basement  floor  contains  the  reel 
no  fuses  being  used  at  this  point.  From  room,  paper  storage  area  for  1,600  rolls 
the  main  switchboard,  all  cables  diverge  ot  paper,  color  pressroom,  ink  roller 
to  the  various  centers  of  distribution,  room,  oil  storage  room,  the  various  rooms 
throughout  the  building,  those  for  the  required  for  the  electrical  apparatus,  the 
press  motors  passing  through  the  control  Ixiiler  room,  and  a  storage  room  for  oil, 
room  immediately  adjacent  to  the  switch-  gasoline  and  ink  tanks.^ 
board.  The  first  floor  contains  the  pressroom. 

The  operation  of  the  press  control  accommodating  32  black  and  white  press 
panels  is  entirely  automatic  and  is  con-  units,  with  construction  made  for  the 
trolled  from  the  press  by  means  of  push  addition  of  16  black  and  white  units,  or  a 
buttons.  .Ml  wires  from  the  switch-  total  of  48  black  and  white  units, 
board  to  the  control  panels,  and  thence  to  These  presses  are  parallel  with  Second 
the  press  motors  and  control  stations  are  avenue,  and  the  complete  operation  of 
encased  in  lead  to  overcome  any  difficulty  printing  a  paper,^  including  the  reel  r(Mm 
which  might  be  experienced  from  mois-  apparatus,  is  visible  from  the  exception- 
ture  or  oil.  ally  large  Second  avenue  windows.  Ad- 

The  modern  printing  press,  being  made  joining  the  pressroom  is  a  60-ft.  by  200- 
up  of  a  series  of  small  units  which  are  foot  mailing  room,  .\djoining  the  mail- 
grouped  differently  at  various  times  of  ing  room  is  the  trucking  platform  and 
the  day,  presents  a  problem  in  control  trucking  space.  The  trucking  space  will 
urf  safety  features  that  necessarily  com-  accommodate  24  trucks, 
plicates  the  press  wiring.  The  safety  of  Adjoining  the  trucking  space  is  a  re- 
the  operator  is  taken  care  of  by  means  pair  garage. 

of  small  signal  lamps  of  various  colors.  The  mailing  room  is  provided  with  a 
and  at  a  glance  it  can  be  determined  mezzanine  storage,  which  accommodates 
which  units  are  safe  and  which  are  apt  the  addressing  machines,  storage  room, 
to  be  started  at  any  time.  Grouping  the  lockers  and  toilets. 

press  units  into  _  various  combinations  The  second  floor  contains  the  business 
necMsitates  each  individual  set  of  indi-  and  editorial  offices.  These  departments 
rating  lamps  being  wired  on  a  separate  are  complete,  with  private  offices  for  the 
‘^’^“^ffiese  in  turn  being  automatically  business  manager,  advertising  manager, 
grouped  when  the  selector  switches  ot  circulation  manager,  editor,  etc.,  and 
the  presses  are  moved.  special  sound-proof  rooms  for  the  tele- 

in  order  to  take  care  of  the  expansion  graph  department  and  want-ad  takers. 
s»tf  fevers  from  tnc  _  The  third  floor  contains  the  compos- 

witch^rd  to  the  various  distributing  ing  room,  stereotyping  room,  engraving 
wmts  have  b^  figured  at  approximately  room,  and  the  various  departments  sec- 
cent  above  the  present  load.  ondary  to  these  rooms. 

building  is  The  fourth  floor  contains  paper  stor- 
1  j  business  offices  and  the  age  area,  telephone  switchb^rd  appa- 
awaw  **  i"  order  to  do  ratus  room,  ink  storage.  Tne  paper 

^y  with  k^l  desk  lighting,  there  has  storage  area  will  accommodate  3,500  rolls 
'ntensity  of  illumi-  of  paper. 

Rooddiff  using  quality.  The  mechanical  rooms  housing  the 

provided  underneath  ventilating  apparatus  are  located  in  pent 
ond  floor  a  tdephone  “underfloor”  houses  on  the  roof. 


For  a  news  page  —  an  indoor  snapM 
any  ocher  camera  would  have  lost. 


A  clear  action  picture  taken  on  a  dark 
afternoon  by  GRAFLEX  for  the  pictorial 


For  the  Roto  Section  —  GRAFLEX  snapts  on 
a  cloudy  day  a  world-girdling  sailing  ship. 


Two  steam  boilers  provide  the  heat  for 
the  stereotype  molding  tables. 


Pictures 


news 

that^s  always  fit  to  print 


indoors  or  out,  on  dark  dull  morn¬ 
ings  or  late  cloudy  afternoons — even 
in  the  rain.  Here  is  a  camera  that 
gives  your  picture  men  every  advan¬ 
tage  to  "get  the  news.” 

The  high  speed  lens  gathers 
more  light;  the  shutter  curtain  admits 
more  light;  the  focusing  hood  shows 
you,  right  side  up,  exactly  how  the 
picture  will  appear. 

Simplicity  itself  to  operate. 


C—^OR  news  purposes,  stills  are  as 
(J  important  as  action  pictures 
and  equally  hard  to  catch.  The  same 
high  speed  Graflex  lens  and  shutter 
that  make  action  pictures  possible 
on  dark  days  also  make  still  pictures 
possible  in  dull  light. 

With  this  remarkable  camera  a 
wider  range  of  news  picture  gather¬ 
ing  is  open  to  you.  With  Graflex 
you  are  ready  for  every  occasion — 


Revolving  Back  GRAFLEX  Series  C,  314  x  414, 
with  Cooke  Anastigmat  Lens  f  2  . ;.  Three 
times  as  fast  as  the  fastest  lens  previously 
offered,  ^260;  other  models  at  lower  pirices. 


See  a  GRAFLEX  at  your  dealer’s  or  write  direct  to 


THE  FOLMER  GRAFLEX  CORPORATION 
ROCHESTER.  NEW  YORK 
Sold  by  Eastman  Kodak  Company  Dealers 


Claybourin  Process  Corporation; 

Mlwaukeoy  Wisconsin  New  York  Office,  461*8th  Avs<^ 

Telephone  Chickering  5656 


oc-c  CTACK.  5 
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joi^  Better  Newspaper  Printing 


MANUFACTURE  a  complete  line  of  PRECISION  MACHINERY  for  newspaper 
™  publishers  for  producing  accurate  materials  in  making  up  the  composing  room  forms. 

Mats  are  no  more  accurate  than  the  forms  from  which  they  are  moulded — neither  are  the 
plates  more  accurate  than  the  mats  from  which  they  are  cast.  To  improve  the  quality  of 
the  printed  sheet,  provide  the  necessary  means  to  accurately  prepare  the  materials  making 
up  the  forms  before  moulding.  The  net  result  of  uniform  height  in  the  form  is  better 
plates  and  better  printing. 

Our  machinery  will  precision  curved  stereos  for  color  and  magazine  printing — greatly 
reducing  make-ready,  and  produce  a  superior  quality  of  printed  product.  Ask  the  users 
of  our  machinery — Pittsburgh  Press,  Milwaukee  Journal,  Philadelphia  Inquirer,  Detroit 
News,  and  other  units  now  in  process. 

Never  before  has  PRECISION  played  so  important  a  part  in  newspaper  publication,  and 
is  fast  supplanting  the  old  haphazard  methods. 

Follow  that  impulse  and  write  for  full  information  NOW ! 


;ii 


I 


in 


M 


n 


niii 


liiiiiw 


mmmmmm 


m 


Claybourn 

Precision 

Gauging 

Machine 


For  checking  stereo  base  mounting  ma¬ 
terial,  zinc  etchings,  shell  stereos  and 
electrotypes,  in  order  to  establish  a  stand¬ 
ard  height  of  all  materials  making  up  the 
printing  form. 

Curved  saddles  are  provided  for  checking 
curved  stereos  for  uniform  thickness.  Also 
used  for  checking  product  of  type  casting 
machines. 


Adopt  standards  and  maintain  them  by  a 
definite  method. 


Tliis  applies  to  all  materials  in  composing 
room,  stereotype  department  and  press¬ 
room. 


The  Claybourn  Precision 
Double  Head  Flat 
Plate  Shaving 
Machine 


For  shavinz  shell  stereos,  electrotypes,  and 
stereo  base  for  mounting  zincs  and  shell 
stereos  to  accuracy,  thus  insuring  level 
printing  line  in  face  of  form  before  mould¬ 
ing. 


Claybourn  Precision  Flat  Plate 
Power  Proof  Press 


For  proofing  zinc  etchings,  shell  stereos  and 
electros,  etc.,  for  checking  printing  quali¬ 
ties  before  assembling  in  composing  room 
form. 


Claybourn  Precision  Curved 
Plate  Shaving  Machine 


For  accurate  shaving  of  curved  stereos  for 
newspaper,  color  comic  and  magazine  print¬ 
ing.  Has  no  equal  for  producing  perfect  plates. 


Claybourn  Precision  Curved  Plate 
Proof  Press 


For  proofing  curved  stereos,  after  shaving, 
without  mahe-rtajy,  to  check  printing  quali¬ 
ties  before  delivery  to  press  room.  Provides 
an  accurate  check  on  product  of  stereotype 
department. 


